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{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commer- 
cial stationery dealers and 
many of the largest corpora- 
tions in the United States. 
It also reaches some dealers 
in fifty-four other countries 
who deal in American office 
equipment. 


{No person, firm or corpo- 
ration, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 
and earnest consideration. 
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{SUBSCRIPTION RATES 
in the United States and its 
possessions and Mexico—one 
year, $2.00; two years, $3.00; 
three years, $4.00. Canada— 
one year, $2.50; two years, 
$4.00; three years, $5.50. 
Foreign — one year, $3.00; 
two years, $5.00. Remit- 
tances may be made by 
personal checks, drafts on 
New York or Chicago, Post- 
office or Express Money Or- 
ders, or in American Postage 
Stamps or currency, if sent 
by registered mail. Single 
copies, twenty-five cents. 
{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. Notice re- 
ceived before the fifteenth 
of the month will permit 
delivery of next issue at 
new address. Both old and 
new addresses must be given. 
{CONTRIBUTIONS are in- 
vited upon any topic of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 
{ADVERTISING RATES 
upon application—only ar- 
ticles of office equipment 
or directly related products 
eligible. 
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under Act of March 3, 1879. 
“Office Appliances” is regis- 
tered in the United States Pat- 
ent Office, Washington, D. C. 
{COPYRIGHT. Contents 
covered by Copyright, 1940, 
by the Office Appliance 
Company. 











These advertisements present the products of the leading manufacturers in each division of the industry. 
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Because of the ground 


for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 


customers. They do, 


A 
Acco Products, Inc. 
Ace Fastener Corp. 
Acme Staple Co. 
Acme Visible Records, Inc.....60, 
Ad-Lee Co., Inc. 
Adams, Henry T., Mfg. Co 
Allen & Co.... 
Allen Calculators, Inc 
Allen-Wales Add. Mach 
Allied Carbon & Ribbon Corp. 


All-Steel-Equip. Co. 


Corp. 


Alma Desk Co. 

Amer. Autmtic. Elec. Sales Co. 
Amer. Can Co. 

Amer. Number. Machine Co 
Amer. Photo Laboratories 
Amer. Writing Machine Co 


Ames Supply Company 
Anderson-Hickey Co., Inc. 

Art Metal Construction Co. 
Art Steel Co. 

Artility Metal Products, Inc 


Automatic File & Index Co. 


B 
Bankers Box Co. 
Bankers & Merchants St. Wks 


Barker, Ear! M., & Co 
Barkley, C. L., & Co. 
Bassick Company 
Bentson Mfg. Co 
Blaisdell Pencil Co 


Boorum & Pease Co. 
Bright Chair Co. 
Bristow, Stanley R 
British Stationer 
Brown, L. L., Paper Co. 
Browne-Morse Co 


Buckeye Ribbon & Carbon Co. 


© 
Cel-U-Dex Corp. 

Chicago Venetian Blind.Co 
Co., The 
Works 

Corp. 


Clarotype 
Cloyes Gear 
Mfg. 
Cole Steel Equipment Co 
Collier-Keyworth Co. 
Columbia Rib. & Car. Mfg. Co 


Codo 


Columbia Steel Equipment Co 
Cook, The H. C., Co 
Corona Typewriter 
Corry-Jamestown Mfg. Corp 
Cotterman, I. D 

Cramer Posture Chair Co. 
Crown Ribbon & Carbon Co 


Cushman & Denison Mfg. Co 


dD 
Daco Card & Index Co 
Darnell Corp. 
Dawn Mfg. Corp., 
Dick, A. B., Co 


Dixon, Joseph, Crucib'e Co 


The 


Downey, C. L., Co 
Duplicopy Co 
E 


Eaton Paper Corp. 


Efficiency 


Equipment Co 


however, 


Offer their services 


in resolving any 


through the journal 


Ehrlich Upholstery Works 150 
Elliott Address. Mach. Co. 100 
Eliott-Fisher Back Cover 


Esterbrook Pen Co. 141 
F 
Faultless Caster Corp. 121 
Fotocopist Corp. of Amer. 93 
G 
Gaylo Mfg. Co. 152 
General Fireproofing Co 62, 63 
Globe-Wernicke Co. : 104 
Graff, Geo. B., Co. 122 
Guide System & Supply Co. 116 
H 
Hall-Welter Co. 157 
Hano, Philip Co. . 151 
Hanson Scale Co. 156 
Harding, Milo, Co 137 
Harriman-Welts Products Co.....158 
Harter Corporation, The 68 
Heyer Corporation, The 161 
High Point Bd. & Chair Co. 149 
Hileo Corp. 147 
Hotchkiss Sales Co 98 
I 
Imperial Desk Co. 127 
Imperial Mfg. Co. 82 
Imperial Methods Co. 114 
Indiana Cash Drawer Co. 118 
Indiana Desk Co 136 


Ink Specialties Co 139 
Invincible Metal Furniture Co... 67 


J 
Jasper Chair Co. .-.. 84 
Jasper Office Furniture Co. 129 
Jasper Seating Co 126 
Johnson Chair Co. 135 
Joyce, Edward J., Filing Co. 180 
K 
Kilian Mfg. Corp 138 


disagreements which 
L 
Leopold Co., The me 131 
RU a Brag, I oeccntnsiaiaied 147 
Lyon Metal Products, Ince. 90 
M 
Macey Co., The 108 
Manifold Supplies Co.......... 58 
Markilo Co 157 
Meilicke Systems, Inc...... 157 
Meilink Steel Safe Co. 131 
Melind, Louis, Co. 137 
Metal Office Furniture Co 120 
Metalstand Co. 154 
Meyer & Wenthe 129 
Mimeograph, The 57 
Mitchell Binder Co. 154 
Mittazg & Volger, Inc. 85 
Monroe Cale. Machine Co. 81 
Moore Push-Pin Co. 154 
Morse, J. S., Typewriter Co. 155 
Multipost Co. 139 
Murphy Chair Co. 122 
Mutschler Bros. Co. 140 
N 
Nat'l Brief Case Mfg. Co. 126 
National Business Show Co 94 
Neva-Clog Products, Inc. oid ae 
New England Paper Punch Co. 151 
New Indiana Chair Co 136 
Northwest Metal Products Co...154 
Nucraft Furniture Products 146 
oO 
Oakville Co. Div. Scovill 91 


Old Town Ribbon & Carbon Co. 61 
Oxford Filing Supply Co 111 
P 

& Ribbon Mfg. Co... 97 


Key-Imperial Mfg. Co. 82 


Pacific Cb 
Peerle 
Pex rles 


Steel 


Equip Co. 





THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. 
commissions 
practically every member of the staff. It answers by 
personal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, pre- 
furnishes 
agents and dealers in nearly every country, aids for- 
eign dealers in securing U. 
other ways performs useful service, all without charge. 
Subscribers in every land have made, and are making, 
good use of this bureau; manufacturers in every sec- 
tion of the field have evidence of its proved value. 
Subscribers’ requests for catalogues to bring their files 
up to date, or to replace the file in case of fire or 
other form of destruction, are broadcasted in a bulle- 
tin which is mailed frequently to leading manufac- 
turers, 


of its various 


pares advertising copy, 


In the execution 


this bureau calls upon 


list of desirable 


S. A. lines, and in many 





result 





from relations established 





Perfect Rub. Seat Cushion Co...159 

Phillips Process Co..................... 148 

Pronto File Corp.................-...--.... 88 
Q 

Quality Park Envelope Co......... 66 
RK 

Reliable Tw. & A. M. Cerp.. 158 

Rex-O-Graph Co. 156 

Rivet-O Mfg. Co. 158 


Roberts Numbering Mach. Co...133 


Rock well-Barnes Co. 70 
Royal Metal Mfg. Co. 86 
Royal Typewriter Co. 71, 160 
Ss 
St. Johns Table Co. 125 
Seat, Dr., Chemical Co. ...154 
Schwab Safe Co. 140 
Security Steel Equip. Corp....... 95 
Shaw-Walker Co. 138 
Sheaffer, W. A., Pen Co. 107 
Shepherd Chair Co. 156 
Sheppard, C. E., Co. 142 
Sherman-Manson Mfg. Co. 110 
Shipman-Ward Mfg. Co. 74 
Sikes Co., Inc., The 139 
Sloane, W. & J. 113 
Smith, L. C., & Corona Type- 
writers, Inc. : . 59 
Speed Key Mfg. Co. 157 
Speed-O-Print Corp. 143, 44 
Speed Products Co. 105 
Stein Bros. Mfg. Co. ..139 
Storms, H. M., Co. 127 
Sturgis Posture Chair Co. 72, 73 
Sundstrand Back Cover 
T 
Technygraph, The ; 152 
Toledo Metal Furniture Co.......128 
Triner Seale & Mfg. Co. me tS 
Troy Sunshade Co. ..157 
U 
Ulrich Planfiling Equipment 
Co .--153 


Elliott-Fisher = 
Back Cover 
Ribbon Mfg. Co. ..150 


Inderw. 


U..8. iW. 


Universal Office Equipment Co. 159 
Universal Paper Products Co.....159 
Vv 
Vail Manufacturing Co. 117 
Van Dyke Industries 155 
Varat, Murray, Co. 159 
Victor Adding Machine Co. 109 
Victor Safe & Equipment Co.....154 
w 
Wabash Cabinet Co., The 80 
Walz, George J. 152 
Warshaw Mfg. Co. 148 
Webster, 1. S, Co. 2 


Weis Mfg. Co 75, 6, 7, 8 


Wiggins, John B., Co. 155 
Wilson-Jones Co 103 
Y 
Yawman and Erbe Mfg. Co....... 92 
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For the benefit of the subscribers the lines advertised are here classified. Many of the requirements of the modern business office 
are represented. Should subscribers be interested in any article of office equipment mot listed here, they are cordially invited to 
communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 
obligation. 


Adding Machine Parts 


Amer. Writing Machine Co 69 
Ames Supply Co... = 65 
Cloyes Gear Works ane 156 
Shipman-Ward Mfg. Co. 74 
Adding Machine Rolls & Paper 
Rockwell-Barnes Co. 70 
Adding Machines 
Allen Calculators, Ine 115 
Allen-Wales Add. Mach. Corp 159 
Monroe Cale. Machine Co 81 
a --...Back Cover 
Victor Adding Mach. Co 109 


Adding Machine (Stylus) 
Reliable Typewr. 


Adding Machines, Rebuilt & Used 
1 


Morse, J. 8S., Typewr. Co. 5 
Reliable Typewr. & A. M. C 158 
Shipman-Ward Mfg. Co 74 
Univ. Office Equip. Co. 159 


Adding Typewriters 
Underwood Elliott Fisher Co 


Back Cover 
Addressing Machines 


Elliott Address. Mach. Co 100 
Addressing Machines, Used 

Univ. Office Equipment Co 159 
Adhesives 


(See Inks, Adhesives, etc.) 


Air Conditioners 


Ad-Lee Co. ...... ‘ 156 


Arch and Clip Board Files 


Amer.-Aut. Elec. Sales Co 128 
Cushman & Denison Mfg. Co 152 
Globe-Wernicke Co 2 104 
Rockwell-Barnes Co. res 70 
Shaw-Walker Co. ... 138 
Yawman & Erbe Mfg. Co 92 
Autographic Registers 
Hano, Philip, Co... 151 
Ball Bearings for Drawer Slides, ete. 
Kilian Mfg. Co. 138 
Banker's Note Cases 
Art Steel Co............. 112 
General Fireproofing Co 62, 63 
Globe-Wernicke Co. 104 
Victor Safe & Equip. Co 154 


Billing Machines 
Underwood Elliott Fisher Co 


mina Back Cover 


Binders, Catalogue and Periodical 
Acco Products, Ince....... 
Mitchell Binder Co.... . 5 
Shaw-Walker Co. .... 138 
Binders, Permanent Storage 
Adams, Henry T., Mfg. Co 155 
Bankers Box Co........ 102 
Shaw-Walker Co 138 
Binders, String 
Bankers Box Co 102 
Blank Books 
Boorum & Pease Co 119 
Rockwell-Barnes Co. . 70 
Wilson-Jones Co 103 
Biue Print and Plan File Cabinets 
All-Steel-Equip. Co, 123 
Anderson-Hickey Co. 130 
Art Metal Construction Co 83 
Art Steel Co. . 112 
Browne-Morse Co. 155 
Columbia Steel Equip. Co 101 
Corry-Jamestown Mfg. Co 99 
General Fireproofing Co 62, 63 
Globe-Wernicke Co 104 
Peerless Steel Equip. Co 135 
Shaw-Walker Co .221 38 
Ulrich Planfiling Equipment (Co...153 
Yawman & Erbe Mfg. Co 92 
Bond Boxes 
Art Steel Co...... 112 
General Fireproofing Co 62, 63 
Globe-Wernicke Co 104 
Book Cases 
All-Steel Equip. Co 123 
Alma Desk Co 132 
Art Metal Construction Co a3 
Browne-Morse Co 155 
Corry-Jamestown Mfg. Co. 99 
General Fireproofing Co 62, 63 
Globe-Wernicke Co 104 
Macey Co., The 108 
Peerless Steel Equip. Co..... 135 
Shaw-Walker Co. 138 
Wabash Cabinet Co., The a0 
Weis Mfg. Co..... 75, 6, 7, 8 
Yawman & Erbe Mfg. Co 92 
Book Rings 
Adams, Henry T., Mfg. Co..... 155 


Bookkeeping Maehines 
Underwood Elliott Fisher Co 
om Back Cover 


& A. M. C 158 





Box Letter Files 
Art Steel Co : pecans 112 
Globe-Wernicke Co. otaind 104 
Rockwell-Barnes Co. ............ 70 
Wels TE. Cline, 6, FB 

Brief and Zipper Cases 
National Brief Case — Co. 126 
Shaw-Walker Co. ichuieiaie 138 
Stein Bros. Mfg. Co. 139 
Varat, Murray Co 159 

Business Shows 
National Business Show Co. 94 

Calculating Devices 
Meilicke Systems, Inc..... 157 
Reliable Typewr. & A. M. C 158 
Shipman-Ward Mfg. Co 74 

Caleulating Machines 
Allen Calculators, Ine 115 
Allen-Wales Add. Mach. Co 159 
Monroe Cale. Machine Co . $1 
Sundstrand -...Baeck Cover 
Victor Adding Mach. Co. , 109 

Caleulating Machines, Used 
Morse, J. S., Typewr. Co. 55 
Reliable Typewr. & A. M. C 158 
Shipman-Ward Mfg. Co. 74 
Universal Office Equip. Co 159 

Carbon Papers 
(See Ribbons and Carbons) 

Card index Boxes and Trays 
All-Steel-Equip. Co . 123 
Art Metal Construction Co 83 
|. f - > awe 112 
Bentson Mfg. Co....... oud 133 
Cole Steel Equipment Co......... 88 
Columbia Steel Equip. Co..... 101 
Corry-Jamestown Mfg. Corp. .. 99 
General Fireproofing Co 62, 63 
Globe-Wernicke Co. . : 104 
Guide System and Supply Co 116 
Imperial Methods Co. 114 
Invincible Metal Furn. Co 67 
Metal Office Furn. Co........ 120 
Peerless Steel Equip. Co.... 135 
Security Steel Equipment. Corp 95 
Shaw-Walker Co. ... 138 
Warshaw Mfg. Co......... 148 
Weis Mfg. Co...... 75, 6, 7. 8 
Yawman & Erbe Mfg. Co..... . 92 

Cards, Business (Book Form) 

Wiggins, John B., Co 155 

Cash Boxes 
Art Steel Co 112 
General Fireproofing Co 62, 63 

Cash Tills 


Indiana Cash Drawer Co 118 


Casters, Caster Bearings, Slides 
Bassick Co : 124 
Darnell Corp 156 
Faultless Caster Corp 121 
Kilian Mfg. Corp 138 


Celluloid Envelopes 


Markilo Co 157 
Chair trons 

Bassick Co 12 

Collier-Keyworth Co. 132 


Chairs, Office 


Artility Metal Products, Ine 145 
Bright Chair Co . 146 
Cramer Posture Chair Co 155 
Ehrlich Upholstery Works.. 150 
General Fireproofing Co 62, 63 
Harter Corp 68 
High Pt. Bd. & Chair Co 149 
Jasper Chair Co. R4 
Jasper Seating Co ‘ 126 
Johnson Chair Co see 135 
Lyon Metal Products, Ine 90 
Metal Office Furniture Co 120 
Murphy Chair Co : 122 
New Indiana Chair Co 136 
Royal Metal Mfg. Co......... 86 
Shaw-Walker Co ; 138 
Shepherd Chair Co * 156 
Sikes Co., Inc., The............ 139 
Sloane, W. & J a 3 113 
Sturgis Posture Chair Co 72, 73 
Toledo Metal Furn. Co 128 
Troy Sunshade Co 157 
Chairs, Folding 
Gaylo Mfg. Co an 152 
Royal Metal Mfg Co... 86 
Chairs (Posture) 
Amer. Aut. Elec. Sales Co 128 
Artility Metal Products, Inc 145 
Bright Chair Co - 146 
Cramer Posture Chair Co. 55 
General Fireproofing Co 62, 63 
Harter Corp 68 
High Pt. Bd. & Chair Co 149 
Jasper Chair Co. 84 
Jasper Seating Co 126 
Johnson Chair Co. mesintisoeateds ee 
Murphy Chair Co a 
Royal Metal Mfg. Co ay 


Shaw-Walker Co. 
Shepherd Chair Co 

Sikes Co., Inc., The 
Sturgis Posture Chair Co. 
Toledo Metal Furn. Co 


Check Protectors & Writers 
Hall-Welter Co 


Check Protectors & Writers, 
Morse, J. S. Typewr. Co 
Reliable Typewr. & A. M. C. 


Used 


Checks, Stamped Metal 
Meyer & Wenthe 


Coin Bags, Trays and Wrappers 
Art Steel Co 
Downey, C. L., Co 


Copyholders 
Acco Products, Inc 
Amer. Aut. Elec. Sales Co 
Dawn Mfg. Corp., The 
Shipman-Ward Mfg. Co... 


Costumers 
Globe-Wernicke Co., The 
Peerless Steel Equip. Co 
Royal Metal Mfg. Co 
Shaw-Walker Co 
Troy Sunshade Co 


Crayon 


Dixon, Crucible Co 


Cushions and Pads, Chair 
Perfect Rubber St. Cushion Co. 
Shipman-Ward Mfg. Co 


Dating Stamps 
Amer. Number Mach. Co. 
Melind, Louis Co 
Meyer & Wenthe 
Rivet-O-Mfg. Co 


Desk Lamps 
Dawn Mfg. Corp 
Van Dyke Industries 


Desk Pads & Tops 
Amer. Aut. Elec 


Desk Pending-Letters Holders 
Acco Products, Inc 


Desk Pen & Ink Sets 
Sheaffer, W. A., Pen Co 

Desk Trays 
Art Metal Construction Co 
Art Steel Co 
Automat. File & Index Co. 
Cole Steel Equipment Co..... 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co. 
Globe-Wernicke Co 
Imperial Methods Co 
Peerless Steel Equip. Co. 
Shaw-Walker Co 


Joseph, 


Sales Co 


Weis Mfg. Co. 75, 6, 


Yawman & Erbe Mfg. Co 


Desk Work Distributors 
Art Steel Co. 
Bristow, Stanley R. 
Globe-Wernicke Co. 
Lyon Metal Products, Inc 
Victor Safe & Equip. Co 


Weis Mfg. Co. 75, 6, 


Desks 
Alma Desk Co 
Art Metal Construction Co 
Art Steel Co 
Automat. File & Index Co 
Bentson Mfg. Co 
Browne-Morse Co 
Columbia Steel Equip. Co 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co 
Globe-Wernicke Co. 
Imperial Desk Co 
Indiana Desk Co. . 
Invincible Metal Furn. Co 
Jasper Office Furn. Co 
Leopold Co., The..... 
Macey Co., The ante 
Metal Office Furniture Co 
Peerless Steel Equip. Co 
Royal Metal Mfg. Co 
Security Steel Equip. Corp 
Shaw-Walker Co a 
Sloane, W. & J 
Troy Sunshade Co 
Victor Safe & Equip. Co 
Yawman & Erbe Mfg. Co. 


Dietating Machines, Used 
Morse, J. S., Typewr. Co 


Display Hooks 
Oakville Co. Div 


Drinking Cups, Paper 
Universal Paper Products Co 
Duplicating Machines & Supplies 
Amer. Writing Mach. Co..... 
Barker, Earl M., & Co....... 
Columbia Ribbon & Carbon 
Mfg. Co. 
Dick, A. B., “Co... 


Scovill 


138 


156 
..139 
72, 73 


128 


157 


112 
148 


141 
128 
157 

74 


104 


157 
155 


128 


141 


106 


101 
99 


, 63 


104 
127 
136 

67 
129 
131 
108 
120 
135 

86 

95 
138 
113 
157 
154 


159 


.. 69 
140 


64 


. 57 


Duplicsay GO cncccnutnwe 
Elliott Address. Mach. Co... 
Harding, Milo Co............... 
Heyer Corporation, 
Hileo Corp. ..... 
Ink Specialties Co... 
Mimeograph, The . 
Manifold Supplies Co. 
Mittag & Volger, 
Rex-O-Graph Co. ......... 
Shipman-Ward Mfg. a 
Smith, L. C., & Corona “Typewr.. 59 
Speed-O-Print Corp. ...............143, 44 








Technygraph, The .......... — 

Victor Safe & Equip. Co.................154 
Duplicating Machines, Used 

Morse, J. S., Typewriter Co............155 

Universal Office Equip. Co.............159 


Envelope Openers 
(See Letter Openers) 


Envelope Sealers 
Elliott Address. Mach. Co. 
Multipost Co., Ine... ie 


Envelope Sealer-Cancellers 





Co "EE: A. ae 
Envelopes 

Globe-Wernicke Co. ww 104 

Quality Park Envelope Co... osascii: 
Envelopes, Celluloid 

i ae 157 
Eradicators, Ink 

Heyer Corp., The............ ——— 
Erasers, Rubber 

Blaisdell Pencil Co.... SAT 151 

Dixon, Joseph, Crucible. Co.. 125 
Exhibitions, Office 

Nat'l Business Show................ — 
Eyelets & Eyelet Fasteners 

Oskville Co, Div. Scovill... = 

Rivet-O-MLg. CO.  .....nce-ceseeveerescscsee-ee 58 
Fanfold Continuous Forms 


Hano, Philip Co. 

File Boxes, Collapsibie Corrugated 
Bankers Box Co... - 
Barkley, C. L, Co... 
Globe- Wernicke Co. .. 
Guide System & Supply Co... 
Oxford Filing Supply Co... 
Li, 2 @. Geom * 


File Boxes, Metal 
Adams, Henry T. Mfg. Co....... 
Art Metal Construction Co. 
Art Steel Co... wuishintiios = 
Corry- Jamestown. “Mfg. Co. mationuanidasinide 99 
Globe-Wernicke Co., The... 
Peerless Steel aan Co. 
Pronto File Corp... 
Rockwell-Barnes Co. 
Shaw-Walker Co. ‘ 
Victor Safe & Equip. Co... 


Filing Cabinet Ball and 
Roller Bearings 








Killian Mfg. Corp... . 138 
Filing Cabinets, Insulated — 

Shaw-Walker Co. .. 138 

Victor Safe & Equip. Co... ai 


Filing Cabinets, Metal 
All-Steel Equip. Co... 
Anderson-Hickey Co. .......... 
Art Metal Construction Co. 
Azt TGpGR Gideon 
Autmtc. File & Index Co. 
Bentson Mfg. Co. 
Browne-Morse Co. ... 
Cole Steel Equip. Co... 
Columbia Steel Equip. Co... 
Corry-Jamestown Mfg. Corp.. 
Yeneral Fireproofing Co... 
Globe-Wernicke Co. ... 
Invincible Metal Furn. “Co... 
Massy Ce, Wie cncccincsenscies 
Metal Office Furn. Co.. 
Northwest Metal Products Co... 
Peerless Steel Equip. Co. 















Pronto File Corp..........-~... 
Security Steel Equip. Corp. 
Shaw-Walker Co. ............... 


Victor Safe & Equip. Co......... 
Yawman & Erbe Mfg. Co...... 


Filing Cabinets, Wood 
Globe-Wernicke Co. ....... 
Imperial Methods Co. 
Weis Mfg. Co... aner 
Yawman & Erbe Mfg. 


Filling Supplies 
Acco Products, Ine... 141 
Art Metal Construction Co... 83 
Barkley, C. L., & Co. 
Browne- Morse Co. io 
Corry-Jamestown Mfg. “Co... 
Daco Card and Index Co.................- 
THE CLASSIFICATIONS - 
(Continued on page 6) 
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THE CLASSIFICATIONS 


(Continued from page 


General Fireproofing Co 
Globe-Wernicke Co 

Guide System & Supply Co 
Imperial Methods Co 

Macey Co The 


Metal Office Furn. Co 
Oxford Filing Supply Co 
Pronto File Corp 

Quality Park Envelope (+ 
Rockwell-Barnes Co 
Shaw-Walker Co 


Vietor Safe & Equip. Co 
Wabash Cabinet Co., The 
Warshaw Mfg. Co 

Weis Mfg. Co 7 ‘ 
Yawman & Erbe Mfg. Co 


Filing Tables 


Toledo Metal Furniture Co 


Finger Pads 
Speed Products Co 


Folders 


Fountain Pens 
Esterbrook Pen Co 
Sheaffer, W. A Pen Co 


(See Filing Supplic 


Gummed Cloth Rings 
Graff, Geo. B., Ce 
Warshaw Mfg. Co 


Index Card Signals 


Cook, H. ¢ Co., Ine 

Graff, Geo. B., Co 

Victor Safe & Equipment Co 
index Tabs 

Harkley, ¢ L., & Co 

Cel-U-Dex Corp 

Globe-Wernicke Co 

Guide System & Supply Co 


Markilo Co 


Shaw-Walker Co 
Victor Safe & Equipment Co 
Inks, Adhesives, Ete 


Harriman-Welts Prod. Co 
Ink Specialties Co 
Melind, Louis Co 
Rivet-O-Mfg. Co 
Sheaffer, W \ Pen Co 
Inkstands 


Cushman & Denison Mfg. Co 


Ladders, Library, Store & Vault 
Cotterman, I, D 


Leads for Mechanical Pencils 
Dixon, Joseph, Crucible Co 
Sheaffer, W A Pen Co 

Leather Goods 
Nat'l Brief Case Mfg. Co 
Stein Bros, Mfg. Co 
Varat, Murray Co 

Leather Upholstered Furniture 
Bright Chair Co 
Ehrlich Upholstery Works 
Jasper Chair Co 
New Indiana Chair Co 


Letter Openers 
Multipost Co,, Ine 
Oakville Co, Diy 

Letter Trays (See 

Letterheads 
Wiggins 


Secovill 


Desk Tray 
Pohn B., Co 


Library Equipment 


All-Steel-Equip. Co 

Art Metal Construction Co 
Art Steel Co 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co 
Globe-Wernicke Co 

Macey Co., The 

Peerless Steel Equip. Co 


Security Steel Equip. Corp 
Shaw-Walker Co 
Yawman & Erbe Mfg. Co 


Lithographed Continuous Forms 
Hano, Philip, Co 


Lockers and Storage Cabinets 


All-Steel-Equip. Co 
Anderson-Hickey Co 

Art Metal Construction ¢ 
Art Steel Co 
Browne-Morse Co 
Corry-Jamestown Mfg. Cort 
General Fireproofing Co 
Globe-Wernicke Co 
Invincible Metal Furn. ¢ 
Lyon Metal Products. Inc 
Macey (Co The 

Metal Office Furn. Co 
Security Steel Equi; Cort 
Shaw-Walker Co 


Yawman & Erbe Mfg. ¢ 


Loose Leaf Books & Systems 


Adams, Henry T., Mfg. ¢ 
Boorum & Co 
Sheppard E. ¢ 





Wilson 


Jones Co 


Loose Leaf Sheet Covers, Celluloid 


Markilo Co. 

Loose Leaf Metals and Devices 
Adams, Henry T Mfg. Co 
Wilson-Jones Co 


Mail Distributors 

Bristow, Stanley R 
Globe-Wernicke Co 

Victor Safe & Equipment Co 


Manifold Business Forms 


Hano Philip Co 
Map Tacks 

Graff, George B Co 

Moore Push-Pin Co 


Matched Office Suites 
Art Metal 
General Fireproofing Co 
Globe-Wernicke Co 
Leopold Co The 
Maces Co The 
Royal Metal Mfg. Co 
Shaw-Walker (¢ 
Sloane, W. & J 


Troy Sunshade Co 


Memorandum Books 
joorum & Pease Co 
Kockwell 
Wilson 


farnes Co 
Jones ¢ 


Memorandum Devices 
Bristow, Stanley K 

Mending Tape 
Warshaw Mfg. 


Message Holders 
Joyce, Edw. J. Filing 


Moisteners 
Rivet-O-Mfg. Co 
Numbering Machines 
Amer. Number Mact Co 
Melind, Louis, Co 
Robert Numbering Mact 
Office 
Gliobe-Wernicke Co 
Pads, 
Boorum & 
Rockwell 
Wilson 


Figuring 
Pease (% 
tarnes Co 


Jones Co 


Paper 
Brown, L. L 
Eaton Paper 
Rockwell-Barnes Co 


Paper Ce 
Corp 


Paper Clamps 
Acco Products, Ine 
Cushman & Denison (« 
Esterbrook Pen Co 
Oakville Co. DI Seovill 
Paper Clips 
Acco Products Ine 
Cook, H. C., Co 
Cushman & Denison Co 
Graff, George B Co 
Oakville Co. Dis Seovi 
Vail Manufacturing Co 


Paper Fastening Machines 
Ace Fastener 
Acme Staple Co 
Amer. Autme. Electric 8: 
Hotchkiss Sales Co 
Neva-Clog Products, Inc 
Speed Products Co 


Victor Safe & Equip. Ce 


Corp 


Paste (See Inks, Adhesives 
Pencil Sharpeners 
Graff, George B Co 


Pencils, Mechanical 


Sheaffer Ww A Pen 


Pencils, Paper Wound 


Slaisdell Pencil ¢ 


Wood Cased Lead 
Pencil Cx 


Crucible 


Pencils, 
Blaisdell 


Dixon, Josep! 


Penholders 


Dixon Tosepl Crucible ¢ 


Pen & Pencil 
Oakville Co 


Clips 


D Scovil 


Pens 
Esterbrook Pen Co 
Pheto-Copyina Equipment 


Fotocopist of Ameri 


Picture Hooks 
Moore Push-Pin Co 


Corp 


and Pin Containers 
ille Co I) Seo 


Mfg. Co 


Pins 
Oak 
Vall 


1 


Platens, 
Amer 
Ames 


Shipman 


Typewriter 
Writing Machine 
Supply ¢ 


Ward Mfg. Co 


Postal Scales 
Hanson Scale Co 
Shipman-Ward Mfg Co 
Triner Scale & Mfg. Co 
Price Card Holders 
Oakville Co. D Seovl 
Publishers 
Ihritish Stationer 
Punches 
Acco Products Inc 
Roorum & Pease Co 
Globe -Wernicke Co 
Mitchell Binder (« 
New England 
Tones Ce 


Paper 


Wilson 


Construction Co 


ine to ' 


Partitions and Railings 


l } 


ales 128 


Push Pins 
Moore Push-Pin Co 
Oak e ¢ Di S 
Ribbons and Carbons 
\ A ('¢ 
Allie (a & Kibbor 
Ar Wr g Machine 
4 p a 
Huck e Kibbon & Carl 
Co Mix (ort 
‘ bia R. & ¢ Mfg 
‘ it & tar, Co 
I al Mfg. ¢ 
J ey Ir 
Manif Supplies Co 
M ag & Volger, Inc 
0 Town KR & Carbo 
I’ f Car. & Kib. Mf 
J’ ee Ke Imperial Mf 
Proce Co 
in Pype er ( Ir 
! in-Ward Mfg. Co 
lL, ¢ & i 
e i MI ( 
I Elliott Fisher 
{ Ss. Tyr r Kib, Mfg 
VW I = Co 
Rubber Stamps 
Bank & Merchat St 
Me La o 
M & Wenthe 
Safes 
\ Me Cor ructior 
le } wofir { 
a We \ ( 
Mace ( Ihe 
M k Ste Safe ¢ 
seh Nafe Co The 
Se ! Steel Equip ( 
shaw-Walker Co 
\ Safe & Equipme 
y & Erbe Mfg ¢ 
Scrapbooks 
q e- Wert ke ( 
Wi Mi Co 
Secretary Desks 
Art Metal Constructior 
Genera Fireproo g (0 
Gj Wert ke Co 
Peerle Steel Equip. Ce 
“T) \\ ker Co 
Waha Cal t ‘ Ihe 
Shelving 
\ Ste quit ( 
4 M Co ‘ 
4 Steel ¢ 
] Mor ‘ 
{ me I Mr c's 
( | prooftir Co 
(j \\ ke ‘ 
I Me Pro Ir 
| ( Ihe 
S t Stee Equip. Ce 
Shia Walker Co 
Smoking Stands, Office 
K Met Mrs Co 
Sorting Devices 
BR Ss RK 
t x ha 
Stamp Affixers, Postage 
Vl y i Ine 
Stamp Pads 
M ] I ( 
Mever «A Wenthe 
I I’ ( 
K o-Me ‘ 
Kock Larne ( 
\ r Safe & Eq p ‘ 
Stands for Office Machines 
AlL-S I ( 
\ Supt ( 
4 Hicke ‘ 
\ Ste to 
‘ ir ( 
‘ } roof ‘ 
« e~W ke ¢ 
H ‘ 
M Co 
I’ Stee Equip. ¢ 
. Manson Mf ( 
s un-Ward Mf Co 
St ire ©} ( 
I Met I r ( 
Staple Extractors 
Ace I t ‘ 
Staples and Stapling Machines 
Ac t tener ¢ rl 
\ Ss e ( 
H t Sa ( 
( 4 Ir 
Oak ‘ ID Si 
Sine Products ¢ 
\ Manufacturing Co 
Stenographer's Note Books 
Rockwe Barnes Co 
Storage and Transfer Cases 
\ Henry T Mf 
s h p. ¢ 
\ M (‘or " ‘ 
\ - { 
] ke Box ¢ 
I kle ( I & ¢ 
l tso Mf ( 
Browne -Mor Co 
‘ s Equipment ¢ 
i } Stee Eq ‘ 
‘ estown Mf ‘ 
ef I ent ¢ 











Gene Fireproofing Co 62. 63 
Globe-Wernicke Co 104 
G e System & Supply Co lit 
Imperial Methods Co 114 
Ir e Metal Furn. ¢ 67 
M Co., The 108 
Mi 4 or I irt ‘ 41) 
Peer! Steel Equip. ¢ 1 

I File Cory 8% 
K sarne ( 70 
F Ste Equi Cort 4 
~ W ke {‘o « 
Ww Mig to ‘ a 
,) man & Erbe Mfg. Co 42 

Strong Boxes, Fire Protected 
Me nk Steel Safe Co 
Walz, George J 2 
Tables 

Art Me | Construction ¢ ‘ 
Browne-Morse (« | 
Cor umestown Mfg. Cory au 
Creme | Fireproofing Co 62, ¢ 
Clobe-Wernicke Co 104 
Lyon Metal Product Ine 90 
Mace Co The 10s 
Mu hler Bros, Co 140 
Y ‘ Steel Equipment ¢ l 
Shaw-Walker Co 136 
~ lohns Table ¢ l 

\ " Safe & Equipment Co 14 


Telephone Accessories 


\ r Safe & Equipment Co 14 
Telephone Stands 
\ Mietal Construction Co * 
4 Steel Co 2 
Genera Fireproofing ¢ H2, ¢ 
G Wernicke Co 104 
| Steel Equipment Co 13 
> Walker (Cc 138 
& Erbe Mfg. Ce 92 
Thumb Ttacks 
Graff, George B., Co 22 
Moore Push-Pin Co 154 
Oakville Co. D S 3 
Ticket Holders 
Oral < I) ~ ; 
\ Manufacturing ¢ 
Trimming Board 
! *hoto Laboratories 
Type, Typewriter 
Amer, Writing Mach. ¢ 69 
Ames Su C ‘ 
. Ward Mfg. ¢ 74 
Typewriter Cleaning Material 
Amer Writing Mact Co iat) 
A Supply ¢ 65 
‘ I ‘ 152 
| & \ I M 
K Mos ‘ . 
~ Tr Chen ( 154 
~ n-Ward Mf ( 74 
We ‘ I Ss ( 2 
Typewriter Cushion Keys 
4 Writir Mact Co 64 
4 Supply Co ‘ 
lee s Key-Imperial Mfg. Co 82 
S n-Ward Mfg. Co 74 
S ] Mfg. ¢ 7 
Typewriter Cushion Knobs and Bases 
4 : Wy Mact Co 6a 
\ Ss pl Co t 
P Key-Imperial Mfg. Co 82 
s n-Ward Mfg. ¢ 7 
Typewriter Parts and Tools 
Amer W ir Macl ( H9 
Ame Suppl ‘ é 
~ n-Ward Mfg ( 
Typewriters, Mfrs. of 
‘ yp ter 
K ype er ¢ ( 
~ I ‘ & Cor I'w ; 
1 } tt } to 
tack (Cover 
Typewriters, Rebuilt and Used 
4 r. Writing Mach. (e 69 
Ml J Ss Typewr ( 
K rw. & A. M. Cory » 
~ War Mi ( 
Venetian Blinds 
( Venetian Blind ¢ 
Visible Systems Equipment 
4 ey t Ke s, It 
\ M | Constr m ‘. 
\ I & Index ¢ 
l & Peas ( 
( Wernicke ¢ j 
s W } ( s 
< ‘ I ‘ 2 
\ Safe & Equ ( 
\\ ( 
\ & Er Mir ‘ Pr. 
Waste Baskets 
\ { { | 
\ Stee ( 
< Equipr ‘ xs 
‘ ] town Mfg. Cory 
‘ Fireproofing ¢ Ps 
(i Wernicke ( 
Vl Office Furr ‘ a 
\ ft i} re P 
P ss Steel Equi ( 
s s-Walker 138 
Window Ventilators 
\ ee { 15 








WANTS AND LOR SALE 


The rate for classified advertisements is eight cents a word, minimum charge, $1.60. 


SITUATIONS WANTED 


connection with 
including four on the 


SALESMAN 


experience, 


seeks 


STATIONERY 


Eixhteen years 


EXPER’ ENCED 


established dealer 


street, ten years as buyer. Complete knowledge of filing and loose leaf. 
Best of references Address F-178, care Office Appliances, Chicago. 
rYPEWRITER SALESMAN with twelve successful years with major 


making change or in distributorship 
Office Ap} Chicago. 


company in Cincinnati interested in 


for office appliance. Box F-182, care jiances, 


ELLIOTT-FISHER MECHANIC 
Young man, married Wish to 
F-179, care Office Appliances, Chicago. 


Qualified on all makes of typewriters. 


make change-—-salaried job. Address 


SALESMEN WANTED 


have a product that will prove 
line. 


IF YOU ARB NOW 


selling to offices, we 


sideline It becomes a 


to be a very profitable quickly major 
Exclusive territories are availatle Box T-177, Office Appliances, 
Chicago 


WANTED EXPERIENCED Typewriter, Calculating Machine and Dicta- 
phone salesman. Must have record and at least three 
years’ experience in sel'ing these types of office Apply P. O. 
Box 2814, Honolulu, Hawati 


successful selling 


machines, 


right conception of the 
The opening is for 
support greater perhaps than 
in one of the finest and most 
Full detail of qualifications 
Office Appliances, Chicago. 


VISIBLE SYSTEMS SALESMAN p ‘ 
job. Proof of success and earniny ability necessary 
a top notch he-man Advantaves and 
ever offered before will be 
productive cities Li‘eral drawing account 

necessary in first letter Address T-170, care 


ssessing the 


made available 


mechanical 
Washington 
supplies. 


SALESMAN WANTED—Man with gcod sales record and 
training—typewriters and adding machines for Eastern 
and Idaho territory-handling new machines, portables and 


Address: Box T-176, care Office Appliances, Chicago. 


WISCONSIN STATIONER wishes to employ man experienced in retail- 
Should have knowledge of typewriters 
wishing to assume 
Chicago. 


ing, buying, and outside selling 
machines. Opportunity for 
Address T-178. care Office 


young man 
Appliances, 


and adding 
responsibility. 


EXPERIENCED STENCIL DUPLICATOR SALESMAN--Must have 


car, willing to travel several states. Specialty line. Liberal commis- 
sion basis with assured repeat business. Give references. Address 
T-171, Office Appliances, Chica:ro 


FULL OR PART-TIME COMMISSION SALESMEN to represent manu- 
ribbons and carbon paper. Sev- 
experienced 


facturer of high grade line typewrite1 
eral territories open, presenting unusual 
men Write T-180, care Office Appliances, 


opportunities for 
Chicago, 


EXECUTIVES WANTED 
WANTED-—-EXPERIENCED, CAPABLE MAN in office equipment and 
supplies, to invest more and fill an executive position in an 
established business in a large, midwestern city Details by letter or 
interview. Address T-172, care Office Appliances, Chicago. 


$5000 or 


MECHANICS WANTED 


WESTERN TYPEWRITER and Office 


of all-around trained mechanic to take 


Appliance dealer seeking services 
charge of service department. 


Prefer young man, well trained, eneryetic, ambitious to get ahead. 
Connections permanent Give full experience and training in first let- 
ter. Application confidential. Address T-179, care Office Appliances, 


Chicago. 


REPRESENTATIVES AVAILABLE 


SALES AGENCY retailing several well-known 
ances throughout Northern California, 
additional device to utilize va‘uable contacts established during the 
twenty-one years. Has adequate sales and se staff. Expects visit 
J August. Address F-181, care Office Appliances, Chicago, Ill. 


mechanical office appli- 
representation of one 
past 


desire >) 


rvice 


East in 


REPRESENTED in New England? Salesman 
connection Has first- 
stationery and office equipment 
vood equipment, or any 


ARE YOU 
with twenty 
hand know 
dealer in the territory 


PROPERLY 


years’ experience is open for new 


ledge of practically every 


Interested in ee o! 


one of numerous substantial stationery products regularly offered to 
commercial stationery trade Assets include engineering education, 
successful business experien health, and real sales ability. 


e, energy, 


‘ 
Address F-18 care Office Appliances, Chica 


ESTABLISHED WHOLESALE NEW ENGLAND Manufacturers’ Repre- 
sentative seeks specialty line. Also have retail specialty facilities. Can 
handle warehousing. Kindly give full particulars. Box F-177, care 
Office Appliances, Chicago. 

SALESMAN DEVOTING ENTIRE TIME to Office Furniture Trade de- 
sires line of Desks and Leather Sofas and Chairs for New York District. 
Address F-183, cae Office Appliances, 100 E. 42d St., New York, N. Y. 





WE ARE INTERESTED in items that we can sell to the office equip- 
ment or commercial stationery dealers on a distributor's basis. The 
Apella Co., 15 E. 17th St., New York City. 


REPRESENTATIVES WANTED 


A RELIABLE, ESTABLISHED MANUFACTURER with a well-known, 
advertised line of zipper ring binders, portfolios and other leather cases 
has three fine territories open, including the states of Ohio, Mich., Ind., 
Wisc., lowa, Minn., N. Dak., S. Dak., Mo., Metropolitan N. Y., N. J., 
and Phila. Interested in experienced men only on commission basis. 
Write mentioring present lines, if any, and states covered. Address 
T-174, care Office Appliances, Chicago. 


WANTED to contact dealers in territory from 
Tennessee to the Gulf and from the Mississippi to the Atlantic, with 
complete line of steel filing cabinets and steel executive and general 
office desks, including a popular exclusive item. Write mentioning 
lines now hard'ed and territory covered. Address T-173, care Office 
Appliances, Chicago. 





REPRESENTATIVE 








NATIONALLY FAMOUS MANUFACTURER of Spirit Type Duplicators 
wants experienced representatives. Write giving full details of expe- 
rience and territory covered. Box T-175, Office Oppliances, Chicago. 


FOUNTAIN PEN REPAIRING 








Repaired—usually 
Pen & Repair Co., 


ALL MAKES Pens, 
24 hour service 
State St., Chicago. 


Desk Sets, etc., 
Welty 


Pencils, 
Standard 





prices. 





DICTATING MACHINE PARTS 


COMPLETE AND VARIED STOCK. No order too small. When you 
need parts, write Central Dictating Service, 2632 N. Western Ave., 
Chicago. Management G. Koep. 


DUPLICATING MACHINE PARTS 


NEW PRICE LIST of parts for the Mimeograph machine now avail- 
able. Special attractive prices on all rubber parts for the Mimeo- 
graph Write for catalogue and price list. Mimeo Repair Co., 395 
Broadway, New York City. 


ADDING MACHINE PARTS, TYPE, ETC. 
NEW PRICE LIST of Marchant parts now available. New low prices 
on adding machine feed rolls by the dozen. Write for prices now. 
I. A. Dehn, Jr., 1643--101st Ave., Oakland, Calif. 


SALES LETTERS 
LETTERS WILL BUILD SALES—For years I have built letters that 
pull sales. You need them more than ever now. Send me your data 
for new letters, or unsuccessful letters for reshaping. Particulars on 
request. Address H. M. Goldthwait, 1659 Broadway, Denver, Colo. 








MERCHANDISE DISPLAY SPACE AVAILABLE 





MANUFACTURERS desiring display space with or without sales pro- 

Wholesale Market near Monroe & Wells 
communicate with the Office Equipment 
Chicago, Il. 


motion services in a Central 
streets in 
Center, 168 


please 
Monroe street, 


Chicago, 


West 


STORE FIXTURES WANTED 
Utility Supply Company, 305 West Monroe street, Chicago, is inter- 
ested in the purchase of used fixtures, adaptable for use in a commercial 
stationery store. Willing to consider offers from stores anywhere in the 
country. Fixtures must be in good condition and of a high quality line. 


FOR SALE AND WANTED TO BUY 
Burroughs—-Moon Hopkins—-Adding 
bought and sold Chicago Office 
Chicago. 


MACHINES 
Machines 
Wells St., 


ELLIOTT-FISHER 
Machines— Calculating 
Appliance Co., 529 8S 


ELLIOTT-FISHER Machines, Adding Machines, Comptometers, Bur- 
Monroe Calculators, Typewriters and all office machines 
Teeter-Warsh Co., 849 North 3rd Street, Milwaukee, 


roughs and 
bought and sold 
Wis 





WANTS AND FOR SALE—Continued on page 8 





WANTS AND FOR SALE—Continued from page 7 


BURROUGHS, MOON-HOPKINS, Elliott-Fisher, Remington Accounting 
Machines, and everything in the office machinery line. State model, 
serial number and we will quote highest cash prices. International 
Office Appliances, Inc., 326 Broadway, New York City. 





BURROUGHS Duplexes, Moon-Hopkins, 
Kardex. All types office machines bought and sold. 
writer Co., 644 Liberty Avenue, Pittsburgh, Pa. 


Bookkeeping Machines, 
Fort Pitt Type- 


Elliott-Fisher Bookkeeping Machines, 


BURROUGHS, MOON-HOPKINS, 
Dorrell-Markel, 


Comptometers, all makes calculators Bought and Sold. 
93 S. 11th, Minneapolis, Minn. 


ELLIOTT-FISHER machines, calculating machines, adding machines 
all office equipment, bought and sold. ’ Crowley Company, 434 
Caswell Bldg., Milwaukee, Wis. 


HEADQUARTERS for Dictaphone, Ediphone parts and _ cylinders. 
Rough or rebuilt machines, wholesale or retail. All Types Office Equip- 
ment, 415 N. State St., Chicago. 





OFFICE APPLIANCES 





DICTAPHONBS, EDIPHONES, SUPPLIES—-headquarters—machines 
bought and sold—-Wholesale, Retail—-Write us. Chicago Dictating 
Machine Co., 28 S. Wells St., Chicago. 

DICTAPHONES—-EDIPHONES— established 1923. Largest stock—all 


Write for prices of machines and our Cleartone Cylinders. 


models. 
Dictating Machine Co., 235 Fifth Ave., New York, N. 


American 


ADDRESSOGRAPHS, Duplicators, Dictaphones, Multigraphs, Sealers, 


Folders, Typewriters, Adding Machines. Write for FREE Money 
Making Circular. Pruitt, 527 Pruitt Bldg., Chicago. 
KARDEX, ACME, all makes used visible filing equipment. Thousands 


on hand. Special 


of reconditioned cabinets, panels, books, always 
Get our quotations. 


service and prices to dealers for purchase or sale. 
Chas. S. Nathan, Inc., 548 Broadway, New York. 





POSTINDEX, etc., visible filing equipment of all 
We specialize in this field and offer full coopera- 
York 


KARDEX, ACME, 
types bought and sold. 
tion to dealers Commercial Card System, 395 Broadway, New 
City. 

MULTIGRAPH RIBBONS remanufactured. Duplicator inks and type- 
writer ribbons. Established over ten years. Write us, save money. 
Lewis Co., 413 W. State St., Milwaukee, Wis. 








Export Statistics by United States Department of Commerce 


The statistics here presented are preliminary and subject to revision in the annual published reports. 


Advance 
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NEW TRADE LITERATURE 


(Catalogues, pamphlets, broadsides, folders and other publicity 
material recently released) 





Acme Visible Records, tnc..-Publication of a new catalogue on the 


company’s line of Flexoline listing and indexing equipment was announced 
last month by Acme Visible Records, Ine., 122 South Michigan avenue, 
Chicago. This sixteen-page booklet covers the many types of equipment 
available for high speed reference and explains how there is a type of 
Flexoline suitable for lists comprising 100 or several hundred thousand 
names, with facilities for adding names in their proper sequence without 
disturbing the others. A copy of the catalogue is available on request 

L. L. Brown Paper Company. To demonstrate one of its recently 
introduced papers, the L. L. Brown Paper Company, Adams, Mass., is 
now distributing an attractive sample book of Escort Bond. The book 
is about 5% by 8&8 inches in size, saddle-wire stitched the short way, and 
is so made that the complete list of stock items and stepped samples 
may be seen together when the book is open, Copies of the sample 
book are available on request. Escort Bond is formed from fifty per 
cent new rag cuttings and is stocked in white, blue, buff, pink and 
green. Substances are 13, 16, 20 and 24 for white and three heavier 
weights for the colors. The paper is finished to permit of use for both 


records and correspondence, 


General Fireproofing Company...The new line of Goodform adjustable 
office chairs, recently announced by The General Fireproofing Company, 
Youngstown, Ohio, is being promoted with an elaborate series of sales 
helps in the form of a seven-piece folder campaign. One twelve-page 
folder presents the six new adjustable chairs as a complete line, while 
each of the remaining six folders presents one of the six chairs individ 
ually. The seven folders are produced in three colors and aluminum 
and are distinctively printed to give a related effect. The main theme 
running through the entire series is adjustability, the subject being han 
dled in a way to impress the prospect with the importance of adjust- 
ability in all of the mechanical devices that make up modern living and 
especially those related to correct seating. The folders are for the per- 
sonal use of all GF dealer salesmen and are not designed as mailing 
pieces. They are proving effective and have greatly stimulated the idea 
of complete chair adjustability for the entire office. 


Japs-Olson Company. Featuring the firm’s lines of loose leaf binders 
and visible record equipment, a new, sixteen-page catalogue has been 
issued by the Japs-Olson Company, 417 South Seventh street, Minneap 
olis, Minn. The booklet is well illustrated with extra large pictures by 
which every detail of construction and appearance are magnified De 
scriptive matter, including dimensions and prices accompany each picture 


The Milwaukee Chair Company.—Two four-page folders featuring its 
line of Contempo chairs have recently been made available for the dealer 
by The Milwaukee Chair Company, 3022 West Center Street, Milwaukee, 
Wis. Both folders are practically the same, with a pleasing makeup 
and illustrated with photographs of office ensembles, the difference being 
in size, one folder measuring 8% by 11 inches, and the other 314 by 61, 
inches, 


twenty-four page catalogue, printed 
on high-grade paper and enclosed in a handsome, three-color cover, has 
been issued to the trade by the New Indiana Chair Company, Jasper, 
Ind. In addition to describing and picturing the company’s many models 
of office chairs, the book also contains a dealer price list, a page of 
instructions and special information and a repair diagram for the benefit 
of users of the catalogue. 


New Indiana Chair Company. A 


Weis Manufacturing Company.-Containing seventy-two pages and ac 
companied by a general price list (No. GA) and a filing supply price list 
(No, A), a new and impressive catalogue has been issued to the trade 
by The Weis Manufacturing Company, Monroe, Mich. It is listed as 
the No. 104. The book is enclosed in a sturdy brown cover and measures 
10% by 7% inches. "It follows closely the pleasing format of previous 
issues and opens with a statement of policy, facilities for service and 
“The Romance of Recorded Thought,’’ which is a brief and interesting 
history of filing, and is followed by a description of the various methods 
of office filing and the manner in which Weis products meet each demand. 
Each page is well illustrated with extra large pictures showing the com 
pany’s lines of folders, indexing labels, indexes, card index trays, index 
cabinets, sectional check files, stationery cabinets, letter trays, the 
Wizard line of storage cases, box letter files, the Busfile, deskside file, 
and sectional bookcases. Pages 60 and 61 illustrate and describe the 
Weis swinging desk stand for typewriters and the account and collection 
files, two items added many years ago to the Weis lines. Copies of the 
catalogue and the price lists are available to dealers on request to the 


Weis home offices. 
en 


Current Corporation Reports 
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Parker Pen Company and subsidiaries for the fiscal year ended Feb 
1940, showed consolidated net profit of $170,378, after $135,693 provision 
for unrealized loss from conversion of foreign accounts to dollars, equal 
to 86 cents a share on the 197,757 shares of capital stock outstanding 
This compares with net profit of $359.364 in the year ended Feb, 28, 1939, 
equal to $1.75 a share on 199,382 shares of capital stock. In the report 
to stockholders Kenneth Parker, president, pointed out that a substantial 
part of the company’s total sales are made outside of the United States 
“Normally a high export business is a most desirable supplement to 
domestic sales for many obvious reasons, but with wars both in Europe 
and Asia and much of the rest of the world thinking about war serious 
derangements in trade are unavoidable,” he said. Mr. Parker added 
that the company is making efforts to promote its domestic sales and 
those in unaffected export territories and that he expects the present 
vear to be a favorable one with respect to sales and earnings, (Chicago 


Daily News, May 9, 1940.) 
Preliminary earnings of Remington Rand, Ine., and subsidiaries, for 
the fiseal year after all charges, but before possible year-end adjust 


after preferred dividends, to 
shares, the com 
Income of 


March 31. 


ments, amounted to $2,232,000, equivalent 
85 cents a share on the 1,584,895 outstanding common 
pany announced last night This compares with a_ net 
common share for the year ended 


$1,750,391, or 59 cents a 








OFFICE APPLIANCES 


1939 Total sales for the fiscal year ended March 31, 1940, were 
$44,514,000, as compared with $43,550,000 in the previous fiscal year, an 
increase of 2.9 per cent. Domestic sales for the twelve months amounted 
to $31,106,000, a gain of 7.9 per cent over domestic sales of $28,868,000 
in the preceding year, while foreign amounted to $13,707,000 as 
igainst $14,682,000 a year ago, a decline of 6.6 per cent. (The New York 
Journal of Commerce, May 2, 1940.) 

Directors of the W. A. Sheaffer Pen Company, Fort Madison, lowa, 
on May 6 declared a regular quarterly dividend of fifty cents per share 
of common stock and, on May 25 an extra dividend of twenty-five cents 
to all stock of record at the close of business on May 16. This makes 
. total dividend declaration so far this year of $2.25, a dividend of 
$1.50 having been paid February 25. Commenting on the dividend decla- 
ration, ( R. Sheaffer, president, said: “Both the regular quarterly 
dividend and the extra twenty-five cent dividend reflect the general 
progress of our business. Sales volume is showing substantial gains 
over previous years and the public acceptance of our product is, we 
believe, the greatest in the history of our company.” 

Smith (L. C.) & Corona Typewriters, Inc.—For quarter ended March 31 
net income $123,169, or 38 cents a common share; for same 1939 quarter, 
net income $117,664, or 35 cents a share. (New York Herald-Tribune, 


May 7, 1940.) 

Eversharp Common Listed.—The old common stock, no par value, of 
Wahl Company, was removed from unlisted trading yesterday, the Curb 
Exchange announced. The Exchange admitted to unlisted trading on the 
new common, par value $1, of Eversharp, Inc., which is the new name 
of Wahl Company. (New York Herald-Tribune, May 22, 1940.) 


sales 








BUSINESS OPPORTUNITIES 


Lines Wanted Abroad 





Mechanical Equipment Wanted for Brazil.—The firm of Hermann 
Muerrle, Caixa Postal 869, Porto Alegre, Brazil, is in the market for 
American equipment to replace machines of European manufacture. 
This company’s office appliance department includes typewriters, book- 
keeping machines, adding machines, calculators, check protectors, and 

receive catalogues and other 


duplicators. The company would like to 
information from manufacturers of any of the 
office equipment, who are not now represented in 
state of which it is the business center. 

Lines Wanted for Brazil.—April 
paragraph about A. Neufeld, Rua 
was stated that he represents American 
sationery products and wants other lines. A new letter lists the present 
American lines he is selling. They include H. C. Cook Co., Ansonia, 
Conn.; Ever Ready Staple Mfg. Corp., 140 W. 22nd St., New York; Tanber 
Tube, 238 William St., New York, and The Reyburn Mfg. Co., Ine., 
Allegheney Ave. at 32nd St., Philadelphia. He is interested now in any 
good article in the paper and stationery field. Correspondence should 
be with Mr. Neufeld direct. 

Lines Wanted for Colombia.—Antonio Royo, Apartado 
Cali, Colombia, writes that after sixteen years experience with a large 
stationery concern he has established his own business. He _ states 
that he is acting as manufacturers’ representative, although in some cases 
he also serves as distributor. He wants to hear from manufacturers in 
i position to solicit business from his country. 


foregoing, or of other 
Porto Alegre and the 


of Office Appliances contained a 
Alfandega 124-1, Rio de Janeiro. It 
manufacturers of paper and 


issue 


Nacional 338, 


Wanted Here at Home 


Catalogues Sought by Newark Dealer...The Olshan Office Furniture 
Company, newly located at 1028 Broad street, Newark, N. J., is inter- 
ested in receiving catalogues of office filing equipment, stationery, filing 
supplies and office appliances. A particular interest is expressed in wood 
folding chairs. The trade literature, including price information, should 
be addressed to the attention of Harry Olshan. 

Minnesota Dealer Requests Catalogues.—Union 
Kilkenny, Minn., handling loose leaf, filing equipment and supplies, and 
other stationery lines, also printing and advertising specialties, desires 
to bring its catalogue files up to date It is requested that catalogues 
to Union Specialty Company be sent marked for the attention of Edw 
Hammargren. 

Lines Wanted By Dayton Stationer...The J. Frank Reist Service, 42 
East Second Street, Dayton, Ohio, an eighteen year old printing establish- 

Reist 


Specialty Company, 


ment, added stationery and office supplies one year ago. Mr. 

states that he is celebrating his first anniversary as a stationer. In 
looking forward and planning for the future he invites correspondence 
from manufacturers with a view to adding new lines. It is suggested 


that catalogues and prices be sent 

Small Specialties Wanted for Texas. 
stationery, ribbons and carbons, etc., at 3817 
desires to represent some manufacturer of novelty 
ittractive letter openers and paper weights or any 
introduced in the Dallas territory 

Catalogues Wanted By New Stationery Dealer. Portsmouth School and 
Office Supply Company is a new concern located at 1027 Gallia street, 
Portsmouth, Ohio. The proprietor, L. E. Bohrer, writes that he would be 
interested in receiving catalogues on all kinds of office supplies. 
Bayonne, N. J., Dealer Wants Catalogues...Pengad Manufacturing 
Company, which manufactures two or three specialty lines, operates a 
retail office equipment and supply business at 884 Broadway, Bayonne. 
The proprietor, J. Penn, is interested in receiving literature from mannu- 
facturers of all types of office lines including machines, furniture and 
stationery. 


MISSING MACHINES . 


The following companies ask dealers everywhere to be on the lookout for 
machines (described and numbered beside the firm’s name) which 

Information concerning the where- 
forwarded to the company concerned 


John L. Manning, dealer in 
Stanford avenue, Dallas, 
specialties such as 
other device to be 








office 
are reported lost, stolen or strayed. 
abouts of these machines should be 
at the earliest opportunity. 
Carolina Typewriter Company, 
N. C.—-Remington portable typewriter, 
Notify C. P. Dawkins, manager of the 


119 South Salisbury street, Raleigh, 
Model 1, Serial No. PD-173365. 
store at above address. 





JUNE, 1940 
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PATENTS 


Copies of patents shown here can be obtained 

from the Commissioner of Patents, Washington, 

D. C., for ten eents each in cash, postoffice 

money orders or certified check. Stamps and 
personal checks not accepted. 

2,197,924. Loose-Leaf Binder. James Cooper, Solvay, 
and Gerhard H. J. Baule, Syracuse, N. Y., assignors 
to Hall & McChesney, Inc., Syracuse, N. Y., a corpora- 
tion of New York. Original application February 23, 
1937, Serial No. 127,122. Divided and this application 
December 18, 1937, Serial No. 180,636. Granted April 





23, 1940. 
2,198,005. Typewriter. Kelley D. Evans, Hamilton, 
Ohio, assignor of one-half to C. C. Hooven, Hamilton, 


Ohio. Application September 20, 1937, Serial No. 164,- 
730. Granted April 23, 1940. 

2,198,335. Eraser Feeding Mechanism. 
mari, Chicago, Ill. Application May 8, 
No. 272,329. Granted April 23, 1940. 

2,198,347. Writing Pad. Mark Mitnitzky, New York, 
N. Y., assignor to Erwin Gomperz Dentag, Westmont, 
Quebee, Canada. Application December 2, 1938, Serial 
No. 243,556. Granted April 23, 1940. 

2,198,356. Reference Stand. Paul O. Unger, Elm- 
hurst, and Fred D. Wedge, Lombard, Ill., assignors to 
Wilson-Jones Company, Chicago, IIl., a corporation of 
Massachusetts. Application February !, 1936, Serial 
No. 61,952. Granted April 23, 1940. 

2,198,384. Propelling Pencil With Lead Sharpening 
Means. Arthur Hammer-Purgstall, Vienna, Germany. 
Application May 3, 1939, Serial No. 271,584. In Ger- 
many May 17, 1938. Granted April 23, 1940. 

2,198,507. Easel and Notebook Construction. Frank 
Stanley Schade, Holyoke, Mass., assignor to National 
Blank Book Company, Holyoke, Mass., a corporation of 
Massachusetts. Application July 24, 1939, Serial No. 
286,120. Granted April 23, 1940. 

2,198,512. Ring Book Mechanism. 
Vienna, Austria, assignor to Messrs. Perey Jones 
(Twinlock) Limited, Bechenham, Kent, England. Ap- 
plication July 28, 1936, Serial No. 92,957. In Austria 
February 29, 1936. Granted April 23, 1940. 

2,198,708. Calculating Machine. Arthur Thomas, 
Wallington, England, assignor te Powers Accounting 
Machines Limited, London, England, a company of Great 


Angelo Gai- 
1939, Serial 


Koloman Handler, 


Britain. Application October 1, 1937, Serial No. 166,- 
823. In Great Britain October 10, 1936. Granted April 
30, 1940. 

2,198,728. Rotary Duplicator. Shinjiro Horii, Kan- 
da-Ku, Tokyo, Japan. Application August 7, (939, 
Serial No. 288,872. Granted April 30, 1940. 

2,198,756. Fountain Pen Holder. Gabor Karoly 
Bodo, Budapest, Hungary. Application December 15, 


1938, Serial No. 245,955. In Hungary August 8, 1938. 
Granted April 30, 1940. 

2,198,818. Typewriter Machine. Willlam F. Hel- 
mond, West Hartford, Conn., assignor to Underwood 
Elliott Fisher Company, New York, N. Y., a corpora- 
tion of Delaware. Application February 25, 1937, Se- 


rial No. 127,609. Granted April 30, 1940. 
2,198,860. Pneumatic Action for Typewriters and 
Other Multiple Key Devices. George W. Carlson, 


Pittsburgh, Pa., assignor to Robert H. McClintic, Pitts- 
burgh, Pa. Application March 1{0, 1936, Serial No. 
68,068. Granted April 30, 1940. 


2,198,992. Record Stencil. Harmon P. Elliott, Wa- 
tertown, Mass. Application September 26, 1938, Serial 
No. 231,655. Granted April 30, 1940. 

2,199,126. Fountain Pen. Feliciano Buschi, New 
York, N. Y., assignor to Unique Fountain Pen Corpo- 


ration, New York, N. Y., a corporation of New York. 
Applipation July 6, 1938, Serial No. 217,689. Granted 
April 30, 1940. 

2,199,238. Furniture. Louis Donald Fisher, Aber- 
deen, Wash., Assignor to Grays Harbor Chair & Mfg. 
Company, Hoquiam, Wash., a corporation of Washing- 
ton. Application February 28, 1939, Serial No. 259,018. 
Granted April 30, 1940. 

2,199,253. Transfer Mechanism for Key-Set Adding 
Machines. Glenn J. Barrett, Syracuse, N. Y., as- 
signor to L. C. Smith & Corona Typewriters, Inc., 


Syracuse, N. Y., a corporation of New York. Ap- 
plication May 6, 1938, Serial No. 206,378. Granted 
April 30, 1940. 

2.199.262. Stenographer’s Pencil Stand. Florence 


Krempler, Stapleton, Staten Island, N. Y. Application 
March 29, 1939, Serial No. 264,734. Granted April 
30, 1940. 

2,199,291. Typewriter, Calculating Machine, and the 
like. Joseph Patrick O'Halloran and Alan Edward 
Crocker, London, England, assignors to Okopa Carbon 
Paper Eliminator Limited, London, England. Applica- 
tion March 24, 1939, Serial No. 263,989. In Great 
Britain March 26, (938. Granted Aprii 30, 1940. 

2,199,535. Typewriter Machine. Charles H. Beider- 
becke, Rochester, N. assignor to International 
Business Machines Corporation, New York, N. Y., a 
corporation of New York. Application February 25, 
1937, Serial No. (27,684. Granted May 7, 1940. 

2,199,968. Pin Ticket. Carl A. Flood, Framingham, 


Mass., assignor to Dennison Manufacturing Company, 
Framingham, Mass., a corporation of Massachusetts 
Application October 2, 1935, Serial No. 43,205 
— May 7, 1940. 

199,985. Desk Lamp. Fred Craib, Martinez, 
calif. Anplication March 23, 1938, Serial No. 197,649 
Granted May 7, 1940. 

2,200,146. Notebook. Clara Block, New York, N. Y 
Application September 6, 1{939, Serial No. 293,54! 
Granted May 7, 1940. 

2,200,460. Loose-Leaf Binder Paul O. Unger, 
Elmhurst, and Fred D. Wedge, Lombard, Ill., as- 
signors to Wilson-Jones Company, Chicago, Ill., a 
corporation of Massachusetts. Application April 2, 
1934, Serial No. 718,646. Granted May 14, {940 


2,200,588. Caleulating Machine. Harold T. Avery. 
San Luis Obispo, Calif., assignor to Marchant Cal- 
culating Machine Company, a corporation of California. 


Application October 25, 1926, Serial No. 144,034 
Granted May 14, (940. 

2,200,629. Illuminated Automatic Pad and Pencil 
Holder. Fred T. Louis, Kansas City, Mo., assignor 
of one-half to Garrett H. Trembly. Kansas City, Mo 
Application August 8, 1938, Serial No. 223,73! 
Granted May 14, 1940 

2.200.638. Autographic Register William C 
Pfeiffer, Dayton, Ohio, assignor te The Egry Register 
Company, Dayton, Ohio, a corporation of Ohio. Appli- 
cation August 18, 1937, Serial No. 159,743. Granted 


May 14, 1940. 
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2,200,648. Fountain Pen. Maurice J. Waldinger, Germany. Application April 20, 1939, — No. 268, - 
Fiushing, N. Y. Application July 13, 1939, Seria 854. in Germany December 13, 1938. Granted 
No. 284,237. Granted May 14, 1940. May 14, 1940. 
2,200,672. Perforating Device. Emil Kern, Long DESIGN PATENTS 
Island City, N. Y., assignor to Acco Products, Inc., 120,108. Design for a Pocket Pencil or Similar 
a corporation of New York. Application December Article. Sylvester G. Linic, St. Louis, Mo. Applica- 


115,821. Renewed December 7, 


1940. 


14, 1936, Serial No. 
1939. Granted May 14, 

2,200,693. Typewriting Machine. Hans 
Geiser, Chemnitz, Germany, assignor to Wanderer- 
Werke vorm. Winkihofer & Jaenicke Akt.-Ges., 
Siegmar-Schonau, Germany. Application December 7, 
1937, Serial No. 178,614. In Germany December 7, 
1936 Granted May 14, 1940. 

2,200,751. Machine to Select, Segregate, and Choose 
Addressograph Frames. Stewart Ormsby Krieger, 
Olympia, Wash., assignor to Will M. Derig. Applica- 
tion February 14, 1938, Serial No. 190,468. Granted 
May {4, 1940. 


2,200,919. Typewriter Desk Mount. William M. 
Fritch, Jasper, Ind. Application April 28, 1939, 
Serial No. 270,637. Granted May 1{4, 1940. 

2,200,932. Typewriting Machine. Samuel A. Neidich, 
Ventnor City, N. J., assignor to Underwood Elliott 
Fisher Company, New York, N. Y., a corporation of 
Delaware. Application February 10, 1937, Serial No. 
124,980. Granted May 14, 1940. 

2,201,026. Loose-Leaf Binder Mechanism James 
Cooper, Solvay, N. Y., assignor to Hall & MeChesney, 
Inc., Syracuse, N. Y.. a corporation of New York. 
Application June 15, 1939, Serial No. 279,327. Granted 
May 14, 1940. 

2,201,117. Peneil. Eugen Wild. 
many, assignor to the firm Car! Emil Ruf, 


Dietrich 


Pforzheim, Ger- 
Pforzheim 


tion December 14, 1939, Serial No. 88,890. Granted 


April 23, 1940 


120,137. Design for a Mechanical Pencil. Lucifer 
J. Most, Arlington, N. J. Application February 10, 
1940, Serial No. 90,177. Granted April 23, 1940. 

120,215. Design for a Posture Chair. Roy A. 


Cramer and Jesse F. Cramer, Kansas City, Mo. Ap- 
plication December 4, 1939, Serial No. 88,676. Granted 
April 30, 1940. 

120,335. Design for a Safe or Similar Article. 
Palmer Bescherer, York, Pa., assignor to York Safe 
and Lock Company, York, Pa. a corporation of 
Delaware. Application December 23, 1939, Serial 
No. 89,105. Granted May 7, 1940. 

120,375. Design for a Posture Chair. Roy A. 
Cramer and Jesse F. Cramer, Kansas City, Mo. 
Application November 30, 1939, Serial No. 88,588. 
Granted May 7, 1940. 


120,529. Design for a Casing for a Check Writing 
Machine or Similar Article. Walter 8B. we 
Rochester, and Henry Dreyfuss, New York, N. 
Application March 8, 1940, Serial No. 90,774. pA 
May 14, 1940. 

120,530. Design for a Cheek 


Imprinting MacWine 
or Similar Article. Gilbert Pierce, Rochester, 
N. Y., assignor to The Todd Company, Ine., Rochester, 
N. Y., a corporation of New York. Application July 
3, 1939, Serial No, 85,822. Granted May 14, 1940. 
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FLAG DAY JUNE FOURTEENTH 


commemorates the adoption of The 
Star Spangled Banner as emblem of a 
"government of the people, by the 
eople, for the people’, guaranteeing the 
God given liberty of the human soul; free- 
dom of religion, Sashes of speech, freedom 
of the press; and with it protection of life, liberty 
and property by law. The government under 
which the common man enjoys opportunity 
unparalleled in history . . . But there be 
those who would destroy this government: 
Beneficiaries of its institutions who would 
bring it to ruin. May Flag Day stimulate 
zeal to defend all which the grand 
banner symbolizes against 
attack from without and 
within. 
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THE TYPEWRITER CASE 
Oe of Many Having the Sis Significance 


EACE has been made between 

the typewriter companies and 
the Federal Government. The 
indictment returned last July by 
a Federal Grand Jury in the 
Southern District of New York has 
been dismissed and the judge has 
approved a civil consent decree by 
the terms of which the typewriter 
companies and the Government 
agree upon the modus operandi of 
trade practices for the future. 
The arrangement is in accord with 
the broad program formulated by 
the Government affecting all busi- 
ness in the United States, and it 
enables the typewriter industry 
to proceed with the certainty that 
it is following along lines that will 
not be opposed by this Admin- 
istration. The Government claims 
the channels of trade have been 
cleared of obstructions and pur- 
chasers will enjoy substantial 
benefits by “increased competition 
in the sale of typewriters.” 


The peace treaty was signed by 
the Department of Justice and by 
the Underwood Elliott Fisher Com- 
pany of Delaware, Underwood 
Elliott Fisher Company of New 
Jersey, Royal Typewriter Com- 
pany, Remington Rand Inc., L. C. 
Smith & Corona Company, and 
the principal officers of these cor- 
porations. Attorney General Rob- 
ert H. Jackson declared these 
companies produced and sold from 
ninety-five per cent to ninety-six 
per cent of all typewriters pur- 
chased in the United States. The 


By ARNOLD KRUCKMAN 


¥ 


original indictment carried crim- 
inal penalties. In effect the action 
of the Government was an ac- 
knowledgment that the criminal 
phase of the indictment under the 
anti-trust laws had no sound 
foundation. 

The indictment charged that 
the companies exacted identical 
prices, gave uniform trade-in 
allowances on used typewriters, 
and gave customers uniform dis- 
count terms, and that these prac- 
tices were the result of agreements 
between the companies. The Gov- 
ernment charged that these agree- 
ments and practices had caused 
the prices of typewriters to rise 
steadily over a considerable period 
of time. Under the terms of the 
consent decree the _ typewriter 
companies agree to eliminate the 
specific practices named in the 
action. 


The Government considers that 
it has achieved one of its most 
important objectives by inducing 
the typewriter companies to pledge 
themselves to refrain from any 
further mergers except on the 
direction of the Court after the 
proposed mergers have been ap- 
proved by the Attorney General 
following a public hearing. Attor- 
ney General Jackson commented, 
“This provision will have an im- 


portant effect in retarding further 
concentration in the typewriter 
manufacturing field,” and he be- 
lieves it will prevent elimination 
of smaller companies through 
future mergers. 

The typewriter manufacturers 
also agree to change their dis- 
count practices. This agreement 
eliminates the long established 
custom of discounts based upon 
the number of typewriters in use 
in the offices of a particular pur- 
chaser. The practice is one of 
the oldest sales customs in the 
business. It is known as the “pop- 
ulation” discount. There seems to 
be considerable honest difference 
of opinion as to the justice of 
eliminating this practice. 


Large users of typewriters feel 
the new system will work an un- 
justified hardship, while Attorney 
General Jackson says: “The effect 
of the elimination will be to place 
large and small companies on a 
more nearly equal footing and will 
eliminate inequalities in price 
based solely on the size of the 
company making the purchases.” 
He regards elimination of the 
practice as a highly constructive 
step “in restoration of normal 
competitive practices in the in- 
dustry.” The Department of Jus- 
tice made tne inclusion of this 
agreement in the decree as a 
fundamental factor. Attorney Gen- 
eral Jackson said: “It is in keep- 
ing with the previously enunciated 
policy of the Government that a 
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consent decree will not be ac- 
cepted unless it contains some- 
thing constructive over and above 
a mere agreement not to violate 
the anti-trust laws in the future. 

“It is my conviction that this 
agreement with the _ typewriter 
companies will bring about much 
increased competition in the sale 
of typewriters, will give stimulus 
to the typewriter manufacturing 
industry in general, and will re- 
sult in very substantial benefits 
to the whole world of business and 
others who purchase typewriters.” 


Similar Actions in Other 
Industries 


The proceeding against the 
typewriter industry was one of a 
large series of attacks upon the 
entire economic structure of the 
United States. The purpose of 
these proceedings is to invoke the 
anti-trust laws to “clear the chan- 
nels of distribution and to restore 
competition in making prices.” It 
is estimated that suits have been 
started and indictments secured 
in more than 100 different in- 
stances. Twenty cases are pend- 
ing in the building industry alone. 
Practically every phase of indus- 
trial activity and mercantile 
transaction has been under the 
Government microsope and has 
eventually been taken into court. 
The food industries have been 
given a fine-tooth combing, serv- 
ice organizations have been scru- 
tinized, labor unions have been in- 
dicted, trade organizations have 
been forced to shut up shop, chain 
stores have been haled into court, 
every type of industrial and com- 
mercial unit, large or small, has 
been obliged to justify its prac- 
tices and its prices. The Depart- 
ment of Justice considers the 
cornerstones of its attack-mech- 
anism are the oil cases which 
finally were approved in the Su- 
preme Court and which denied 
that any industry has the right 
to fix an irreducible minimum for 
prices; and the Ethyl gas case 
which voids the use of patents to 
control either prices or the use 
of a license to control competitors. 
Another cornerstone is the case 
against the Medical Association of 
the District of Columbia in which 
the Government asks the dissolu- 
tion of the association with its 
credit agencies and its price- 
scales for services and _ similar 
practices as a violation of anti- 
trust laws. The indictment of the 
milk distributors is also considered 


a fundamental proceeding; and 
the consent decree negotiated in 
the case of the National Container 
Association practically wipes out 
the trade association which acted 
as the industry’s clearing house 
for prices and trade practices. 
These and many other cases are 
regarded as establishing the prin- 
ciples which will be applied in 
enforcing regulations of all com- 
parable industrial and commercial 
units in the national economic 
system. 

In contrast to the proceeding 
in the typewriter case the action 
now in process in the plumbing 
industry shows what happens 
when the industry determines to 
fight. The Department of Justice 
announced that it expected to re- 
form practices in the plumbing in- 
dustry and to reduce costs to the 
ultimate consumer by twenty-five 
per cent. For a year the Federal 
Bureau of Investigation carried 
on investigations in every section 
of the country and in many large 
cities. The manufacturer, the 
wholesaler, the contractor, the 
dealer and even the one-building 
constructor were investigated. The 
labor union and the trade associa- 
tion were put under the microscope 
locally and nationally. The mail 
order houses and the advertising 
of the industry were scrutinized. 
The final indictment at Cleveland 
affected the industry horizontally 
and vertically. The indictment 
embraced 102 persons, firms, cor- 
porations, unions and associations. 
The list included three trade asso- 
ciations, twelve manufacturers, 
eleven jobbers, six jobber associa- 
tions, seven master plumber asso- 
ciations, one international labor 
union, nine affiliated local unions 
and fifty-three individuals. Named 
as co-conspirators, but not in- 
dicted, were fifty-two manufac- 
turers, fourteen jobbers, eight job- 
ber associations, twenty-eight 
master plumber associations, six 
local unions and seven individuals. 
They are scattered all over the 
United States. They were indicted 
in Cleveland, Ohio, and may be 
again indicted locally. It is ex- 
pected this sweeping proceeding, 
like others, a single process en- 
veloping an entire industry, will 
establish precedents and smash 
traditions. 


The Objective? 
The ultimate object of all this 


litigation appears to be to use the 
machinery of the law to effect a 
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complete reformation of the eco- 
nomic structure. In Washington 
it is generally believed that the 
anti-trust laws are being used in 
a coordinated plan to destroy sys- 
tems and processes that have been 
built up during the past eighty 
years. The Government, which 
has been more tightly unified 
under Federal control the past 
eight years, uses the facilities of 
its integration to proceed against 
the industrial and commercial 
units which also have become 
more tightly unified and consoli- 
dated during the past eighty 
years. The inherent purpose of 
the attack on business concentra- 
tion would appear to be to destroy 
the old system. Traditional usages 
and methods inevitably will be 
wiped out. The proceeding, legal 
and absolutely within the law, in 
eliminating abuses, will apparently 
also in the end dismantle most 
of the existing structure of Amer- 
ican business. The process, to- 
gether with the activity of re- 
assembly and rebuilding, is 
deemed as an incipient economic 
revolution, here in Washington. 
It should be marked that this 
novel system of boring from with- 
in will smoothly reorganize every- 
thing to become more in keeping 
with prevailing social philosophies 
—whatever they may be. 

The following words, culled from 
a statement by Wendell Berge, 
special assistant to the attorney 
general, appear to be so important 
that it is suggested they should 
be read by every business man and 
woman: 

“Most offenses under the anti- 
trust laws are not moral offenses. 
They are prohibited simply be- 
cause it is Governmental policy to 
prohibit them. The criminal penal- 
ties are in the law to give it 
teeth; not because the offenders 
are wicked people. Most violators 
of anti-trust laws are respectable 
people. 

“We will NOT bring criminal 
proceedings where the practices 
have been fully disclosed to the 
Department of Justice and re- 
ceived the continuing acquiesence 
of the Department. Business men 
may make full disclosure to the 
Department about facts of any 
activity they have undertaken, or 
desire to undertake. If the De- 
partment finds such activity vio- 
lates the law it will so inform the 
business Man who must there- 
after act at his peril if he dis- 
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EXECUTIVES OF THE NATIONAL TYPEWRITER & OFFICE MACHINE DEALERS ASSOCIATION 


Standing—all directors: E. A. Glassman, City Typewriter 
Company, Rochester, N. Y.; Samuel Hutter, Checkwriter 
Company, New York, N. Y.; William Corney, Thomas & Cor- 
ney, Ltd., Toronto, Canada; Stanley Stemp, Stemp Typewriter 
Company, Madison, Wisc.; James P. Ward, Sr., Reliable Type- 
writer & Adding Machine Company, Chicago; Walter H. Han- 
son, Hanson Business Machines Company, Cleveland, Ohio; 
1. R. Ritchie, International Office Appliance Company, New 
York, N. Y.; W. R. Shilling, Fort Pitt Typewriter Company, 





Pittsburgh, Penna.; Leo Adler, Cleveland Calculating Com- 
pany, Cleveland, Ohio. 

Seated—F. Ketcherside, Buckland-Van Wald Company, De- 
troit, Mich., director; Irwin Vincent, Western Typewriter Com- 
pany, Topeka, Kas., vice-president; John Loser, Noiseless Writ- 
ing Machine Service Company, New York, N. Y., president; 
Mrs. Jessie 1. Taylor, Globe Typewriter Company, New York, 
N. Y., treasurer; A. H. Wittekind, New York, N. Y., secretary. 


Detroit Awaits N.T.O.M.D.A. Convention 


HE present outlook at Detroit lowing brief 
convention headquarters seems 
to point to one of the biggest and 


best annual assemblies ever held arrivals. 


outline of 
can be given at this time: 
July 21. “Open House” for early 


river and Lake St. Clair. Varied 
entertainment has been planned 
for the boat trip, including din- 
ner and dancing on board. 


activities 


by the National Typewriter & Of- July 22. Registrations, an ad- July 24. Morning: Business ses- 
fice Machine Dealers Association. dress of welcome by Mayor Jeff- sion for the serious minded and 


It will be the fifteenth yearly ries, a business session, lunch at lots more pleasure for those “on 
gathering. The dates are July 22, the Book Cadillac, then a trip to the loose.” Lunch at the Book 
23. and 24. 1940. the Edison Institute and to the Cadillac. After lunch, election of 


O. A. Olson and Floyd Ketcher- justly 


Side, chairman and sub-chairman, 
made flying visits to New York and 
Chicago and found everyone thor- 
oughly enthusiastic about the pro- 
posed plans. “It seems as though 
we'll have a record crowd of dele- 
gates from the big towns on hand 


triguing and 
including a 


July 23. 


those so 
ic woar ”’ ave . ~ Nearlv LNOSE oA 
this year,” says Mr. Olson. Nearlj jleasure bent. 
] have 


under contract 
Because all arrangements have 
not been completed, only the fol- 


Lae ; J 
all exhibition booth space is now plans 
] 


boat 


celebrated Greenfield vil- 
lage, where one sees so many in- 
interesting 
visit 
most renowned museums in Amer- 
ica. Finally to Westwood Inn for 
dinner and dancing. All 
Morning: 
inclined. For those on 
many 
been 
adies especially. Noon: Lunch at 
he Book Cadillac. At 2:00 P.M.a 


trip starts up the 


officers, selection of convention 
city for 1941, and a choice of sev- 
eral plans of entertainment for 
the afternoon. As a fitting climax, 
a grand dinner and the “Grand 
Ball” in the evening. 


kinds of entertainment are 
being planned for the ladies. 
Those who can arrange their va- 
cations at this time may look for- 
ward to the best in fishing, golf- 
ing, touring and boating. And, of 
course, there are horse races and 
American League ball games. 


things, 
to one of the 


Business for 


diversified 
made, for the 


Detroit 
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RESIDE IN ELECTRIC OFFICE FANS 


CCASIONAL hot days that 

come with blistering sudden- 
ness in the spring presage the ar- 
rival of summer weeks when tem- 
perature readings will be con- 
Stantly above the normal comfort 
point. A dormant market for elec- 
tric fans awakens to receptivity. 
Offices everywhere are staffed with 
“stay-at-homes” whose vacations 
are over or still to come, people 
who are searching for relief from 
the attacks of heat. Electric fans, 
air circulators solve the problem 
economically. Low first cost is 
coupled with low operating cost. 

The way is open for the alert 
office supplier to serve his custom- 
ers effectively and profitably dur- 
ing the summer months in this 
field of electric fans. A represen- 
tative stock, supported by inten- 
sive sales promotion will result in 
accrual of profit during a season 
when sales resistance for many 
items is strong. 

In an outline of convincing sales 
features, a manufacturer writes, 
“First of all, office equipment 
dealers must realize that there is 
a tremendous market open for 
them in fans for office use if they 
can only impress upon customers 
the reasons why they should 
change from their old type fans 
to newer models. 


Points of Interest 


“Some of the features in which 
office managers are_ interested 
are: 1. Modern design. 2. Quiet 
operation. 3. Increased breeze- 
producing power. 4. Safety. 

“Concerning the first point, 
modern design, most offices are 
now using metal bladed fans with 
wire guards. There is little, if any, 
incentive for them to change to 


iw CWficiency er 
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another fan of similar type un- 
less there is mechanical failure. 
However, if the dealer offers a de- 
sign which is fully modern in ap- 
pearance and offers’ increased 
attractiveness and dignity to en- 
hance the appearance of the office 
as a whole, then the dealer has 
an opportunity to replace the old 
fans. 

“Quietness as a feature is im- 
portant. Most office managers are 
sold on the idea that employe ef- 
ficiency increases when working 
conditions are improved. In the 
past many office managers pur- 
chased only a minimum number 
of fans because they produced 
considerable noise as well as a 
breeze and interfered with the 
work of the employe. If office 
equipment dealers will emphasize 
that new fan models are extreme- 
ly quiet in operation and can be 
used on any office desk without 
interfering with the worker’s ef- 
ficiency, more fans will be sold to 
each individual office. Further the 
dealer has a strong selling point 
in urging replacement of old 
models. 


Fans Provide Ventilation and 
Cooling 
“The primary purpose of a fan 
is to provide ventilation and cool- 


IDEAS WE REJECT 


ing. Here is certainly where the 
dealer has an advancement to 
offer over the old type models. 
Engineering advancements have 
increased considerably the breeze- 
producing power of modern fans. 
The dealer can present another 
strong reason why old fans should 
be replaced by new models. 


“The safety factor, exemplified 
in adequate insulation for wiring 
and motor, rubber blades, guards, 
etc., are good sales points.” 


Fan manufacturers have ex- 
tended and improved their line 
to the point where the dealer has 
available a model for every pur- 
pose. The size range runs from a 
model that could be dropped into 
a coat pocket to huge equipment 
on floor standards or for ceiling 
installation. All requirements can 
be met by models in the 1940 lines. 


New Styles and New Efficiency 


In commenting upon the noise 
factor, one manufacturer says, 
“Studies of the past several years, 
which have aimed primarily at re- 
ducing sound of fan operation, 
have simultaneously introduced 
two other consumer dividends— 
fresh, functional styling and a 
measurably higher operating ef- 
ficiency. At the same time, appre- 
ciation of the varied uses to which 
fans can be put in every season 
of the year finds its answer in 
expanded types and sizes.” 


Success in building a volume of 
business in fans depends largely 
upon work done by outside sales- 
men. Store and window displays, 
newspaper and other advertising 
help, but the bulk of the selling 
must be done by the men who 
“call on the trade.” 


Sometimes a business man rejects suggestions as to how he might better his business, 
because they are offered by an outsider. A manufacturer may not know a certain 
retailer's premises and his individual customers and problems, but he knows his own 
product and he knows what are the best ways of selling it, the ways others have 
found successful. No business man likes to be thought reactionary, but we belong in 
that class if we prefer to experiment with our own untried methods rather than take up 
others of known effectiveness. 

If we are constantly on the watch for ideas from outside sources, and always open 
minded toward them, we will find ourselves moving up toward the head of the proces- 
sion, leaving behind the fellows who can see no good ideas but their own.—Frank 


Farrington. 
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Westinghouse Mobilaire ‘Plug-In’ Type of Air Conditioner Functioning in a Private Office 


Air Conditioning Warket Mfords 


ADDITIONAL BUSINESS TO DEALERS 


IR conditioners of the room 
A unit or package type con- 
tribute to the expansion of the 
office equipment dealer’s market. 
On this premise during the past 
two years we have recommended 
to dealers investigation of the ex- 
tensive field of sale among offices 
for air control and conditioning 
equipment. The result has been 
experimentation by a number of 
retailers in the office equipment 
field, to the profitable satisfaction 
of themselves and the manufac- 
turers. 

From Howard A. Trafton, east- 
ern wholesale manager of Stand- 
ard Air Conditioning, Inc., New 
York, N. Y., comes the statement, 
“During the past seven years we 
have been placing thousands of 
portable cooling units in business 
offices, and, we are glad to Say, 
have been most successful in get- 
ting quite a quantity distributed 
through office equipment dealers, 
with whom we have been working 
closely.” 

Another manufacturer, Westing- 


Pachaged Units Put 
Into Satie Easily 


M4 


house Electric & Manufacturing 
Company, Springfield, Mass., says, 
by way of P. Y. Danley, man- 
ager of the air conditioning and 
commercial refrigeration depart- 
ment, “We have felt for some 
time that the office equipment 
dealer is a ‘natural’ for the sale 
of packaged cooling equipment, 
and there isn’t any reason in the 
world, other than a _ possible 
hesitancy about tackling some- 
thing new, to keep him from do- 
ing a nice volume of this busi- 
ness.” 

Similar reports come*from other 
producers, and their comments 
are substantiated by dealers who 
have given the air conditioning 


market a fair trial. An Indianap- 
olis firm recently exhibited its line 
of room unit air conditioners at a 
local business show and found 
the business public eagerly inter- 
ested. A Cleveland dealer backs 
his contention that air condition- 
ers are logical merchandise for 
office equipment firms by taking 
on a line and planning vigorous 
sales promotion activities the year 
around. Comments of a like 
character emanate from enter- 
prising dealers in New York, Chi- 
cago and other metropolitan cen- 
ters. They have entered a new 
field of endeavor and have found 
a compensation justifying the 
venture. 

Technical difficulties have been 
somewhat of a bugaboo. While 
they must be recognized as factors 
in the situation, it can be stated 
with assurance that installation 
and servicing skills are available 
in virtually every business com- 
munity. And even that is not re- 
quired in all instances because 
many room size air conditioners 
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are of the “plug-in” type, requir- 
ing practically nothing in the way 
of installation training. 

Quoting Mr. Danley upon the 
subject of technical skill, “As you 
know, the industry is now offering 
a window-mounted plug-in type 
of room cooler in the one-third 
and one-half horse-power sizes, 
delivering about 4,000 and 6,000 
BTU’s respectively, which retail as 
low as $149.50 and which can be 
installed in an ordinary double- 
sash window in a matter of min- 
utes. There is no plumbing or 
piping of any kind, no structural 
changes, and the installation is 
merely a matter of fitting the unit 
to the window and plugging the 
electric cord into a convenient 
outlet. 

“Three - quarter horse - power, 
8,000 and 9,000 BTU floor type 
units are also available. They are 
connected to the window by a sim- 
ple duct which is a standard part 
of the unit and which can also be 
installed without any plumbing 
or contracting work. 

“Of course, it is possible for the 
office equipment dealer to go even 
farther and sell larger packages 
ranging from one horse-power to 
five horse-power, which are water 
cooled and require plumbing con- 
nections. The installation, how- 
ever, is relatively simple and it 
seems to me that the office equip- 


ment dealer could easily make ar- 
rangements with a plumber to 
handle that part of the work 
which is foreign to his business.”’ 


Phases of Air Conditioning 

According to Standard Air Con- 
ditioning, Inc., there are eight 
phases to air conditioning —1. 
Ventilation. 2. Air cleaning. 3. Air 
circulation. 4. Noise elimination. 
5. Heating. 6. Humidification. 7. 
Cooling. 8. Dehumidification. The 
first four year ‘round require- 
ments. Five and six are for cold 
winter days and seven and eight 
are for hot summer days. 

“As practically all business of- 
fices are well taken care of on 
heating,” points out Mr. Trafton, 
“there is no particular field for 
the office equipment dealer in this 
phase of air conditioning. How- 
ever, the seventh and eighth 
phases, covering cooling and de- 
humidification, open up a very 
definite market for portable cool- 
ing units. It has been our experi- 
ence and the experience of many 
of our office equipment dealers 
that there is a ready market, par- 
ticularly in executive offices of 
corporations.” 

Today there are being made 
various styles, designs, and ca- 
pacities of package air condition- 
ers. A survey of local require- 
ments will enable the dealer to 
make an intelligent choice of a 
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line to handle. Instruction in sim- 
ple technical details, sales train- 
ing, and promotional literature 
will be provided gladly by man- 
ufacturers. 

Consumer advertising pieces 
with dash and appeal, compelling 
copy and intriguing illustrations 
are available from all producers. 
A booklet issued by the Philco 
Radio & Television Corporation, 
Philadelphia, Penna., contains the 
following paragraph, descriptive 
of a natural but too rare a condi- 
tion which can be duplicated by 
portable air conditioners: 

“The strong stir of new vigor 
you feel when you first breathe 
the pine-swept air of the moun- 
tains—the pep and pick-up you 
get from foam-flecked breezes 
blowing over the bow of your boat 
—give you a new joy in life, make 
you a new person, mentally and 
physically. Mind and body click 
like clockwork. And the whole 
world’s your oyster! That’s the 
effect of cool, refreshing air and 
just the right atmospheric condi- 
tions. That’s the result of perfect 
weather perfectly tuned to human 
beings.” 

With sales helps of such quality 
generally procurable, the office 
equipment dealer can lay plans for 
promotional activity that will 
eventuate in profitable summer 
and all year additional business. 


Floor Model Philco-York Self-Contained Unit Controlling Air Conditions While It Harmonizes With Other Office 
Furnishings 
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KEEP YOUR PROMISES 
A Basic Precept for Deiter and Salata 


EEPING a promise is as im- 

portant in salesmanship as 
getting an order. If you promise 
to call at a given hour, be there 
on time. The customer may not 
refer to it if you are late, but it is 
probable he will have lost confi- 
dence in your promises. 

If you promise to make a de- 
livery at a certain time, or promise 
to include certain extras with the 
order, make it your personal busi- 
ness to follow up the order and 
see that your promises are rigidly 
kept. It will help you get repeat 
orders. 

Some salesmen make promises 
indiscriminately, as the result of 
a habit they have unconsciously 
developed. Another type includes 
those who sincerely mean to keep 
a promise when it is made, but 
they are cursed with a trivial 
memory. Then, there is the sales- 
man who makes a rash promise 
without first checking up to see 
if it will be physically or economi- 
cally possible for him to keep it 
at the time the promise is due. 

Many businesses are built 
around the individual men who 
started them. While these men 
may no longer wait on their trade 
personally, yet they have scrupu- 
lously trained their sales to main- 
tain their reputation for honesty 
and square dealing and to make 
no promises that cannot be ful- 
filled to the letter. 


Dealer Who Fails to Keep Prom- 
ises Impairs His Credit 

It is rather surprising, however, 
that some of these same con- 
scientious business men make 
promises to the manufacturers 
and wholesalers from whom they 
buy their goods and carelessly fail 
to keep these promises. It is just 
as important for the dealer con- 
tinually to sell himself to his sup- 
pliers as it is for him to sell him- 
self to his retail trade. 

When a dealer buys goods on 
terms of thirty days credit, the 
acceptance of the stipulation is 
his personal promise to pay for 
those goods in thirty days. It is as 
important that he fulfill this 
agreement as it is to deliver goods 
to his retail customers at the ap- 
pointed time. He may well know 
that if he fails to make delivery 


By JAMES P. WARD, Sr. 


Reliable Typewriter & Adding 
Machine Corporation 
Chicago, Ill. 
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to his customer in accordance 
with his word and it becomes nec- 
essary for the customer to tele- 
phone several times before he gets 
what was promised him on time, 
the customer will lose confidence 
in the dealer and may buy else- 
where in the future. But the same 
dealer may not fully realize that 
the manufacturer and wholesaler 
are just as disappointed when the 
dealer does not keep his promises 
of payment. Such failure hurts 
his future credit rating, and it 
also affects his credit with other 
suppliers in the same line. They 
exchange credit information and 
report to their national organiza- 
tion and Dun & Bradstreet, giving 
a complete record of each dealer’s 
transactions. 


Supplier Will Grant Dealer 
Extension If Asked 


Any banker will tell you that he 
is usually willing to extend the 
note of a man who comes in be- 
fore it is due and asks for the 
extensions. But the one who lets 
it become due and waits for the 
bank to get after him is almost 
never granted an extension, for 
the banker feels sure that he 
would have the same experience 
at the end of the extension. 

The wholesaler or manufacturer 
is in the same position as the 
banker. For instance, he loans 
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machines to the dealer in order 
to give him a chance to sell them 
and make some money. When a 
wholesaler ships machines to a 
dealer on open account, it is an 
evidence that he has confidence 
that the dealer will keep his 
promise to pay at the time desig- 
nated in the invoice. 

If the dealer finds that he can- 
not pay promptly, he should write 
to the supplier before the account 
is due, making a part payment if 
possible, as an evidence of good 
faith, and asking for an extension 
of the balance. No wholesaler will 
hesitate to grant this extension; 
but those about whom the whole- 
salers—like the bankers — worry 
are the dealers who buy with the 
promise to pay at a specified time 
and then ignore statements and 
letters. 

It is a mistake for a dealer, 
after getting behind in his ac- 
count with one source of supply, 
to transfer his business to an- 
other, as the second firm already 
has a record of his previous trans- 
actions. It is better for the dealer 
to put his cards on the table, 
come clean with his original sup- 
plier, and ask an extension of 
credit. He could arrange to have 
goods shipped C.O.D. temporarily, 
until the old account is liquidated. 

There are many dealers with 
small capital who get unlimited 
credit from the wholesalers, be- 
cause they either pay promptly 
or make a part payment when 
due; whereas there are many 
larger dealers who can buy only 
for cash or C.O.D., because they 
carelessly let their accounts run 
in arrears, without even writing 
for an extension. 

Competition is tough and profits 
are small; therefore, it may be no 
reflection on a dealer if he gets 
in arrears with his payments. All 
suppliers know this and have been 
lenient, but that is no excuse for 
ignoring the account and not an- 
swering letters inquiring about the 
payments. 

A dealer’s reputation is the big- 
gest asset in his business. He is 
always guarding it zealously in his 
customer and home-town business 
relations. It is a mistake to ruin 
it by carelessness and indifference 
in his relations with his suppliers. 
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OPEN DISPLAYS IN OUR STORE’ 





View of small goods department at Maverick-Clarke’s, with accounting and loose leaf systems at rear. 


UCCESSFUL merchandising is 

Jependent upon four things: 
having a line of merchandise 
which the firm may sell with as- 
surance, displaying this merchan- 
dise to its best advantage, train- 
ing the sales organization so that 
it will give its full cooperation, 
and taking advantage of any op- 
portunities that will help to build 
sales. 

A little more than a year ago 
we moved to our present location. 
Our store is now convenient to a 
number of the city’s leading office 
buildings, is across from a large 
hotel, and adjacent to the busi- 
ness center of the city. This has 
given us the opportunity for in- 
creasing our sales of replacement 
merchandise and for catering to 
an increased drop-in trade —an 
opportunity we have taken advan- 
tage of through a rearrangement 
program. 

Previously, some of the demand 


Flew layout iemnemuail 
traffic, wd more of 


higher priced items, 
po a | unil of ie 


By A. L. EISEMANN 


Vice-President 
Marevirck-Clarke Litho Company, 
San Antonio, Texus 


¥ 


items, such as blank books and 
loose leaf, were located near the 
front of the store. Working on the 
theory that the customers who 
came in for this class of merchan- 
dise did not have the opportunity 


to be “exposed” to other items 
which they could profitably use, 
the bound book and loose leaf de- 
partment was moved to the rear 
and a large illuminated sign was 
placed above the merchandise. 
The sign makes an unusually at- 
tractive display, employing re- 
cessed lighting with fluorescent 
tubing. A similar sign nearby calls 
attention to other record keeping 
equipment in the nature of ac- 
counting systems. 


Observation has shown that ap- 
proximately twenty-five per cent 
of the store visitors come in to 
purchase items in the loose leaf 
or blank book department, and 
our present arrangement brings 
these customers deep into the 
store where they cannot help but 
see other merchandise. 


Our next problem was to cash 
in on this traffic. Eight units of 
steel display equipment were pur- 
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chased, including glass dividers, 
step-up bases, sign holders, and 
other things for working up con- 
ventional open display units. The 
numerous incidental office aids 
carried by every stationery store 
were then placed in these fixtures, 
with understock below. 

Electrical outlets were wired in 
the steel containers used in front 
of the shelving, and moving dis- 
play units furnished by manufac- 
turers were hooked up to these 
outlets in order to provide addi- 
tional interesting displays fer the 
store visitor. 

The success of the open display 
units was immediately apparent 
and recently four additional units 
were installed. Also, a_ six-foot 
fluorescent lighted fountain pen 
case was purchased from one of 
the leading pen manufacturers to 
replace an older case which, 
though still usable, was not suffi- 
ciently modern. 

A special display fixture was 
also built by a local wood manu- 
facturing plant, using cut-out 
wooden letters, for displaying and 


merchandising portable and re- 
built typewriters. 

By constantly changing displays, 
customers are informed of the 
great variety of merchandise 
available in our store. Many peo- 
ple have remarked that they had 
no idea that the commercial sta- 
tioner’s stock embraced such a 
vast assortment of items, many 
of which are distinct aids to office 
work and with which the cus- 
tomer was not previously ac- 
quainted. 


Results in Higher Unit of Sale 


Another very definite advantage 
derived from this equipment is 
that it enables better merchandise 
to be sold. Under the conventional 
methods of more limited store 
display, the sales person is apt to 
show only the item which he 
thinks is selling in the greatest 
volume. Often-times this is an 
item in a lower price bracket. 
On the other hand, when all types 
of a certain commodity are on dis- 
play, it is easy to demonstrate the 
advantages of the better qualities, 
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resulting in more sales of the 
higher priced units. 

To illustrate this point, the larg- 
est percentage of our sales on 
typewriter ribbons were formerly 
in the 75 cent bracket. We have 
long had an 18-yard silk ribbon 
selling at $2.25, but very few were 
sold, except through outside sales- 
men. Now, a great number of our 
ribbon sales within the store are 
for this silk ribbon. 

This also applies to pencil 
sharpeners; many now being sold 
in the $2.50 to $5.00 brackets, 
where formerly the $1.25 model 
was sold almost exclusively. 

Working out a store arrangement 
that is acceptable is a matter of 
trial and error. Although the ap- 
pearance and arrangement of our 
stock at present is entirely differ- 
ent from what it was eight months 
ago, we feel that this is only 
the beginning and that as experi- 
ence guides us, many additional 
changes will be made. We are 
always working toward better ar- 
rangements, higher unit sales, and 
quicker service to customers. 


THIRTY-FIFTH N.S. A. CONVENTION 


ATIONAL Stationers Associa- 
tion headquarters at Wash- 
ington announces its first speak- 
er Signed up for N.S. A.’s Thirty- 
Fifth Annual Convention and 
Fifth Five Centuries of Progress 
Exposition. The speaker is Dr. 
Charles Copeland Smith, who will 
address the assembly at the first 
session of the convention on the 
afternoon of September 23, 1940, 
in the Palmer House, Chicago. 
Dr. Smith has successively been 
minister, sociologist, radio com- 
mentator and lecturer, and is 
ranked as one of Chicago’s out- 
standing speakers. His subject will 
be, “What Is the American Way?’ 
In each one of the regional 
meetings throughout the country 
there has developed this year one 
or more particular subjects which 
have intrigued the audience and 
which will be amplified, clarified 
and magnified at the great annual 
convention. The slogan of the 
Chicago meeting is, ‘“‘What’s Right 
with the Stationer.” A definite 
study is under way of the station- 
ery business and among the sub- 
jects which will be discussed are: 
Budgets, Management Programs, 
Researches, Sales Programs, How 
to Treat and Train Salesmen, Who 


Is the Real Stationer?, What Is 
the Stationer?, What Does the 
Stationer Do?, Has the Stationer 
Progressed?, and What Is the Sta- 
tioner’s Future? 

One of the highlights of the 
convention will be the Court of 
Industrial Opinion. The court will 
devote itself to a question and 
answer session of the convention. 

It is interesting to note in ref- 
erence to the great exposition of 
things to sell which will be under 
way at the Palmer House, from 
September 23 to 26, that there will 
be over 20,000 square feet of ex- 
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hibits, and that this year’s show 
sold out in eight and a half days. 
The exposition promises to be the 
largest showing of commercial 
stationery and office equipment 
ever displayed. 

Especial attention of the small- 
er businesses is called to this con- 
vention for the matters which will 
be discussed are subjects which 
are of particular interest to every 
individual owner. 

Among the important features 
planned is an executive dealers’ 
conference with the president, 
where there will be a program 
presented dealing strictly with the 
problems which confront the 
average retail commercial station- 
er. Scheduled for other sessions 
are a general meeting of manu- 
facturers under the able leader- 
ship of N. S. A.’s vice-president, 
J. S. Sprott, president of The 
Globe-Wernicke Co., and a gath- 
ering of sales managers under the 
chairmanship of E. A. Keeling of 
the Art Metal Construction Com- 
pany, N. S. A.’s vice-president of 
the wholesale division. 

Harry Balch of the Quality Park 
Envelope Company, is chairman 
of the Chicago committee and is 
doing a splendid job. 
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HE term “new competition” 

was coined a good many years 
ago, when it meant that in many 
industries the members were no 
longer in competition solely with 
each other, for there were new 
products and services being intro- 
duced from outside the established 
-industry to compete with those 
produced within it. Railroads, for 
example, were faced with the 
competition of buses, carpets with 
linoleum, and matches with auto- 
matic lighters. 

Today, competition is on a still 
broader basis. The chain stores 
are competing aggressively with 
every line of business that handles 
merchandise in the low price 
range; or perhaps we should Say, 
with merchandise that sells under 
a dollar. The grocers have had to 
meet this type of competition, the 
hardware stores have had to meet 
it, the drug stores, and, yes, the 
apparel and department stores 
have had to meet it. In fact, 
gentlemen, we as stationers have 
got to meet it, and I believe we 
can. 

Before we get any further into 
this matter, perhaps I should 
clarify myself by saying that I 
don’t look upon chain store com- 
petition as the most important 
obstruction that we have to over- 
come. In fact, it probably may 
be considered rather insignificant 
when compared to some of the 
many other problems of manage- 
ment. But it is of interest to those 
of us who operate stores, and in 
an effort to keep on the positive 
Side of the argument, as I men- 
tioned earlier, it should be said 
that this type of overlapping on 
our business can be met. 

Give Customer What He Wants 

Many of you have your own 
ideas as to what to do about this 
new competitor, and some of you 
have already put them into effect. 
I believe that our answer as mer- 
chants, no matter whether we are 
running a food store, a hardware 
store, or a department store, is to 
be able to deliver to the consumer 
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what the consumer wants. Well, 
what does the consumer want? 
We, as merchants, want his dollar, 
and the merchant who is going 
to get the biggest slice of that 
dollar is the man who gives the 
most of what the consumer wants 
for the money that he is willing 
to pay. 

By far, the great majority of the 
people are price-minded, either 
because they have to be, or be- 
cause they are naturally thrifty. 
Merchandise in the low price 
range attracts everybody, starting 
with the poor, going up to the 
middleclass, and even into the 
so-called division of the rich. Price 
is important to any buyer. 

Let’s stop for a moment and 
consider what businesses are in 
the majority among those making 
tremendous successes in the past 
decade. Aren’t they the institu- 
tions which cater to the pur- 
chasers of low and medium priced 
merchandise? The recent finan- 
cial columns in the newspapers 
bear out this conclusion, because 
no institutions have grown faster 
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With the Times” 


in sales volume and shown a 
better percentage of earnings 
since the depression than the big 
chain mail order houses and 
others similar to the type which 
I have just mentioned. Doesn’t 
this all go to prove that the price- 
minded buyer represents at least 
four-fifths of the purchasing 
power of our country, and maybe 
more? 

Even a rich man has his ideas 
of values. A short time ago I 
happened to be in the office of a 
gentleman, who I am sure could 
be classed as a millionaire. He 
had a lot of miscellaneous papers 
that he wanted to bind, and some- 
where he had seen a punch that 
he thought would be a conven- 
ience to have in his own office. 
His purchasing agent was asked 
to procure one of these punches 
for the man’s personal use, and 
when the report came back from 
the P.A. that the punch would 
cost $9, my friend told him to 
forget it, because he said he could 
not afford to pay that much 
money for a punch. He did indi- 
cate a willingness to pay four or 
five dollars, but the type of ma- 
chine that he wanted would cost 
about twice that much, so he de- 
cided that he could not afford it. 

Chains Pushing Stationery 

Now, let’s give a little thought 
to the increased activity which 
the chain and mail order houses 
are showing in the office supply 
and equipment field. If you have 
looked around at the big chain 
stores in your home town and else- 
where over the country, as I have, 
you have found that their sta- 
tionery departments have been 
materially enlarged and have been 
given more desirable locations in 
the stores. They have been en- 
larged because they are showing 
a great many more stationery 
items than they have ever shown 
before. Instead of pencils, pens, 
ink, clips, notebooks, and writing 
paper, you have found that they 
have added: stamp pads, daters, 
box files, card cabinets, a larger 
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Farnham’s window display of low 


assortment of blank books, loose 
leaf ledger outfits suitable for 
small businesses, typewriter rib- 
bons, and typewriter supplies, dic- 
tionaries, and even binders and 
Sheets. Their efforts in our fields 
are not confined to school supplies, 
which used to make up the bulk 
of this kind of business. 


If you have any doubt about this 
development, it can be allayed by 
observing the very impressive win- 
dow displays which the Woolworth 
stores are now using in the inter- 
est of their stationery depart- 
ments. Only a few weeks ago the 
large Woolworth store on the cor- 
ner of Nicollet and Seventh streets, 
one of the most modern in the 
country, gave about one-fourth of 
their Seventh street windows to 
a very well-planned and thought- 
out display of stationery merchan- 
dise, and in the center of the 
window was a large attractive sign 
reading, “Visit Our Office Supply 
Department.” Sears-Roebuck have 
published a special office supply 
catalogue, which some of you may 
have seen. 

Well, you say, what are we to 
do about it, or maybe some of you 
think it is not important enough 
to cause any concern. One thing 
is certain, and that is that these 
new competitors of ours have 
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priced merchandise competes with chain stores and features dozen lots. 


made much more of an effort to 
get some of our business away 
from us than we have made to 
keep them from accomplishing 
this purpose. 


Plan Evolves “Budget 
Department” 


Some time ago the manager of 
our store reported that we were 
losing too much business to the 
chain stores. We started to ex- 
periment in several lines and 
found we could get many items 
which we could sell at prices com- 
parable to what our chain store 
competition was offering. 

We have slowly augmented this 
department by the addition of 
other articles which we felt it ad- 
visable to carry, and for which we 
have been able to locate a source 
of supply. Formerly we used to 
keep these low-priced items un- 
derneath the counter or close by 
the comparable units which are 
standard in our line of business. 
When we felt that we were going 
to lose a sale, we then resorted to 
showing the so-called chain qual- 
ity merchandise, after we felt that 
this was what the customer 
wanted. 

More recently we concluded that 
we were Still not getting the best 
results by keeping the low-priced 


items out of stock. So we accumu- 
lated all of the items we thought 
would qualify to meet this chain 
store demand, and instituted what 
we call a “Budget Department” of 
popular office supply needs. They 
are presented in open displays 
similar to those of the chain stores. 

We installed quite an extensive 
window display of this low priced 
merchandise and even attempted 
to adopt the chain store plan of 
window dressing. That it created 
attention was evidenced by the 
visit of the floor manager in 
charge of this department in 
Woolworth’s largest store, who dis- 
cussed at length the effort we were 
making to retain that type of 
business. 


Our strongest appeal for patron- 
age was based on this slogan, 
which we played up strongly in 
our windows, “Save 16-2/3 per cent 
on 5 to 35 cent items in dozen 
lots.” It is conceded that by far 
the greater share of this low 
priced merchandise is purchased 
in single units, but we have dis- 
covered that there are quite a 
good many small concerns which 
send their office workers out to 
make purchases of supplies from 
the chain stores and when they 
find that they can save as much 


(Turn to page 25, please) 
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Sales 


By ATWELL JACKSON 
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ACK of full conception of the 

Sales potentialities-in his 
territory and of systematic 
method in cultivating them is a 
common weakness of the sales- 
man. The average salesman thinks 
of “territory” in rather vague 
terms. Generally speaking, to him 
it is a defined area from which 
he is expected to obtain business 
for his company. 


While it might be that the aver- 
age office equipment and supply 
salesman would like to have part 
of the territory embracing the 
Chicago “loop,” or the Grand Cen- 
tral district in New York, in the 
final analysis it is not so much 
what is in a territory that counts 
-BUT WHAT BUSINESS IS 
TAKEN OUT OF IT. 


Men who sell will jealously de- 
fend that which they term as their 
territory and challenge the right 
of fellow salesmen to all therein. 
Yet not infrequently is it found 
that the very salesman who is 
most concerned about his exclu- 
sive right to the business available 
in his territory does not have the 
remotest idea of its potential vol- 
ume beyond that which comes 
from his regular accounts. 


Nothing Takes Place of Canvassing 
Territory 


Sometimes it almost seems as 
though it was considered breach 
of etiquette to inquire of a sales- 
man when he last canvassed his 
territory. Yet no more resultful 
method than this has been found 
for obtaining new accounts and 
expanding sales possibilities. 
EVERY TERRITORY SHOULD BE 
CANVASSED AS FREQUENTLY 
AS TIME PERMITS THE SALES- 


erritory 


r— 
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Idea for new prospects is attached to 
this form and result of calls reported. 


MAN TO DO SO. If he does not 
have the time—if his time is so 
taken up by the service of active 
accounts —then some _ provision 
should be made for junior sales- 
men to do this canvassing. 

It may seem somewhat demot- 
ing to request of the seasoned 
salesmen, or those who term 
themselves service men, to revert 
to the practice of “peddling” 
yet it must be done if the com- 
pany desires to increase the num- 
ber of active accounts. Advertis- 
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Swen submits a 
given idea to at least 
one new prospect a day, 
reporting on each call 








word - of -mouth 


ing, reputation, 
publicity, and transient business 
in the retail store does bring in 
a certain amount of new accounts, 
but not enough to depend upon 
without additional personal solici- 
tations. 


At the same time there are 
some old accounts that for vari- 
ous reasons are buying from com- 
petitors, shopping in the mail- 
order catalogues, and discontinu- 
ing their patronage. Unfortu- 
nately, many of these lost accounts 
are not noticed until many months 
after they are safely on the books 
of another concern. 


Therefore, it becomes essential 
for the salesman not only to keep 
his territory in trim for the serv- 
icing of old accounts, but to have 
an ever-increasing supply of pros- 
pects on hand that serve as a 
feeder for new accounts. 

Of course, it is very trying for 
any salesman to do this system- 
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atically. At least in his own mind, 
the salesman has every reason to 
believe that his regular calls come 
first. Consequently he usually finds 
himself so tied down with regular 
calls that he has little or no time 
to give to any other form of 
Solicitation or selling. 

But in the course of the average 
working day — assuming that the 
salesman puts in an average work- 
ing day—the salesman passes by 
many concerns that probably 
would be profitable accounts for 
both himself and his company. 
Even if he has the time, the prin- 
cipal reason why he does not call 
upon these concerns is that he 
does not feel he has a specific 
reason to call upon them. If that 
is a logical alibi on his part, then 
it is just as logical to consider 
that IF HE DID HAVE A REASON 
HE WOULD CALL. 

It naturally follows, then, that 
if a salesman is given a reason 
to call upon concerns which he 
normally passes up he would do 
so. Why not try it and find out? 


Simple Form Used 


A form can be provided which 
is simple to use and very effective 
in accomplishing the purpose. It 
will enable the salesman to do all 
of his own preparatory work for 
making new calls, permit him to 
divide this with his supervisor, 
or give supervision to the job of 
creating “reasons’’ why salesmen 
should call. Also it will put this 
calling on a systematic basis, pro- 
vide a check upon the calls, and 
enable follow-ups at the proper 
time. 

Assuming that if he has a 


specific reason for making a call 
the salesman will do so, then 
THESE REASONS MUST BE 
CREATED. The form illustrated 
herewith provides the means of 
attaching a thought, an idea or 
a plan to the form and turning 
it over to the salesman. He MUST 
CALL UPON AT LEAST ONE NEW 
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CONCERN EACH DAY AND SUB- 
MIT THE IDEA ATTACHED TO 
THE FORM. Upon completion of 
his calling on one new firm each 
day and submitting the idea at- 
tached to the proper person, he 
returns the form at the end of 
ten days properly filled out with 
the names of the prospects upon 
whom he has called and the dis- 
position of the call. 

It is a simple method, yet it 
gives the salesman a track to run 
on. Further, it provides his super- 
visor with a means of creating an 
ever widening circle of new busi- 
ness in the territory covered by 
each salesman. It enables the con- 
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centration of business in a closely 
knit area where servicing, selling, 
and delivery is less expensive and 
more profitable and productive. 


These forms can be run off on 
any duplicating machine, and as 
the illustration shows, all that they 
require is a provision for the sales- 
man to insert the name of the 
firm called upon, the date called, 
and the reaction. 


These forms should be dis- 
tributed to the salesmen at least 
every ten days, and it should be 
the job of the supervisor to “dig 
up” ideas out of trade journals, 
magazines, manufacturers, litera- 
ture, and from other sources of 
information which will provide 
new selling angles for the sales- 
man. The idea can be a new Ssys- 
tem or utility, or a new way of 
using an established system or 
product. The purpose is to give 
the salesman the means by which 
he can approach a new prospect 
WITH SOMETHING SPECIFIC TO 
TALK ABOUT. 


This method will aid the sales- 
man in better planning his calls, 
it will provide a means that neces- 
sitates his calling on at least one 
new prospect each day. The plan 
has been applied in other fields 
and the accumulative effect of 
such effort has proved tremendous. 


If it is operated to the extent 
of only a fraction of its total pos- 
sibilities many new accounts will 
come into the house, new business 
will be realized, and “territory” 
will be a producing element rather 
than a diagram on the wall with 
a circle of cord around it to show 
who calls where. 





THE TYPEWRITER CASE 
(Continued from page 14) 
agrees with the Department. If 
the Department is not in a posi- 
tion to state positively that the 
practices are illegal, any future 
action by the Department would 

be through civil proceedings. 
“There are also situations where 
a civil decree may be arranged to 
bring certain conduct in line with 
the law by voluntary action, and 
which the Department may be 
willing to recommend to the Court 
as being in the public interest.” 
It is possible to negotiate a 
consent decree with the Depart- 
ment when a corporation wishes 
to borrow money, or negotiate 
some other financial transaction, 
and wishes to be certain that its 
action is in line with the interpre- 


tations of the many laws of the 
Government which affect stocks, 
bonds, loans and similar trans- 
actions. The Department will in- 
vestigate, and if convinced the 
action is in public interest, will 
submit recommendations to the 
Court. The Court almost certainly 
will accept the recommendations. 
Such consent decree will virtually 
be a guarantee of the legal sound- 
ness of the transaction. 
ous oun 


THIS DEALER MEETS CHAIN 
STORE COMPETITION 


(Continued from page 23) 
as 16-2/3 per cent by purchasing 
in dozen lots, this offer makes a 
very strong appeal. 
We believe that this type of 
effort should be adopted generally 


by stationers operating stores, 
for the purpose of impressing the 
public with the fact that office 
supply items in any price range 
can be had from the siationer. 
Here is an opportunity which can 
be met, and we believe must be 
met, to preserve that portion of 
our business which definitely is 
being completed for by the chains. 


In conclusion, it is admitted that 
the stationer as he is known today 
throughout the country has not 
achieved his success by devoting 
his efforts to low priced cash and 
carry merchandise, but rather has 
magnified his importance in the 
business world by a definite serv- 
ice rendering campaign for the 
improvement of office routine at a 
saving of money to the employer 
and of time to the employe. 
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A Vheglected Market for 


DRAWER TYPE TRANSFER CASES 
Al mane} Experience Resonate a a * Opportunity 


S a temporary or relief em- 

ploye in a number of small 
offices, mostly professional or 
semi-professional, during the last 
few years, it has been my amazing 
experience to find that not a sin- 
gle such office had any plan or 
system for the transfer of inactive 
file material. With one exception, 
the files held the accumulation of 
all the years from the beginning. 
In the notable exception, an en- 
terprising worker five years be- 
fore, when the office was moved 
from one address to another, took 
everything from the file, removed 
all folders, neatly rolled each 
batch of correspondence, cap- 
tioned the outside sheet, bound 
the rolls individually with rubber- 
bands, and dropped them hit or 
miss into heavy suitboxes. The 
labor of locating a desired file was 
exceeded only by the patience 
needed for holding down the curly 
pages during perusal. 

A little investigation among 
girls working for professional men 
developed information character- 
istic of this class of employe. Such 
secretaries usually get their start 
with their employer’s, when their 
own business training is scanty 
and unproved. They feel the na- 
ture of their association places 
them strata higher than stenogra- 
phers and secretaries in general 
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business. They have a tendency to 
ignore business practice as out of 
place in their hallowed domains. 
Most of them have complete 
charge of office management. 
They are inclined to resent sug- 
gestion. They do not want to in- 
crease operating expense and they 
do not want their employers both- 
ered with salesmen or sales ideas. 
They are almost 100 per cent sales 
resistant themselves. Yet they all 
agree that the file situation is 
acute. Many confess they have 
overstuffed drawers for months or 
years in an effort to avoid asking 
for additional cabinets and, when 
sufficiently pushed, will nearly al- 


.ways admit they destroy “unim- 


portant” correspondence to save 
space in the file drawers. 

The evils of this practice are 
self-evident. The guilty know it is 
dangerous but an experience like 
the following is too high a price 
to pay for learning a lesson in 
every such office. Last summer a 
prominent physician sued on an 
unpaid, three-year-old balance of 
$375.00. His file on the matter was 
scanty but appeared complete. 


The service had been rendered, an 
agreement to pay executed, bills 
sent, a partial payment receipted, 
the balance was due. Based on the 
record and the doctor’s deposition, 
his counsel was confident. When 
the case got to trial, the defend- 
ant came in with scores of letters 
above the _ doctor’s’. signature. 
Their context was a series of of- 
fers and proposals of settlement 
on first one basis, then another, so 
that not only was the jury bewil- 
dered but the doctor’s lawyer lost 
confidence in the case and the 
verdict was lost. On her return, 
the regular secretary blandly ex- 
plained that she never kept copies 
of collection letters. The files 
were for more important papers! 


Lack of Floor Space Prevents 
Purchase 


Where money is available for a 
number of filing cabinets, they 
are frequently forgone because 
there is not sufficient floor space 
to accommodate them logically 
side by side. Or, if they are ac- 
quired they are tucked off in some 
unhandy corner to gather futile 
dust. With transfer cases, the cur- 
rent file is one unit and the trans- 
ferred material can be stored any 
place that is accessible. The list 
of offices where at least one trans- 
fer case is needed immediately, to 
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the best of this writer’s knowl- 
edge, includes: 

All doctors— All lawyers — All 
dentists — All hotel catering de- 
partments. 

Many would take two cases and 
a base in order to have a unit of 
convenient height to place in the 
laboratory, dark room, private 
lavatory, dressing room, or closet 
—with a covered top for work or 
shelf space. 

Selling this market is a prob- 
lem in education. The girls have 
to be told what transfer cases are 
and how to use them. Any sales 
effort that is the least bit patron- 
izing or that smacks of high pres- 
sure will fail. Salesmen know the 
difficulty of selling anything in 
a professional office by means of 
a personal call. But the printed 
words get a splendid audience! 
The mail comes in the calm of 
early morning, and the secretary 
has leisure and quiet for its con- 
Sideration. Her vanity is _ in- 
trigued when a piece is addressed 
to her. For these reasons, copy 
like the following is suggested as 
diplomatic and inexpensive. It 
can be printed, duplicated, or even 
typed if the list of prospects is 
short. The letter should be signed 
by the person who “follows-up.” 
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April 15, 1940 
Dear Secretary: 


Filing is the aggravating chore 
of your job, isn’t it? 

What to keep—what to throw 
out — how to squeeze another 
folder into the second drawer 
how to prevent folders or en- 
velopes from getting dowdy and 
bent from the pressure of an 
overload. These nagging problems 
add to the burden of your work. 

Have you ever considered trans- 
fer cases as a permanent solution? 
For your needs there is a splen- 
did .. . (description of the item 
to be pushed) . drawer type 
case of about the same dimen- 
sions and capacity as your file 
drawer. 

Why not get a couple of these 
cases and during the slack sum- 
mer months go through the files 
and take out all folders or en- 
velopes which have been inactive 
for, say, the past two years. Place 
them in the transfer case in the 
same order in which they were 
filed. 

If you use a numeric system 
of filing, you cannot reassign the 
numbers any way, so it will not 
matter that here and there are 
gaps where inactive records have 
come out. Just be sure the 
sequence in each drawer is cor- 
rect. 

Probably Mr. John W. Blank, 
who has been out of town for 
years, will come in in September 
for some more of your chief’s 
very good services. It will take 
but a moment to locate his record 
in the transfer case and return 
it to the active file. 
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You will be delighted with the 
space gained in your regular cabi- 
net and you will find the effi- 
ciency of your files considerably 
increased. 

Please think carefully about the 
advantages of a transfer system. 
In a few days, I'm going to call 
you on the phone and Ill be glad 
to answer your questions and 
quote prices. 

Cordially yours, 
THE BLANK COMPANY 


Sales Representative 


A letter such as this will be 
read, it will arouse curiosity, and 
if, on the follow-up phone call, 
it is possible to get permission 
to send a case or two for inspec- 
tion, the sale is made. Price is 
important—be ready to quote 
when you call. Do not sell any- 
thing but a drawer type case for 
use in a professional office. The 
transferred records must be con- 
sulted too frequently. If a pic- 
ture of transfer equipment can be 
stuffed into the letter, so much 
the better. 

It is hardly necessary to point 
out that no one of these accounts 
is likely to become very big, but 
as an old German catering man- 
ager, my first boss, used to say 
in awed respect of the countless 
luxuries within the reach of the 
poorest American purse, “it is 
‘wolume’ who does it.” 
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A WAY TO BUILD FURNITURE VOLUME 
>, Mail Wack Up . ee éx Kennedy Method 


HEN spring brings about a 

cessation of office furniture 
volume, the stationery store which 
intends to keep this department 
operating profitably will find ex- 
cellent results through selecting 
some related item and merchan- 
dising it to the hilt to keep up 
office furniture interest, according 
to the Skinner & Kennedy Sta- 
tionery Company of St. Louis, Mo. 
Long known as one of the out- 
standing centers for office furni- 
ture in the Missouri metropolis, 
Skinner & Kennedy have never 
taken the annual drop-off of sales 
“lying down” — instead, they de- 
vote an energetic merchandising 
program to keep customers visit- 
ing the office furniture depart- 


By ROBERT LATIMER 
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ment and buying, even though the 
peak season is apparently over. 
At Skinner & Kennedy’s store, 
the item which has consistently 
offset the annual drop has been 
office chairs, with a sales program 
revolving around the store’s novel 
“Chair Mezzanine” which houses 
one of the largest selections of 
office chairs and odd chair pieces 
in the country. Here, with mer- 
chandise ordinarily left up to eye- 
appeal or necessity for sales, this 
St. Louis stationery firm has been 


able to build up an excellent vol- 
ume which lasts the year around, 
and which has provided the basis 
for many complete office sales. 
Above that, they have made it 
natural for the office owner to 
think of Skinner & Kennedy when 
the need for any small piece of 
funiture arises—a point which in 
itself has amply repaid the costs 
of the program. 

The “Chair Mezzanine” is lo- 
cated on the left side of the build- 
ing, and is a balcony devoted 
solely to display of office chairs 
of all types. It is well lighted, and 
is reached by stairs from the 
center of the general office furni- 
ture department. In a space fif- 
teen by seventy feet are shown 








28 


every type of chair in use in busi- 
ness offices, from waiting room 
types to the executive’s swivel 
model. Except for a display of ex- 
pensive leather and specialty types 
on the first floor, all of Skinner & 
Kennedy’s huge stock is concen- 
trated in this one spot, which 
means ultimate time-saving for 
the customer. 

In well arranged individual lo- 
cations are wooden chairs, desk 
chairs, occasional models, Bank of 
England favorites, revolving arm 
chairs, straight chairs, steel and 
wooden folding chairs, and nov- 
elty types to fill in wherever 
needed. With over 150 to choose 
from, the average customer usu- 
ally spends some time in trying 
each out thoroughly, and the pos- 
sibilities of making an extra sale, 
or trading up to the higher-priced 
models are thus amplified. Prices 
begin with a low of $5 for occa- 
sional and straight-back wooden 
chairs, and go up to $18 and $22 
for the better Bank of England 
arm chairs. Added to this is a 
wide selection of folding chairs, 





which are simple to sell to the 
office manager who seldom has 
enough seating capacity in peak 
seasons in his own business. 

“When average office furniture 
sales drop off,” said Charles Gold- 
man of the office furniture de- 
partment, “We cannot expect to 
magnetically recapture this busi- 
ness, but it is possible to go at it 
in another way which opens up 
possibilities of sales we might 
have overlooked before. Every cust- 
omer who enters the office supply 
or office furniture department is 
asked to visit the chair display 
on our mezzanine for an idea of 
what we can provide as supple- 
mentary furnishings for his office. 
Of course, it is not always pos- 
sible to get our visitors to spend 
some time looking at chairs—but 
because of the universal useful- 
ness of the office chair, and be- 
cause he is gently urged to look 
over the stock, we create familiar- 
ity with the display which is of 
great value later on.’ 

This policy is the first step in 
Skinner & Kennedy’s merchandis- 














GF CHAIRS GO TO SEA.—The Matson Navigation Company 


of San Francisco recently solved the problem of finding a 
chair suitable for motion picture shows, entertainment, etc., 
aboard its ships, yet easily ‘‘stackable’’ when not wanted by 
buying 500 from The General Fireproofing Company, Youngs- 
town, Ohio. GF suggested building the chairs of aluminum 
tubing and then submitted an attractive and modernistic 
design for approval. The 500 chairs have been divided 
among four of the company’s ships and have met with in- 
stant approval. Their stacking ability is shown in the above 


illustration. 


A GF STANDARDIZED OFFICE.—The W. Bingham Com- 
pany, Cleveland, recently went completely GF when it stan- 
dardized its entire office with products of The General Fire- 
proofing Company, Youngstown, Ohio. 
stallation goes to D. P. Cruikshank of The General Fireproof- 
ing Company’s Cleveland branch who reported to headquar- 
ters that the installation was one of many cases where in a 
sale of GF aluminum chairs led to consideration of other GF 
products and ultimately to a complete standardization. 


Credit for the in- 
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ing program. The second con- 
cerns the activities of two outside 
salesmen calling on the 1000 or 
more offices in the company’s 
scope. After completing their sea- 
son of office furniture promotion, 
both swing over to other fields, 
but retain the chair merchandis- 
ing feature as a day-in, day-out 
routine. On every call, the Skin- 
ner & Kennedy salesmen keep 
their eyes open for opportunities 
to sell a single chair—watching 
for obvious need for a chair, over- 
crowded offices, etc., and other in- 
dications of a possible sale. A list 
of these is turned in to the store 
office weekly, and used as the basis 
for a direct-mail program, to be 
later followed up by the salesman 
himself. 

Direct mail points out to the 
office manager or executive that 
the store has noted that he needs 
this or that type of chair to step 
up the comfort of his office, and 
extends a warm invitation to visit 
the “Chair Mezzanine” for mak- 
ing a selection. Each note is per- 
sonally addressed, and informative 
in general. After this mailing, if 
there is no response, the sales- 
man follows it up with literature 
on popular chairs, and, if possible, 
brings his prospect in to look over 
the mezzanine display. 


In addition, there are poster 
displays in strategic locations on 
the main floor, and Skinner & 
Kennedy’s two huge display win- 
dows are filled with chair dis- 
plays. From this source, the store 
gets multiple sales which began 
with the purchase of a single 
chair, and has been able to create 
a highly pleasing volume of office 
furniture sales all through the 
slack season. 
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GLOBE-WERNICKE COURTHOUSE EQUIPMENT—(Left). A 
GW double-faced counter installed in the vault of the Miller 
County Courthouse, Texarkana, Ark. It serves the purpose of 
storing books and acts as a working surface for those making 
reference to the records. (Right) Globe-Wernicke Co. steel 
equipment installed in the sheriff's office of the Howard 
County Courthouse, Nashville, Ark. Counter is of stock A grade 
counter height sections and includes a protective steel safe. 
The counter is covered with a continuous linoleum top with 
bronze binding. Both installations by the Parkin Printing & 
Stationery Company, Little Rock, Ark. 


AT RIGHT.—The Ivan Allen-Marshall Company, Atlanta, Ga., 
was responsible for this capital installation of Globe-Wernicke 
steel desks with slide-arm metal chairs to match in the offices 
of the Trust Company of Georgia. Filing cabinets and waste 
baskets were included in the order, the equipment being 
placed for the use of the buyer’s bookkeeping departmnt.—JHR 





AT RIGHT.—Part of an installation of 
posting trays manufactured by the Auto- 
matic File & Index Company, placed in 
the offices of the H. M. Hooker Glass & 
Paint Manufacturing Company, Chicago. 
The posting trays, equipped with expand- 
ing and compressing features, are now 
standard equipment in the Hooker or- 
ganization offices. 
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AT LEFT.—Standardization on Murphy 

Chairs. Interior of the Keystone Steel & 

Wire Company’s cafeteria for the office 

force, in which a large installation of 

chairs made by the Murphy Chair Com- 

pany, Owensboro, Ky., was made a short 
time ago. 
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DESKS WITH DIGNITY PLUS.—Three views of Yawman and’ Greensboro, N. C. This equipment, which is finished in grained 
Erbe ‘‘Style-Master’ desks and Empire counter height files walnut was installed by C. W. Bauserman, of the Joseph J. 
placed in use by the Home Building & Loan Association, Stone Company, Greensboro Y and E agency. 
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A LARGE INSTALLATION OF INVINCIBLE METAL FURNI- fixtures to make a 100 per cent Invincible job. The installa- 
TURE COMPANY PRODUCTS.—The equipment shown in the tion was made by Jenkins-Fergeman Company, Waterloo, 
above photographs includes desks, files, counters and vault lowa, in the Buchanan County Courthouse, Independence, lowa. 
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AT RIGHT.—A Shaw-Walker 
Triple-Duty counter with box 
type screens and wickets in the 
cashier’s section of the Munici- 
pal building, St. Petersburg, Fla. 
(Below) City Manager Leland’s 
private office with Shaw-Walker 
new matched suite in burl walnut 
and chairs in aluminum finish. 
(iRght top) General office of tax 
assessor and (right lower) the tax 
collections department. 




























AT LEFT.—Sikes furniture installed in the office 
of the city commissioner, Houston, Tex., by the 
Wilhide Equipment Company, Dallas, Tex. Al! of 
the furniture was of special manufacture by The 
Sikes Company. (Above) The secretary's office 
featuring the Sikes modern series with special 
chairs to match. 
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EDITORIAL 


Liberty's Torch 


S@PEACEFUL, free America, untorn by 
ravaging battle, unfettered by tyrant’s might, 
will pause on June 14 in tribute to its flag. 
May none blessed by the protection of “Old 
Glory” fail to take time for meditation on the 
commemorative day of its birth. 

In recent weeks sober thinking Americans 
have given much thought to a reappraisal of 
our position in the world. Many views have 
been given public expression. Among them is 
that which would seem to criticize the United 
States for its lack of a greater war machine. 
But those of such thought should be reminded 
that peace and the pursuit of happiness have 
been our goal,—not military might, nor the 
ambition for territorial expansion. 

For its role as a proponent of the ideal of 
peace, we have reason to be proud of the United 
States of America. While the peace conferences, 
disarmament conferences, and non-aggression 
pact proved futile, the ideal and hope were grand 
just the same. They were noble efforts in the 
interest of human brotherhood to avoid another 
holocaust and give good will a chance. Our 
national emphasis has been upon the cessation 
of force in the settlement of international prob- 
lems, and we proved it by armament reductions, 
—only to be bitterly disappointed that the ex- 
ample was not emulated in corresponding action 
by all other nations. But if we were critized 
for the attempt to establish the grand hope, 
we have lost none of the spirit and determina- 
tion to defend that for which our glorious flag 
stands. 

These days call for clear thinking and full 
appreciation of what under the Stars and Stripes 
we have and stand for. Comparatively, we enjoy 
so many advantages which have cost our present 
generation so little that some persons are apt 
to underestimate their significance. We are the 
benefactors of the priceless heritage of liberty, 
justice for all, equal rights, and self-government. 
Which ideals men have envisioned through the 
centuries, and for which our forefathers fought 
and died—establishing them in our land for 
the first time in world history. 

Our philosophy of life and self-government 
is a priceless possession to be zealously upheld 
and guarded by every citizen. There must be 
no compromise with conflicting philosophies, 
lest this matchless one perish from the earth. 

Washington’s assertion was never more sig- 
nificant: ‘The preservation of the sacred fire of 
liberty and the testing of the republican model 


of government, are justly considered, as deeply, 
perhaps as finally, staked on the experiment 
intrusted to the hands of the American people.” 
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I PLEDGE allegiance to The Flag of the United 
States of America and to the Republic fo: which it 
stands—one nation indivisible, with liberty and justice 
for all—The American’s Pledge of Alleyiance. 
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Meeting Chain Competition 


¢¢ THE article on page twenty-two of this 
number is a refreshing contribution on what 
many retailers call the problem of chain store 
competition. The author, an enterprising sta- 
tioner of a large city, describes the merchandis- 
ing plan employed by his store in constructively 
meeting the competition of the chains. 


It is noteworthy that his selling program is 
a profitable one, not engaging the tactics of 
destructive price cutting. Attesting to its merit 
is a school supply dealer in another town, who 
unaware of the former is applying the principle 
on some items. His own story was told on page 
fifty-one of the May issue. 
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THERE are 43 million automobiles in the world and 
29 million of them, 68 per cent,are in the United 
States. ...The United States possesses 45 per cent of 
the wealth of the world.—Dept. of Commerce Bureau 
of Census. 





LOTS of men make a success in life but not.a success 
of life —B. C. Forbes. 
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N. T. O. M. D. A. Fifteenth Anniversary 


# NEXT month Detroit will be host to the 
Fifteenth Annual Convention of the National 
Typewriter and Office Machine Dealers Asso- 
ciation. It is right that this should be the best 
attended convention in the association’s history. 


Working on that expectation, the committee, 
under able leadership, is making preparations 
accordingly. The program will embody discus- 
sion of industry problems and suggestions on 
various methods of improving dealer operations. 
As these are basica!ly related to sales and net 
profits, every enterprising dealer in the country 
will find it a good investment in his business 
to be there, if possible. 

Upon the achievement of its fifteenth anni- 
versary, The National Typewriter and Office 
Machine Dealers Association is to be congrat- 
ulated. As are the individual members who 
through the years have given unsparingly of 
their time and energies that this important divi- 
sion of the office equipment field might enjoy 
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the benefits of a trade association as an aid to 


making its fullest progress. 


OFFICE APPLIANCES Shares the satisfaction 
which must be felt by the association founders 
and ardent workers. For this journal has con- 
ceived for it from the beginning a position of 
confidence and influence in the industry. The 


HERE AND THERE 


SPROTT TO HEAD CINCINNATI 
ROTARY AS PRESIDENT 


J. S. Sprott, president and genera! 
manager of The Globe-Wernicke 
Co., last month was elected presi- 
dent of the Cincinnati Rotary Club. 





J. S. SPROTT 


He has been a Rotarian for a num 
ber of years and has just completed 
a term as vice-president. 

Mr. Sprott is active in numerous 
civic affairs, being a member of the 
board of the Boy Scouts of Amer- 
ica, the advisory board of the Sal- 
vation Army and a leader in the 
Community Chest movement. He 
s also vice-president of the Na- 
tional Stationers Association and 
serves On important committees for 
the National Association of Manu- 
facturers and the United States 
Chamber of Commerce. 





DIETZ TO PUBLISH TYPEWRITER 
BOOK 


Carl P. Dietz, alderman of Mil 
waukee, Wis., and owner of one 
the few famous collections of old 
typewriters in the wo rid, i is pl lanning 
to publish a book on the history of 
the typewriter. 

The book will contain the name 
f 675 American and foreign type 
writers and will be of unusual inter 
est to residents of Milwaukee due 
to the fact that the thrivin ig_Wis- 
consin city was the home of Chris- 
topher Latham Sholes, 
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rendered constructive service 


each year in focusing attention upon the prob- 


the first practical "writing machine," 
which has been pictured and de 
scribed in several past 
Office Appliances. 





IVAN ALLEN HONORED BY 
OGLETHORPE UNIVERSITY 


On Sunday, May 26, Ivan Allen 
Sr., of the Ivan Allen-Marshall Com 
pany, Atlanta, Ga., was one of ten 
men to receive honorary degrees at 
the baccalaureate ceremonies of 
Oglethorpe university, Atlanta. The 
degree of Doctor of Public Service 

was conferred upon Mr. Allen, ‘'for 
ene ten years a leader in estab 
ishing and promoting various public 
and social enterprises. 

In his long period of public service 
Mr. Allen has contributed generously 
to the advancement of the social 

tural and industrial development 
of Atlanta and the surrounding sec 
tion of Georgia. As a former presi 
Jent of the National Stationers As 
sociation and actively interested in 


it practically from its beginning, he 
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IVAN ALLEN, SR. 


has also contributed effect ively to 


stationery industry. His init 


tive and enterprise as a business man 
and ap ublic spirited citizen make 
worthy of the honor 


issues of 


lems and better methods of office machine dis- 
tribution. Growth in membership and prestige 
has logically followed. We therefore confidently 
look to a future of continued achievements by 
this commendable association. 


SHOW EXHIBITORS COMPLI- 
MENT FRANK TUPPER 


As an expression of their appreci- 
ation of his untiring activities in their 
behalf at the recent Boston business 
show, the exhibitors presented Frank 





FRANK E. TUPPER 


Tupper, president of The National 
Show Company, with a handsome 
Waltham wrist watch. 

The gift signified not only the 
friendship of the group but the 
regard in which Mr. Tupper is held 
by many in the industry. It was ac- 

mpanied by a note which read: 

‘To show our appreciation for the 
intiring efforts which you displayed 
in making the Boston budtan show 

ich a complete success, we wish 
you would accept this token of our 
esteem and friends ship for you on 
this, your thirtieth anniversary in 
serving the office appliances industry, 
building up better and bigger busi- 

The gift and its presentation were 
a complete surprise to Mr. Tupper 

who expressed his grateful apprecia- 
tion of the goodwill of the group of 
show ere bitors. 





HEROLD NAMED MODERN 
PIONEER 


Walter F. Herold, vice-president 
and chief engineer of the Bassick 
Company, Bridgeport, Conn., was 
recently presented the Modern 
Pioneer award by the American 





Manufacturers Association as a re- 
sult of his outstanding development 
work and inventions. 

Mr. Herold has been connected 
with the Bassick Company for thirty 
years and during this time 106 
United States patents on inventions, 
covering actual product designs and 
improvements in manufacturing 
methods and equipment, have been 
issued to him. A large percentage 
of these inventions are patented in 
foreign countries. 

One of the most important of 
these developments is the torque ac 
tion of rubber under compression, 
on which eight patents have been 
issued and several others are pend 
ing. The principle of this develop- 
ment has been applied with outstand- 
ing success commercially to control 
the tilting action of office chairs as 
incorporated in the Bassick Flotilt 
chair control, now being used as 
standard equipment by several lead 
ing chair manufacturers. 


One other important patent issued 
to Mr. Herold covers the operation 
of a single raceway of ball bearings 
on two levels to take both the direct 
and thrust loads of a product where 
the load is offset from the central 
axis as in a swivel caster. 

Mr. Herold was born in Newark, 
N. J., on October 29, 1890. His 
early life was spent in New Jersey 
where he attended Newark Acad- 


emy, Stevens Institute of Technol 
ogy, and later Columbia University 
in New York. 

He became connected with the 
Bassick Company in 1910 and has 


served continuously in various exec- 





W. F. HEROLD 


utive capacities, except for the pe 
riod during the World War, when 
he saw active service overseas with 
the Twenty-ninth Division of the 
American Expeditionary Forces. Mr. 
Herold is still active with the Bassick 
Company in engineering and re 
search work. 





BURDINS WIN TRIP TO WORLD'S 
FAIR 

Adjudged the best typical Ameri- 

can family in a contest held by the 

Miami (Fla.) Herald, Howard L. 
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Burdin, owner of the Office Equip- 
ment Company, also of Miami, spent 
an enjoyable week with his family at 
the New York World's Fair last 
month. 

The family is a foursome. There is 
Mr. Burdin, Mrs. Burdin, a daughter, 
Elsie, twelve, and a son, Jimmy, 14. 
When the contest closed after a six- 
week search for a family "'typifying 
the home life of south Florida’, Mr. 
Burdin and his family were chosen 
winners out of 200 entrants. They 
were given ninety-seven points out 
of a possible 100 by a committee of 
five distinquished Floridians acting 
as judges. 





BALDWIN GETS IN "ODDITIES" 
COLUMN 

D. C. Baldwin, who sells typewrit- 
ers in Fort Smith, Ark., is pretty well- 
known in the community in which he 
lives but nobody's called him an 
oddity yet! 

That is to say no one had called 
him an oddity until the April 14 issue 
of the Arkansas Gazette came out 
and a drawn picture of Mr. Baldwin 
—and a remarkably true-to-life pic- 
ture, at that—appeared in that pa- 
per's ‘Arkansas Oddities" by W. J. 
Lemke. The caption stated that 
Mr. Baldwin, shown with an old 
Hammond typewriter, had studied 
typewriters since 1887 when he 


purchased a Caligraph. 





BYERS EXHIBIT FEATURES GENERAL FIREPROOFING EQUIPMENT 
AT DAVENPORT, IOWA.—Businessmen and office workers of Davenport, Iowa, 
recently had a splendid opportunity to thoroughly inspect chairs, desks and 
other equipment manufactured by The General Fireproofing Company, 
Youngstown, Ohio, when the Byers Office Equipment Company of Davenport 
staged an exhibition as part of the N. C. A. A. show. Approximately 2000 
visitors attended the event, held on April 11 and 12. (Above) The show included 
several models of GF desks and chairs for clerical and executive use. A 
number of the chairs included the well-known GF correct posture features. 
(Left) Entrance to the Byers display. 
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WORLD'S FAIR “OFFICES AT WORK” 


When the general public strolls through the New 
York World’s Fair special exhibit, “Offices at Work,” 
visitors will gain a keen and educational insight into 
the office equipment industry. That much is assured 
by the number of manufacturers in the field who will 
display and demonstrate their products as part of the 
fair exhibition. 

Examples of the various exhibits, all of which are to 
be manned by trained attendants and demonstrators, 
are shown above by photographs of displays arranged 
by the A. B. Dick Company, Chicago, and the Gregory 
Fount-O-Ink Company, Los Angeles. 

The former company will show its line of Mimeo- 
graph duplicators in operation. Visitors will learn how 
the machines operate, their capacities and ability to 
reproduce anything written, typed or drawn. The show 
will, of course, include the Mimeograph parts, supplies 
and accessories. 

The Gregory display will be operated by members of 
the company aided by fifty girl employes of “The 
World’s Fair Offices at Work.” Each of the girls will 
use a Gregory Fount-O-Ink desk set while fifteen com- 
mentators, also employes of the fair, will demonstrate 
and explain the Fount-O-Ink sets. 

Other manufacturing companies in the office equip- 
ment industry which will also display their products 
include the following: 

Addressograph-Multigraph Corporation, Bates Manu- 
facturing Company, Better Packages, Inc., Ditto, Inc., 
Eagle Pencil Company, Hammermill Paper Company, 
International Business Machines Corporation, Reming- 
ton Rand, Inc., Shaw-Walker Company, Strathmore 
Paper Company, U. S. Gypsum Company, and the Yale 
& Towne Manufacturing Company. 

The “World’s Fair Offices at Work” will be main- 
tained in the West wing of the Business Machines and 
Insurance building and will be under the direct super- 


















MEET THE FOUNT-O-INK DESK SET.—That, 
in substance, is what each of these young 
ladies will say to thousands of fair visitors 
who visited the display of the Gregory Fount- 
O-Ink Company. There are fifty of the girls. 
all employes of the fair, and each one will 
be fully equipped to show and demonstrate 
the Fount-O-Ink writing and desk sets while 
fifteen commentators will explain the princi- 
ple and workings of the Gregory products. 
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vision of Miss Katherine B. Day, office manager of 
the fair. 

The display, according to fair officials, is designed to 
perform the dual function of meeting the heavy service 
demands of the Fair Corporation and allow the fair 
visitors a ‘“behind-the-scenes” view of an office 
equipped with the latest models of business machines 
and the most modern of time saving devices. 

rt 
C. T. ANDERSON PASSES 
(Too late to classify) 

Carl T. Anderson, videly known in the Industry 
because of his activities with the Safe Cabinet Com- 
pany and Remington Rand, Inc., died of a heart attack 
early Thursday morning, May 23, at his home in 
Chicago. He was 56 years old. Surviving are Mrs. 
Anderson and a daughter, Ethel. 

Mr. Anderson was advertising manager of the ald 
Safe Cabinet Company and served for a time as assist- 
ant to the president. Following the merger which 
resulted in the Remington Rand organization he was 
appointed southwestern district sales manager. In this 
position he spent about a year, constantly traveling 
and fusing together the local sales staffs of the various 
divisions of the new company. 

In 1929, Mr. Anderson left the field and sold adver- 
tising for a time in Chicago. Then he took the position 
of manager of the safe cabinet division of Remington 
Rand. Later he served as sales manager of the Oliver 
Ditson Company, music publishers. When the firm was 
taken over by another publisher in 1933, he went into 
business for himself in Chicago, selling library supplies 
by mail. He continued successfully in this venture until 
the time of his death. 

About two years ago he began suffering a stiffness 
in his knees and for the past eighteen months was 
confined to his home. He continued operating his 
business from his home with the help of his daughter 
who served as his secretary. 


THE WORLD’S FAIR SEES THE 
MIMEOGRAPH IN ACTION. — 
Trained attendants man this dis- 
play of the A. B. Dick Co apany 
at the New York World's Fair as 
part of the Fair Corporation’s big 
exhibition “The World's Fair Of- 
fices At Work.” The A. B. Dick 
Company, Chicago, is one of sev- 
eral manufacturing firms in the 
office equipment industry which 
are displaying their products at 
the Eastern exposition. 
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ENEW MACHINES AND DEVICES 





NEW INDIANA CHAIR ANNOUNCES THE NO. 411 

The New Indiana Chair Company, Jasper, Ind., has 
announced a new executive posture chair which is 
listed as the No. 411 in a recently issued catalogue. 
Made of genuine walnut and heavily upholstered, the 





No. 411 EXECUTIVE POSTURE CHAIR 


new chair has a seat measuring 201 by 18 inches, a 
space between arms of 19 inches, and a height of 
back ranging from 17% to 20 inches. 

The chair is upholstered in deep buff genuine leather 
or at a slight additional cost, in top grain snuff 
leather. It is adjustable for seat height, back height 
and back tension. Further particulars, prices, etc., 
will be furnished on request as will also a copy of 
the new catalogue which is described elsewhere in this 


issue. 
ee ne 


“STORITE” BINDER BY GRAND RAPIDS 
The Grand Rapids Loose Leaf Binder Company, 10- 
16 Logan street, Grand Rapids, Mich., has announced 
an improved storage binder which has been given the 
trade name of Storite. It is designed for use in office 





THE “STORITE” BINDER.—(Left) The adjustable telescoping 
post. 


or factory as an economical and efficient means of 
storing transferred records. 

The binder is of loose leaf construction which per- 
mits removal or insertion of sheets and is featured by 
the company’s new adjustable telescoping posts. In- 
stead of being of the conventional screw post construc- 
tion the device consists of a brass tube fitted with a 


top post having a locking tip. The top post will lock 
into the tube in any position, thereby affording ap- 
proximately 100 per cent variation in capacity. It will 
push down flush with the cover and eliminates pro- 
truding posts. Covers are of one-piece, warp-proof 
Masonite Presdwood, and hinges are of heavy canvas. 
Binders are available in a complete list of stock sizes 
and may be had to fit any sheet having a leaf body of 
any capacity. 

Samples and further information will be furnished 
dealers on request to the company. 


.~=¢- —- 
SECURITY’S “ADMINISTOR” DESK LINE 
The Security Steel Equipment Corporation, Avenel, 
N. J., has announced to the trade a newly designed 
line of steel desks which has been given the trade 
name of Administor and features hidden handles. 
The Administor has inbuilt appurtenances and ac- 
cessories to facilitate organization and control of work, 
including a combined posting writing reference slide 








DRAWER OF THE ADMINISTOR DESK, OPEN TO REVEAL 
THE HIDDEN HANDLES 


and transposable drawers equipped with various 
partitions and exchangeable for a device to hold a 
typewriter, filing and stationery compartments. 

Projecting hardware is eliminated by the use of 
concealed, inbuilt plastic push-pull grips which are 
attached to the innermost section of the desk drawer, 
forming a smooth, unbroken line on either side of the 
knee space. A vertical recess behind the drawers al- 
lows easy access to the grips, which are chip-proof, 
rigid and light weight. 

The chassis is well balanced to improve rigidity and 
appearance and set-back stancing allows cleaning be- 
low and around the desk. Finish is a dull gray to 
minimize glare and to harmonize with any decorative 
scheme. Further particulars or illustrated literature 
will be furnished by the company on request. 

— — - 2 — 
CLIX PUNCH CAPACITIES INCREASED 

The New England Paper Punch Company, Natick, 
Mass., has announced that in response to dealer de- 
mand the capacities of its Clix three-hole punch have 
been increased to 2, 4 and 7 holes. The Clix punch was 
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pictured and described in the October, 1939, issue of 
OFFICE APPLIANCES. 

With the additions to the line there are now six 
models of the Clix punch as follows: The No. 3 for 
three-ring binders; Nos. 2 and 2A for two-ring bind- 
ers; Nos. 4 and 4A for four-ring binders and “Kala- 
mazoo” punching, and No. 7 for seven-ring binders. 

Illustrated literature describing these models, size 
sheets, center distances and prices will be furnished 
dealers on request to the manufacturing company. 


—————e —___ 


U. S. TYPEWRITER PRODUCES NEW RIBBON 

The U. S. Typewriter Ribbon Manufacturing Com- 
pany, Filbert at Tenth street, Philadelphia, has intro- 
duced to the trade a new and improved type of inked 
ribbon which has been brand-named Kleen-Key. 

The principal feature of the ribbon is a protective 
coating applied to the type side which eliminates fill- 
ing and clogging of the type. In addition the process, 
which is fully patented, adds to the wearing life of the 
ribbon because all the ink in the fabric is on the 
printing side and none is lost by adhering to the type 
face. 

Samples and prices on the Kleen-Key ribbon will be 
furnished to the dealer on request to the company at 
the address given above. 


a rs 


VARAT’S “SALESFOLIO” ZIP-RING BINDER 
The Murray Varat Company, 27 South Market street, 
Chicago, is introducing to the field a new “Salesfolio” 
zip-ring binder equipped with a number of transparent 
envelopes for sales presentation work. 
Listed as the No. 94, the binder has three rings of 
one-inch capacity to hold an 11 by 8¥%-inch sheet. 





THE VARAT “SALESFOLIO” 


It is of shark grain top cowhide in either brown or 


Finely constructed it has hand “turned-in” 
edges and is lined with fancy leatherette. Other 
features include one long pocket, one short ex- 
pansion pocket, disappearing handles, booster metal 
with patented steel side guards, and a Talon slide 
fastener with leather gussets. 

The envelopes are of strong cellulose acetate and are 
fireproof, crackproof and greaseproof. They preserve 
photographs, price lists, etc., and open on three sides 
to eliminate bulky binding edges. They lie perfectly 
flat and will not warp. 
Se 


IMPROVED REX-0-GRAPH ANNOUNCED 

Rex-O-Graph, Inc., 3727 North Palmer street, Mil- 
waukee, has announced several outstanding mechanical 
improvements incorporated in its line of Rex-O-Graph 
spirit duplicators. 

All models are now equipped with “New Departure”’ 
ball bearings on the impression roller, a feature which 
provides greater ease of operation and adds consid- 
erably to the life of the machine. Bearings are sealed 
in grease for lifetime service. 

Other changes include bronze bearings on the 100 


black. 
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per cent roller moistener, the latter an exclusive Rex- 
O-Graph feature. According to the manufacturer 
models equipped with the new bearings have been 
factory-tested at 1,000,000 copies with no apparent 
sign of wear. Prices on the line remain unchanged 
and will be sent, together with descriptive literature, 
to dealers on request. 


THREE NEW R. C. ALLEN CALCULATORS 


Direct subtraction, now considered essential, has just 
been introduced on the new R. C. Allen six-column 
model, providing a complete adding machine at a pop- 
ular price. The model number is 66 SN, and the list 
price is $80. 

The current model 66 S is being discontinued and 
hereafter Model 66 will be supplied with symbols and 











THE ALLEN MODEL 66 


in black suede finish, providing a complete straight 
adding six-column model at $60. 

Model 56 makes its bow in the form of a new low- 
price machine. It is a five-column adding six totaling 
one cent less than $10,000.00, to sell for $50. It has an 
automatic clear signal, first item printing in red, total, 

















£3 
Ji 
Pe ae 


rte he 
MADE ate 
OSES SL See 


THE ALLEN MODEL 56 


sub-total, correction and repeat keys, no dials, and 
finished in an attractive crystaline green. 

An illustrated announcement with complete speci- 
fications of the new models, also new price list on the 
entire line, is available to the dealer on request to 
Allen Calculators, Inc., 22 East Fortieth street, New 
York City, or Grand Rapids, Mich. 








NEW CHAISE LOUNGE BY ROYAL METAL 
The Royal Metal Manufacturing Company, 175 North 
Michigan avenue, Chicago, has announced a new 
chaise lounge for office reception rooms, terraces, sun- 
rooms, etc. 
The frame of the couch is genuine Royalchrome 





ROYAL METAL’S CHAISE LOUNGE 


plate and the headrest is so shaped that its position 
may be changed to suit a person either sitting up or 
lying down, offering perfect support for head or back. 
One arm is made shorter so as not to interfere with 
a person getting on or off the couch. 

The covering is guaranteed Tuf-Tex leatherette in 
a choice of twenty-nine colors. Overall size is 72 
inches in length and 23 inches in width. List price is 
$59.50. 


ee ee ee 
EFFICIENCY’S PIGEON HOLE UNIT 

The Efficiency Equipment Company, Inc., 360 West 
Superior street, Chicago, is introducing to the industry 
a new line of pigeon hole units listed as the No. 5000 
series. 

Compartments are from 2 to 18 inches high and 
from 1'% to 18 inches wide. Over 5000 available com- 








THE PIGEON HOLE UNIT 


binations of openings can be assembled from standard 
parts. As an example the unit pictured here has the 
following dimensions: Bottom row, six holes, each 6 
inches wide, 5 high and 9 deep; two top rows, 6 inches 
wide, 7 high and 9 deep. Outside dimensions are 38 
inches wide, 21 high and 9 deep. 

While standard units are 9 and 11 inches deep, they 
are available in width from 17 to 96 inches, and from 
7 to 75 inches in height. They are shipped knocked 
down and are easily assembled. 

Illustrated and descriptive literature on the entire 
No. 5000 line is available on request. 

0 
TRANSPARENT TAB BY CEL-U-DEX 

The Cel-U-Dex Corporation, 1 Main street, Brook- 
lyn, N. Y., has created a new S. S. transparent tab 
(S. S. means satin surfaced, sight-saver) which 
through scientific tests has been found to eliminate 
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glare and consequent eye-strain, which in turn lowers 
efficiency to a surprising degree and may eventually 
create the need of optical attention. 

It is claimed that the satin surface does not interfere 
with the true visibility of the eight transparent colors, 
and besides, does not show finger marks or smudges 
when manipulated by perspiring or soiled fingers. 

A sample set of the new S. S. Cel-U-Dex tabs in the 
full range of eight colors will be mailed to stationers 
who have not yet seen the item. 

— 
WILSON’S SIMPLIFIED MEMINDEX 

The Wilson Memindex Company, 163 St. Paul street, 
Rochester, N. Y., has recently announced a new and 
simplified addition to its line of Memindex systems. It 
is made in four styles ranging in price from $3.45 to 
$4.85. 

The outfit consists of a full year of date tabbed 
cards from the time of purchase, a genuine leather 
pocket case, and an alphabet index in a tray providing 
adequate filing space. The cards in the desk tray are 
subdivided by monthly guides which come with the 
date tabbed cards. It is the work of a moment to 








INDEX TRAY AND POCKET CASE OF THE MEMINDEX SET 


transfer the cards desired for any certain day or period 
from the tray to the pocket case. 

Each day the user transfers yesterday’s card to the 
back so that merely opening the leather case reveals 
all the notes jotted down for the current day’s work. 
The pocket case is available in cobra or levant grain 
cowhide, morocco or goat, and measures 234 by 4% 
inches. Dated cards (three years in advance) and 
alphabet guides may be purchased separately. ITllus- 
trative literature is available to the dealer on request. 

—_- 


GLASTYLO PENS OFFERED BY WELTY 

Wm. A. Welty Pen Company, 38 South State street, 
Chicago, Ill., announces to the trade the Glastylo ink 
or ink eradicator fountain pen. A feature of Glastylo 
which can be used either for ink or ink eradicator is 
a specially ground, improved glass stylo point mounted 
in a slip joint sleeve. The glass point is acid re- 
sistant and non-corrosive. The fitting is air tight, 
preventing leakage and drying. Fine, medium and 
coarse points are available, mounted in lever filler 
holders. The Glastylo point is described as mov- 
ing readily over rough or smooth paper when used 
with ink. The acid resistant property permits use of 
ink eradicator in the Glastylo, and the shape of the 
point facilitates neat eradication of lines previously 
written with ink. 

Writing on safety paper with the eradicator fluid 
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assures an indelible record, most attempts at alteration 
being without effect, except possibly to destroy the 
record. Writing made in this way is not affected by 
immersion in water. 

As new Glastylo points are readily installed, a small 
stock makes possible immediate replacement of any 
broken points while customers wait. 

Glastylo ink or ink eradicator pens are made to 
retail at $1.50, $2.00, $2.50, $3.50 and $5.00. 

RO aie” FN 
OXFORD’S “THINDEX” CARD GUIDES 

The Oxford Filing Supply Company, 340 Morgan 
avenue, Brooklyn, N. Y., is introducing to the trade a 
new line of card guides under the name of Thindex, 
by which the user obtains a space saving of from 
twenty to sixty per cent. 

In the Thindex the tab is entirely above the card 
level, eliminating extra thickness below card level. In 
this manner the absence of celluloid or metal between 
cards permit the guide to take up no more room than 
a plain pressboard guide. 

Black twenty per cent Supertest pressboard is used 
in the Oxford Thindex guides and the celluloid is 
securely welded to the tab. Clearance is correct, pro- 











SPACE SAVING OF OXFORD THINDEX TABS ILLUSTRATED. 

—In top drawer cards were indexed with steel tabs and re- 

quired 13 inches of space. The same cards (below) equipped 
with Thindex tabs, fitted comfortably in a 12-inch space. 


viding for easy insertion of headings with just enough 
friction to secure them in place. Printed headings are 
14-point Cheltenham bold. 

A recent test, disclosed by the accompanying illus- 
trations, was made in which 1500 cards were indexed 
with 30 steel tab guides and the filing space required 
was found to be thirteen inches. The same number 
of cards, indexed with the Thindex tabs, was found to 
save an entire inch of filing space. It was also dis- 
covered that the use of Thindex tabs eliminated “lop- 


sided”’ conditions in filing drawers. 
————— i 





TRUSSELL’S NEW MINUTE BOOK 

The Trussell Manufacturing Company, Poughkeepsie, 
N. Y., has announced a new minute book for women’s 
clubs, corporations and other large organizations. 

Furnished with 200 numbered sheets of high quality 
rag ledger paper, it is stiff bound and covered with a 
serviceable grade of black imitation leather attrac- 
tively grained. The book is stamped with the word 
“Minutes” to avoid being mislaid or filed away with 
other books. 

The minute book is a member of the company’s 
serviceable Mult-O line and embodies all the features 
of that output, including its multiple rings, and effi- 
cient opening and locking mechanism. 

—— 
NUCRAFT’S UTILITY LETTER TRAYS 

The Nucraft Furniture Products, 18 Goodrich street, 
S. W., Grand Rapids, Mich., has announced a new line 
of letter trays under the trade name of Utility. A 
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feature of the trays is that they may be used singly 
or may be stacked securely to any desired number or 
height. 

Open corners on the trays provide greater accessa- 
bility from all sides and the trays are made of genuine 





THE UTILITY LETTER TRAY 


walnut, mahogany or oak, filled and lacquer finished 
to match standard desks. 

Additional details, including prices, will be furnished 
by the manufacturers on request to the address given 
above. 

—————-—_— 
AD-LEE’S WINDOW VENTILATOR 

The Ad-Lee Company, Inc., 825 South Wabash ave- 
nue, Chicago, has announced a new type of room 
cooling device which has been given the name of 
Window Ventilator. The device fits any window and 
is easily installed. 

The machine’s function is to dissipate foul air and 
furnish a steady supply of air from outdoors at any 
desired speed. A blower fan draws the air through a 
viscous type filter, thoroughly cleaning it in the 
process and delivering it dirt and dust-free into a 
room. The device can also furnish an even distribution 
of heated air in winter with no-draft ventilation. 
Four adjustable louvers in front of the unit direct 
the air up or down as desired. 

The unit is housed in an insulated chamber which 
eliminates outside noises, and it is not affected by 





THE WINDOW VENTILATOR 


weather conditions. Further details will be furnished 
by the company on request. 
2 
FOTOCOPIST INTRODUCED TO THE TRADE 
The Fotocopist Corporation of America, First Central 
Tower building, Akron, Ohio, has recently introduced 
to the trade a new device for copying drawn, written 


{|New Machines and Devices =e 
Continued on Page 98 
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Improved Technique in Typing 


Instructions 
By John P. Mendeleeff 


Ed. Note.—Mr. Mendeleeff is well-known to readers 
of OFFICE APPLIANCES, having contributed a number of 
articles pertaining to the typewriter and its use. 


EGARDING the article by J. R. Bierma (August, 
1939, OrricE APPLIANCES, page 13) concerning the 
improvement in technique of instruction, existing text- 
books are divided into two types: 
1. Mastery of the keyboard by the horizontal rows. 
2. Mastery of the keyboard by the vertical rows. 
In both cases, even from the very beginning, one had 
to use several fingers. 
For the mastery of the Russian keyboard I have de- 
veloped a textbook* which helps to go over from the 


sight to the touch system. 
As far as the American universal keyboard is con- 





cerned, the following principles should be embodied in 
the basis of such a textbook: 

In the first exercise, both index fingers should be 
used in words consisting of the letters T-Y-G-H-B-N. 
When these six letters are mastered, the letter J is 
added and then, gradually, F-U-R-M-V. 

After the strokes with the index finger are mastered, 
the second finger is exercised, and to the twelve mas- 
tered letters, words with K and D are added. 

Later, the third finger is put into use, and in addi- 
tion to the above letters, L and S are employed. 

The next step is to master the letters of the third 
row: I-E-O-W-P-Q, and finally, C-X-Z. 

The numerals are mastered in the following way: 
First, with the index fingers, 4-5-6-7 are practiced, 
and then gradually are added the numbers in the fol- 
lowing order: 8-3-9-2-0-1. 

In order to master punctuation, words are chosen 
which begin and end in the same letter. 

In order to master the use of the period, words are 
divided into three rows. In the first row are words 
beginning and ending in the letters: H-G-J-F-K-D-L- 
S-A. 

The second row consists of words beginning and end- 
ing in Y-T-U-R-I-E-O-W-P-Q. 

The third row includes words beginning and ending 
in N-B-M-V-C-X-Z. 

After the use of the period is mastered, the same 
words are used, but are followed by other marks of 
punctuation. 


Mr. Mendeleeff’s Textbook 
*“From ‘Sight’ to ‘Touch’ Method of Typewriting”’ is 
the title of the textbook of Mr. Mendeleeff referred to 
above. It is published by the State Publishing House 
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of Light Industry, Moscow and Leningrad, U. S. S. R. 

Intended as a manual for the individual typist as 
well as a handbook for typing schools, the booklet is 
described by its author as “a guide for preparation and 
review work by the typist, according to the touch 
method of typing.” In addition to demonstrating a 
systematic method of learning the operation of the 
Russian typewriter keyboard by touch, the booklet also 
describes a means of decreasing mistakes usually made 
by students of the touch system. There is also pictured 
and described a revised keyboard in the Russian 
language in which are incorporated a number of im- 
provements and changes suggested by the author and 
adopted at a session of typing specialists at a meeting 
held in April, 1939. 


The Russ-Lat Keyboard 

After several years of research and experimentation 
for a typewriter keyboard containing all Russian and 
Latin characters Mr. Mendeleeff intimates something 
achieved. 

Mr. Mendeleeff’s experiments date back to the time 
when the first typewriter was introduced into Russia 
and he foresaw the advantages of a machine upon 
which both Russian and Latin could be written. Asa 
result he obtained a patent for a combination key- 
board for the Remington No. 7 typewriter which. how- 
ever, did not solve the problem due to the fact that 
in the Russian both capital and lower-case letters were 
used while in Latin only the capitals could be utilized. 

When the Remington No. 9, with forty-six keys, was 
produced, Mr. Mendeleeff introduced the type of rondo 
in both alphabets but found the machine still deficient 
in that it contained only four punctuation marks, 
namely, the period, dash, comma and colon. The latest 
experiments, however, have apparently disclosed some 
means for solution of the problem; that is, if our 
translator has given us the proper meaning of Mr. 
Mendeleeff’s letter in the Russian. 

The importance of a typewriter capable of writing 
in both languages is stressed by Mr. Mendeleeff who 
explains that with the reunion of West Ukraine and 
White Russia with the U.S. S.R., the Russian language 
is gradually replacing the Polish formerly used. In 
addition, he declares, there are over 100 nationalities 
living in the territory of the U. S.S. R., many of which 
were lacking in any kind of alphabet but which now 
possess one. Previously the Latin alphabet was used by 
these peoples who have found it convenient to change 
to Russian, thus forming another important need for 
a machine with both alphabets, such a typewriter 
being of interest also in some other countries. 

Anyone desiring information upon the subject should 
communicate with Mr. Mendeleeff at Leningrad, 104, 
U.S. S. R. Liteiny Pr., House 55, Apt. 13. 

—_ = 


ALLYN NAMED NATIONAL CASH REGISTER 
PRESIDENT 


S. C. Allyn, formerly vice-president and general 
manager of The National Cash Register Company, last 
month was elected president at the annual organiza- 
tion meeting of directors. Col. Edward A. Deeds, who 
relinquishes the presidency, but remains as chairman 
of the board, issued the following statement: 

“Mr. Allyn’s election to the presidency of National 
Cash Register is simply official recognition of what he 
has actually been doing since his appointment as vice- 
president and general manager in 1934. This will not 
change our operation in any way at all, although as 
president Mr. Allyn will have even greater official free- 
dom to work along the lines he helped establish in 
the past.” 

The new president became associated with the com- 
pany in 1913 and was given special assignment work 
in the executive offices. There followed a short period 
in the sales division and then he entered the comp- 
troller’s department becoming comptroller in 1917. 
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Banquet Ends Northwestern 
Sales Contest 


BANQUET and hilarious entertainment program 

on April 24 brought to a conclusion a six-week 

sales contest of the Northwestern Furniture Company, 

Milwaukee, which was staged by Sales Manager Conrad 
A. Netzhammer. 

Office chairs were the items featured in ¢he event 

and every salesman in the company went out and sold 
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HIGHLIGHTS OF NORTHWESTERN FURNITURE SALES CON- 
TEST DINNER.—(Top) The “quizees” at the Professor Quiz act. 
left to right: G. A. Wagner, D. H. Cain, W. H. Armbruster, F. B. 
Larson, S. R. Olsen, A. W. Goller, L. C. Dewey, H. Firchow, 
S. Barnett. (Center) The banquet table, left to right: G. A. 
Wagner, F. L. Schultz, A. W. Goller, Miss Huppert, Miss Jacobi, 
Frank Bauer, Charles Eiff, H. Firchow, E. A. Forrer, O. R. Haase, 
president; C. A. Netzhammer, sales manager; L. E. Sharpe, 
Joseph Hickey, L. C. Dewey, H. B. Jones, W. H. Armbruster, 
M. Koss, Miss Hildebrand, Miss Harkins. (Standing) D. H. Cain, 
F. B. Larson, S. R. Olsen, J. Wesley. 


them, spurred on by the promise of reward and also 
haunted by the fear that, come the dinner, his mani- 
kin, which was dressed piece by piece as the salesmen’s 
sales progressed, might not be sufficiently attired. It 
speaks well for their efforts, though, that when the 
banquet was held each of the seven manikins, one 
for each of the seven salesmen, was attired sufficiently 
to “get by.” 
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When results were in and all tabulated it was found 
that the three top sellers, their quotas and prizes were: 
Lauren C. Dewey, 74 points, $20 prize. W. H. Arm- 
bruster, 67 points, $15 prize. Fred B. Larson, 62 points, 
$10 prize. Among themselves, the entire crew booked 
104 orders for a total of $3,381.09 in office chairs. 

Other figures released in the summary included the 
following, reported here because of their interest: 

Sold 156 new chairs at a total net wholesale cost of 
$1,566.94, and 96 close-out chairs. Reported number 
of chair calls by field men, 776. Largest order sold, 
$339.84. Largest number of chairs on one order, 20. 
Executive posture chairs sold, 13. Clerical posture 
chairs sold, 17. Total number of chairs sold, 252. Total 
used chairs sold, $1,073.50. 

The banquet was held at the Schroeder hotel and 
opened with the singing of a number of songs. This 
was followed by a short address by Mr. Netzhammer 
and experience talks by the floor and field men and 
then came the awarding of prizes. Oscar R. Haase, 
president of Northwestern, then awarded extra prizes 
and made a brief speech. 

The balance of the evening was given over to enter- 
tainment which included a Professor Quiz test in which 
the salesmen did a noble amount of thinking, and a 
lie detector test in which they did (according to the 
machine) a noble amount of truth-dodging. The eve- 
ning broke up with the singing of “God Bless America.” 

The thought behind the contest, as voiced by Mr. 
Netzhammer, represented the Northwestern company’s 
desire to further the interest not only of itself, but of 
the men employed in the sales organization. Mr. Netz- 
hammer said in part: 

“The purpose of this, and other contests held in the 
past, is to raise our purchases of the product in ques- 
tion to an amount equivalent to the right of exclusive 
franchise which we hold in our territory. Campaigns 
of this kind increase the standard of loyalty to the 
line represented, increases the knowledge and infor- 
mation pertaining to the product and effectively in- 
creases sales for the salesman himself.” 

The contest opened for a six-week period on March 
4, and came to an end on Saturday, April 13. 

—_—_———___ 


EATON’S “BERKSHIRE” LINE IN 50TH YEAR 


This year the Eaton Paper Corporation, Pittsfield, 
Mass., is celebrating the golden anniversary of its line 
of Berkshire typewriter papers. 

Berkshire typewriter papers were first introduced in 
1890 by the Berkshire Typewriter Paper Company of 
Pittsfield. At the time of introduction there were but 
few typewriters in use, but it was apparent that they 
would rapidly be adopted by all business organizations 
and subsequently an increasing demand for a line of 
typewriter papers of varying grades and weights would 
develop. 

The first sample books issued contained thirty sam- 
ples—twenty-eight papers and two manuscript covers. 
These papers were being manufactured under the 
supervision of A. W. Eaton who, in 1893, organized the 
Eaton Hurlbut Paper Company, predecessor of the 
Eaton Paper Corporation. At that time the Berkshire 
line became a part of the new firm. 


Until 1906 all the papers made, even though there 
were several grades all having their individual trade 
name, carried the same watermark reading “Berkshire 
Typewriter Paper”. In that year, however, this system 
was changed and each paper was given its own water- 
mark showing its name. 

In contrast with the original line, the Berkshire out- 
put today contains over 100 different papers of various 
qualities, weights and finishes. Included in the line 
also are manuscript covers, Mimeograph papers, mani- 
fold papers, duplicate copy papers and air mail papers. 

The Berkshire papers are known throughout the 
world, being sold through dealers in America and in 
several countries abroad. 








Office Equipment Dealers 
Wholesalers, Says Wage 
and Hour Division 


FFICE equipment dealers are covered by the Wage 

and Hour provisions of the Fair Labor Standards 
Act because their sales are wholesale sales, according 
to attorneys of the Wage and Hour Division, in a re- 
cent clarification of the ruling that “a sale for indus- 
trial or business purposes is not a retail sale.” 

Although no special bulletin has been issued for 
office appliance dealers clarifying their status under 
the Act, and although they have been operating 
under the assumption that they are engaged in retail 
business with respect to the Wage and Hour law, 
the interpretation that sales for industrial or busi- 
ness purposes are wholesale sales has been in effect 
since the Division took over enforcement of the Act, 
say attorneys in charge of clarification of wholesale 
and retail questions. 

Determination of the status of office equipment 
dealers has been brought into prominence at this time 
as the result of the re-affirmation recently of the 
ruling on sales for industrial and business purposes. 
The ruling was clarified for the guidance of inspectors 
of the field force. This force has now reached a point 
of organization which will make possible a plan of 
inspecting each business firm twice a year to determine 
its status. 

Although outside salesmen are exempted from cov- 
erage by the Act, all other employes below executive 
rank who handle office equipment come under the 
Wage and Hour provisions. It is assumed by the Wage 
and Hour Division that where office furniture and 
supplies are handled in connection with stationery and 
other merchandise for the use of the individual con- 
sumer that the office equipment sales will be con- 
ducted as a separate business. To gain exemption for 
employes engaged in retail selling the wholesale busi- 
ness must be conducted as a separate part of the 
establishment. 


Total Dollar Value Measuring Stick 


The recent ruling makes dollar volume the measur- 
ing stick in determining total sales. For the first time, 
the Wage and Hour Division defines a retail establish- 
ment in certain terms. A retail business is one in 
which fifty per cent or more of the dollar value of 





EXTERIOR AND FIRST FLOOR OF ARCHIE SHERER COMPANY’S NEW STORE AT 
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total sales are retail sales, according to the clarifica- 
tion. 

Previous to the recent rulings a business had been 
treated as a wholesale establishment if more than a 
minor part of the sales were wholesale. 

The new definitions and interpretations are part of 
a program recently announced by Administrator Philip 
B. Fleming of advising, as promptly as possible, busi- 
ness, labor, and the public generally of the manner in 
which the law would be administered in what hereto- 
fore has been regarded as borderline or twilight zones. 

It was announced by the office of General Manager 
Charles P. Garvin of N. S. A. that steps would be 
immediately taken to have the Wage and Hour Divi- 
sion consider the preparation of a special bulletin 
clarifying the recent rulings with respect to office 
equipment and stationery firms. Whether the Division 
can interpret its own rulings to the effect that all 
office equipment sales are sales for commercial pur- 
poses and therefore wholesale sales is a question re- 
garded as debatable in Washington even by unofficial 
opinion in the Wage and Hour Division itself. 


Ruling on Separate Establishments 


Recent rulings also clarify the question of coverage 
when a firm operates more than one store. The total 
sales of the enterprise will not determine the retail or 
non-retail character of separate establishments. If 
one store sold more than fifty per cent at retail it 
would not cease to be a retail establishment merely 
because the combined dollar volume of sales of a busi- 
ness consisting of two or more stores was more than 
fifty per cent at wholesale—ATW 

Sa eS eee 
ARCHIE SHERER OPENS NEW STORE 

Marking one of the most important steps in its 
career since the founding in 1907, the Archie Sherer 
Company, Dayton, Ohio, last month moved into a new 
home at 18-20 South Jefferson street. The building 
was completely remodeled and furnishes the company 
with 12,000 square feet of floor space. 

The official opening ‘was held with only the first 
floor and basement occupied while work of remodeling 
and decorating the second and third floors went on 
apace. When completed the second and third floors 
will be used as spacious display space and a warehouse 
respectively. For the time being the warehouse will re- 
main at 337-341 South Jefferson street. 

The company, which is headed by President-Treas- 
urer Archie Sherer and Secretary Harrison M. Bretz, 
handles the Art Metal line of steel office equipment, 
Leopold desks, Hoosier desks, Lyon metal steel lock- 
ers and shelving, etc., and represents a number of 
other well-known manufacturers. 


«a 4 
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STOCKWELL & BINNEY MOVES STORE 


Stockwell & Binney, stationery and office supply 
house of Riverside, Calif., last month moved into a 


new store at 3744 Main street, an occasion which was 
marked by a record number of visitors and the dis- 
tribution of 1000 vest pocket dictionaries as souvenirs. 

The store has a frontage of 20 feet, is 150 feet deep 
and has a 35-foot mezzanine. A special feature is a 








NEW HOME OF STOCKWELL & BINNEY. 
—This company, located at 3744 Main 
street, Riverside, Calif., is one of the best- 
known in Southern California. (Top) 
Modern entrance and display windows 
above which hangs a Neon sign. (Center) 
The stationery department with its con- 
venient shelves and wide aisles. (Lower) 
Office furniture and Shaw-Walker files 
display room. 


THEY'RE PROUD OF THEIR NEW 
STORE.—The owner and staff of the 
Cooke Stationery Company, Salem, Ore., 
pose proudly for the camera in the firm's 
newly-opened store at 370 State street, 
amid a profusion of flowers sent with 
good wishes by friends and neighboring 
businessmen. (L to R) Jesse Thomas, 
Ethel Melgaard, J. L. Cooke, the owner; 
Mrs. Cooke, and O. A. Melgaard. (Insert) 
Exterior view of the new establishment. 
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luminaire lighting system comprising twenty-two 
units, each equipped with a 200 candle-power lamp. 
The equipment also includes an air-conditioning plant, 
a stucco interior and hardwood floors throughout. 


New wall shelving was installed because Manager C. 
Kenneth Sprague has found from experience that this 
type affords the customer a better opportunity for 
making selections. In the front is a special showcase 
equipped with fluorescent lighting, in which are shown 
pens, desk accessories, gifts, etc. 

The store was started with two employes and now 
has ten, including besides Mr. Sprague, Bert L. Ken- 
dall, in charge of typewriters and machines; Arthur 
H. Weidman, buyer; William Anketell, outside sales- 
man; Carl Williams, head serviceman; Harry DeLong, 
serviceman; Lew White, typewriter salesman; Helen 
Malone, stationery department; Harriet Isbell, secre- 
tary, and Robert Stockwell, shipping. 

The company carries a large stock of nationally- 
known manufactures including Royal typewriters, Es- 
terbrook pens, Parker pens, Victor portable adding 
machines, Allen-Wales adding machines, Carter’s car- 
bons and ribbons, Standard wood desks, Sanford inks, 
Myrtle desks, High Point chairs, Shaw-Walker filing 
equipment, Wilson-Jones loose leaf and Eaton papers. 
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COOKE OPENS NEW STORE IN SALEM 

With show cases banked high with flowers and visi- 
tors streaming in all day long to wish continued suc- 
cess and prosperity to the organization, the Cooke Sta- 
tionery Company, Salem, Ore., last month opened its 
new store at 370 State street. 

The new establishment’s interior and its show win- 
dows are different from the usual run of similar stores 
in that the entire unit was designed scientifically by 
James L. Cooke, owner, with two express purposes in 
mind, namely, to provide the maximum comfort for 
customers and furnish the largest possible amount of 
space for display. 

The main room of the store is 2114 feet wide and 87 
feet long, from the front door to the partition, behind 
which is a 30-foot storeroom and office. The store also 
includes a full basement. The purpose behind the 
designing and planning of store space is best told in 
Mr. Cooke’s own words: 

“In engineering this new store we paid particular 
attention to seeing that as much merchandise as pos- 
sible is out in the open and on display. A feature is 











NEW HOME OF THE KALE-LAWING 
COMPANY AT CHARLOTTE, N. C.—A 
large number of visitors and flowers in 
profusion marked the formal opening of 
this Southern stationery and office supply 
store in late April. Plenty of aisle space. 
easily-reached shelves along the wall 
and modernistic indirect lighting are 
features of the new store at 227-229 South 
Tryon street. (Top) Front windows large 
enough to easily accommodate office 
suites and showing (left to right) a mod- 
ern office and one of the vintage of the 
nineties. (Lower) Interior of the store on 
opening day. 


the absence of counters in front of the shelving. Both 
aisles from front to rear of the store have a minimum 
of five feet. The only show cases in the entire store 
are the fountain pen case in the front and two show 
cases on the side for social stationery. All the rest is 
open display on tables with sufficient aisle space be- 
tween so that we can get a maximum of customer cir- 
culation. Back of the cash register to the partition, a 
distance of about twenty-five feet, is devoted to office 
furniture display and we are able to make a nice 
showing.” 

All of the shelving used in the new store is made by 
Art Metal, all stock numbers, with partitions and 
backs. For office supplies ledge shelving is used, 
twenty-four inches deep below the ledge, and twelve 
inches deep above. For blank books, ledger sheets, etc., 
there is eighteen-inch straight shelving with twelve- 
inch shelving for albums, books and gifts. All of this 
shelving is eighty-seven inches high. 

The show windows were specially designed to ade- 
quately take care of any type of merchandise. The 
right window is set low to the ground to properly show 
office furniture, files, etc. It is ten feet deep and ten 
wide, with a rounded front and a venetian blind in the 
rear. The left window is set high, and both are 
equipped with fluorescent lighting. 

The company is agent for Art Metal steel files and 
desks, Sheaffer pens and pencils, Postindex equipment, 
Harter chairs, Smead filing supplies, Webster ribbons 
and carbons, Gregory Fount-O-Ink sets, Stow-Davis 
and Ogden wood desks and Sikes chairs. 

<= —_—_—— 
RITE-LINE IN NEW LOCATION 


The Rite-Line Corporation last month announced 
the removal of its general and Metropolitan New York 
sales offices to 101 Park avenue, New York City. The 
move was completed on April 27. 
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_ KALE-LAWING CO. 


KALE-LAWING MOVES INTO NEW HOME 


Timed to coincide with the firm’s fifteenth anniver- 
sary, the formal opening of the Kale-Lawing Com- 
pany, was held April 24 at 227-229 South Tryon street, 
Charlotte, N. C. 

The building housing the company was given a thor- 
ough remodeling to include a tiled entrance and two 
large display windows illuminated with fluorescent 
lighting and affording double the display space avail- 
able at the old location. 

The interior of the store was finished in green with 
tan linoleum tiling and while celotex ceiling. Fixtures 
and black steel cabinets are all indirectly lighted. In 
the rear, where the offices are maintained, is a stair- 
way which leads to an attractively-arranged mezzanine 
housing the typewriter and office machine department. 
The second floor accommodates the printing depart- 
ment, office furniture and machine repair section. 

Officers of the company are A. W. Lawing, president 
and treasurer; W. F. Kale, vice-president, and W. W. 
Kale, secretary. 

a 
HUSTON COMPLETES WORK IN M. & V. CHICAGO 
BRANCH 

W. G. “Bill” Huston, Pacific Coast manager for Mit- 
tag & Volger, Inc., last month completed reorganiza- 
tion of the company’s Chicago branch office and re- 
turned to his own Western district. 

The announcement of completion of the special 
work, which kept Mr. Huston in Chicago for several 
weeks, was made shortly after he, accompanied by 
Ira Cole, vice-president and sales manager of M. & V., 
returned to Chicago from a trip to the home offices in 
Park Ridge, N. J. While Mr. Huston made prepara- 
tions for his journey home Mr. Cole left Chicago for 
a trip to Minneapolis, St. Louis and Kansas City for 
an inspection of the branches in those cities. 
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The Guest Book 


Cal Cameron of New York called at the office of this 
publication April 27. He had spent some time at the 
factory of Commercial Furniture Company and was 
about to leave for Muskegon, Mich., to see the Browne- 
Morse Company. On his way East he planned to see 
Sturgis Posture Chair Company at Sturgis, Mich., and 
Meilink Steel Safe Company at Toledo. Mr. Cameron 
represents all four companies mentioned. He was as 
cheerful as ever and gave good reports from his terri- 
tory, which extends from Richmond, Va., to the Cana- 
dian line. 


Harry Tehan, sales manager, Charles M. Higgins & 
Company, Inc., radiating good cheer, looked in upon 
us on May 3, and gave us a good start for the day. 
Accompanied by Jim Bradley, mid-west representative. 
Had been in Chicago part of the preceding week for 
the annual convention of the National Association 
of College Stores, at which the Higgins Company had 
a display of its products—attended the N. S. A. re- 
gional meeting on the 6th. “Business pretty good. 
And always the stimulating thought that in home, 
school, church, lodge and business, large and small 
of whatever kind, our products are required. We para- 
phrase Emerson’s statement ‘Every man is my teacher’ 
to every man is our customer.” Knowing Harry Tehan’s 
early rising custom; on the job early, in the field, at 
regional meetings and conventions, we had the notion 
the Tehans kept a cow pastured in Central Park, where 
Harry did the milking before breakfast. We were in 
error. The morning of his call upon us, Chicago news- 
papers carried screamer headlines: “Milk Strike Set- 


tled”; “Thousands of Gallons of Milk,” etc., etc., which 
impelled from our visitor the query and observation— 
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“W’y whatever’s done with all the milk? In New York 
we buy it by the gill.” 


Bill Huston, of Mittag & Volger, Inc. with head- 
quarters in San Francisco, called at the offices of this 
journal May 7. He had been at the factory and came to 
Chicago with Ira Cole, vice-president and sales mana- 
ger, who continued on to Minneapolis, St. Louis, Kan- 
sas City and back to Chicago before returning to Park 
Ridge. Mr. Huston reported that the reorganization of 
the Chicago office, which he personally handled, had 
been completed and that he planned to leave soon for 
his regular territory which is the Pacific coast and the 
Hawaiian islands. 


Howard S. Sanders, secretary of the Stationers & 
Publishers Board of Trade, was a welcome guest on 
Saturday, May 18. He was accompanied by S. E. Greg- 
ory, credit Manager of The Heyer Corporation and 
chairman of the Western division of the Stationers & 
Publishers Board of Trade. Tall, vigorous, brimming 
with enthusiasm for his organization and its service 
to manufacturers and dealers in the stationery indus- 
try, Mr. Sanders was in Chicago because of a meeting 
of members of the B. of T. in the Stevens hotel, re- 
ferred to elsewhere. A loaded brief case furnished 
inspiration for an extended and illuminating conversa- 
tion. From his broad and varied experience we gained 
much in the way of understanding management and 
credit problems. 


Albert McLane of Spencerian Pen Company signed 
the Guest Book May 20. He had spent several days in 
Chicago calling upon the trade and planned to cover 
St. Paul, Minneapolis, Omaha and Des Moines before 
returning to the East. Al, as his friends know him, has 
a very wide acquaintance and knows the stationers in 
most of the important cities east of the Rocky Moun- 
tains. He finds time also for association work. 


Conrad Netzhammer, sales 
manager of Northwestern Furni- 
ture Company, Milwaukee, Wis., 
paid us another welcome call on 
May 23. In the city to lunch with 
Mr. Lew Hooker, who is back in 
the office machine business in 
Chicago, following a period in the 
furniture division of the industry. 
Proponent of pep and progress, 
Mr. Netzhammer is always a 
source of inspiration. Anent sales 
contests, he said, “They are a 
great means of unifying an organ- 
ization to get everyone working 
for a common purpose, like on a 
ball team. Novel contest plans 
make the contest interesting, and 
then work becomes play.” A plan 
Mr. Netzhammer recently em- 
ployed is described in this issue. 


NEW OFFICE FURNITURE STORE FOR 
HONOLULU.—The growth of the office 
furniture, machines and supply business 
in the Hawaiian Islands is well exempli- 
fied by the illustrations presented here 
of the new establishment recently opened 
in Honolulu by W. Tip Davis. Entering 
the office equipment business only nine 
years ago Mr. Davis’ organization has 
experienced steady expansion until at the 
present time he employs twelve persons 
in addition to himself and his son, Dave. 
(Top) The exterior of the fine, two-story 
store and (lower) the office furniture dis- 
play department stocked with Harter 
chairs and Corry-Jamestown desks. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 

of this journal their headquarters. The staff at the main office, 20 North Wacker Drive, Chicago and tke staff at 

the branch in charge of C. H. Everly at 418 Pershing Square Bldg., Pershing Square, 42nd St. and Park Ave., New 

York, will be happy to be of any possible service. While the facilities at New York are not so many as at Chicago, 
there will be found the same desire to serve. 


LONDON NOTES AND NEWS 


By Mrs. S. S. Elliott 


Assistant Secretary, Office Appliance Trades Association of Great Britain and Ireland, 


6 St. Bride Street, 


London, E. C. 4. 


Mr. Vincent Jackson, who served in the Royal Flying Corps during the World 
War, has been granted a commission in the R. A. F. volunteer service, where he 


will be connected with the administration department. 


Mrs. Elliott will take 


over Mr. Jackson’s work “for the duration.” 


Ed. Note.—For the second time in many years OFFICE 
APPLIANCES goes to press without the “London Letter.” 
Due, probably, to delay of mails. 


SCHOFIELD TO HEAD ROYAL’S BRITISH 
REPRESENTATIVE 
Effective May 15 Howard V. Schofield was appointed 
managing director of the Visible Writing Machine 
Company, Ltd., of London, England, representative of 
the Royal Typewriter Company in the British Isles, 
succeeding the late A.W. Thomas. The board of direc- 





H. V. SCHOFIELD 


tors voted upon and announced the appointment im- 
mediately following Mr. Schofield’s return to England 
from the United States where he conferred with exec- 
utives of the Royal company. 

Mr. Schofield has built up an enviable record with 
his company with which he has been associated since 
1919. Shortly after joining the company which was 
under the management of Walter D. Morgan at that 
time, he progressively advanced through the sales 
division to the position of London sales manager. 

When Mr. Thomas took over the managing director- 


ship, Mr. Schofield succeeded him in the position of 
sales supervisor of Visible’s branches and dealers in 
which capacity he effectively demonstrated his ability 
and thorough knowledge of the typewriter business. 

In April of this year, Mr. Schofield visited the home 
office of Royal in New York City and the factory at 
Hartford, Conn., to confer with officials and executives. 
At that time he was nominated for his present position 
by E. C. Faustmann, president of the company, which 
nomination was confirmed by the board of directors of 
the Visible Writing Machine Company. 

The entire organization of Royal joins the Visible 
Writing Machine Company in congratulating Mr. Scho- 
field on his appointment and extends best wishes for 
his continued success in the years to come. 
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TOMBOLINI MANUAL REISSUED 

OFFICE APPLIANCES has been favored with a copy of 
the fourth edition of the Tombolini typewriter manual. 
This edition, like its predecessors, is published by Al- 
fredo Tombolini, veteran champion typist of Italy, 
and winner of numerous cups, medals and diplomas. 

The Tombolini manual is published at Via Monte 
Napoleone 25, Milan, Italy, and contains, in addition 
to instructions in fingering, general information about 
various parts of the typewriter, details as to the use 
of the typewriter, practice exercises and letters and 
suggestions for producing pictures on the typewriter. 

The fingering method of the Tombolini system differs 
somewhat from the fingering used on this continent. 


—~—-- «¢ 





BRITISH UEF ADVERTISING STRESSES 


“EMPTY PEGS” 
Underwood Elliott Fisher Limited, London, England, 
the British organization of the Underwood Elliott 
Fisher Company, New York, is using a particularly im- 
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pressive advertisement in a number of English maga- 
zines to stress the usefulness of its products in offices 
depleted of help by the present war. 

The advertisement pictured an office costumer with 
more than half of its coat pegs unoccupied. Beside 
the illustration a caption reads: “Empty pegs in the ac- 
counting department mean increased accounting dif- 
ficulties.” The reading material then explains how 
business organizations, handicapped by an ever-in- 
creasing shortage of employes as more and more men 
are called to the colors, may benefit by installing and 
using the Underwood mechanized accounting equip- 


ment. 
© 


PALESTINE ORIENT FIRM IN 15TH YEAR 

The Palestine Orient Company, with head office at 
Tel-Aviv, and branches in Jerusalem and Haifa, is 
celebrating the fifteenth anniversary of the establish- 
ment of the company. The start was in Tel-Aviv, when 
that now flourishing city and commercial center was 
but twelve years old, straggling over the area with 
streets lined out but “in the rough.” 

The Palestine Orient Company was founded by Mr. 
D. Wengrinowitsch, whose initiative and enterprise 
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THE PALESTINE ORIENT CO. LTD. 


Sole Ngets for 


Underwood Eliictt Fisher Company Phiko Radio & Television Corp. 

Neidich Process, Burlington The Parlophone Company Lad. 

Origtnal-Odbner Akticholaget Sankey & Sheldon Ltd 
and other firms 


ANNOUNCES FOR THE FIRST TIME DURING ITS EXISTENCE 


THE GRANT OF A 10% REDUCTION 


OW ALL GOODS MACHINES, ETC. 
DURING THE ANNIVERSARY MONTH, APRIL 1940. 


THE PUBLIC IS HEREBY GIVEN A RARE OPPORTI NITY TO PURCHASE 
PRODUCTS OF WORLD RENOWNED FACTORIES AT REDUCED PRICES 
PHILCO Radios 
PARLOPHONE 
Gramophones and Recerds 
NAUMANN Sewing Machines. 
SANKEY.SHELDON 
Steel Puroaitere 


THE PALESTINE ORIENT CO. LTD. 


TEL AVIV JERUSALEM 
4 Herg St iffa Rd, Russian Bidg., Tel, 3610 


UNDERWOOD Typewriters 
UNDERWOOD OFFICE Supplies 
SUNDSTRAND Adding Machines 
ORIGINAL-ODHNER 


Cateulating Machines 


Tel. 5357 


Remark: This reduction applies to reiall sales only 
Our laboratories and workshops, with 15 years’ experience in Palestine. 
are at the disposal of our clients for the repair of machines 
and appliances in all the above-mentioned lines 


REDUCED REPRINT OF A LARGE ADVERTISEMENT OF 
THE PALESTINE ORIENT COMPANY, LTD. 


have brought it to its present success. Because of the 
many nationalities represented by the new settlers in 
Palestine through the past twenty years, one who con- 
ducts business there must be able to use a number of 
languages. Six languages are used in the conduct of 
the business of the P. O. Company. Mr. Wengrino- 
witsch, however, is able to speak in several others. 

The special feature of the anniversary was a ten per 
cent discount on all products sold at retail, the event 
being announced in all leading daily papers of the 
country. 
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CANADIAN NEWS NOTES 
One of the outstanding points of discussion at the 
retail stationers’ convention of Canada, held recently 
in Hamilton, Ont., was the necessity of trade having 
a better idea than it has of its costs of doing business. 
It was also felt that from time to time manufacturers 
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should restate their policy with regard to established 
resale prices on their own goods; and that retailers 
should endeavor to place more emphasis on quality 
and less on price. Manufacturers were asked to pro- 
duce higher grade lines so that quality would always 
be a matter paramount over price. Lower priced goods 
being of poorer quality did not always provide the 
stationer with a rapidly moving stock. Fred R. Smart, 
secretary-manager of the Stationers Guild of Canada, 
addressed the conference. 


* * * 


C. R. Saunders, of the Index Card Company, and 
L. A. Frederick, formerly manager of specialty sales 
division for Granger Freres, Ltd., of Montreal, Que., 
recently formed a new sales organization under the 
name of Saunders-Frederick, Ltd., to be operated in 
conjunction with the Index Card Company, 179 King 
street W., Toronto, Ont. The new firm will produce 
Pronto files in Canada and make and sell other office 
equipment and supplies. 

* ae x 

Barwick, Ltd., commercial stationers, has moved its 
Montreal office uptown, where several thousand square 
feet of factory and office space are now made available. 


* * * 


T. E. Robson has opened an office stationery store 
in Brantford, Ont., after being with the stationery 
firm of J. & J. Sutherland in that city for the past 
forty-six years. 

oS * * 

A. Eyre Davis, who has been sales manager of the 
McGlashan, Clarke Company, Ltd., stationers of Niag- 
ara Falls, Ont., since 1935, was recently named vice- 
president of the company. 

ca * cal 

Eberhard Faber Pencil Company of Canada, Ltd., 
Toronto, Ont., has announced the appointment of 
C. Vernon Nobbs and Gordon B. Lowe as members 
of its board of directors. R. L. Warner, who is vice- 
president, with headquarters in Montreal, will remain 
as supervisor of eastern business. 

* * * 

Production in 1938, the report of which has just 
been issued by the Federal Department of Statistics 
at Ottawa, reveals a production valued at $1,904,258. 
The value of mucilage and paste totalled $120,099, 
against $109,856 in the year 1937. Other industries 
also made paste and mucilage to the value of $202,000. 

* * * 

The J. W. Bell Paper Company, Ltd., has recently 
acquired a five-story and basement building at 
1 Phoebe street, Toronto, Ont., for manufacturing pur- 
poses. 

Mayor Al. Johnston, of London, Ont., who operates 
an office stationery and typewriter agency in that city, 
was recently presented with a handsome brief case 
in honor of his being elected a member of the Federal 
Government. The presentation was made on behalf 
of the Kiwanis Club of which he is an active and 
popular member. 

Bertram A. Scott, for sixteen years Canadian repre- 
sentative of the Buzza Company, Minneapolis, recently 
joined G. R. Welch Company, Toronto, Ont., as sales 
manager. The company has leased 3000 square feet 
at 80-82 Wellington street W., Toronto, where offices, 
showrooms and stockrooms have been opened to show 
the fine line of stationery they sell. 

aa * x 

J. Edgar Rutledge, who lost his office stationery store 
and its contents in one of the most serious fires of the 
past several years in Fort William, Ont., recently re- 
opened under the name of the Rutledge, Battersby. 
Elliott Company. Mr. Rutledge suffered a loss of 
$16,000 and had only about 35 per cent insurance 
coverage.—SJL. 
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WATERMAN FAMILY ROW FLAMES ANEW WITH 
INJUNCTION AGAINST ELISHA SOUGHT 


The recent quarrel which split the executive ranks 
of the L. E. Waterman Company by causing Vice- 
President Elisha Waterman to resign and air his 
troubles in court, flared anew last month when the 
company sought to restrain the activities of the vice- 
president with a court injunction. 

According to a story in the May 21 issue of the New 
York Herald-Tribune, it is charged in the company’s 
complaint that the resigned vice-president impaired 
the morale of 250 employes by, 1: His “arrogant, dic- 
tatorial and discourteous acts,” and, 2: By assaulting 
Frank D. Waterman, Jr., president of the company. 
The injunction plea, filed in the New Jersey Court of 
Chancery, asked a restraining order against Elisha 
Waterman, who was vice-president and a director of 
the company up to February 14, from interfering with 
or attempting to gain control of the firm’s fountain 
pen and pencil business. 

One of the allegations upon which the injunction 
plea was based was the claim that ex-Vice-President 
Waterman, together with several other persons, at- 
tempted to seize control of the plant on the morning 
of May 7 but were dispersed by police. This act, the 
injunction plea recites, “caused irreparable damage to 
the Waterman good will.” 

The Waterman family squabbles date back to the 
twenties and came to a head in 1925 when Elisha, son 
of Frank D. Waterman and grandson of Lewis E. 
Waterman, founder of the company, quarreled with his 
father over company policies which he wished to see 
liberalized and was ousted from the firm and the fam- 
ily. Father and son never spoke to each other again. 

In 1938, the father died and Elisha was left $100 as 
a legacy while another son, Frank D., Jr., became head 
of the company. But Elisha immediately opened a 
court battle which was successful when he established 
claims as beneficiary of a trust set up by his grand- 
father which holds sixty per cent of the Waterman 
stock. 

Elisha Waterman then joined the company as a 
vice-president and immediately hostilities were re- 
sumed which came to a temporary halt when he sued 
for dissolution or receivership of the company on the 
allegations that for more than ten years no dividends 
had been paid and loss had accumulated to a total of 
$4,000,000. He also asked an accounting from what he 
termed a “small group of relatives” in control, includ- 
ing his brother. 

To date the company has not yet answered but it is 


expected a reply will be forthcoming before hearing 
on the injunction now sought by the company as a 
clause to the injunction plea. 

oo 


ALL-STEEL-EQUIP ENLARGING PLANT 


Work has started on a new 40,000 square foot addi- 
tion to the main plant No. 1 of the All-Steel-Equip 
Company, Aurora, Ill. The steady growth of the com- 
pany during the past twenty-nine years has made 
necessary the new addition ‘to the firm’s main offices 
and three plants. 

Large shipping facilities will be provided and new 
offices, located on the second floor, will be modern and 
practical in all details. Windowless, air-conditioned, 
sound insulated and illuminated by fluorescent light- 
ing, the addition will be completely twentieth century. 

The company manufactures the A-S-E line of filing 
equipment and steel desks. 

—— 2 


FRANK C. MORSE “UP AND ABOUT” 


Friends of Frank C. Morse, president of Browne- 
Morse Company, Muskegon, Mich., will be pleased to 
learn that his condition is so improved as to permit 
part time at his office, although still wearing the 
“armor” into which he was fitted soon after his fall 
two months ago. 

An old friend commenting upon the first report of 
Mr. Morse having spent a couple of hours in his office, 
observed—“Maybe that can be interpreted as improve- 
ment in Frank’s condition but with his enthusiasm 
for the job, even a straight jacket is hardly sufficient 
to keep him away.” 

eee eee 
RANDLE REID-ADAM WITH BRITISH EMBASSY 
IN WASHINGTON 


Mr. Randle Reid-Adam, the younger son of J. Reid- 
Adam, director of sales, Kenrick & Jefferson, Ltd., 
Westbromwich, England, was appointed commercial 
secretary at the British Embassy in Washington, sever- 
al weeks ago. Mr. Reid-Adam is a young man of 
pleasant personality with special training for the du- 
ties he undertakes. 

9 
NEW AKRON MIMEOGRAPH DISTRIBUTOR 


The Burrows Brothers Company of Cleveland have 
taken over the Akron distributorship of the A. B. Dick 
Company for Mimeograph duplicators and supplies, 
with sales and display rooms at 404 People’s Bank 
building, at South Main and Exchange streets, Akron, 
Ohio. Nelson Greenfield will be the resident manager. 
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REMINGTON ISSUES STATEMENT ON STRIKE 


Details of a settlement of a strike among employes 
of the Remington Rand, Inc., Tonawanda plant were 
given last month in an exclusive statement to OFFICE 
APPLIANCES by Vice-President A. R. Rumbles. The 
statement follows: 

“We are very glad to announce that the employes 
of our Main street, Tonawanda, N. Y. plant, who were 
out on an unwarranted strike, returned to work of 
their own accord on the morning of May 6 without 
any concessions being made on our part. 

“During the period of the strike, a great many new 
employes were hired, so that we are now in a position 
to operate this plant, which is our principal unit in the 
manufacture of vertical and Kardex visible filing 
equipment, on two full shifts in practically all depart- 
ments where there is an accumulation of work. The 
two shift operation should enable us to clean up the 
accumulation of orders within a reasonable length 
of time. 

“We regret sincerely any inconvenience occasioned 
our customers by the interruption of service due to the 
strike. The circumstances leading up to the contro- 
versy—the discharge of an employe for neglect of work 
and disturbing conduct—did not, in the company’s 
opinion, justify the strike in the first place. The men 
have gone back to work on the same terms which 
prevailed before the strike.” 

—_— —_o— 2 
SIEBER PRODUCTS COMPANY CONTINUES 

Operations of the Sieber Products Company, 212- 
216 South Seventh street, St. Louis, Mo., will not be af- 
fected by the death last month of Charles Sieber, 
founder of the company. His passing, at the age of 
eighty-two, is reported elsewhere in this issue. 

Harry M. Sieber, vice-president of the company, who 
has been associated with his father in all of his en- 
terprise through forty years, and has conducted the 
company’s business in Chicago and Detroit in turn, 
and for several years in Washington, will take general 
management, following the long established procedure 
and policies. 








EAGUSE US, PLEASE 


On page 53 of the May issue appeared a list of 
manufacturers who displayed their products in the 
business show held in conjunction with the College 
Stores convention in Chicago on April 22. The name of 
the Cole Steel Equipment Company, Inc., 349 Broad- 
way, New York, N. Y., manufacturers of steel office 
equipment, was inadvertently omitted from this list, 
although the company maintained a display booth. 





HATTON LEATHER COMPANY GOES 
INTO OPERATION.—Housed in a build- 
ing of special construction and dimen- 
sions for its particular type of industry, 
the Hatton Leather Company is in opera- 
tion at Grand Haven, Mich. Top picture 
shows exterior of the plant and (lower) 
is interior view of the well-lighted, roomy 
factory. 
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CHICAGO VENETIAN BLIND COMPANY SALES 
HIT NEW HIGH 


Announcement was made last month by C. N. Cahill, 
president of the Chicago Venetian Blind Company, 
Chicago, that April sales reached a higher total than 
in any other month in the firm’s history. The month 
accounted for the sale of 115,182 square feet of venetian 
blinds. Mr. Cahill reported that unfilled contracts and 
orders on hand total more than $75,000 for the Chicago 
Venetian Blind Company, and more than $100,000 for 
the Germain Products Corporation, Saginaw, Mich., a 
wholly-owned subsidiary company manufacturing 
dimensional wood products. 

es 


CHICAGO GETS NEW RIBBON AND CARBON FIRM 


“1005” Inc., is the name of a new ribbon and carbon 
company recently formed at Chicago with offices at 82 
West Washington. street. Officers of the organization, 
all of whom have been in the field for twenty-two 
years and were previously connected with the Allen 
Paper Company, are Miss Margaret Murphy, president; 
Mrs. M. F. Salkeld, vice-president and treasurer, and 
Miss Grace Winters, secretary. The company will 
handle Mittag & Volger products. 

9 


HATTON OPENS LEATHER GOODS FACTORY 


The Hatton Leather Company, organized last Jan- 
uary by Julius B. Hatton, has gone into operation in 
a large, “daylight” plant, located on five acres of land 
near the main line of the Pere Marquette railroad in 
Grand Haven, Mich. 

Built especially for the type of industry it is hous- 
ing, the structure is unique. The main part is rec- 
tangular in shape so that the production of leather 
follows a horseshoe curve with raw materials entering 
at the east end of the building, starting up the south 
wall, proceeding up the west wall, back down the north 
wall to the east wall, being shipped out as finished 
merchandise at this point. 

The entire north side of the building, where the 
best light is available, is composed of steel sash and 
glass. A special feature is the installation of vertical 
unit heaters with high velocity air diffusers placed at 
the ceiling line to furnish uniform heat to the whole 
manufacturing space without noticeable draft or air 
current. The building is supported on narrow steel 
columns and steel trusses with large ventilating sky- 
lights in the middle of the ceiling. 

Representation in the West has been secured through 
A. J. and J. R. Cook, Inc. H. R. Winton will cover 
Wisconsin and Illinois and Odin Fabrics, Inc., will 
handle Florida. Other sales representatives are to be 


appointed in the near future. 
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MEETINGS—CONVENTIONS— DINNERS 





Sixth District and |. B. S. A. Meet at Rockford 


N. S. A. Group Helps Illinois Booksellers & Stationers Cele- 
brate Silver Anniversary—Markelz New Regional Governor 
—McFarland to Head Booksellers 


ITH a total registration ranging well up toward 

the 175 mark, the combined annual meeting of 
the Sixth Regional District of the National Stationers 
Association and the silver anniversary convention of 
the Illinois Booksellers & Stationers Association got 
under way officially at the Hotel Faust, Rockford, IIl., 
Tuesday morning, May 7. Registrants came from all 
parts of Illinois and several cities in Wisconsin. A pre- 
liminary gathering of social character occurred, in 
accordance with custom, on Monday evening, May 6, 
where early arrivals had opportunity to fraternize be- 
fore the actual proceedings of the convention. 

Oscar Modene, Marshall-Jackson Company, Chicago, 
sixth district governor, and Dan Hansen, Carlson Bros., 
Moline, alternated as presiding officers of the various 
business sessions. At the concluding assembly, Mr. 
Modene relinquished the gavel to A. J. Markelz, The 
Book Shop, Joliet, nominated as governor of the dis- 
trict for 1940-1941. Mr. Hansen did likewise in favor 
of H. D. McFarland, McFarland Office Equipment Com- 
pany, Rockford, who was elected I. B. S. A. president 
for the coming year. 

After calling the convention to order, Mr. Modene 
appointed Charlie Mueller of the Joseph Dixon Cru- 
cible Company sergeant-at-arms and then introduced 
Claude Dunlap of the Rockford Printing & Supply 
Company, who made the address of welcome. His 
pleasant words were responded to by Governor Modene, 
speaking in behalf of the assembly. 

Dan Hansen, Carlson Bros., Moline, president of the 
Illinois Booksellers & Stationers Association, was intro- 
duced and in turn introduced a number of celebrities 
present. These included Fred Greenwood of Chicago, 
the former president of I. B. S. A., and a man with a 
twenty-five year record of perfect attendance at an- 
nual conventions. Others who acknowledged introduc- 
tions were John Carroll, Temple & Carroll, Galesburg; 
Harry Chumley, Woodworth’s Book Store, Chicago; 
Al Skibbe, Associated Stationers Supply Company; 
Fred Tracht, University of Chicago Book Store, Chi- 
cago; Conrad Netzhammer, Northwestern Furniture 
Company, Milwaukee; Bill Nichols, The Daniels Com- 
pany, Muskegon, Mich., and N. S. A. General Manager 
Charles P. Garvin. 

The first address of the convention was entitled 
“Twenty-Five Years, Fore and Aft.” It was delivered in 
a characteristically conversational tone by Dan Han- 
sen, who spoke of the organization year—1916—when 
war was in process in Europe and now twenty-five 
years later history seems to be repeating itself. Mr. 
Hansen paid tribute to the organizers of the associa- 
tion, commented upon the years of pleasant fellowship, 
and referred to the group as having a potent power 
for the protection and development of the industry. 
During the next twenty-five years, he indicated, there 
will be even more changes in methods and products 
than during the past quarter century. He concluded 
with an outline of general objectives for the future. 

The next number on the program was the showing 
of the Eberhard Faber Pencil Company movie, “Two 
Cents Worth of Difference.” This interesting produc- 
tion, replete with sales ideas, has been shown at most 


of the regional meetings this year. It was received 
with the same high approval at Rockford as at other 
cities, where the meetings have been held. A. C. Van 
Horne, Chicago manager of the Eberhard Faber Pencil 
Company, engineered the presentation. 


Netzhammer Discusses Salesmen’s Compensation 


An intensely interesting and informative address 
was then made by Conrad Netzhammer of the North- 
western Furniture Company. His subject was “Sales- 
men Must Be Paid—But How?” In the usual Netz- 
hammer manner, the address contained specific 
suggestions as to methods of compensating salesmen 
for their efforts. He presented a number of charts 
which visualized the points he was making. He offered 
a concise outline of each of the following methods 
of compensation: One, straight commission; two, com- 
mission and drawing account; three, straight salary; 


ON OPPOSITE PAGE.—People and scenes snapped at the sixth regional 
(NSA) and I.B.S.A. combined meeting held in Rockford, Ill., on May 
6, 7, and 8. 

1. Arthur Frey, The Globe-Wernicke Co.; George Aigner, G. J. Aigner 
Co.; G. O. Stevens. Stevens Maloney & Co.; Russell Carpenter, 
Sanford Mig. Co.; Ben Powell, A. W. Faber, Inc.; Leonard Rose, 
National Blank Book Co. 

2. Charles P. Garvin, general manager, National Stationers Association. 
giving his address, ‘‘Over the Desk.”’ 

3. Jack Johnstone, Wallace Pencil Co.; George Herrmann, The Heyer 
Corp. 

4. Steps to success. Harry Short, Columbian Art Works Co. and Oak- 
ville Co.; Ben Powell, A. W. Faber, Inc.; Tom Gillice, Rockwell- 
Barnes Co.; E. J. Mitchell, manufacturers’ representative; Ken Colver, 
Columbia Ribbon & Carbon Mfg. Co.; Ray Eichenlaub, Service Steel 
Products Co. 

5. Leslie Dunlap, Rockford Ptg. & Supply Co.; Herb Walsh, Ace Fas- 
tener Corp.; George Tynan and John Krueger, F. S. Webster Co.; 
W. S. Lennartson, Office Appliances. 

6. E. P. Lundeen, Rockford Office Supply House; R. F. Frederickson. 
Autopoint Co.; John Burgess, Zion Institutions & Industries. 

7. Fred Tracht. University of Chicago Book Store; Joe Rowley, Chicago 
Paper Co.; Emery F. Wegner, Wegner Office Supply Co.; Fond du 
Lac, Wis. 

8. Harry Tehan. 


& Co., Inc. 
9. Seated: Mrs. Carroll, Mrs. Greenwood, Mrs. Chumley. Standing: 


John Temple, Temple & Carroll, Galesburg, Ill.; Harry Chumley, 
Woodworth’s Book Store, Chicago; Will Johnson, W. B. Read & 
Co., Bloomington, Ill.; Fred Greenwood, Chicago. 

10. NSA General Manager Garvin looks on with attention while Gover- 
nor Dan Hansen rings the bell summoning visitors to the morning 
session. 

ll. New regional governor and new officers of the I. B. S. A.—(L. to R.) 
W. M. Weck. Haines & Essick, Decatur, second vice-president; Harry 
McFarland, McFarland Office Equipment Co., Rockford, president; 
A. J. Markelz, The Book Shop, Joliet, NSA governor-elect, sixth dis- 
trict; Bill Styer. Dennison Mfg. Co., first vice-president; Dan Han- 
sen, Carlson Bros., Moline, Ill., chairman executive committee. It 
is regretted that the following were not available when this picture 
was taken: James Foster. Wirtz Book Store, Monmouth, IIl., execu- 
tive vice-president, and Harry Pinch, University of Chicago Book 
Store, secretary-treasurer. 

12. Ralph E. Morgan, Henley-Relyea Co., Joliet; R. Kalivoda, A. C. Mc- 
Clurg & Co.; M. D. Hasty, Sengbusch Self-Closing Inkstand Co.; 
Oscar Modene, Marshall-Jackson Co., Chicago. 

13. Joe Meek, executive secretary, Illinois Federation of Retail Associa- 
tions; Al Skibbe, Associated Stationers Supply Co.; Senator M. J. 
Carlson, Carlson Bros., Moline, IIl. 

14. E. C. Goerlitz, Goerlitz-Becknell Co., Rockford; E. C. Bredesen, 
Bredesen Bros., Beloit, Wis.; Carl Lang, Binney & Smith Co. 

15. Harry McFarland, McFarland Office Equipment Co.; Claude Allen. 
The General Fireproofing Co.; G. C. Dunnett, McFarland Office 
Equipment Co. 

16. M. T. “‘Binks’’ Weingaertner, Egyptian Staty. Co., Belleville; John 
Ramma, Automatic Pencil Sharpener Co.; Mrs. G. O. Stevens; Arthur 
Frey, The Globe-Wernicke Co. 

17. Bill Smith patiently waiting for the car to carry him back to Chicago. 

18. H. P. Treuenfels, Greystone Press; Charles Z. Heller, Platt & Munk; 
Miss Putnam, J. Glenn McFarland, Coe Bros. Co., Springfield. 


19. W. J. Sunderlund, National Pencil Co.; George Cormack, Wilson- 
Jones Co., studying current issue of Office Appliances. 


sales manager, and Jim Bradley, Charles M. Higgins 
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OFFICE APPLIANCES 





MORE VISITORS AND THEIR LADIES AT THE ROCKFORD REGIONAL MEETING 


1. W. F. Somerville, Dennison Mfg. Co.; D. Van Buren, Beck 
Co., Elgin; W. H. Styer, Dennison Mfg. Co.; Art Albright, 
Beck Co.; Bill Sahm, Eagle Pencil Co.; Bill Small, Johnson 
Chair Co. 

2. Ed Conlon, Rockwell-Barnes Co.; Dan Hansen, Carlson 
Bros., Moline, Ill.; G. O. Stevens, Stevens Maloney & Co., 
Chicago; Ed. Manning, Stein Bros. Mfg. Co., Chicago; 
William Boyd, Acco Products, Inc.; Earl Mason, Stein Bros. 
Mig. Co. 

3. R. J. Garrard, Twin City Ptg. Co., Champaign, Ill.; V. D. 
Parker, The Parker Co., Madison, Wis.; Boyd Henderson, 
Art Metal Construction Co.; Matt Dillon, Associated Sta- 
tioners Supply Co.; Will Harms, Business Equipment Co., 
Peoria; Larry Schubert, The Globe-Wernicke Co.; Jack Love, 
Business Equipment Co. 

4. Mrs. Netzhammer; Conrad Netzhammer, Northwestern Fur- 
niture Co., Milwaukee. 

5. Ken Colver, Columbia Ribbon & Carbon Mfg. Co.; John F. 


four, salary and bonus. No one plan was recommended 
over the others, the faults and the good points of 
each one being presented impartially. Inferentially, 
Mr. Netzhammer recommended the salary and bonus 
plan, which is the one being followed by his company. 
In his concluding remarks, he referred to the com- 
pany’s responsibility to its salesmen, touching upon 
such matters as life insurance, car insurance and the 
question of whether the salesman or the company 
should own the car that the salesman uses in his work. 

An interesting discussion followed the address, indi- 
cating a desire for accurate information on sales com- 
- pensation policies. Mr. Garvin played the role of in- 
quisitor and Mr. Netzhammer replied with informa- 
tion and opinion from his broad experience. 

Following appointment of committees by Governor 
Modene and President Hansen, the meeting adjourned 
for lunch. 

Tuesday Afternoon 


Two addresses at the afternoon session—‘“Over the 
Desk” by N. S. A. General Manager Charles P. Garvin, 
and “If It Can Be Sold in South America, It Can Be 
Sold Here” by Paul E. Burbank of the Eaton Paper 
Corporation—have been reported previously, because 


Carroll, Temple & Carroll, Galesburg; Larry Schubert, The 
Globe-Wernicke Co.; Harry Bergquist and C. H. Law, 


Boorum & Pease Co. 
6. Harry Allen, Eaton Paper Corp.; L. G. Stevens, The Carter's 


Ink Co. 

7. Jared L. Johnson, Chandler's, Evanston, Ill.; Parle Cooley, 
Bates Mfg. Co.; Robert L. Smith, Samuel Ward Mfg. Co., 
and Moore Push Pin Co.; J. A. McWilliams, Eberhard 
Faber Pencil Co.; Ben Beeler, J. L. Hanson Co. 

8. Mr. and Mrs. Hy Linden, Ace Fastener Corp. 

9. J. H. Hartman and H. P. Frederick, All-Steel-Equip Co. 

10. M. M. Morrissey, Parker Pen Co. 

1l. George Tynan, F. S. Webster Co.; Harry A. Pinch, Univer- 
sity of Chicago Bookstore; E. Oberg, Chicago Paper Co.; 
Homer Sheets, Victor Safe & Equipment Co.; Don Swan, 
Coe Bros. Co., Springfield, III. 

12. Jack Lenehan, Wilson-Jones Co. 

13. E. A. “Bill Nichols, The Daniels Co., Muskegon Mich.; 
H. S. Jacquin, Jacquin & Co., Peoria. 


they have been presented at regional assemblies held 
earlier in the year. 

The other scheduled address, “The Opportunity of a 
Stationer,” was cancelled of necessity because N. S. A. 
President Owen G. Bayless of the Lowman & Hanford 
Company, Seattle, found it impossible to be present. 
Stepping into the breach with the skill of a veteran, 
W. J. Block, president of the Victor Safe & Equipment 
Company, spoke forcefully upon the subject “Why 
Business Men Fail.” As an analogy to sales work he 
referred to the four seasons of the year, their annual 
repetition suggesting continuously similar function in 
sales work. First the salesman must plant the seed 
of opportunity in the spring. Through the summer of 
this particular sale he must nurture it, cultivate it, 
and bring it to harvest time in the fall. Saving enough 
seeds to plant at the next appropriate season, the 
salesman is in a position to continue his sales develop- 
ments. Too often.trouble comes during the season of 
cultivation. The salesman gets tired. The tree that he 
planted still bears fruit but in smaller sizes and in less 
profitable quantities. The industry needs constantly 
applied salesmanship and sales management. At this 


(Turn to page 80, please) 
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Fifth District Makes Record Turnout for Hampton 


Kochheiser Elected New Regional Governor—Columbus 


Named Next Convention City—Indianapolis Meeting 
Called Greatest on Record 


HE convention of the Fifth District NSA, held 

May 10 and 11 at the Lincoln hotel, Indianapolis, 
in honor of Harold Hampton, had the largest paid 
registration of any regional meeting in the history of 
the association. This number included men only, al- 
though many ladies were present and enjoyed special 
entertainment provided for them. The attendance fig- 
ure was not a surprise, since 109 paid registrations 
were reported by Mr. Hampton at the national con- 
vention held last September in Boston. Dealers were 
there from Indiana, Michigan, Ohio, Kentucky and 
West Virginia. The manufacturers, too, were repre- 
sented in good numbers. 

W. B. Brass, of W. C. Brass & Associates, was general 
chairman of the local committee which handled the 
details that made such a successful convention pos- 
sible. Subcommittees were finance, headed by Merritt 
Ober of Stationers, Inc.; hotel, headed by Harold Nor- 
ris of Levey Printing Company; publicity, with John 
Kautz of Kautz Stationery Company as chairman; 
banquet and entertainment, directed by Mr. Brass; 
registration, directed by George Davis of Bank & Office 
Stationery Company; program, with Harold Hampton 
chairman; reception, headed by Harry Shockley of 
Bramwood Press; and ladies’ entertainment, directed 
by Mrs. W. C. Brass. These active committees were of 
material help to Governor C. W. Leonard of Leonard 
& Company, Detroit, who had done an excellent job of 
heading up the work of the entire district. 

The first forenoon was a closed meeting for dealers 
only, with Mr. Brass presiding. A dozen district col- 
onels reported their views on the following subjects: 
Fair Trade in their communities and what the dealer 
thinks; are local dealers codperating closely?, and 
opinion on business for balance of year. 

That was followed by a talk by Governor Leonard 
on “Problems of the Greeting Card Department.” 
George Davis spoke on “Credit Interchange Among 
Dealers.” 

While the dealers had the main convention rooms 
to themselves the travelers gathered elsewhere to talk 
over certain problems. Harry Nichols of Weis Manu- 
facturing Company, vice-president of the field division, 
presided. He told of advantages of belonging to the 
Wis-Ill Club, the travelers’ organization which func- 
tions in both the Fifth and Sixth Districts. He called 
upon Charles Mueller of Joseph Dixon Crucible Com- 
pany, president of the Wis-Ill Club; Harry Balch of 
Quality Park Envelope Company, general chairman for 
the 1940 national convention in Chicago, and Henry 
Block, in charge of Wis-Ill1 Club membership activities 
in the Fifth District, all of whom collaborated in out- 
lining the various services of the Wis-Ill Club and the 
advantages which members received. A number of 
non-members filed their applications. Mr. Nichols also 
urged field memberships in the national association. 


The First Session 

The first general meeting was held in the afternoon. 
After the address of welcome, Mr. Garvin, acting as 
chairman, called upon E. R. Manning of Stein Brothers 
Manufacturing Company, who spoke on “Leather 
Goods and the Stationer.”’ Among the points covered 
were how to make the leather goods department less 
complicated, how best to sell, and others equally im- 
portant. He divided his talk into three headings 
which, what, and how. Which consumer group, he 


asked, do you want to sell—students, over-the-counter 
trade, commercial business. If student business, you 
must study the field carefully for the correct types of 
leather goods to handle. For over-the-counter busi- 
ness, independent salesmen, attorneys, etc., a different 
type is required. Something still different is necessary 
to meet the requirements of large concerns. He recom- 
mended carrying a carefully worked out assortment of 
goods. For illustration he had several pieces of cow- 
hide showing different layers and said that an article 
made of top grain will well repay the slight difference 
in cost over some less expensive product. He spoke of 
store displays and recommended that someone in each 
store be well trained in leather goods requirements 
and applications. 


“Grasshoppers and Honey Bees,” an address by E. R. 
Kochheiser, was a masterpiece. The grasshoppers, he 
explained, were taxes, government interference, and 
unjust discounts. The bees he likened to stationers 
and other businesses. The grasshopper appears to be a 
harmless creature. He turns out at times to be par- 
ticularly destructive. The bee, he says, is a very inter- 
esting creature; it is industrious. There are no shirkers 
in the hive, no strikes to delay its work. Only worker 
bees, he said, sting. Why be in business, he said, except 
we are trying to make a profit. He objected to prom- 
ised panaceas. Without a change in attitude, he said, 
small business cannot go on. Many things are going on 
now which the stationery business should stop. Sta- 
tioners must take the initiative to protect themselves 
and to build up more satisfactory conditions. No sta- 
tioner, he said, should be an isolationist; all should 
work together. 

“Information Please’ was next on the program. A 
committee of experts named to answer the questions 
included Mr. Hampton, Mr. Kochheiser, Jack Tamany 
of Boorum & Please Company; W. E. Block, Victor Safe 
& Equipment Company; A. R. Skibbe, Associated Sta- 
tioners Supply Company; Art Fontaine of Deckers, 
Inc., Anderson, Ind.; Ed Keeling, Art Metal Construc- 
tion Company; Frank Curtiss, F. R. Curtiss & Com- 
pany, and Ken Boyer of Newell B. Newton Company, 
Toledo. Questions about trade problems were pre- 
sented which had been turned in earlier by dealers in 
the district, and the board of experts furnished the 
answers. 


Consumer Cooperation 


“The Consumers’ Cooperative Movement” was dis- 
cussed by Ross E. Coffin of the Ross Coffin Agency, 
Indianapolis. He spoke on profit as compared to the 
consumers’ cooperative. Every man in business, he 
said, is entitled to a return on his invested capital. 
Because the consumers’ cooperatives are non-profit 
institutions, they are exempt from all federal taxes. 
He went on to say that the sole purpose of these co- 
operatives is the destruction of the profit motive in 
business. Some said the movement was no cause for 
worry because it was not growing, but he showed that 
whereas six years ago the cooperatives did $14,000,000 
business, in 1938 their volume had grown to $700,000,- 
000. He read from a consumers’ codperative booklet 
showing aims of the movement to spread out into 
practically all lines of business. The motivating power, 
he said, is communistic. He read from another booklet 
saying that the codperatives must nationalize basic 
industries. He showed booklets published by the United 
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19, 
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SHOWING AT LEFT.—Delegates 
snapped at the fifth regional meeting 
at Indianapolis, May 10 and 11, inside 


and outside the Hotel Lincoln. 

W. H. McNiff and Guy F. Boyd, 
Shaw-Walker Co.; O. R. Allyn, Mas- 
ter-Craft Corp.; W. H. McNiff, Jr. 
Charlie Davis, Automatic Pencil 
Sharpener Co.; George Aigner, G. J. 
Aigner Co. 

A. C. Van Horne, Mrs. Carroll, Dixie 
Carroll, Eberhard Faber Pencil Co. 
H. E. Morton, Charlie Garvin and 
Harold Hampton out for a stroll. 
Chuck Shannon, Eaton Paper Corp.; 
Mrs. Bair; M. C. Bair, Office Supply 
& Equipment Co., South Bend, Ind.; 
Joe Holmes, Frank Mashek & Co. 
Harry Koehn, Gregory, Mayer & 
Thom Co., Detroit, and H. J. 
Stephens, F. R. Curtiss & Co. 

W. R. “Jack” Luke, Michigan-In- 
diana-Kentucky representative; A. 
G. Schaefer, “office boy”; O. R. 
Stratton, Ohio and West Virginia 
representative, all Sengbusch Self- 
Closing Inkstand Co. 

Ray Schumacher and Jack Boyd, 
National Blank Book Co.; Jack Gram, 
J. L. Hanson Co.; Frank Cooper, 
Codo Mfg. Co. 

Paul Cheney, Southworth Co.; G. M. 
Denny, Transylvania Ptg. Co., Lex- 
ington, Ky.; Paul Clay, Stationers, 
Inc., Indianapolis; T. Walter Buss- 
ing, president, Detroit Stationers 
Assn.; Tom Riendl, Peerless Key- 
Imperial Mfg. Co. 

H. A. Mohrdieck, A. R. Skibbe, As- 
sociated Stationers Supply Co. 
Jack Lydiard, Associated Stationers 
Supply Co. 

Harry Short, Columbian Art Works 
Co., and Oakville Co.; W. E. Smith, 
Ace Fastener Corp.; Harry Nichols, 
Weis Mfg. Co.; Ed. Mendenhall, Mc- 
Millan Book Co.; Claude Allen, The 
General Fireproofing Co.; H. C. 
Wilking, B. C. D. Office Equipment 
Co., Detroit. 

F. M. Sargent, The Heyer Corp.; 
L. C. O'Connor, Office Equipment 
Co., Louisville; Lou Wingert, Gen- 
eral Pencil Co., and Defiance Sales 
Corp.; Norman Watts, Office Equip- 
ment Co.; Howard A. Denomme, 
Lynn B. Emery Co., Detroit. 

Milt Shuster, Smead Mfg. Co. 
Sydney Butterfield, Smith & But- 
terfield, Evansville, Ind. 

W. B. Brass, W. C. Brass & Asso- 
ciates, Indianapolis; C. T. Schnell, 
Invincible Metal Furniture Co., and 
Bankers Box Co.; C. W. “Neal” 
Leonard, Leonard & Co., Detroit. 
governor of the fifth district; Jim 
Dryden, Redeker & Dick, Cincinnati; 
Matt Dimmitt, Wilson-Jones Co. 
Roland W. Kyle, Mosler Safe Co.; 
R. C. Burnett, Sentinel Ptg. Co., In- 
dianapolis; C. F. Denzer, C. F. Den- 
zer Co., Sandusky; Ed. Little, Wa- 
bash Cabinet Co. 

Chet Harper, Boorum & Pease Co.; 
Jack Kuresman, Pounsford Staty. 
Co., Cincinnati. 

William Block, Victor Safe & Equip- 
ment Co.; Harry Tehan, Charles M. 
Higgins & Co., Inc.; Paul Burbank, 
Eaton Paper Corp. 

C. A. Ricketts, Stein Bros. Mfg. Co.; 
Ken Boyer, Newell B. Newton Co., 
Toledo; Parle Cooley, Bates Mfg. 
Co.; Ed. Manning, Stein Bros. Mfg. 
Co. 


States Government which give instructions on how to said, that will solve the dealer’s problem. He uses trade 
establish and operate cooperative organizations. journals, associations, Fair Trade, and other means at 

Mr. Boyer, former governor of the district, spoke on his disposal. He found that the easiest way to build 
“The Silent Sales Manager.” There is no magic, he (Turn to page 105, please) 
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FIFTH REGIONAL CONVENTION DELEGATES AT INDIANAPOLIS AS THE CAMERA SAW THEM 


. Harry Sturdevant and Hy Linden, Ace Fastener Corp. 
. Dan Lilly, May Office Service, Inc., Beckley, W. Va.; H. C. Maley. 


B. L. Marble Chair Co.; M. V. Follin, B. L. Marble Chair Co., and 
Jasper Office Furniture Co.; R. E. Sturm, Jasper Office Furniture Co.; 
Dick Thomas, B. L. Marble Chair Co.; Roy Baker, Dennison Mig. Co. 


. Mrs. Fellowes; H. L. Fellowes, Bankers Box Co. 
. Howard Pfau, Central Desk Mfg. Co.; L. L. Stewart. Van Dyke In- 


dustries; O. E. Stanfield, Stationers, Inc. 


. William Kelly, Office Equipment Co., Louisville; Guy Boyd, Shaw- 


Walker Co.; Al Gorman, Office Equipment Co. 


. H. Reinke, Moore Push Pin Co.; Fred Richmond, Richmond & Backus 


Co.. Detroit; Ken Colver, Columbia Ribbon & Carbon Mfg. Co. 


. G. M. King, Office Engineers, Inc., South Bend, Ind.; Mrs. King; 


Frank M. Von Ritter, Stationers Loose Leaf Co.; Mrs. Von Ritter: 
Roy T. Bansemer, Stationers Loose Leaf Co.; Mrs. Bansemer. 


-. Mrs. Harry Nichols, smiling down at Harry in picture No. ll. 
. B. F. Girardot, Gregory Fount-O-Ink Co.; Burt Eadon, C. Howard 


Hunt Pen Co.; Will Winnes, Will Winnes Co., Cincinnati; Henry 
Block, General Pencil Co.; H. J. Walsh. Ace Fastener Corp.; Ed. F. 
Perry, Trussell Mfg. Co. 


. Two of NSA’s most faithful troupadours: Paul Burbank, Eaton Paper 


Corp., and NSA General Manager Charlie Garvin. 

A section of the speakers’ table: E. R. Kochheiser, governor-elect; 
Harry Nichols, vice-president NSA; Mrs. William Brass; Paul Bur- 
bank, Eaton Paper Corp.; Mrs. Harold Hampton. 


22. 


23. 


24. 


. Henry TenHoor, Office Supplies, Inc., Muskegon; Mary Louise, and 


Mrs. TenHoor. 


. H. C. Dick, Redeker & Dick, Cincinnati. 
. Ed Shapiro, Horder’s, Inc., Chicago. 
. R. R. Hengge, Columbia Ribbon & Carbon Mig. Co.; Frank Curtiss, 


F. R. Curtiss & Co. 


. R. P. Lewis, R. P. Lewis Co., Flint, Mich.; W. W. Welch, Kisco Co.; 


Thomas P. White, Lyon Metal Products, Inc. 


. E. R. Kochheiser, The Charles Ritter Co., Mansfield, Ohio. 
. Fred Richmond, Richmond & Backus Co., Detroit. 
. Ed Keeling. Art Metal Construction Co.; Paul Clay. Stationers, Inc., 


Indianapolis; Boyd Henderson, Art Metal Construction Co. 


. A Dixon trio: Charles Mueller, H. B. Van Dorn and Carl Mueller. 
. H. C. Eldred, Eldred Co., Lorain, Ohio; Harry Balch, Quality Park 


Envelope Co.; Bill Kelly, Office Equipment Co., Louisville; Sid 
Glueck, General Office Supply Co. 

J. S. Sprott, The Globe-Wernicke Co.; E. A. Mannhardt, American 
Pencil Co. 

Mostly Cincinnati: John Taylor, Pounsford Staty. Co.; F. G. Willen- 
borg, Willenborg Staty. & Ptg. Co.; Jack Kuresman, Pounsford Staty. 
Co.; Jim Dryden, Stationers Club of Cincinnati; John Busch, Pouns- 
ford Staty. Co.; Bert Bassett, Eversharp, Inc.; Will Winnes, Will 
Winnes Co.; George L. Mason, Eversharp, Inc. 

Miss Lucille Maas; James A. Wallace, Toupee Office Furniture Co. 








DICTAPHONE “ACHIEVERS” TAKE NEW ORLEANS 
BY STORM 


Nearly 130 strong and armed with a remarkable en- 
thusiasm, keen appetites and an inspired determina- 
tion to have a good time “or else,” members of the 
Dictaphone Corporation’s Achievement Club swooped 
down on New Orleans, La., on Thursday, April 4, and 
at the end of three days reported the Louisiana city 
captured. 

The Achievers, headed by Club President Gordon 
Paterson of Canada simply took over the Hotel Roose- 
velt, announcing that that famous hostelry would be 
headquarters and that was that. Delegates and their 
ladies began arriving early in the morning and kept it 
up all day until the Hotel Roosevelt looked more like 
Dictaphone headquarters than Dictaphone headquar- 
ters do. There was President Merrill B. Sands on hand 
to welcome everybody, ably assisted by Vice-Presidents 
C. E. Hallenborg and T. H. Beard. There were whole 
battalions of branch managers from every part of the 
United States and Canada, and divisions of salesmen, 
each of whom was present by virtue of his ability to 
win admittance to the coveted ranks of the Achieve- 
ment Club. 

On the opening morning session the feature event 
was the induction of officers for 1939. These gentle- 
men, in addition to President Paterson, were first vice- 
president, H. E. Trapp, Grand Rapids; second vice- 
president, F. U. Puffer, Montreal; secretary, W. W. 
Harrell, Chicago; sergeant-at-arms, J. E. Moore, Rich- 
mond; deputy sergeants-at-arms, D. W. Sandberg, St. 
Paul; E. L. Klein, Chicago; P. M. Swikert, Oshkosh; A. 
P. Taylor, Des Moines; associated deputy master-at- 
arms, G. F. Vlach, Milwaukee. 

In the afternoon there was a “Product Pow-wow’”’ 
with Mr. Trapp presiding, a meeting of the 1939 
Achievement Club and an assembly. The evening saw 
a capital beefsteak dinner and smoker. 

Friday and Saturday were devoted in the main to 
Pow-wow sessions. The highlight of the convention 
was a banquet address by President Sands who deliv- 
ered a combination sound business talk and enthu- 
siastic prophecy of bigger things to come. He spoke 
on the huge sales organization of Dictaphone, not only 
here and in Canada, but in eighty foreign countries as 
well, the service organization and the new and efficient 
offerings of Dictaphone equipment. He concluded by 
saying: 

“To do the little more than we have ever done 
before, we will all of us, every one of us, go all out 
I am deeply confident of that. We will each and every 
one of us give to Dictaphone that little more than we 
have thought was our best, and we will all of us find 
the glorious truth that the best is yet to come—the last 
for which all that Dictaphone has achieved was made.” 

The keynote was a spirited sales talk by Mr. Hallen- 
borg in which he delivered an inspired description of 
the brilliant future facing Dictaphone products, the 
abundance of new tools, plans and techniques ready 
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to help the salesman help himself. He concluded with: 

“In closing let me congratulate you for the many 
exceptional accomplishments during the past fifteen 
months, and let me thank you for your cooperation 
and patience which has meant so much in the opera- 
tion of the sales department.” 

asc llc 

ROYAL HONORS FAUSTMANN IN 30TH YEAR 

E. C. Faustmann, president of the Royal Typewriter 
Company, Inc., last month was the guest of honor at 
a testimonial banquet given by fellow executives and 
several friends in honor of the completion of thirty 
years of service with Royal. 

The story of Mr. Faustmann’'s long career with his 
company was presented in the May issue of OFFICE 
APPLIANCES. 

Among those gathered to pay honor to Mr. Faust- 
mann was State Senator Allan A. Ryan, Jr., a direc- 
tor of the company and a grandson of Thomas Fortune 
Ryan, founder of the Royal Typewriter Company thirty 
years ago. Senator Ryan was one of the speakers at 





the dinner and said in part: 
“Fair play and understanding can and do work in 
American industry and the Royal Typewriter Company 





SILVER TRAY PRESENTED TO MR. FAUSTMANN 


is evidence of it. Tonight’s dinner is a testimonial to 
American industry and American democracy. 

“Democracy’s success is personified in Mr. Faust- 
mann. He, like all other executives of the company, 
started at the bottom of the organization. His success 
is a tribute to ambition, industry and ability.” 

Mr. Faustmann in a brief address touched upon the 
part played by the typewriter in the heights reached 
by this nation’s business. He said: 

“Without the ease and speed of communication made 
possible by the typewriter, American business could 
never have reached its present scope. In my thirty 





DICTAPHONE’S “ACHIEVEMENT CLUB” 


DELEGATES POSE FOR PICTURE AT NEW ORLEANS 


JUNE, 1940 


GRANDMOTHERS AND BALL GAMES to the contrary— 
there are office boys who love to do good work and 
are proud of the good work they do. 

The heart of a good office boy leaps—his soul ex- 
pands— when he is put in charge of the Mimeograph 
duplicator. Here is opportunity to create—to sculp- 
ture letters, sentences, ideas on paper. Here is strong, 
responsive machinery that under a boy’s hand and eye 


puts black ink on white paper—and here is born some- 
thing to say, to sell, to send to somebody. Thrill of 
creation, love of sturdy, fine machinery, feel of crisp 
paper, clean smell of ink 

—those are things men love and loved as boys— 
they’re all in this kind of work. 
A. B. DICK COMPANY, CHICAGO, ILLINOIS 

Distributors in Leading Cities 


MAKE AN Dor SAVE MONEY WITH THE Mimeograph du plicator 


q 


Mim eocrapn is the trade-mark of A.B. Dick Company, 
ra Chicago, registered in the U.S. Patent Office. 











THE ATTAINED IDEAL 


back of every Panama and Beaver Carbon 
Paper is that it shall be a never-ending 


source of enlightenment. . . . The in- 
formation it records must greet you 
like the rising sun . . ._ infallibly. 
Vanufactured by Identified 
MANIFOLD Ink and Fabric 
SUPPLIES Products of 


COMPANY 


Vationwide 
Distribution 


Superlative 
Utility and 
Quality 
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| years’ experience in the industry I have seen business 


methods develop in step with the perfection of the 
modern typewriter. I am confident the typewriter will 
play an even more important role in business, as well 
as in education, in the future.” 

After Chairman of the Board H. H. Vreeland and 
Vice-President M. V. Miller congratulated the guest of 
honor on his long and brilliant service Mr. Faustmann 


| was presented by Vice-President C. B. Cook with a 


handsome silver tray upon which were engraved the 


| name of each of the executives and department heads 


tendering the dinner. 
—->« —— 
NEW YORK OFFICE EQUIPMENT DEALERS 
DINNER CLUB 
On Wednesday evening, May 8, the solarium of Hotel 


| White, Lexington avenue, New York City, was host to 


sixty-six members and friends of the Office Equipment 
Dealers Dinner Club of New York City. It was “Ladies 
Night,” and members of the fair sex, wives and sweet- 
hearts were present to give their spouses another 
lesson or two in bridge, for it was an evening dedicated 
to sociability. 

After dinner President Bernard H. Nemlich, Regan 
Office Furniture Company, welcomed the guests and 
turned the meeting over to Moe Turman, Metwood 
Office Equipment Company, whose wit and glib tongue 
proved more than equal to his task as toastmaster. 

Mr. Turman paid tribute to Robert S. Fowler, 
Macey-Fowler Company; Bernard H. Nemlich and 
Richard E. Berry, Berry, Dickie & Stettler, particularly 
for their fortitude and their industry in establishing 
and maintaining the Office Equipment Dealers Dinner 
Club. 

Mr. Turman stated the main purpose of this par- 
ticular meeting of the dinner club was twofold — to 
encourage dealers to know each other better, and to 
enable dealers to know their suppliers better. Every- 
body in this business is in the business to make a 
living, he contended, reminding all that it wasn’t 
always necessary for one fellow to hurt another. Men 
who were well disposed toward each other were always 
apt to think twice before they did anything to hurt 
one another. He charged his listeners to think higher 
of the office equipment business and resolve to live and 
let live. “But to live, don’t forget, we must make a 
profit,” admonished Mr. Turman. 

Upon introduction Mr. Fowler sketchily covered the 
germination of the idea behind the dinner club, spoke 
of ideas considered of the discouragements and some 
of the plans which had been made impracticable. 
From it all the only benefit, and the vital and im- 
portant benefit, was knowing one another better and 
developing friendships. Chairman Turman introduced 
Mr. Berry, Treasurer E. S. Delamater, T. G. Sellew; 
J. M. Glen, Manhattan Desk Company, and Bob Gibby, 
Clark & Gibby, each of whom spoke in brief acknow- 
ledgment. 

President Nemlich closed the speaking by reminding 
all the boys who had been kind enough to credit him 
with most of the energy and the effort that made the 
dinner club possible that it was the cooperation of all 

not the particular efforts of one or two— which 
made the club go. He then adjourned the meeting 
reminding all that the evening was young and the card 
tables were ready. 

--— _—-— 
SQUARE CLUB STATIONERS GIVE DINNER 

An excellent beefsteak dinner, spiced with a program 
of varied entertainment was given to its members on 
May 16 by the Stationers Square Club of Greater New 
York. The event took place in Fusco’s restaurant, 18 
Beaver street, New York City, and was held as a com- 
bination get-together and membership drive, each 
member being permitted to take a guest who could 
file an application for membership and pay his 1940 
dues. 


CORONA ADVERTISING 
CIRCULATION FOR 1° 
SIX MONTHS OF 1940 


REACHED THE REMARKABLE TOTAL OF 


























“Best known... best liked’’ 
... and keeping right on going! 


L C SMITH & CORONA TYPEWRITERS INC * SYRACUSE, NEW YORK 
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SISTEMA 


ACME 


EXPEDIENTES 


PARA 


ARCHIVO-VISIBLE 
DE 
TARJETAS-INDICE 
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Es contraproducente trabajar en tinieblas. Hay que tener 
todos los datos del movimiento de sus operaciones en 
mano, para darle el curso debido y decidir oportuna é 
inteligentement. 


Visualice y realice sus mas Altos deseos de organisacién 
con la fuente de datos que proporciona el sistema 


ACME, de ARCHIVO VISIBLE, de TARJETAS INDICE. 


Con toda confianza pidanos un catélogo en Espanol, 
que contiene informacién insuperable, con ideas que 
aumentar4n el volamen de negocios, margen de utilidades 
y disminuiran costos de operacién y actividades. 





FLEXOLINA-ACME 


Acabamos de imprimir un magnifico catélogo en espanol, 
de doce pAginas, bien illustrado, con la descripcién del 
mas moderno equipo de Registros Visibles. 


Obsequiando sus deseos, tendremos el gusto de 
enviarle una copia. Véase nuestro anuncio en la pagina 


96 de este numero. 


ACME VISIBLE RECORDS, INC. 


122 SOUTH MICHIGAN AVE. 
CHICAGO, ILL., U.S.A. 
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ILLINOIS RIBBON AND CARBON MEN SET GOLF 
TOURNAMENT FOR JUNE 20 


Bright and early on the morning of Thursday, June 
20 officers, members and friends of the Illinois Carbon 
Paper & Inked Ribbon Association will gather at the 
Medinah Country Club for the organization’s annual 
golf tournament, get-together and dinner. The club is 
located twenty-three miles northwest of Chicago at 
Meacham and Irving Park roads. 

For several weeks a committee, headed by Vice- 
President Fred W. Neely, F. W. Neely Company, has 
been working on plans for the event enthusiastically 





te 


FRED W. NEELY 





HAROLD QUEST 


backed by Harold Quest, president, Quest Manufactur- 
ing Company, Chicago, who is to witness the associa- 
tion’s first social event since he was elected to the 
presidency of the association last January. 

Arrival at the Medinah is timed for 9 or 9:30 o’clock 
for members and their guests who wish to put in an 
entire day on the greens. From the sharks and near- 
pros, down to the lowliest dubs, all will be given ample 
time and opportunity to weed out and meet players in 
their own particular class, and handicaps are to be 
arranged so that every one will have an equal oppor- 
tunity to step forward with a bright smile when prize- 
awarding time rolls around. 

At noon time out will be called for a midday lunch- 
eon on the theory that, dub or pro, all golfers like to 
eat. Following the lunch every one, according to Mr. 
Neely, can follow his particular desire—play more 
golf, bathe in the swimming pool of the club, play 
cards, gossip or just loaf, until the evening brings the 
hour for locker room showers, a get-together cocktail 
and the dinner. 

Tickets for the event, including all day of golf, the 
luncheon and dinner, are $4.50 per person. For those 
wishing only to play in the afternoon and attend the 
dinner in the evening, the price will be $3.50. These 
charges, Mr. Neely explained, will entitle those present 
to all the resources and recreations of the club in- 
cluding play on any of its three courses. 

Those wishing to make reservations for the tourna- 
ment can communicate with Chairman Neely at 508 
South Dearborn street, Chicago, or by telephone, Har- 
rison 0553. 

— —_- 


CHICAGO OA MANAGERS PREPARE FOR SUMMER 

The last regular business meeting of the office Appli- 
ance Managers Association of Chicago before the sum- 
mer season was held Friday evening, May 10, at the 
Chicago Towers Club. 

Following an informal dinner, President James Stew- 
art called the meeting to order and Secretary Sanford 
H. Cundall moved that.the name of former-President 
Arthur Blackstone be placed upon the honorary mem- 
bership list. Mr. Blackstone was placed in the new 
category by unanimous vote. 

Norman Collister was appointed chairman of the 
golf committee and immediately began making plans 
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TODAYS business 


It is only human to be proud of achievement. ..and proud, indeed, are the executives 
of OLD TOWN RIBBON. For in little more than two decades a meager ribbon and car- 
bon shop has grown into the largest, most modern plant of 
its kind. But with this pride goes a consciousness that OLD 
TOWN has reached its dominant position by rigid adher- 
ence to the highest standards of quality. By pioneering in 
newer and better methods. By expanding its line to take 
in every conceivable inked ribbon and carbon required 
by industry. Thus OLD TOWN feels that all business has 
a proprietary interest in this great plant. For here today’s 


needs are met and tomorrow's are anticipated. 


Ola Joun 
cctbton & Carbon (o.,9ne. 


MANUFACTURERS 


750 PACIFIC STREET, BROOKLYN, N. Y. 
59 EAST VAN BUREN STREET, CHICAGO 
yy 788 MISSION STREET, SAN FRANCISCO 












xh 


No. 3257 
Comfort Master Jr 
for Heads of Depar 
ments and Division 



















No. 3507 
Comfort Master 
DeLuxe for the 
Guiding Heads 





No. 2125 
Good Form 
Adjustable Chai 
for those Who 
Contact Custom 
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No. 3129 
Comfort Master 









No. 2121 
For Office Pro- 
duction Workers. 
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No. 2123 
For the Typists and 
Machine Operators. 






for Management. 
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@ Working Comfort and Duty- 
Matched GoodForm Adjustable 
Seating in Aluminum; for the 
ENTIRE office is the keynote GF 
story for the record office equip- 
ment sales in 1940. It will enable 
you to sell prospects the idea of 
standardizing throughout with 
seating that is fw//y adjustable to 
every individual, and every type 


of work. 


Chairs adjustable to the individual 
provide a maximum of comfort... 


comfort that increases the efficiency 








now offers Comfort-Matched and Duty-Matched 
Seating for ALL the Office - - - 


of the personnel by helping to 


banish fatigue. 


In GoodForm Adjustable Chairs, 
workers are seated in maximum 
working comfort... chairs are fit- 
ted...through five-point adjustment 


... to each and every desk worker. 


That’s the story of GoodForm Ad- 
justable Seating ...astory of six 
adjustable chairs that will appeal 
instantly to every business-minded 
prospect you contact. Make the con- 
tacts... tell the story... sales are 


bound to accrue. 


@ THE GENERAL FIREPROOFING COMPANY - youncstown - onto 


Products by GF: METAL DESKS, ALUMINUM CHAIRS, FILING CABINETS 
SAFES, STEEL SHELVING, STORAGE CABINETS, FILING SEOPPERES 
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THE CLEGG CO., San Antonio, Texas 
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« 9 
UST like a cowboy who selects a good horse and sticks to him- oe in an Antone 


the smart business man in any part of the country knows a good 





ing . » sees i sticks to it! In San Antonio the Clegg . 
thing when he sees it-—and s gg Coluibin’s teow 


Co. proves this by going to town every year with Columbia Ribbons SPIRIT CARBONS 


in outstanding development, tested 


and Carbons. 
for a year, are now ready for 


e Good window displays, like the Clegg display illustrated, tell more your hectograph customers. Avail- 
able for any direct process dupli- 
people about Columbia quality. And while they prove the dealer's cator and all special master-making 


machines. 
interest in Columbia products, it’s the products that bring in the 


repeat business-—and profits. Month after month. Year after year. 
e That’s why we say that Columbia quality plus Columbia coopera- 
tion plus Columbia service can show you the way to more ribbon and 


carbon sales and profits. Write and let us prove it. 


COLUMBIA RIBBON & CARBON MANUFACTURING CO., INC. 


Main Office and Factory: Glen Cove, L. I. N. Y. 


New York Sales and Export: 58-64 W. 40th St. 
Kansas City, Mo.: Dwight Bldg. 


Factories: Milan, Italy; London, England; Sydney, Australia 


COLUMBIA 
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for games during the summer. The playing will 
occur on the afternoons of the second Fridays of June, 
July and August. 

The meeting concluded with an animated discussion 
of plans for increasing the membership and the activ- 
ities of the association next fall. 

——_—o—i 9 
DITTO HONORS BERGSTEN ON 30TH 
ANNIVERSARY 

Thirty years have rolled around since Charlie Berg- 
sten, affable and friendly member of the Ditto, Inc., 
Chicago staff, decided he was cut out for a salesman 
and that Ditto was a “natural” to work for. 

And just how right he was, and how the company 
itself feels pretty much the same way about it was 
demonstrated last month when the Ditto organization 





CHARLES BERGSTEN 


gave a dinner in Charlie’s honor and in recognition 
of his thirty years of uninterrupted service for the 
firm. 

Mr. Bergsten who, incidentally, hates to be called 
“mister,” actually started in the office equipment in- 
dustry back at the turn of the century when letter- 
presses were standard equipment, incandescent “man- 
tles” did most of the lighting of offices and a book- 
keeper had to be an alpine climber to get up on his 
stool. He went to work for the old Elliott-Hatch Book 
Typewriter Company and he was doing all right until 
he became conscious of the time-saving and accuracy- 
creating possibilities of Ditto products. Whereupon he 
hied himself to Chicago and became a city salesman. 

Time marched on and Mr. Bergsten was given the 
job of opening the St. Louis and the Peoria offices of 
Ditto. Then he served in Atlanta and Milwaukee, 
meanwhile developing Ditto’s public utility account- 
ing and duplicating methods, the Ditto pencil order 
system for wholesalers, the Ditto unit slip which repre- 
sents each item for invoice analysis and the Ditto 
standard railroad waybill system at the present time 
on trial in the offices of three big railroads. And, if 
Ditto can think up anything else, he’ll go out and sell 
that, too. 

A man of action rather than conversation, Mr. Berg- 
sten managed however to find time at the dinner to 
inform those present that his happiest years have been 
the thirty spent with Ditto and that he looks for- 
ward to another thirty as pleasant before calling it a 
day. 

—_—_— eo 
WESTERN DIVISION OF STATIONERS & PUBLISH- 
ERS BOARD OF TRADE MEETS AT CHICAGO 

Under the chairmanship of S. E. Gregory, credit 
manager of The Heyer Corporation, Chicago, members 
of the Western division of the Stationers & Publishers 
Board of Trade met at the Stevens hotel, Chicago, on 
Thursday, May 16. The gathering was informal and 
was held for the purpose of discussing common prob- 
lems. Mr. Gregory was given special assistance by 
Arthur Mueller, credit manager of Association Station- 
ers Supply Company, Chicago, and W. F. Wandke, 
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TRUE-MARK 


PAPER GRIP 
FEED ROLLS 


Positively solve 


PAPER FEED DIFFICULTIES 


By eliminating 


Uneven Feeding 
Faulty Registration 
Wrinkled or 
Smudged copies 
Difficult Feeding 
Of manifold copies, 





Cards, envelopes 


Or stencils. 


Write our nearest office for 
NEW LOWER PRICES 
and information on 


free circulars. 


AMES SUPPLY COMPANY 


Manufacturers and Distributors of Typewriter and 
Adding Machine parts, tools, equipment, platens, 
ribbons, carbons, and supplies. 


564 W. Randolph St., Chicago 


37 Murray St. 583 Market St. 


New York San Francisco 
206 Lane St. 11 Pryor St. 
Dallas Atlanta 
Agencies in — 
Boston Indianapolis Philadelphia 
Cincinnati Los Angeles Pittsburgh 
Cleveland Minneapolis St. Louis 
Denver Mew Ovleane Seattle 
Detroit Washington, D.C. 
London, Eng. Mexico City 


SSBB 
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Yes 


envelope you can sell!! 
5) :QUALITY-S = 


meen 


pine! 


The finest mailing 





EXTRA HEAVY 


MAILING ENVELOPES 


Permit the mailing of letter and legal size 
papers flat without folding. 


Double Gummed Flaps and Wide Seams 
will carry the contents safely. 


Made of extra strong No. 1 Kraft Paper 
in either 90 or 100 Ib. weight. 























When your customer asks for a “good 
strong mailing envelope’’—PARKRAFT will 
fill his requirements in every respect. 


Most Popular Sizes are 
10x12” and 10”x15” 


ORDER A BOX OF EACH SIZE TODAY 
Packed 100 to the box. 


QUALITY PARK ENVELOPE CO. 


Chicago Office and 
Warehouse 
11-116 Merchandise Mart 


General Office & Factory 
Quality Park 
St. Paul, Minnesota 
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credit manager of Sanford Manufacturing Company, 
Chicago. 

About fifty attended the afternoon and evening ses- 
sions. H. W. Armstrong, Joseph Dixon Crucible Com- 
pany, president, and H. S. Sanders, secretary of the 
organization, journeyed from New York to be present 
and counsel with those in attendance. 

Two highlights of the program were addresses by 
Messrs. Armstrong and Sanders. Mr. Armstrong pre- 
sented a verbal picture of the Board of Trade as it 
operated many years ago, pointing out that it was or- 
ganized in 1873. Then he outlined how it functions 
today. He emphasized the fact that many stationers 
have received advice and suggestions from the organ- 
ization, a number of businesses having been saved 
from bankruptcy through cooperative action of mem- 
bers of the Board of Trade. In his concluding re- 
marks, he stressed understanding of the Board’s func- 
tion, which is not simply to act as a watchdog to pre- 
vent credit losses by manufacturer members, but 
rather to safeguard the market by helping dealers to 
stay in business by operating a better, more profitable 
retail enterprise. 


Mr. Sanders’ Address 


Mr. Sanders’ informal comments sparkled with spe- 
cific and pointed examples. He opened by referring to 
the importance of watching the payment trend of cus- 
tomers. Forcefully he stressed the fact that the mem- 
bership of the B. of T. affords industry-wide study of 
such trends. The credit interchange reports compiled 
by the organization reflect the actual picture of manu- 
facturers’ ledgers. In composite form, they may be 
likened to a physician’s clinical thermometer. When 
the credit man finds a temperature above normal, in- 
vestigation may reveal only a slight ailment or a 
malignant disease. Abnormality is a warning that 
steps should be taken to correct conditions before an 
account is lost, because that would mean a lost outlet 
for goods. 

Speaking of small accounts, Mr. Sanders questioned 
the advisability of gambling with them. The total vol- 
ume of sales does not return a profit sufficient to set 
up reserves adequate to offset eventual losses. 

Giving credit to the man starting in business is a 
delicate procedure. It is important to know how much 
capital he has to invest in the business. Insist upon 
being supplied with a financial statement. Find out 
something about the man’s ability to protect his in- 
vestment and the manufacturers’ investment in credit 
granted. Many newcomers in business are primarily 
salesmen. They are not trained in finance, manage- 
ment, buying, etc. Enthusiasm for sales without proper 
relation to other factors often leads to trouble. Grant- 
ing too much credit is another trouble breeder. Manu- 
facturers, it was pointed out, are as much to blame 
as retailers when credit is too cheap. 

When financial statements are submitted, how can 
they be interpreted accurately? It is necessary first to 
consider the honesty and ability of the retailer’s man- 
agement. Also whether or not good accounting meth- 
ods are used. Guesses don’t count. For example, a 
retailer submitted a statement at the end of the cal- 
endar year. It indicated several thousand dollars in 
the bank and in accounts receivable. Debts were less 
than $4,000. An interchange report, compiled within 
twenty days after the statement was received, revealed 
that members of the B. of T. were owed nearly $5,000 
for past due periods ranging from sixty to 120 days. 
It was clear that the accounting system of this dealer 
was not adequate. 

Quoting the adage, “Man cannot live unto himself 
alone,’ Mr. Sanders said that conditions today make it 
incumbent upon the credit man, if he wants to do his 
job well, constantly to rub elbows with fellow credit 
men. By exchanging information and ideas he is bet- 
ter able to cope with his individual credit problems. 
Competition should stop at the entrance to the credit 


fUNE, 194 jes 
6/ 


The Complete INVINCIBLE 
Line Gives You Both— 


The complete INVINC LE Line gives vou everything— 
rl plete INVINCIBLE | ’ ything 





to produce quick turnover and build up sales volume. 
Sure-fire sales-makers in the line of Invincible Concealed 
Safes make a distinct hit with customers. A diversified 
line in letter or legal width—+to fit into 2, 3 and 4-drawer 
height files, desks and cabinets—gives you unusual profit 


opportunities. 


For customers in the market for up-to-date installations, 





no line can equal beauty, design and value of Modernaire 
matched business furniture with its imposing array of desks 


and tables for every modern need. 


And for steady, “bread-and-but- 
ter” sales, Invincible gives you su- 
perior files in the most complete 
range of sizes and combinations 


to fill every requirement of all 


1600 FILE LINE types of customers. Outstanding 
Rugged dependability rich construction, convenience, and 
beauty—modest prices—fam- 
ous Invincible free-floating performance features put Invine- 
se snied i ny eno oo aang ible Files way out in front as 
suspension—in big range of , Tae ae i 
drawer and height combina- sales-builders. W rite roD Ay 
tions—make the Invincible for list of advantages of selling 


1600 File Line a_ leading F 2c, 1 : 
the entire Invincible Line. 





INVINCIBLE METAL FURNITURE CO. 
2606 FRANKLIN STREET MANITOWOC, WIS. 


Eastern Warehouse: 401 Broad Street, Philadelphia 
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* Published for and in Behalf of The Harter Corporation * 





“LET ’EM USE ’EM” 
WAY OF SELLING 


As we have pointed out before, numerous 
Harter dealers are using what we at Harter call 
our “Let "Em Use 'Em Plan.’ What is more, 
they are getting excellent results. As a matter 
of fact, this is simply our time-tried free trial 
offer under another name. Our dealers know 
that once a sample Harter Posture Chair is 
and given a thorough tryout 





placed in use 
the rest of the selling job is rather easy. 

All Harter Posture Chairs, for office use, are 
now self-adjustable. This is a strong selling 
point because the adjustment features elimi- 
nate the need of special fitting service. Many 
rubber cushions on 


have foam 


this seat is another exclusive 


models also 
ventilator rests 
feature. 





The Harter advertisement appearing 
in the June issues of Time, Business 
Week, American Business and Bank- 
ing is reproduced immediately below. 














Smartly Styled | 


ARTER STEEL CHAIRS 
for modern offices are note- 
worthy for their smooth flowing 
lines, for their ease and com- 
fort and for their sturdiness. 
Chairs in the Chevalier Suite, 
style leaders in the Harter Line, 
are by one of the country’s lead- 
ing designers. These are in har- 
mony with the prevailing trend | 
in office designing. The Cheva- | 
lier is but one suite in a line of | 


ly Styled Steel Chairs 


in New York Club 














The Automobile Club of New York is completely equipped with Harter Steel Chairs. In turning to 
Harter this modern club followed a fine precedent, for many of the country’s foremost offices are now 
equipped with chairs smartly styled in steel. Harter dealers well know that more and more business 


leaders are turning to Harter for steel chair equipment. 





Going National 


In A Big Way 


The magazines used by Harter in the cur- 
rent national advertising campaign reach 
an audience of approximately four million 
readers. This advertising, combined with 
that done in previous vears, has a double 
purpose: The acquiring and maintaining of 
nation-wide acceptance for Harter posture 
and conventional steel chairs 

The general publications used in this cam- 
paign are Time, Business Week, American 
Business and Banking. Other publications, 
going to special fields, are Iron Age, Steel 
and Telephony. Naturally Office Appliances 
is used to carry the Harter message through 
to Harter dealers and prospective dealers. 

As expected, this current advertising pro- 
sales of Harter Steel 


gram is increasing 


Chairs, through Harter dealers 





Expert designing, excellent construction 
methods, the use of quality materials plus 
skilled workmanship account for Harter 
supremacy in the steel chair field. Our de- 
signers and engineers are always striving 
for improvement, which accounts for the 
smart styling and outstanding features of 
Harter chairs. 














steel chairs notable for modern 
styling and enduring quality. 
Harter Posture Chairs are also 
outstanding. There is indeed a 
Harter Steel Posture Chair for 
every type of seated work. 
Write for catalogs: The Harter 
Corporation, Sturgis, Michigan. 
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HARTER 


Special Note to Dealers 





If you are not a Harter Dealer, perhaps you 
would like to know more about the Harter 
line of steel chairs and about Harter dealer 
co-operation. If so, we will be glad to give 
you complete details — simply write us, using 


your own letterhead. 





Dealers Strong 


For Our Policy 


Harter dealers tell us that they like our way 
of doing business. Working with dealers—offer- 
ing practical support—is a time-tried policy 
with us. This policy, plus the outstanding qual- 
ity of Harter Steel Chairs and Harter Posture 
Chairs, make the line highly desirable from the 
standpoint of sales and profits. 

Here is the kind of dealer support we are 
offering right now. First: Harter dealers have 
a complete line of smart steel chairs for modern 
offices and self-fitting posture chairs to present 

the most comprehensive showing in the steel 
chair field. Second: They are backed by na- 
tional advertising. Third: The basic theme of 
this message: An organization that believes in 
and practices dealer co-operation. 





THE HARTER CORPORATION 


STURGIS, MICHIGAN 
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department. Many men in business today will go from 
one source of supply to another, actually borrowing 
by means of credit, without proper security. Such 
activities can be stopped by credit men honestly co- 
Operating with each other. It is foolish for a manu- 
facturer to take an account when another producer 
cannot get his money. Credit men can stop dealers 
from jockeying back and forth, and by so doing intro- 
duce healthier conditions in the industry. 

At the conclusion of the meeting, Mr. Gregory ex- 
pressed the thanks and appreciation of the Western 
division for the codperation of Mr. Sanders and the 
New York office of the Board of Trade. 


SO ee 
FIRST DISTRICT READY FOR CONVENTIONITES 


With all plans completed by an enthusiastic corps 
of committeemen under the day and night supervision 


of committee chairmen, everyone connected with the | 


first regional district convention, set for June 21 and 22 


in Boston, join Governor Rhys Llewellyn in a ringing 


invitation to delegates to “come and get it.” 

And they have worked hard to make the event a 
success. Impressed with the knowledge that many 
other recent regionals have set new records for attend- 
ance, good times, excellent speakers and second-to- 


none programs, the various committees feel they have | 


been given a number of stars to shoot at. And, with 
all that in mind, they still insist that the Boston meet- 
ing will go down in history as another record breaker. 

The convention will open in the Hotel Statler on the 
morning of June 21 (Friday) with the introduction of 
N.S. A. President Owen G. Bayless and General Man- 
ager Charles P. Garvin. Brief addresses and a showing 
of the new Eberhard Faber movie, “Two Cents Worth 
of Difference,” will be in order, and then comes an 
impressive speaker program featuring the following: 


J. S. Sprott, The Globe-Wernicke Co.; Harvey P. Rock- | 


well, Yawman and Erbe Manufacturing Company, and 
George Hayes, Thomas Groom & Company, Boston. 

In the evening the delegates and their ladies will 
be the breathless witnesses of a colossal, gigantic and 
stupendous drama entitled “The Stationer’s Daughter 
and the Traveling Salesman,” starring several local 
members of the industry. Little is known about this 
coming smash hit, because those responsible for its 
production and presentation have rehearsed in secret, 
played no reviews and issued no press splurges. They 
do, however, label it as a “thrilling, heart-rending 
drama” which should quicken interest inasmuch as 
the registration fee for the entire convention is only $5. 

There will be a “Question and Answer” session with 
President Bayless and Mr. Garvin presiding, and at 
the luncheon on the closing day the latter will end 
the convention with an address on “Say Au Revoir 
But Not Goodbye.” 


———_o—g——_____ 


THIRD REGIONAL MEETING SET FOR JUNE 14 

The third regional NSA convention will be held in 
the Claridge hotel, Atlantic City, N. J.. on June 14 
and 15 and will be featured by an outstanding pro- 
gram of business sessions and entertainment. 

The convention opens on Friday (14th) and the 
visitors and their ladies will be guests at an enter- 


tainment to be held that night. The following day 
is to witness the annual golf tournament, cocktail 
hour and banquet. Special entertainment for the 


ladies has also been planned by the committee in 
charge, according to Regional Governor Robert 
Thomas. 
F ee 

N. F. S. E. TO MEET IN MILWAUKEE JUNE 6 

With an anticipated attendance of more than 1000 
delegates, the fifth annual convention of the National 
Federation of Sales Executives will open at the Schroe- 
der hotel, Milwaukee, June 6 for a three-day session. 

As part of the meeting, there will be a large repre- 
sentation of the Sales Managers’ Association of Mil- 
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Why Have HEADACHES? ? 


Why have’ unnecessary trouble and headaches trying 
to make rough Noiseless typewriters ready for sale? It’s 
not worthwhile, when you can get guaranteed “Premier” 
Noiseless, with the factory seal, at prices so low that it's 
a waste of time to bother with ordinary rough Noiseless. 


Prices for “Premier’’ are low and profitable sales are 
assured at the low retail price. Besides AWMCO co- 
operates with you by supplying advertising folders and 
signs, and sales and mechanical aids. 


Service Headaches that accompany rough fix-ups are 
eliminated if you sell “PREMIER”, the “QUIET” typewriter 
that ‘‘Whispers While You Work.’’ Follow the trend to 
Noiseless for bigger business and larger profits. 


“PREMIER” FACTORY REBUILT NOISELESS 


The Premier Rebuilt 
No. 10 is the latest and 
most modern Premier 
Factory Rebuilt. Com- 
bining famous Noise- 
less features with up- 
to-date appearance it's 
a value hard to beat. 
Has all the exclusive 
features found in the 
10. It's the 
greatest 
built value. 


new No. 


world’s re- 





Premier Rebuilt No. 6 
is remanufactured with 
factory accuracy. It is 
priced to attract busi- 
ness from firms desir- 
ing ‘“‘Quiet’’ and 
“Quality” at very rea- 
sonable cost. Attrac- 
tive in appearance 
with its new crinkle 
finish. COSTS NO 
MORE THAN ORDIN- 
ARY REBUILTS. 





AMERICAN WRITING MACHINE CO. 


115-117 WORTH STREET 


Est. 


NEW YORK, N. Y 


1880 

















NO BULGE AT 
THE BINDING 
€0GE 4 


——— ] 





\ Re there IS A — 
NON-SKID EDGE | 
ON EACH COVER 4 4 











e Patented special method of SPRING BINDING 
permits pages to turn rapidly and easily, without 
Books open flat... every 


tearing or catching. 


page can be used from top line to bottom. 


e Patented NON-SKID EDGES on the covers 
keep the books standing upright at any angle 
convenient to better sight and comfortable posture. 


Non-Skid Easel Notebooks don’t creep or collapse. 


e Available in the three standard rulings in either 
eye-lint paper ruled in green, or white paper ruled 
in red . .. quality of paper suitable for pen or 


pencil notes. All books contain eighty leaves. 


Samples and price information will go 


forward promptly to interested dealers. 


ROCKWELL-BARNES COMPANY 


1515 West 38th Street Chicago 
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waukee in the membership of which are a number of 
men prominent in the stationery and office supply 
field. Among these are Conrad A. Netzhammer, sales 
manager, The Northwestern Furniture Company, who 
is a director of the association. Also prominently iden- 
tified with the stationery industry are the following, 
both of whom are serving as committeemen during the 
convention: 

Edward H. Jones, L. C. Smith & Corona Typewriters 
Inc.; Clifford D. Schmaltz, Dictaphone Sales Corpora- 
tion. 

Last year Mr. Netzhammer served the federation as 
regional vice-president of district seven. 

—_ oie — 





CHICAGO TYPEWRITER MEN DISCUSS SUMMER 
PLANS 

The last meeting before the vacation period was held 
by the Chicago Typewriter Dealers Association Mon- 
day evening, May 13, at the Sherman hotel, Chicago. 
Plans for the picnic to be held at Morton Grove on 
Saturday, July 13, were announced. (Details are given 
elsewhere in this issue.) 

President N. J. Jessogne appointed Hazen Ames, 
Ames Supply Company; Elmer Young, Young Office 
Equipment Company, and C. A. Thompson, Shipman- 
Ward Manufacturing Company, as a committee to lay 
plans to bring the 1941 convention of the National 
Typewriter & Office Machine Dealers Association to 
Chicago, if possible. 

A gratuity was presented to the head waitress as a 
token of appreciation for the services of herself and 
her staff during the past year. 

President Jessogne then reminded the members that 
the annual election of officers would be held in Sep- 
tember, when the next regular business meeting of the 
association will take place. He urged that thought be 
given during the summer to the staff of officers wanted 
for 1940-1941. 

Sam Fogel of Mid-City Typewriter Exchange brought 
up the subject of department store advertising of new, 
current models of portable typewriters at less than 
established prices. He expressed the belief that such 
advertising was in violation of the provisions of the 
Illinois Fair Trade Act. After some discussion, Presi- 
dent Jessogne was authorized to appoint a committee 
to investigate and spend up to $100 to institute a suit 
if circumstances seemed to warrant it. He selected the 
following: Sam Fogel, chairman; E. Wagner, Wagner 
Typewriter Exchange, and Frank Kline, Typewriter 
Sales & Service. With that action, the meeting ad- 
journed. 

—- 

INDIANAPOLIS STATIONERS ELECT OFFICERS 

At the annual meeting of the organization held on 
May 14, the Stationers Club of Indianapolis elected the 
following named men to govern for the coming year: 

President, M. L. Ober, Stationers, Inc.; first vice- 
president, W. B. Brass, W. C. Brass & Associates; sec- 
ond vice-president, Harold Norris, Levey Printing Com- 
Stewart’s, Inc.; 





pany; secretary, Vernon Beaver, 
treasurer, George Davis, Bank & Office Stationery 
Company. 


Others who make up the board of directors of the 
club are: Harry Shockley, Bramwood Press; Frank 
Birst, Sentinel Printing Company; John Kautz, Kautz 
Stationery Company, and Harold Hampton, Indianap- 
olis Office Supply Company. 

9 
N. A. P. A. TO CONVENE ON JUNE 3 

With a number of prominent speakers scheduled to 
deliver addresses, the twenty-fifth annual convention 
of the National Association of Purchasing Agents will 
open on June 3 at Cincinnati. 

A feature of the convention will be the broadcasting 
over a nation-wide hook-up of the various addresses 
delivered. Among these speakers and their subjects 
will be the following: Louis Johnson, assistant secre- 
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Famous ROYTYPE Supplies Now Made 
100% at ROYAL’S Giant Hartford Plant 


Royal gives you final assurance that ROYTYPE Typewriter Supplies 
—Ribbons and Carbon Paper—are, grade for grade, the last word in 


quality. Every step in Roytype manufacture is now under one roof 








... produced in one tremendous Roytype division . . . under one con- 
stant uniform control. Every known test of materials is made. .. every 
known test of finished product. Roytype Supplies are the finest made 
—there can be none finer! 


ROYTYPE 


Trade-mark 


TYPEWRITER SUPPLIES 
Controlled Quality 


Royal Typewriter Company, Inc., 2 Park Avenue, 
New York City. Factory: Hartford, Connecticut. 
World's largest company devoted exclusively to the 
manufacture of typewriters and typewriter supplies. 
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Announcing 


NON-MARKING RUBBER BUMPERS 


AS STANDARD EQUIPMENT ON LEGS OF 


Easy to Sell 
Easy to Demonstrate 


Non-Marking Rubber Bumpers. _—, 


Form Fitting Back—é x 14 Inches—Easy 
Swivel—Name Plate for Identification 


MUAGUs 


POSTURE CHAIRS 
/ 


cs aa Back Assembly Independent of Seat— 


Out of Occupant's Way. 







of User. 


Back Support Quickly Adjusted by Turn- 
ing Rubber-Tired Hand Wheels. Wide 
Range of Adjustment with Positive Lock 
ing Device. 

Ventilated Seat (See Below)—13” Deep, 
16” Wide—Upholstered Over Thick Rub- 


Note Double Support—At Top and First a 
Bend—For Added Strength. 
> Seat Height Adjustable |7 to 21 Inches 





—Quick and Positive. 


Tubular Legs |'/,” Diameter. Base Avail- 
able with Chrome Plated Legs—Extra 


Charge. 
Non-Marking Rubber Bumpers. 


Guard Over Spindle to Keep Oil Away 


Hooded, Hard Rubber Casters. (Soft 
From Occupant's Shoes. 


When Specified.) 


No. 505 STURGIS POSTURE CHAIR WITH 
VENTILATED SEAT 


: Hundreds of outstanding deal ll STURGIS 
Ventilated Seat : r Ou ‘ ” Ing dealers ca 
their favorite chair line. 


Large, roomy seat is 13” deep, 16” wide. 


Thick rubberized pad. 


These chairs are easy to sell; well made in a wide 


range of styles and prices. 
Steel Mesh on Under- 


side for Ventilation and You too, can build up a profitable sales volume 
Added Resilience. on Sturgis Posture Chairs. 


Write today for full particulars. 


The last word in Sold Only By Dealers 


Posture Comfort 


y MANUFACTURED BY 


STURGIS POSTURE CHAIR COMPANY 


STURGIS, MICHIGAN 
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tary of war, “The United States Industrial Mobiliza- 
tion Plan for War’; Charles R. Hook, American Rolling 
Mill Company, “Where is American Business and How 
Did it Get There?’; Dr. J. Anton de Haas, Harvard 
Graduate School of Business Administration, “The In- 
ternational War for Control of Materials.” 

2. - 


NEW YORK GOLFERS WELL IN STRIDE 

With a couple of “feel out” games well behind them, 
and Winter kinks banished from wrist and elbow, 
members of the New York Stationers Golf Association 
are well in their stride with J. W. Tamany and G. W. 
Fairchild respectively heading Classes A and B in points 
for the season’s cups. 

Attendance at the game at Winged Foot totaled up 
to a nice figure, with forty-nine members and eight 
guests on hand to dig divots. And when the after- 
noon smoke of battle cleared away point winners on 
the season’s cups were as follows: 

Class A: J. W. Tamany, 6; H. G. Sameth, 5; R. 
Sainberg, 3; E. G. Geehring, 1.662/3; F. G. Huber, 
same; S. Kahn, same; R. Weissenborn, 1. 

Class B: J. B. Musser, 5; G. Nicklaus, 5; H. Levy, 3; 
J. Petchesky, 2; G. W. Barber, 1.662/3; P. L. Elias, 
same; E. T. MacIntyre, same. 

The next game was played at Mountain Ridge and 
left the standing on points for the season’s cups in 
both classes as follows: 

Class A: J. W. Tamany, 6; I. Sameth, 5; D. G. 
Volkert, 5; J. K. Clark, 3; R. B. Sainberg, 3; R. A. 
Weissenborn, 2; E. G. Geehring, 1.66 2/3; F. G. Huber, 
same; S. Kahn, same; S. J. Grumbach, 1. 

Class B: G. W. Fairchild, 5; J. C. Musser, 5; G. 
Nicklaus, 5; J. Petchesky, 5; Harry Levy, 3; P. L. Elias, 
2.66 2/3; G. W. Barber, 1.66 2/3; E. T. MacIntyre, same; 
J. G. Bosworth, 1. 
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HORDER PICNIC SET FOR JUNE 15 

The fourteenth annual picnic and outing of Hor- 
der’s, Inc., Chicago, will be held June 15 at Hoffman's 
camp, just west of Park Ridge and north of Touhy 
avenue. In the meantime a committee headed by W. L. 
Snelling is planning details of the event and, weather 
permitting, the outing is expected to eclipse all for- 
mer similar events. 

As in previous years the main feature of the day 
will be a basket picnic spiced with athletic events, 
sports and gift bags for the children. Private cars and 
chartered busses will assemble outside the Horder 
headquarters at Jefferson and Quincy streets at 8:30 
o’clock, leaving for the picnic grounds in a procession. 

scat ger 8 
THREE OFFICE SUPPLY FIRMS EXHIBIT AT 
CHICAGO PREMIUM SHOW 

Three companies well-known in the office equipment 
and supply industry maintained display booths at a 
recent premium exposition held in the Palmer House, 
Chicago, from April 29 to May 3. The exhibiting firms 
were the Autopoint Company, Chicago; Sengbusch 
Self-Closing Inkstand Company, Milwaukee, and the 
Superior Type Company, Chicago. 

———o—a- 


CONNECTICUT VALLEY STATIONERS 
DISCUSS OUTING AND FALL PLANS 
At a meeting held on Tuesday, May 21, officers and 
members of the Connecticut Valley Stationers Associa- 
tion discussed plans for the organization’s annual out- 
ing and activities for the Fall months. The session, 
held at the 1711 Inn, Meriden, Conn., was followed by a 
dinner in the evening. 
—--? ——— 


STATIONERS CLUB OF MICHIGAN PLANS 
SUMMER OUTING 
At the regional meeting in Indianapolis last month 
Governor C. W. Leonard, of Leonard & Company, De- 
troit, announced that the Stationers Club of Michigan 
would hold its second annual summer outing on 
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POSTURE CHAIRS 
/ 


THE NEW “300” SERIES 


ALREADY BREAKING SALES RECORDS 


NEAT 

STURDY 
COMFORTABLE 
ATTRACTIVE 


No. 300 
ARM SWIVEL CHAIR 





No. 375 
SIDE CHAIR 


No. 325 
ARM SIDE CHAIR 





SOLD 


BY DEALERS ONLY neem ened 


ORDER YOUR SAMPLES TODAY 


These chairs are right up to the minute in design 
comfort and price. The No. 300 and No. 350 are 
equipped with Bassick Flotilt Irons and Ball Bearing 
Casters. Built of Tubular Steel with all joints neatly 
welded. Wide choice of colors of upholstery and 
enamels. Seats of resilient rubberized pads. 


Write today for full particulars. 


Sturgis Posture Chair Company 
STURGIS, MICHIGAN 




















Increase Summer Sales 


Use the NEW 
S-W Testinc PLaten! 


You can get a S-W Demonstrator Platen FREE! 
With this new means of analysing your cus- 
tomers’ typing needs you can definitely in- 
crease your off-season sales and profits. 








Superfine Testing Platen 


Density Density Density Density Density 
1 2 3 4 5 
Adding 1 to 3 2to6 6to9 9to 12 
Machines Copies Copies Copies Copies 


It's easy to scientifically prove to a typist what 
platen should be used for each typing job, 
whether it be for one carbon or a dozen, letter 
writing or billing. 


Let us explain how YOU can get one or more 
of these Superfine Testing Platens along with 
quantities of imprinted circulars for your direct 
mail work at no cost to you. 


* 

PARTS 
PLATENS 
MACHINES 
Rely on Shipman-Ward for genuine replace- 
ment parts for all makes of typewriters at man- 

ufacturers prices. 


Typewriters, Adding and Calculating 
Machines, all makes, rough or rebuilt. 


SHIPMAN-WARD 
MFG. CO. 


325 N. Wells St. 
CHICAGO 


“The Dealers’ Quality Supply House” 


Consolidated buying on Adding & 
Calculating Machines, Typewriters, 
Parts and Platens saves youmoney BAEZ ED La) 
and time. An Exclusive S-W MFG. CO.,CHICAGO 
Service. 





Of MARK 























OFFICE APPLIANCES 


Wednesday, July 17, at the Green Lake Country Club, 
which is located near Pontiac. All Michigan stationers 
and travelers covering the state were invited to par- 
ticipate. The principal event will be golf, but in addi- 
tion there will be swimming, boating, fishing, tennis, 
baseball and other sports including races. Prizes are 
to be provided for all events. The only charges will 


be a green fee of $1.00 and the cost of meals. 
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CHICAGO TYPEWRITER DEALERS 
SET PICNIC DATE 

The annual picnic of the Chicago typewriter frater- 
nity, sponsored by the Chicago Typewriter Dealers 
Association, will be held at Linne Wood, Morton Grove, 
Ill., on Saturday, July 13. 

The event will include a five-piece orchestra, an 
accordion player and clown for the amusement of chil- 
dren and adults, sports and athletic events topped off 
with a softball championship game for which a fine 
trophy will be awarded. Several other prizes will be 
on hand for forunate winners. 

A committee headed by Chairman George Dinger 
has completed arrangements to make the outing one 


to be remembered by all who participate. 
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NEW JERSEY STATIONERS ELECT OFFICERS 

The Stationers Association of Northern New Jersey 
last month elected the following officers to govern 
during the coming year: 

President, A. Arthur Oakley, A. Arthur Oakley, Inc.; 
vice-president, Charles Reed, R. W. Reed, Inc.; sec- 
retary, Rupert L. M. Jacobus, Edward Madison Com- 
pany; treasurer, Charles Weinacht, Charles Weinacht 
Stationery Company. Trustees are A. Siminoff, Colo- 
nial Office Supply Company; Martin E. Escoffier, Clin- 
ton Office Supply Company; Nelson T. Boise, Howard 
W. Boise, Inc. 








————0 2 
GF ATHLETIC BANQUET HELD 

Jack Staaf was general chairman of the annual ath- 
letic banquet of The General Fireproofing Company, 
Youngstown, Ohio, which was held April 18 at the 
company’s dining room. More than 300 persons who 
had participated in the GF athletic program during 
the past year were present and awards were presented 


to all championship teams of the company.—AK 
Sia Ee 


BALTIMORE STATIONERS CHANGE 
MEETING PLANS 
Previous plans of the Baltimore Stationers Associa-~- 
tion to hold a meeting on May 17, open to guests and 
featured by an elaborate program of entertainment, 
were abandoned and instead the meeting was open to 
members only, according to W. Booth Settle, secretary 
of the association. The program consisted of a general 


discussion of business matters. 
+ -. 


RUSSELL ADDRESSES YOUNGSTOWN C. OF C. 

Floyd M. Russell, traffic manager of The General 
Fireproofing Company, Youngstown, Ohio, was the 
principal speaker at a recent meeting of the local 
Chamber of Commerce. His address dwelt upon federal 
and state control of traffic rate structures.—AK 

a oie 
WIS-ILL CLUB NEWS NOTES 

Friday, April 26, was a busy day for the Club. Four 
new members were added—W. R. Luke and O. R. Strat- 
ton of Sengbusch Self-Closing Inkstand Company; 
Arthur D. Armstrong of Eagle Pencil Company and 
Gerry E. Dell of Southworth Company. Gordon Kick- 
els, The Globe-Wernicke Co., was appointed chairman 
of the golf committee. To work with him he selected 
Ben Powell, A. W. Faber, Inc.; Ben Allen, American 
Pencil Company; Leonard Rose, National Blank Book 
Company; Hy Linden, Ace Fastener Corporation; Al 
Baugher, The Carter’s Ink Company, and Joe Sunder- 
land, National Pencil Company. Herbert Walsh, presi- 
dent of the club last year, was present for the first 
time after a long illness followed by a vacation for 








| 








The stacking arrangement on the 
ffs steel card index cabi- 
nets is new and positive. Really 
holds the cabinets in line—‘‘no 
side or end sway”. One drawer 
in 12” and 15” lengths. Two 


drawer in 15” and 18” lengths. If 


you want steel card index cabinets 


that are quality thru and thru be 


sure to add 


THE WEIS MANUFACTURING COMPANY 


MONROE, MICHIGAN 
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Victory 
Fibre Board Transiers 


An improved type of storage case that will stand 
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i, Mh il the gaff and give universal satisfaction. Made 
mai from extra heavy fibre board with a water-resisting 
fl outside surface. Smooth, solid bottoms and tops 
| they slide without a hitch or catch; one lock 
wel wie locks it tight; they’re dust proof, reinforced and 
SD I copper stitched. No gummed tapes. Very much 
aan stronger than the ordinary case of this type. Will 
not fray out, dry out or become brittle like the 
every-day, corrugated fibre board. Madein 22 sizes. 
~ 
LCeOomomiy 
P| 
e 
Fibre Board Transtiers 
Cut the cost of storing important records for future 
reference. Made of extra heavy fibre board with 
reinforced corners, thus making a strong, sturdy Hl 
transfer case. Removable covers—no flaps, no Hl 
strings, no clamps, no bands—just the snug-fitting 
covers which makes them dust proof as long as a Hi —.. 
cover is on. Made in eleven standard sizes——a ' NO atin Size | Y = 
size for every office need. All twenty inches long nin ECONOMY STORAGE Case Hl 
and high enough inside to allow transfer of rec- RE-OnveR Z 
ords with tabbed guides. Ten sizes. Just fill ’em, ui i} 9991 
put the covers on and file ’em. a 
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Here’s the New 


All Green Steel Front 





—Nothing Better for the Money 


The shell on this Super Wizard is made from extra strong corrugated fibre board 
with heavy 30-point liners, plus a strong square inside reinforcing steel frame as 
well as an outside square steel collar, thereby doubly reinforcing front of shell. 
There is an extra piece of double lined board that fits into the back of the shell 
to square up and strengthen the back of each case. Quickly inserted after shell 
is set up. Steel clamp put on back of each shell provides method for holding 
cases in alignment at back, and metal locking pins hold cases in alignment at 
front. The drawers are also made from extra strong corrugated fibre board, 




































































sounemenemelill 
metal stitched on sides, metal reinforced along two top edges to strengthen and 
———— ° ° ° ° - ‘ rT: 
keep drawer sides in alignment. Adding the steel front makes the Super Wizard 
om drawers strong and durable. 
Letter size Super Wizards are 254 inches long, 134 inches wide and 11 inches 
high. Inside is 12 inches wide and long enough to hold approximately 5000 
letter size (84x11) correspondence papers. 
And don’t forget, the inside steel collars makes the shell non-collapsible and th> 
steel front and metal reinforcing along top edges of drawer, make the drawer 
strong and easy to operate. 
ites ‘izar 
as « W 7 a é 
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| | WIHT cones | | Fibre Board Transfers 
HHH mT 
i 
: | | | The outside shell of this Regular Wizard is made 
! il i] from extra strong corrugated fibre board with 
| i} heavy 30 point liners; has four front flaps which 
cninienennel | e . . 
: HAT turn in, thus strengthening the shell and improv- 
| Hi) ing its appearance. The trays or drawers are 
also made from extra strong corrugated fibre board; 
metal stitched on sides and four ply thick at each 











end—they cannot sag. Note the wide easy-grip 
drawer pull, which aids greatly in handling the 
drawers. Wizards come to you knocked down 

but are very quickly and easily set up without 
the use of tools. Make Extra Heavy Duty Wiz- 
ards by adding the front steel supports as shown 
in illustration, an aid to easy drawer movements. 

















































































































THE WEIS MANUFACTURING COMPANY 
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New York Office: at Chicago: Associated Stationers Supply Co. 


54-56 Franklin Street MONROE, MICHIGAN Boston: Adams, Cushing & Foster, Inc. 
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If your customers want steel 
desk letter trays, you can show 
them the new #& steel tray 
and know they are going to be 


satisfied. No rough edges, no 


sharp corners, corrugated bottoms 


and nicely finished in olive green 
baked enamel. Made 103" wide 


to take guide high filing folders. 


THE WEIS MANUFACTURING COMPANY 


MONROE, MICHIGAN 
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purposes of recuperation in the Southwest. The re- 
gional meetings at Rockford and Indianapolis, and the 
Plan for Hospital Care announced earlier, were dis- 
cussed. President Charlie Mueller, of the Joseph Dixon 
Crucible Company, was in the chair. 

Despite the absence of a large portion of the mem- 
bers due to the fifth regional meeting at Indianapolis, 
the Wis-Ill club gathering on Friday, May 10 at the 


Brevoort hotel mustered about fifteen. In the absence | 


of other officers, the secretary, Tom Gillice, functioned 
as chairman of the meeting. He called upon Gordon 
Kickels, chairman of the golf committee, who an- 
nounced that the first Wis-Il] Club tournament will be 
held on Friday, June 21, at the Bunker Hill golf club, 
Niles, Ill. Tee-off time is set for twelve o’clock noon. 
The price for tickets is three dollars. 


* * * 


At the May 17 meeting it was announced that the 
hospitalization plan had been adopted for the benefit 
of members because the quota of those signed up had 
been reached. William Austin, representative of the 
Plan for Hospital Care organization, was present and 
answered a number of questions for the benefit of the 
Wis-Ill Club members. 

A committee, consisting of Hy Linden, Ace Fastener 
Corporation; Ray Eichenlaub, Service Steel Products 
Company, and Charlie Mueller, Joseph Dixon Crucible 
Company, was appointed to consider the suggestion 
that lower dues be established for members of the 
Club residing outside of Chicago. 


————_9— 9 


WAHL STOCK REVISION AND MERGER IS 
APPROVED 


A proposed merger of The Wahl Company and its 
subsidiary, Eversharp, Inc., and a recapitalization of 
the parent organization were approved last month by 
stockholders. The vote was 120,907 to 3701, and the 
name decided upon for the new company is Eversharp, 
Inc., Chicago. 

According to the plan for readjustment of capital 
stock each share of seven per cent Wahl preferred 
stock with dividend accumulation of $80.50 will receive 
six shares of $20 par value five per cent cumulative 
preferred stock of the successor company and five 
shares of $1 par common stock. One share of the new 
common stock will be issued for each two-and-one- 
half shares of the present common. 

After directors were elected The Wahl Company 


then voted a dividend of $7 a share on the outstanding | 


seven per cent preferred stock to be paid June 1 to 
stock of record May 20. 

Officers are Ralph A. Bard, chairman of the board; 
Martin L. Straus, president; Joseph M. Strauch, execu- 
tive vice-president; Thomas Emerson, vice-president, 
and M. A. Clancy and W. I. Williams, both assistant 
secretary and assistant treasurer. Secretary G. D. 
Patterson was re-elected. 

ae ee 


WABASH SAMPLE INDEX SET AID FOR SALESMEN 


Measuring eleven and three-quarters inches wide by 
about four and a quarter high, and less than a half 
inch thick, the new sample set of index guides and 
folders used in the Alpha-Merical filing system is a 
convenient and potentially effective sales implement 
for dealers’ salesmen. The new set, put into circula- 
tion by the Wabash Cabinet Company, Wabash, Ind., 
last month, is hinged at the bottom with red plastic 
binding, which permits rapid flipping over of the vari- 
ous samples during a demonstration and sales talk. 
From the sample kit a salesman can develop his entire 
sales presentation, accurately picturing the filing sys- 
tem, whether large or small. In a minimum of space, 
the index set shows the various grades of materials 
and types of tabs available in the Wabash Alpha- 
Merical system. 
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GLIDER 
$950" 





vA LITY 
ENDURING 


When you sell ACE STAP- 
LING MACHINES, your 
customers are guaranteed a 
Lifetime of Faithful, Trouble- 
Free Stapling Service. 





ACE QUALITY insures 
Your Business and Profits— 
preserves Reputation and 
Goodwill, while doubtful 
products and experiments de- 


stroy customers’ confidence. 


Write for Deal ACE 
pits pawl eat STAPLE 
REMOVER 





s fi ok 
*EAST OF ROCKIES naite-panuumhe 60c 


torn papers. 


ACE FASTENER CORPORATION 





3415 WN. Ashland Ave., Chicago 


Makers of 
THE WORLD S west STAPLING MACHINES 
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MACHINE 
POSTING 


Is the toughest test of an index 
in today’s modern office, not 
only of its ability to speed the 
work of the operator, but also 
to resist the constant handling 





NUBIAN FIBRE 


is the ideal material and Steel 
Tabs with Celluloid Faced Al- 
phabetic headings combine to 
fully satisfy every requirement 


Exclusive Product of 





THE Wabash CABINET COMPANY 


FILING SUPPLIES EXCLUSIVELY, WABASH, INDIANA 
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SIXTH REGIONAL CONVENTION 
(Continued from page 52) 


point in his address, Mr. Block distributed a Mimeo- 
graphed form which he recommended for use by 
salesmen in securing useful information about pros- 
pects and customers. This form called for data on the 
kind of business of the prospect, its size, number of 
salesmen, number of customers, credit ratings, etc., and 
a limited inventory of office equipment and supplies 
in service. A wide column also included under the 
heading “Our Opportunity to Sell—What?” 


The Sales Institute 


The remainder of the afternoon was devoted to a 
sales institute under the chairmanship of Mr. Garvin. 
The first speaker was Harry Balch of the Quality Park 
Envelope Company, Chicago, who emphasized the 
necessity of training salesmen in order to garner the 
benefits of success. He pointed out that untrained men 
follow the lines of least resistance, and consequently 
show the least results. To be effective, a salesman 
must know his product, know his prospect and know 
the prospect’s needs. The address was summed up in 
the words “a good sales force is the life blood of a 
stationery store.” 

Further emphasizing the needs for knowledge on the 
part of salesmen, W. J. Boyd of Acco Products, Inc., 
suggested methods of securing the required knowledge. 
A basic source is the catalogues of manufacturers. An- 
other one is round table discussions where information 
and ideas are exchanged by members of the sales staff. 
A third source is representatives of the manufacturers. 
There is an interesting story behind every product in 
the stationer’s stock, Mr. Boyd concluded. By learning 
that story and dramatizing it in selling, the success- 
quotient of each salesman can be raised. 


Herbert J. Walsh of the Ace Fastener Company made 
a pictorial presentation of the four steps to a sale. 
He drew a circle on a blackboard to represent the 
negative and positive aspects of a sale. An arrow 
drawn from the center to a point at the top of the 
circle he designated as neutral. The first impression 
made by the salesman counts for ten per cent. If it is 
favorable, the arrow swings to the right. If unfavor- 
able, to the left. In the first case there is only ninety 
per cent of the way to go. In the second case, the 
salesman must travel one hundred ten per cent of the 
way to achieve success. The next step in the process 
of a sale is getting attention. It counts for fifteen per 
cent. The third step is creating desire, which counts 
for sixty-five per cent. If these three steps have been 
made successfully, the salesman has achieved ninety 
per cent of success. The remaining ten per cent con- 
stitutes the closing. If he fails to get the order, he 
goes back way beyond the neutral point and has a 
long road to travel before he can record success. 


The final address of the afternoon was presented 
by W. J. Dalton of Geyer’s Topics. His subject was 
“Advertising by Dealers.’ In the course of his interest- 
ing presentation, he made a number of suggestions 
concerning catalogues, newspaper advertising, direct 
mail and house organs, which can be used effectively 
by retail stationers. He recommended an advertising 
program rather than occasional entries into the field 
of advertising. 


Wednesday’s Proceedings 


Separate sessions were held Wednesday morning by 
the sixth district and the Illinois Booksellers and Sta- 
tioners Association. 

Following a governors’ breakfast for past and pres- 
ent governors and the general manager of N. S. A., 
the sixth district group met in the convention hall 
on the eleventh floor of the hotel, and the I. B.S. A. 
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Jack up your sales 
resistance, Elmer, or 
you'll walk out in 
a diving helmet 


HE clerk has some handsome hats but not a full range of sizes—and 

Elmer’s sales resistance is so low it doesn’t even show on the dial. So 
if you stick around for another 5 minutes you'll see Elmer leave with his 
head wrapped in hat. When Elmer’s wife sees him he'll go to a store that 
can fit him—he’ll just be out the price of a hat. But the same situation 
can be really serious in business when, for the same reason, a figuring 
machine is sold that doesn’t exactly fit the work to be done. 


IT CAN’T HAPPEN WITH MONROE 
Monroe has so many models it can fit any condition in any business. Take 
adding-calculators: Monroe has no less than 24 models! From the small, 
hand operated Model L to the great Model A-1, “master mind” of all auto- 
matic calculating machines. 


In short, only Monroe can give you the same precise “fit” in figuring 
machines that you have a right to expect in hats or shoes. 


There is a Monroe machine for every type of business figuring —adding-calculators, 
adding-listing, bookkeeping, check writing, and check signing machines. 


Lowest priced keyboard add- 
ing-caleulater on the market 
Model L. Multiplies, divides, 
adds, subtracts. Spot-proof keyboard. 
“Velvet Touch.”’ Light weight portability. 
Hand operated ideal for office or home. 


For easing the load of volume figures, 
Monroe Calculator A-{ has no equal. 
Completely t tic, with t tic 


short-cut multiplication — a 
new and unique time saver eke 





in mechanical figuring. 





MONROE CALCULATING MACHINE COMPANY, INC. - ORANGE, NEW JERSEY 
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2 overlooked a gold 
PEERLESS- IMPERIAL 
man showed. hum ! 


Dear Boss: Suppose we let Tony tell this in his own way. Herewith 
part of his letter: 

"You know how Jack and | get along? He started to complain 
about profits so | put him on the spot by asking how come he over- 
looked a gold mine right in his own back yard. 

‘What do you mean?' he asked a bit puzzied. 

‘Just this,’ | answered, ‘Why aren't you getting the big ribbon and 
carbon orders from your best accounts?’ 

He said he didn't know, had always imagined they were out of his 
reach. | told him to get his hat and we made some consumer calls. 
The P. A. of ———— (large automotive house) said darned if he 
knew why Jack couldn't get the business if his quality and prices 
were okay. | whipped out a few sheets of No. 7Iil. Then | showed 
him our No. 73. Man, this man was a stickler for quality. He had 
his girls run off a test against a half dozen competitive sheets. Then 
he asked the cost. Then he grunted and looked like a sphynx. Finally 
he grinned and said, ‘'Okay—imperial wins. I'll give you an order 
for 30,000 sheets of each and we repeat four or five times a year.’ 
How'm | doin'?" 

Dealers and Specialists?—are you hunting dimes while acres of 
diamonds go neglected under your very nose? If you have the remotest 


: entré with a large volume buyer get in touch with us at once. We 
will show you how to get some of the real, big juicy profits in this 
' business! 


MEET “HAL” NASON 


His many friends on the Pacific Coast 
will undoubtedly be glad to see his 
likeness, and recognize him as the 
Peerless Key man who has always given 
his best in constructive and sincere 


cooperation. 





PEERLESS KEY-IMPERIAL MFG. CO., INC. 
General Office & Factory: 409 Mulberry St., Newark, N. J. 
THE KEY MEN OF AMERICA.Manufacturers with the dealers’ viewpoint. 

BRANCHES: 
New York City, 321 Broadway Chicago, 19 South Wells St. 
Detroit, 803 American Radiator Building Los Angeles, 827 S. Main St. 





OFFICE APPLIANCES 


assembled on the mezzanine floor under the chairman- 
ship of J. Glenn McFarland. The latter meeting was 
specifically for those interested in bookselling. 

Governor Modene presided at the district meeting, 
which was devoted during the entire morning to an 
interesting program entitled “Information, Please,” and 
described as a “stationers’ quiz buster.” Following the 
plan which has proved so popular over the radio, sev- 
eral experts were seated on the platform and questions 
were asked by Governor Modene as master of cere- 
monies. Some sixty-five queries had been turned in 
by conventionites, and had been classified and reduced 
in number by weeding out the duplicates so that it 
was possible to have answers for most of them. The 
panel of experts consisted of Al Skibbe, Dan Hansen, 
Charlie Garvin, Bill Dalton and Joe Meek, executive 
secretary, Illinois Federation of Retail Associations. 

A fund of interesting and helpful information was 
made available to dealers who participated in the pro- 
gram. 

Wednesday Afternoon 

Under the chairmanship of Dan Hansen, the after- 
noon program got under way at about 2:30. 

Joe Meek was called upon to address the assembly on 
the subject “Breakers Ahead.’ He gave some interest- 
ing data on legislative activities at Springfield, and 
recommended strongly that stationers and office equip- 
ment dealers become personally acquainted with their 
legislators for the purpose of presenting them with a 
picture of the problems faced by stationers in the con- 
duct of their businesses. This method, he indicated, 
was much more effective than lobbying at the Capitol. 

At this point, Mr. Modene took over again and con- 
tinued the “Information, Please” program. About an 
hour was spent in this way before Al Skibbe was called 
upon as chairman of the nominating committee for 
the sixth district. The name of A. J. Markelz of The 
Book Shop, Joliet, was presented and the nomination 
unanimously approved. Governor Modene called Gov- 
ernor-Elect Markelz to the platform, who responded by 
the words, “Thanks, Gentlemen.” 

Dan Hansen assumed the chairmanship and an- 
nounced the address ‘Allied and New Lines for the 
Stationer” by General Manager Garvin. Mr. Garvin 
referred to nearly fifty lines of merchandise which 
have been included in the stocks of commercial sta- 
tioners during the past few years. He pointed out that 
there was no definite line of demarkation between 
what is appropriate and inappropriate for the sta- 
tioner to handle. A number of dealers present con- 
firmed this conviction by commenting upon their ex- 
periences with such seemingly non-stati-nery items as 
soft drinks and silk stockings. 

Following this final address of the convention, Al 
Skibbe presented the report of the Necrology Commit- 
tee, and the entire assembly stood in silence as a token 
of respect to those who had gone on since the last 
convention. 

W. M. Weck, Haines & Essick, Decatur, and secre- 
tary-treasurer of I. B. S. A., reported the financial 
affairs of the association to be in good condition. The 
Resolutions Committee under the chairmanship of 
Jess Sutton, Woodbury Book Company, Danville, ex- 
pressed the thanks of the convention to all those who 
contributed to the success of the event. The resolu- 
tions were unanimously adopted. 

The Nominating Committee of I. B. S. A., through 
its chairman, Fred Greenwood, presented the following 
slate of officers, which was unanimously elected: Presi- 
dent, Harry McFarland, McFarland Office Equipment 
Company, Rockford; executive vice-president, James 
Foster, Wirtz Book Store, Monmouth; first vice-presi- 
dent, William Styer, Dennison Manufacturing Com- 
pany; second vice-president, W. M. Weck, Haines & 
Essick, Decatur; secretary-treasurer, Harry Pinch, Uni- 
versity of Chicago Book Store, Chicago. The new ex- 














Copyright 1940, Art | 





ALL TOGETHER NOW! 


































OR the biggest sales opportunity on desks you have ever had. 
Where you can offer your prospect real advantages, you are 
in the driver's seat. 


That's why an ART METAL franchise is so valuable. Every ART 
i METAL dealer has certain distinct features to offer that create new 
buying interest. 





For instance, ART METAL makes the only complete line of 55’’ desks 
on the market. Where it is paramount to save space, this feature is 
invaluable to office managers. Then there is the exclusive Fold-O-Way 
typewriter shelf, which makes possible a 55” stenographic desk with 
standard size pedestals. ALL ART METAL desks—whether Airline or 
Mainliner—are made for top efficiency—to increase the ‘work flow” of 
the job at hand. Their modern, functional design makes these desks 
good-looking as well as practical. 


And now ART METAL offers a new sales help to its dealers. It is 
the Manual of Desk Layouts—a booklet showing actual drawer plans 
for arranging ART METAL desks most efficiently for specific functions. 
If you haven't turned in your tequisition for this valuable selling 
manual, it will pay you to do so at once. 


ART METAL is pulling for its dealers, and the dealers are pulling 
along, too. So it's ALL TOGETHER NOW for the biggest sales year 
you ve ever had! 


| ART METAL CONSTRUCTION COMPANY 
JAMESTOWN, NEW YORK 
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Recommend 
for Effective 
Concentration if aes 


JASPER 
CHAIR 
COMPANY 


Leather Upholstered 
Office Chairs 


The comfort and correct posture provided by these 
fine chairs help to eliminate distracting elements, 
assist in settling to work with positive directness 
and determination — clearing the view to success 
ahead! 


With the excellent JASPER CHAIR CO. line, you 
are selling purpose and progress, working in line 
with the powerful ideas that are moving to build 
an enduring prosperity. More generous concep- 
tions of quality and value are the basis of this line. 
Genuine walnut woods (and an interesting series 
in birch), genuine leather upholstery in an exten- 
sive array of colors and grades are made up in a 
variety of attractive designs appealing to the di- 
vergent tastes among business men. 


We also manufacture all wood executive office 
and posture chairs in solid walnut, quartered oak, 
plain oak and birch, walnut or mahogany finish, 
also tablet chairs and stools, described in our cur- 
rent catalog. 

Dealers who have displayed and recommended 
JASPER CHAIR CO. chairs, testify to their merit. 
Contact our nearest representative or write us 
direct. 



























JASPER CHAIR CO. 


JASPER, INDIANA 
REPRESENTATIVES 


Geo. A. Litchfield, Sales Mar. 


W. H. Brown, (Chicago-Midwest), James S. Fowls, (Southern 
6708 Glenwood Ave., Chicago 3414 Euclid Heights Blvd. ga SAR CQ 
Phone ROGers Park 3644) Cleveland, Ohio A . 
S. H. McDonald (West) R. J. Freeman, (Eastern) E. W. Thomas, (South YASPER. ine 
5 eAF , west), 3004 Mountain 
405 Orpheum Bldg 505 Fifth Ave. Ave., Apt. No. 2 


Seattle, Wash New York, N. Y. Birmingham, Ala 
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ecutive committee consists of Dan Hansen, chairman; 
A. J. Markelz, Sam Beck, S. W. Beck Company, Elgin; 
Charlie Mueller and Maynard Westring, Mid-City Sta- 
tioners, Inc., Rockford. 

Between business sessions and all other scheduled 
events, the Wis-Ill House of Friendship was in full 
operation. President Charlie Mueller, Secretary Tom 
Gillice and Treasurer Ray Eichenlaub, with the active 
assistance of all Wis-Illers present, made the House of 
Friendship an unusually pleasant part of the conven- 
tion. 

A bridge luncheon was held for the ladies at the 
Rockford Women’s Club Tuesday. 

The silver anniversary banquet held Wednesday eve- 
ning will long be remembered. Because of their at- 
tendance records and constant helpfulness in the 
affairs of the I. B. S. A., former Presidents Fred Green- 
wood and Will Johnson were asked to be co-toast- 
masters. Their codperative activity proved to be an 
unusual feature and added to the hilarity of the occa- 
sion. After the various celebrities at the head table 
were introduced, the Rockford Men’s Singers, spon- 
sored by the Parker Pen Company, filed into the ban- 
quet hall and presented a number of choral composi- 
tions to the delight of the banqueteers. 

Among the pleasant things announced during the 
evening were the silver wedding anniversary of Mr. 
and Mrs. Dan Hansen, and the thirty-third wedding 
anniversary of Mr. and Mrs. John Carroll. Appropriate 
gifts were presented to each couple. 

A few words by President-Elect Harry McFarland 
concluded the formal part of the evening’s program. 
The rest of the time was given over to dancing and 
good fellowship in the House of Friendship. 

Under the editorial management of Bill Dalton, an 
attractively Mimeographed daily paper was issued 
Tuesday and Wednesday evenings, under the title 
“Grapevine Telegraph.” An informative sub-title read 
“News other papers just don’t get.” On the last page 
of the Wednesday issue, the following acknowledgment 
of service rendered by various people and organiza- 
tions appeared: Orchestra and entertainment—Hall 
Brothers, Inc., Rustcraft Publishers, Stanley Manufac- 
turing Company, Norcross, Gibson Art Company and 
The Buzza Company; banquet decorations—Dennison 
Manufacturing Company; registration books—P. F. 
Volland Company; cards for luncheon—United States 
Playing Card Company; editorial work—Bill Dalton, 
Geyer’s Topics; House of Friendship—sponsored and 
operated by the Wis-Il] Club; paper for programs— 
Rockwell-Barnes Company; paper for the daily issues 
of “Grapevine Telegraph” — Southworth Paper Com- 
pany. 

Wis-Ill Club Meets at Rockford 

While the dealers at the Rockford convention were 
holding a closed meeting the Wis-I]] Club had a spe- 
cial meeting of its own to which non-member travelers 
also were invited. President Charlie Mueller of Joseph 
Dixon Crucible Company was in charge. A motion was 
made and adopted to the effect that the club have 
meetings at regional gatherings in the fifth and sixth 
districts. It was provided also that meetings be held 
at the national convention when it occurs in Wis-IIl 
Club territory, travelers from other districts to be in- 
vited. 
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DAYTON FIRM IN NEW HANDS 


The Miller Stationery Company, Dayton, Ohio, has 
been taken over by Walter W. Boehmer and George J. 
Schmieg and the name changed to The Miami Station- 
ers, Inc. The officers of the new firm are Mr. Boehmer, 
president; Mr. Schmieg, vice-president, and Richard 
H. Grant, Jr., treasurer. Messrs. Boehmer and Schmieg 
were formerly associated with The Roth Office Equip- 
ment Company of Dayton. Mr. Grant is manager of 
Reynolds & Reynolds Company, lithographers and 
manufacturing stationers. 


NEW 
CATALOG 


Be sure to write at once for your 

of the latest complete “M. & V.” cata- 
log, crammed to the covers with vital 
merchandising information thatwillhelp 
you do a better job than ever with our 
famous “MATCHED PACKAGES”. 
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Royal offers your salesmen 
new markets . . . new op- 
portunities for more orders 
and more profits! Now 
your men can sell furniture 
for rest rooms, lounges, 
recreation rooms, recep- 
tion and display rooms, in- 
dustrial cafeterias, etc. 
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DISTINCTIVE 
FURNITURE 


Royal chairs, settees, 
tables, stools, lounges, fac- 
tory seating give you an 
unlimited opportunity to 
get business. Royal pres- 
tige gives you a sales’ pref- 
erence. 


Royal Offers Rich Markets— 


1. Every professional and busi- 
ness office. 


2. Every retail establishment. 


3. Every industrial organiza- 
tion. 


4. Every institution (hospitals, 
schools, colleges). 


5. Every municipality and the 
State Purchasing Depart- 
ment. 














6. Every club, lodge, hotel or 
amusement place. 


ROYAL METAL MFG. CO. 


187 N. Michigan Ave., Dept. C, 
CHICAGO 


New York-Los Angeles - Toronto 


ont 


Write for Royal's 
special dealer plan. 


Ropal 


METAL FURNITURE since 1897 
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R. S. GILDART 
Ralph Sawyer Gildart, for the past eighteen years 
advertising manager of The General Fireproofing 
Company, Youngstown, Ohio, died May 8 from the 


effects of a cerebral hemorrhage suffered a few days 
previously. He was in his fifty-sixth year and passed 





| away in his home at North Lima. 


Born in Stockbridge, Mich., on January 5, 1884, Mr. 
Gildart was the son of the late William B. and Hen- 
rietta Sawyer Gildart. His earlier years were spent in 
acquiring a good education which included graduating 
from the Albion college and the Rose Polytechnic 
He joined the General Fireproofing Com- 
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THE LATE R. S. GILDART 


unusual ability and deftness in the advertising depart- 
ment of the business, these traits being aptly demon- 
strated when, in 1936, Mr. Gildart won first prize for 
the best display of merchandise at the National Sta- 
tioners Association convention in Chicago that year. 

Mr. Gildart was prominently connected with several 
businessmen’s organizations in Youngstown, and chose 
for his hobby cultivation and care of the gardens and 
farming acres around his North Lima home. Each 
year, however, he took his family to Canada on a 
fishing trip. 

His fraternal activities were numerous. He was a 
member of Alpha Tau Omega fraternity, and was a 
thirty-second degree Mason, belonging to Sulgrave 
lodge, F. & A. M. He also held membership in Post 
No. 15 of the American Legion, the Youngstown Indus- 
trial Marketers, the Chamber of Commerce and the 
Plymouth Congregational church. 

Surviving Mr. Gildart are his widow, Mrs. Cordelia 
Look Gildart, to whom he was married in 1920; a son, 
Thomas F., at home; three brothers, Emerson C., of 
Utica, Mich., William H., of Carroll, Mich., and Captain 
Charles R., of Fort Clayton, Panama Canal Zone, and 
one sister, Mrs. Ethel Gildart Fowler, Albion, Mich. 

In honor of Mr. Gildart’s eighteen months service 
overseas during the World War, he was buried at 
Arlington cemetery, Virginia, with full military honors. 
After the funeral in North Lima, the body was escorted 
to the train by an honor guard of American Legion 


members. 
+ - | 


CHARLES SIEBER 
Charles Sieber, eighty-two years of age, and probab- 
ly longer continuously engaged in the manufacture of 
loose leaf systems in this country than any other per- 
son, died May 1 at his home in Webster Groves, Mo., 
where he had lived for more than fifty-three years. 
Mr. Sieber was one of the founders of the Sieber & 


| Trussell Manufacturing Company, St. Louis, long ago 
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nf Neva-Clo: | J-30 Stapling Plier 


The MACHINE of a THOUSAND fastening uses. 


This little giant of a Stapler will do anything that 


any machine of equal capacity can do. PLUS hun- 
dreds of fastening jobs that can only be accom- 
plished with a Plier-type machine. 





trate its many uses on their calls, volume sales 


will help boost your profits and the repeat Staple 


business gives you constant turnover. 
Due to the quality of workmanship, utility of the 


In addition, you get full cooperation from the 
NEVA-CLOG people with displays, circulars, 
device, the “stand-up-ability” and the all around blotters and other sales helps to maintain your 
handiness of the machine, plus the mighty fine promotional efforts. 
cooperation of NEVA-CLOG dealers, this model 


is the best selling machine in the NEVA-CLOG 
line. 


Why not get the whole story? It will be well 
worth your while. WRITE 
At its low price of $3.00 for a QUALITY ma- 


chine you experience no consumer price re- 


NEVACLOG PRODUCTS, Inc. 
sistance. If your outside men will demons- 


BRIDGEPORT, 


CONN. 
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COLE’S ALL STEEL 
LETTER FILE 2.49" 


; 
121,” high x 14” wide x 2414” deep 





| Display this new, low priced, steel transfer case in your window. 
You will soon find a marked increase in your transfer case business. 
The local retail price for the letter size is only $2.49. 


COLE’S STEEL FILE in legal size. . . . . $3.29* 


*These are local prices. Other zones have higher 


list prices and proportionately longer discounts. 


COLE STEEL EQUIPMENT CO., Inc. 


DIVISION OF PRONTO FILE CORPORATION 


349 BROADWAY NEW YORK 
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liquidated, which produced one of the first loose leaf 
price books and established one of the first complete 
lines of loose leaf account and record books. He later 
founded the Sieber Products Manufacturing Company, 
St. Louis, of which he was president and treasurer 
and with which he was actively connected to the day 
of his death. The company fared well from the be- 
ginning and Mr. Sieber considered with satisfaction 
the use of his special binders in all U. S. embassies and 
legations and on all U. S. battle ships and submarines. 

In extensive travels abroad in the interest of his 
pusiness Mr. Sieber visited many countries. Expe- 
riences which afforded pleasant recollections for his 
later years. 

Charles Sieber was a man of fine character. In office 
and factory as in his way of life he maintained his 
high standards. His many friends will regret his pass- 
ing. 

He is survived by three sons, Harry M. of Washing- 
ton, Edward S and Charles J. Sieber, and three daugh- 
ters, Mrs. Charles E. Bennett, Coral Gables, Fla.; Mrs. 
A. J. Orbach, Plainfield, N. J., and Miss Florence Grace 


Sieber. 
‘+ -- > 


R. P. KELSEY 

Robert P. Kelsey, vice-president and treasurer of the 
St. Paul Book & Stationery Company, St. Paul, Minn., 
died May 16 in his sixty-fifth year. Mr. Kelsey had 
been connected with his company for the past forty- 
five years. 

Born in Leroy, Genesee county, New York, Mr. Kelsey 
went to the Twin Cities fifty-two years ago. He was a 
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member of the St. Paul Athletic club and the St. Paul 
Rotary. 

Surviving are the widow, Mrs. Mabel Kelsey; two 
sons, Robert and James Kelsey, and a sister, Mrs. 
Arthur B. Whitney, of Minneapolis. 

Funeral services were held in the Olivet Congrega- 
tional church of St. Paul, followed by interment in 
Lakewood cemetery, Minneapolis. 

tok + 
R. A. STONE 

Raymond A. Stone, one of the veteran typewriter 
dealers of San Francisco, and a representative of the 
Ames Supply Company in the Bay City, died April 10, 
following an illness of a few weeks. 

Mr. Stone was well-known to the office machine in- 
dustry in Northern California, having started in busi- 
ness in 1911 as a mechanic for the L. C. Smith agent 
in San Francisco. Some time later he, together with 
his brother, Rockwell, went into business as the Stone 
Typewriter Ribbon & Manufacturing Company. In a 
short time another change was made and the firm 
became the Stone Typewriter Company. In 1938 Ray- 
mond Stone bought out his brother’s interest in the 
company and operated it alone. 

He is survived by his widow, Mrs. Grace F. Stone; 
two daughters, Claire E. and Grace M. Stone; three 


You can bat 
it around 








» & might not be able to bat a Canco 
wastebasket as far as a baseball. 


But you can bat it as hard. 


Cancos are probably the sturdiest, longest- 
lasting wastebaskets there are. That’s because 
of their durable, fortified-meta! construction. 


Add to that their nice-looking, lithographed 
finishes in colors or wood-grains, and you have 
a line of wastebaskets that sell—FAST. 


Canco wastebaskets give your customers 
what they want and make you money. So get 
all the facts and prices. Write now! 





x AMERICAN * 
CAN COMPANY 


CITY PARK AVENUE & HAMILTON STREET 
TOLEDO, OHIO 




















@ Through your field men... by 
display in your showroom... you can 
make these practical, attractive, low- 
priced Lyon Cabinets accelerate Sum- 
mer sales. 

All three items—particularly the new 
Gun Cabinet - have top executive ap- 
peal. They will be bought by men with 
money to spend for use in private 
offices, home game rooms, etc. They 
bring your store and your service to 
the direct attention of influential men 
your salesmen seldom have an oppor- 
tunity to solicit directly. 

Each cabinet is a big value—and a big looking value —at 
prices that allow you a decidedly satisfactory profit. With your 
order of display samples, we furnish — without cost to you— at- 
tractive circulars and striking display price tags... imprinted 
with retail prices you specify. Mail coupon today for particu- 
lars. LYON METAL PRODUCTS, INCORPORATED, Aurora, Ill. 


LYON 


OFFICE 
EQUIPMENT 
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LYON METAL PRODUCTS, INCORPORATED 
2806 River Street, Aurora, Illinois 


Send prices and particulars on executive-appeal cabinets. Also details | 
on your free point-of-sale advertising cooperation. | 


Name ee eee ee 
Address : danas i 
City State 
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sisters, Clara Burns, Lois Foy and Kate Trippe, and 
the brother, Rockwell. He was a native of San Fran- 
cisco and member of the Holy Name Sodality of Mis- 
sion Dolores church. 

ok + 


4 
F. W. BRIDGES 

Death ended a notable career on March 14 with the 
passing of Frederic W. Bridges, chairman of F. W. 
Bridges, Ltd., Croydon, England, publishers of The 
British Stationer and several other journals. Mr. 
Bridges passed away at his home in Woodford, in his 
eighty-first year. 

Beginning his early training in Australia and New 
Zealand, where he represented a number of trade jour- 
nals, Mr. Bridges went to England in the early nineties 
where he acquired two publications now known respec- 
tively as The Hardwareman and The Carton Magazine, 
with which latter journal was then incorporated The 
British Stationer. Since 1920 the stationery magazine 
has been published as a separate monthly publication 
and has become the official organ of the Stationers 
Association of Great Britain and Ireland. 

The promotion and organization of trade and tech- 
nical exhibitions won the active interest of Mr. Bridges 
some years ago and he successfully launched a number 
of them, including the Engineering and Marine, the 
International Laundry and Allied Trades, the Interna- 
tional Foundry Trades, the Gas and Electrical Trades, 
the Stationery and the Music Trades. 

In these enterprises Mr. Bridges had the active co- 
operation of his two sons, F. H. and K. W. Bridges, 
who were recently appointed managing directors of 
their respective companies. 

Mr. Bridges was also chairman of James Cond, Ltd., 
printers of his several journals, and was actively asso- 
ciated with a number of other business organizations 
in Great Britain. In addition to his two sons Mr. 
Bridges is also survived by a daughter, who is principal 
of the Gowan Lee school for girls at Woodford. His 
wife died several months ago. 
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W. J. LEATHER 

William J. Leather, thirty-eight, manager of the 
New York office of the Woodstock Typewriter Company 
at 377 Broadway, died May 17 at the Post-Graduate 
hospital, New York, after an illness of four weeks. 

Mr. Leather had been associated with the Woodstock 
Typewriter Company since 1936, and previously had 
served for twelve years as Salesman for Remington 
typewriters. He was born and educated in Brooklyn 
and resided in that borough at 12 Colonial Gardens. 

Surviving are his widow, Mrs. Amelie Leather; one 
daughter, Anita, and three brothers, Basil, Harold 
and Peter Leather. Funeral services were conducted 
May 20 at the Fred Herbst Sons Memorial in Brook- 
lyn, and burial was in Green-Wood cemetery, Brook- 
lyn.—_NJNS 


L. J. BUSHNELL 

Lynn J. Bushnell, bookkeeper for The Finzer Com- 
pany, Seattle, Wash., died April 5 of heart failure fol- 
lowing an attack of influenza at his home. 

Mr. Bushnell, identified with the office equipment 
business for over ten years, was active in American 
Legion and civic affairs and was a school director in 
his district. He is survived by his widow and a son, 
Lynn, Jr.—ATW 

bok + 
E. SCHOONMAKER 

Ellis Schoonmaker, secretary-treasurer of the Edge- 
water Manufacturing Company, makers of office sup- 
plies, New York City, died last month at his Hasbrouck 
Heights, N. J.. home. He was in his sixty-fifth year. 

Active in civic affairs, Mr. Schoonmaker had been a 
resident of Hasbrouck Heights since 1906. He had been 
on the consistory of the First Reformed church of his 
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Display the Yellow Box Line! | crs 


9] 


A complete 
variety of sizes 
and types 


PINS 





Time-saving is the secret of its success 


Why does the Ye//ow Box Line sell? 

Because a complete line makes a better display 
. . . because your customers are familiar with its 
appearance on your counter . . . because one item 
suggests another in a series of sales. 


Why does it keep on selling? 

Because it saves time for your customers. . . be- 
cause there are no defective items in the Yellow 
Box .. . because the count is full, and each item 
constructed for easy convenience. 


Standardize on the complete Ye//ow Box Line! Watch 


it speeds sales of related items — how it saves you 


money by simpler bookkeeping and ordering how 
it makes money for you all along the line! Start to 
build on it today — write us for details. 


FASTENERS 
THUMB TACKS 
STAPLES 
HOOKS 


‘~~ and related items 
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The Home of The Famous Yellow Box Line 


OAKVILL 


COMPANY 


Division of Scovill Manufacturing Company 
Waterbury, Connecticut 
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THERE ARE TWO PARTS TO EVERY 
DESK SALE 













For EVERY SALE of a Style-Master Steel Desk there’s an average 
sale of $46.42 of accompanying “Y and E” merchandise. Folders, 
guides, executive data control files, card records, card guides, etc., 
are a prime necessity to take full advantage of the efficiency planned 
interior. Much of this is repeat business that comes around regu- 
larly every transfer time. 

So distinctive and individual is Style-Master design plus the 
Neutra-Tone gray finish that the sale of files, tables, chairs, tele- 
phone stands, wastebaskets, etc., follow automatically. The sale 
of a complete color-harmonized suite is the rule—not the exception. 
The fact that Neutra-Tone gray is the first advance in office finish 
since the introduction of olive green is a powerful factor in 
increasing your sales. 

Remember “Y and E” Style-Master Steel Desks are but one of 
the many profit producing advantages of the “Y and E” Franchise. 


FOREMOST FOR Coe sixty YEARS 
YAWMAN“'0 FRBE MFG.(0. 


1059 JAY STREET e ROCHESTER, N. Y. 
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home town for twenty-eight years and served as dea- 
con and elder until 1935. For eighteen years he was 


superintendent of the Sunday school and took a major | 


part in financing the present church building. 

Mr. Schoonmaker was a member of the Hasbrouck 
Heights Board of Education and a director of the Has- 
brouck Heights Building Loan & Savings Association. 
When the local bank was organized in 1920 he was 
elected vice-president and was also associated with the 
Park Development Company 

Surviving are the widow, Mrs. Jennie W. Schoon- 


maker, and two sons, Dr. Milton J. Schoonmaker and | 


E. Harold Schoonmaker. 
+ - - 


B. J. TRAWICK 

Benton J. Trawick, for more than twenty years 
associated with Remington Rand, Inc., and at the time 
of his passing district typewriter sales manager at 
Macon, Ga., was killed in an automobile crash the 
latter part of April. 

Mr. Trawick joined the Remington Typewriter Com- 
pany as a service man at Macon in 1920. From that 
beginning he worked his way up through successive 
positions as salesman, maintenance inspector and 
senior salesman to district manager in charge of the 
Macon office. 

A native of Donaldsonville, Ga., Mr. Trawick was 
in his fortieth year at the time of his death. He had 
spent most of his lifetime in Macon and lived on 
Crest Hill road in that city. He is survived by his 
widow, the former Lottie Donaldson, of Buckhead, 
Ga.; three children, Benton J., Jr., Jeannine and Jack 
Trawick; four brothers, Claude, G. V., E. V., and Perry, 
and a sister, Mrs. Thomas Cowart. 
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H. F. STEINKE 

Henry F. Steinke, for many years office manager for 
W. E. Finzer Company, Portland, Ore., died at his home 
on April 17 after a long period of poor health. 

About two years ago Mr. Steinke was taken seriously 
ill. Although he improved in health and was able to 
return to work, he never entirely recovered and during 
the last year he was active about half the time. He 
worked for the same company for over twenty-one 
years and had many friends in the office equipment 
trade. 





Mr. Steinke, who was sixty-three years old, is sur- | 


vived by a brother, Robert T. Steinke, of Portland; 
a daughter, Mrs. William J. Bruce of Palo Alto, Calif., 
and two grandchildren.—ATW 


Tr hb + 
L. L. PIERCE 


Louis L. Pierce, service manager for the Albany, N. Y.., | 


branch office of the Underwood Elliott Fisher Com- 
pany, died suddenly of a heart attack May 4 in a hotel 
at Harrisburg, Pa., where he had gone to confer with 
a real estate agent on the sale of some property he 
owned there. He was in his sixty-first year. 

Mr. Pierce had been affiliated with Underwood’s 
Albany office for five years and resided at 180 Delaware 
avenue, Albany. He is survived by one son, Asa L. 
Pierce of Rockford, II]. 


Funeral services were conducted May 8 from Tebutt | 


Memorial chapel in Albany, with the Rev. George A. 
Taylor of St. Paul’s Episcopal church officiating. 
NJNS 
+ + + 
MRS. L. C. BOWLES 
Sincere sympathy has been extended to Jesse C. 
Bowles, president of the Northwest Envelope Manufac- 


turing Company, outstanding envelope organization in | 


Seattle, Wash., on the recent death of his wife, Mrs. 
Louise C. Bowles. Death was due to an injury suffered 
two years ago while she was on the family yacht. 
The wife of the head of the envelope company died 
at a Bellingham, Wash., hospital where she had been 


93 


Saves Time and 
Prevents Costly 


“Copy” Mistakes 






























Sales Managers, Engineers, 
Doctors, Credit Departments, 
Accountants, Advertising De- 
partments are using FOTO. 
COPIST for quick, accurate 
copies of records, drawings, 
book or magazine pages, 
X-Rays, invoices, leases, etc. 

This remarkable new 
appliance combines recent 
American scientific develop- 
ments that make it possible 
to copy anything by re- 
flected light on specially sen- 
sitized paper. . . . No dark 
Sieaat? room or light-proof box is 
a required to finish FOTO- 
mR COPIST copies. Distributors 
and dealers are wanted to 
meet unusually large oppor- 
tunities. Write for complete 
information. 


UTA | 


This shows FOTO- 
COPIST complete. 
Folded it is no larger 
than suitcase. Easily 
carried. Plugs into 
any 110 Volt outlet. 





FOTOCOPIST CORPORATION OF AMERICA 
FIRST CENTRAL TOWER BLDG. 
AKRON, OHIO 
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37th Annual 


NATIONAL 
BUSINESS SHOW 


America’s Efficiency Exposition 


GRAND CENTRAL PALACE 


NEW YORK 
CITT 


October 28 to November 2, Incl. 





1 P. M. to 10 P. M. Daily 


The National Business Show is the 
open door through which business- 
men of the nation seek the means to 
greater executive efficiency. Through 
this door manufacturers of office ma- 
chines, equipment and systems find 
increased markets. Plan now to share 
the opportunities available when the 
doors of the 37th annual Show open 
on October 28, 1940. 


NATIONAL BUSINESS SHOW 


Frank E. Tupper, Manager e Phone Cortlandt 7-1392 


50 CHURCH ST. NEW YORK CITY 
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confined with a fractured vertebra ever since June, 
1938, when the accident happened. 

A resident of Seattle for thirty-eight years, Mrs. 
Bowles was prominent in Seattle, Wash., and Portland, 
Ore., club and social circles. Besides her husband, she 
leaves a daughter, and a son, as well as a sister, Mrs. 
Luca Kinnan, all of Seattle. Entombment was in 
Washelli mausoleum, with private services——CML 

+ i 
LEWIS GOWEN 

Lewis Gowen, founder and secretary-treasurer of the 
Illinois Office Supply Company, Ottawa, Il., died April 
15 at St. Joseph’s health resort near Wedron, Ill. He 
jas seventy-nine years of age. Mr. Gowen was a noted 
philanthropist and business leader and took pride in 
a deep friendship of many years’ standing with a large 
number of Illinois public officials. 

+ ob 
C. G. DAVIDS 

Cortland Guy Davids, vice-president and director 
of the Thaddeus Davids Ink Company, New York City, 
died last month in the Mount Vernon hospital. Mr. 
Davids lived at Bronxville and is survived by his widow, 
Mrs. Ruth Seymour Davids; a daughter, Mrs. Richard 
Rankin, and a son, Guy Davids. 


+ + -& 
CLIFFORD LANDON 
Clifford Landon, sixty-two, operator of the Landon & 
Sons Bookstore, Ada, Ohio, for the past thirty-seven 
years, died April 20. Mr. Landon was Known to thous- 
ands of men and women who had attended Ohio 
Northern University during the years he operated his 


s 


| store. —AK. 


+ - -f 
R. P. LYNCH 
Raymond P. Lynch, owner of the Syracuse Adding 
Machine Company, Syracuse, N. Y., and prominently 
connected with affairs of the Veterans of Foreign 
Wars, died last month following a heart attack. He 
was in his forty-third year. Mr. Lynch is survived by 
his widow, Mrs. Margaret Norris Lynch, who will con- 
tinue the business; three daughters, Mary Helen, 
Margaret Ann and Constance Theresa; a brother and 
two sisters. 
2 
CLARK-PEEPER COMPANY IN NEW HOME 
The Clark-Peeper Company, St. Louis, Mo., an office 
furniture and filing supply company, has expanded its 
sales operations, moving to 1121-25 Olive street, where 


| it will have 21,000 square feet of floor space. The firm 
was formerly located at 312 Locust street and the new 


quarters gives the company an increase of forty per 
cent in floor space. 

Founded five years ago by Henry W. Clark and 
Charles Peeper, the firm has enlarged its facilities on 
three occasions. For the sake of brevity the firm will 
be known as Clark’s. 

The first floor of the building leased will be given 
over entirely to all new wood and Steel office furniture 
and filing supplies, with the office and duplicating ma- 
chine department on the balcony. The office furniture 
refinishing department will be on the second floor and 
the display of reconditioned furniture and filing equip- 
ment on the third floor. The basement will be used for 
storage of Mimeograph papers and filing supplies. The 


| building has passenger and freight elevator service and 


large street window display space.—HB 
- —->-—__- 
DR. SCAT ANNOUNCED SPECIAL DEAL 

The Dr. Scat Chemical Company, 178 North Franklin 
street, Chicago, makers of the Dr. Scat typewriter 
cleaner and refinisher, has announced a special deal 
whereby dealers can furnish their customers with a 
humidor of fifty Philip Morris cigarettes. Full par- 
ticulars and descriptive literature on the offer will be 
supplied to dealers on request. 
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The NEW STANDARD 


A fine steel desk, built to government 
specifications, with an inherent and 
built-in ruggedness which admirably 
suits it to the rough, hard usage of 


general offices and industrial plants. 
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SECURITY STEEL EQUIPMENT CORPORATION - AVENEL -N- J- 


The ADMINISTOR 


A new and outstanding contri- 


bution to office efficiency and 
present-day design— incorpor- 
ating in its features, the utmost 
in perfected function with the 
styling of modern America. 


The PRESIDENTIAL 


In these dignified pieces of period 
design, is exemplified a grace and 
distinction which has set a new 
“high” in modern office equip- 
ment—luxurious comfort—which 


enhances beautiful surroundings. 
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ACME FLexoLie 


Originally designed for Telephone 
Company INFORMATION SERV- 
ICE...where speed, compactness 
and great capacity are essential. 
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Write for complete information regarding the ACME Franchise and . . . the new 


Flexoline Catalog. 
Pidase el cataélogo complete que contiene todo el renglén ACME de Equipo de 


Archivos Visibles. 






Acme does nat sell in 
with its franchised dealers 


ACME VISIBLE RECORDS sn 


122 SOUTH MICHIGAN AVENUE - CHICAGO, U. S.A. 


WORLD'S LARGEST EXCLUSIVE MANUFACTURERS 
OF VISIBLE RECORD EQUIPMENT 


Horbeyko Andrei | Say oe 3 
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A.M.A. ISSUES BOOKLET SERIES 

The American Management Association, 330 West 
Forty-second street, New York City, has recently pub- 
lished a series of four booklets dealing with new devel- 
opments in office management. 

“Progressive Office Management Policies” is the gen- 
eral heading of the first booklet which contains the 
following subjects: “Performance Standards in Office 
Operations,” by R. E. MacNeal, The Curtis Publishing 
Company; 
by F. L. Rowland, Life Office Management Association, 
and the “The Technique of Improving Office Methods,” 
by Robert Bruce, American Telephone & Telegraph 
Company. The three remaining booklets, their sub- 
jects and authors are as follows: 

“Attitudes and Emotional Problems of Office Em- 
ployes.” “Employer-Employe Relations in the Office,” 
by Harold B. Bergen, McKinsay & Company; “Dealing 
With Emotional Problems in the Office,” by Lydia G. 
Giberson, Metropolitan Life Insurance Company; 
“Creating and Maintaining Employe Interest in Pub- 
lic Relations,” by F. L. Hallock, Consolidated Edison 
Company of New York, Inc. 

“Employe Selection—Salary Administration.” 
den Abilities of Clerical Workers,’ by Guy W. Wads- 
worth, Jr., Southern California Gas Company; “Salary 
Standardization,” by L. C. Lovejoy, The Fisk Rubber 
Corporation; “Salary Administration Plan for Factory 
Supervision and Staff,” by N. D. Hubbell, Eastman 
Kodak Company. 

“Office Equipment and Record Keeping.” 
lem of Records,” by Robert W. Wythes, RCA Manufac- 
turing Company, Inc.; “New Developments in Duplicat- 
ing Equipment,” by W. Everett Jones, Penn Mutual Life 
Insurance Company; “What’s New in Tabulating 


Equipment,” by C. E. Willows, Penn Mutual Life Insur- 
ance Company; “Recent Developments in Accounting 
Machines,” by J. F. Twomey, National Dairy Products 


Corporation. 
These booklets sell for $1.00, 50 cents, 
75 cents respectively. 


75 cents and 
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RICKEY-DICKINSON 

Miss Jo Dickinson, secretary of the L. C. Smith & 
Corona Typewriters, Inc., branch at 117 Northwest 
Second street, Oklahoma City, Okla., was married 
May 11 to Roger J. Rickey. The ceremony was per- 
formed at Wesley Methodist church at 8 o’clock in 
the evening in the presence of 300 guests. They have 
established a home at 1410 Northwest Twenty-eighth 
street.—_EVH 
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“GENERAL” HENRY BRUCE BLOCK 

H. J. Block, representative of General Pencil Com- 
pany in a territory which includes most of the fifth 
district NSA, announced at the regional meeting in 
Indianapolis that a new general was born to Mrs. 
Block April 24 at the Lakewood hospital, Lakewood, 
Ohio. The general is named Henry Bruce. He tipped 
the beam at seven pounds, seven ounces. Mother and 
son are progressing nicely. 

- —> © 





MASTER WALTER HEATH MARSHALL 


W. H. (Bill) Cox of the Chicago office of The Carter’s 
Ink Company, proudly reports the arrival of another 
grandson. The young man was born to Mr. and Mrs. 
Walter Marshall on May 7 at the Illinois Central hos- 
pital. Walter Heath Marshall weighed six pounds ten 
ounces at birth. Mr. Cox confesses that his second 
name is the same as that of his new grandchild. 


“Indicated Trends in Office Management,” | 


“Hid- | 


“The Prob- | 
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2 BIG 
ADVANTAGES 


CEN- TR. KOTED 
CARBON PAPER 


{ —ONE-HALF INCH 2—NON- CURLING . 
LONGER THAN because Cen- Tr- 

ORDINARY KINDS! Koted is uncoated along 

Cen-Tr-Koted Measures jhe edges, and thus in- 


8% inches wide by 13% ures finer, cleaner car- 
inches long instead of ; 


the usual 8%-by-13! bon copies. Prove its 
This extra half-inch ‘Superiority to your sat- 
isfaction! 


speeds work! 


Cen-Tr-Koted Carbon Paper is made with 
special-formula ink for longer life. Rigidly 
inspected at factory for perfect uniformity. 
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tandaré, 

ox a5 : we 
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Send for our helpful booklet “Car- 
bon Paper Facts.” It will be sent 
to you free on request and will 
give you many informative facts 
on Carbon Paper. 











An Exclusive Agency on Grand 
Prize Carbons and Ribbons in your 
city is a sure step toward greater 
profits. Write for our dealer prop- 
osition booklet. 


GRAND PRIZE 
CARBONS and RIBBONS 
PACIFIC CARBON & RIBBON MFG. CO. 


J. FRANCIS O'CONNOR, PRES. 


Head Office and Factory: 
1451 Harrison St., San Francisco 


Los Angeles Denver 
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Jough Enough to take abuse 


- Too Handsome to receive it 
Powerful enough to work without it 
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ZEPHYR 
MODEL 101A 





That's the Hotchkiss 


Sophy 


The World's foremost Stapler 


A FEW FEATURES FOUND ONLY IN THE ZEPHYR 


Welded steel construction throughout 
No slam-inviting knobs 
Fast front loading 


Permanent and Temporary Fastening 


PLUS—A list price of only $4.50 


PLUS — Manufacturer co-operation by an or- 
ganization with world-wide distribution. 





Your order for Zephyrs will receive 
immediate shipment. Your display 
of Zephyrs will promote immediate 
sales. 


HOTCHKISS 


NORWALK, CONNECTICUT 


“Pioneers in all that’s best in Stapling” 
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| New Machines and Devices Section ] 
Continued from page 39 


or typed documents. Named the Fotocopist, the device 
is an idea imported from Germany by a group of 
American businessmen, who also obtained a secret for- 
mula for a special paper emulsion which is used with 
the machine. 

Through the collaboration of several American com- 
panies a lighting arrangement with special filament 
bulbs was produced to improve on the original German 
specifications, while still other American manufactur- 
ers produced a paper of fine grain texture necessary 
to carry the special emulsion. As a result the Foto- 
copist emerges as an all-American product said to be 
more efficient in operation than its German prede- 
cessor. 

Two of the principal features of the device are its 
simplicity of operation and its speed. In most in- 
stances it will copy by reflex printing or direct printing 
in from one to two seconds. A roll of Fotocopist paper 
is carried in one end of the case and when a document 





THE FOTOCOPIST 


is to be copied, sensitized paper is drawn out to cover 
it, the lid of the case is closed and a light timer turned 
on. At the proper time the light is cut off and the 
print developed in ordinary daylight without need for 
a dark room, or special light-proof developing box. 

The model illustrated copies anything up to legal 
size and is no larger than a suitcase. The device oper- 
ates from any outlet on 110 volts, 60 cycles, a.c. It is 
being manufactured and marketed by the corporation 
named above. 

—>-—___ 
COTTERMAN ANNOUNCES NEW CEILING LADDER 

Featured by a number of improvements which fit 
the unit for operation in any store having high stock 
shelves or storage spaces, a new overhead or ceiling 
ladder has been announced to the trade by I. D. Cot- 
terman, 155 North Union avenue, Chicago. 

The ladder, listed as the No. 91, is made of oak, filled 
and varnished and regularly finished in golden oak. 
It is built for strength and on a slant for easy climbing. 
Each step is fastened into grooves in the stiles with 
four heavy wood screws and rods are run through 
from stile to stile at close intervals under the steps. 
These hold the ladder rigid and free of unnecessary 
side motion. 

The ladder is offered with two types of overhead 
track—the round slotted tubular type or the trolley 
type. The former is 1-5/16 inches in diameter, and is 
provided with a slot on one side through which the 
malleable iron ceiling brackets are driven into position 
for spacing as the requirements demand. This type 
track can be curved for swivel type ladders for special 
installations, as in record vaults around corners, etc. 

The wheels of the upper carriage are lathe turned, 
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WHEN YOU 
WANT MORE 
DESK SALES 











One good way to increase your desk sales is to show 
your customers this new Steel Age Executive Grouping 
of Desk and related pieces. Get them to sit down to 
the desk . . . operate the drawers ... and run their 
hands over the distinctive Metallic Gray finish and smooth 
black tops. Point out the ample knee space and un- 
obstructed foot room ... as well as the many other 
outstanding features. Do this and you will notice a sur- 


prising increase in your desk sales. 


Want to know more? Just drop us a line or wire and 
we will gladly supply the details. Of course there is 


no obligation. 


CORRY-JAMESTOWN MFG. CORP. . ... , eee?, FENN’. 
EXPORT ADDRESS: 1105 CHESTER AVE., CLEVELAND, OHIO 
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Dealers 





Wanted 
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Addressing with the 
Elliott Addresserette 
is 8 times faster than 
hand addressing. No 
chance for errors. 








Does beautiful work, 
equal to largest ad- 
dressers. 


Sturdily built. Simple 
—nothing to get out of 
order. 


Hopper holds 65 ad- 
dress cards. Semi-au- 
tomatic feed. 


Green crinkle enamel 
finish and chrome. 
Red plastic handle. 





Closest comparable 
equipment sells at 
more than four times 
as much. 


Will mean to mechan- 
ical addressing what 
the portable meant to 
typewriting. 











The Elliott Addresserette 


—a $17.50 addressing machine for 
home or small office use. 


H . H 5 IS A REAL OPPORTUNITY to get an agency 


for a new product which supplies a real need in an undeveloped 
market. 

The Elliott Addresserette fills a long-felt want for a really low-priced 
addressing machine for lodges, clubs, associations, churches, organ- 
izations, small stores and offices that must do addressing periodically 
to regular lists of names and want to save time and the labor and 
bother of hand or typewriter addressing. 

It uses the new Elliott Junior 1¥2” x 3” Address Cards which retail 
at 80c a hundred, blank; or $2.00 a hundred with names and addresses 
stencilled in, ready to use. 

The Addresserette is small, light, easily portable. It is so simple a 
child can operate it. Prints addresses that are clean, clear reproduc- 
tions of typewriter type; work is equal in quality to highest priced 
machine. Addresses any size matter. 

Address Cards are typewriteable—quickly typed on any standard 
typewriter. Changes and additions to a list are only a few minutes’ 
work. 

Complete Addresserette outfit, including addressing machine, type- 
writer clip and moistener (for use in stencillizing Address Cards), 
bottle of ink and 200 blank Address Cards, can be sold for $21.60. 

Write for our special proposition to rated dealers. A wonderful item 
to handle and push. Nothing to compete with it. 


THE ELLIOTT ADDRESSING MACHINE COMPANY 
144 Albany St. Cambridge, Mass. 
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with fibre centers or treads, so they make hardly any 
noise as they roll along on the outside of the track, 


and these treads are also turned on a radius a little 
larger than the radius of the track, so there is no side M 
friction. 


The trolley or box type track is provided with two 
grooves or treads in which the upper carriage wheels 
roll inside the track. Suitable brackets are provided 
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THE COTTERMAN CEILING LADDER 


which slip over the track, for fastening to the ceiling 
for spacing as required. 

The bottom of the ladder is provided with rubber 
tired wheels, mounted in heavy gauge steel fixtures, 
which roll along the floor easily and noiselessly. 

Safety brakes can also be provided for these ladders, 
which tend to prevent accidents, as the brakes will not 
allow the ladder to roll out from under the operator. 


ITALIAN TIME CLOCK ANNOUNCED 

Ufficio Studi Costi, Corso Venezia N. 34, Milan, Italy, 
has recently announced a new time clock under the 
trade name of the Check Clock Gallotti. The clock 
is equipped with an adding and subtracting device by 
which is mechanically obtained the registration num- 
ber of the worker, the hours worked and the timing of 
a single operation in piecework, giving the actual 
working time in hours and minutes even though the 
job takes several days. 

There is a regulator to make the registration on the | 
card. This card is sub-divided to days and each day | 
to four partitions, to correspond to the morning in, 
noon out and in, and evening out period. On the op- | 
posite side of the card can be printed the durations of 
actual employment. | 

Further details will be furnished by the company at | 
the address given above. 

o——--e 


MICHIGAN’S 7000 LINE OF DESKS 
The Michigan Desk Company, Grand Rapids, Mich., | 
offers a new line of four-leg desks under the designa- 
tion 7000 line. Exteriors of the 7000 grade are genuine 
walnut or all quartered oak. Interiors are of special 








NEW FOUR-LEG MICHIGAN DESK 


construction, to provide maximum strength and pre- 
vent sticking drawers, regardless of climatic condi- COLUMBIA STEEL EQUIPMENT Co. 
tions. LINCOLN-LIBERTY BUILDING PHILADELPHIA, PA. 
Constructed with a reinforced steel top, a green or 
brown A grade smooth linoleum surface, and banded 


with a heavy lumber rim nicely rounded, the new ! [Illia 
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MID YEAR 


TRANSFER TIME 
envelopes the business WORLD 


Thousands of current files must be emptied and their con- 
tents put in storage to make room for records that will 
accumulate during the balance of 1940. In this semi-annual 
transfer the modern equipment illustrated below plays a 
most important part. 





LIBERTY STORAGE BOXES— 
THE NATIONAL FAVORITE 


LIBERTY Boxes are famous for their 
economy, durability, and long life of 
service. They are the standard for low 
cost, high efficiency record preserva- 
tion. Millions are still in use today 
that were purchased over a decade 
ago. Patented closing device. Index- 
ing system. Stack anywhere. 23 stock 
sizes. Quick service on special sizes. 





THE “TWO-IN-ONE” UNIT FOR 
STORING SEMI-ACTIVE RECORDS 


STAX ON STEEL combines the fea- 
tures of a low cost storage drawer with 
the sturdiness of steel shelving . 

at the cost of one. STAX ON STEEL 
builds its own steel shelving as 
you stack it. Full steel support on 


edged drawers. Simple, sturdy, can 
be assembled in a few seconds. 
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PERMANENT STORAGE BINDERS 
FOR LOOSE-LEAF RECORDS 


Thousands of concerns have learned 
the convenience and economy of 
LIBERTY Permanent Binders. Telescop- 
ing binder posts are self locking. Avail- 
able in 20 stock sizes. Quick service 
on special sizes. 


Three staple items that bring sub- 
stantial profits. Every sale the be- 
ginning of repeat business. Write 
today for attractive trade dis- 
counts and complete dealer infor- 
mation. 


BANKERS BOX COMPANY 


536 SOUTH CLARK STREET CHICAGO, ILL. 











all sides. Beautiful green color. Steel | 
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four-leg desk is said not to sag when loaded to capac- 
ity. The desk has been subjected to severe tests for 
durability and is guaranteed by the manufacturer 
against constructional defects or weaknesses. 

Cross file trays are available for all drawers. Drawers 
operate so as to give 100 per cent use of the entire 
drawer interior. 

Deflector panel or full closed back feature is avail- 
able in this desk and every drawer is interchangeable. 
a ee 
IBM DAY HELD AT N. Y. FAIR 
More than 28,000 guests of the International Busi- 
ness Machines Corporation on May 13 participated in 
the celebration of “IBM Day” at the New York World’s 
Fair. The day was dedicated to IBM President 
Thomas J. Watson for “his important contributions to 
the laying of a solid foundation on which a permanent 

world peace of the future may rest.” 

Approximately 10,000 of the guests were employes 
of the company and their wives, representing the 
Endicott and Rochester, N. Y., and Washington, D. C., 
plants as well as a large number of branch offices 
throughout the country. Most of the guests arrived 
aboard special trains provided by the company and 
during their two-day stay in New York were housed 
in hotel accommodations provided for them. 

There was a program of speaking in which Mr. 
Watson was the principal participant. The event was 
broadcast on a coast-to-coast hook-up and sent out 
to the rest of the world on short wave. Other speakers 
on the program included Harvey D. Gibson, chairman 
of the board of directors of the fair; Dr. Nicholas 
Murray Butler, president of Columbia University, and 
Mrs. August Belmont, a director of the Metropolitan 
Opera Association. On the musical program were Lily 
Pons and Lawrence Tibbett. 

The special trains on which approximately 1500 of 
the IBM branch office employes and their wives re- 
turned to their homes were routed through Endicott 
where the visitors spent a day as guests of the main 
plant. 

+ * + 

More than 400 of the IBM guests traveling from 
Endicott to New York aboard five special trains suf- 
fered minor injuries and a severe shaking up when one 
of the trains crashed into the rear end of another 
special at Port Jervis, N. Y. All five specials were Erie 
Railroad trains. 

Most of the injured were given treatment at Port 
Jervis and, later, in New York, for minor cuts, bruises 
and shock. A large number were taken to the St. Fran- 
cis and Deerpark hospitals where, following first aid 
treatment, they were discharged and permitted to con- 
tinue their delayed journey to the world’s fair. 

Mr. Watson, upon being notified of the crash, sped 
to Port Jervis, where he spent several hours helping 
to look after those in the train crash. After the last of 
the visitors had been again entrained and the inter- 
rupted trip resumed, Mr. Watson issued a statement 
publicly thanking the residents of Port Jervis who 
flocked to the wrecked trains and used their automo- 
biles to transport the injured to the two local hospitals. 

The crash occurred when the third Erie special 
pulled into Port Jervis to change engines and crews. It 
was nearly ready to pull out when the fourth train 
which, like the other specials, carried eleven cars and 
500 passengers, crashed into it, telescoping part of the 
last car. That only minor injuries were suffered is 
explained by the fact that the rear car of the third 
special was empty. 

SSS ee 
OLSHAN TAKES NEW LOCATION 

As this issue was put into circulation, the Olshan 
Office Furniture Company began settling in its new 
home at 1028 Broad street, Newark, N. J. 

Harry Olshan, proprietor of the firm, has had a 
broad experience in the field. 
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A suitable binder for 
every purpose—to 
fit all stock forms. 
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OFFICE APPLIANCES 


INCREASE YOUR BUSINESS BY 
FEATURING GLOBE-WERNICKE 
VISIBLE RECORD EQUIPMENT 


The requirements of modern business have created a tre- 
mendous market for up-to-date record keeping systems. 
“Cash in’’ on the greatest opportunity you have ever had 


TR TE by featuring Globe-Wernicke visible records. 


atts ti ttt esa ame (lobe-Wernicke offers an inexpensive, efficient and eco- 
profit and loss. nomical system which reduces work and expense to a 
minimum. A wide variety of book and cabinet type equip- 
ment is provided to meet the needs of any concern regardless 
of size. 

Globe-Wernicke visible records can be applied to any 
division of a business... purchasing, production, stock, sales, 
advertising, payroll, etc. Thousands of stock and special 
forms are available for every record keeping requirement. 
Investigate the possibilities for increasing your business 
with this profitable line . . . there are numerous prospects 
in every community. Write for information about our 
attractive proposition to dealers. 
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Has many exclusive features 
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of benefit to users. Globe-Wernicke products are sold through dealers. . . the 

most complete line available from one source of supply. 
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Patented features have sme 
vided for every record needed 
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designed to fit each par- business. With this system the facts needed to make important 
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FIFTH REGIONAL MEETING 


(Continued from page 54) 


up his volume was to specialize. He has twenty-three 
items which are given intensive specialty treatment. 
The maximum number of accounts for any one sales- 
man is 300. The names are on the cards, which are 
placed in a convenient type of visible file. If no sale 
is made to an account in two months, another sales- 


man can take the card and put it in his own file. The | 


cards contain complete information about the cus- 
tomers and prospects. His company has some control 
in his territory on every one of the twenty-three items 
to which he gives specialty attention. 

This system, he stated, eliminates what he names 
social calls. Each item requires time for proper demon- 
stration. The salesmen must make trials. They sell 
profitable items. There is something definite to pre- 
sent on every call. Chairs, he said, offer more possi- 
bilities than anything else the stationer sells. He told 
of part of his chair presentation. He offered the unique 
slogan, “Show ’em, tell ’em and sell ’em.” 

The evening was given over to entertainment fur- 
nished by the Wis-Ill club and arranged by Mr. Balch 
as chairman of the Indianapolis committee. Wis-IIl 
club officers present besides Mr. Mueller and Mr. Nich- 
o!s included George Aigner, of G. J. Aigner Company, 
vice-president, and Ray Eichenlaub of Service Steel 
Products Company, treasurer. 

The second day of the convention opened with three 
breakfast meetings—one for Michigan stationers, one 
for Ohio stationers, and one for Indiana stationers to 
which dealers from Kentucky and West Virginia also 
were invited. This was followed by a brief session of 
the convention for dealers only. 

Mr. Kochheiser was chairman for the forenoon. He 
introduced Emmett Belzer of the Indiana Bell Tele- 
phone Company, who spoke on “Development of Com- 
munication.” He traced the progress of telephone im- 
provement from the beginning to the present. Labora- 
tory replicas of earlier devices added much to the 
interest of his talk. He gave ideas on efficient use of 
the telephone and had equipment set up so that all 
who wanted to could hear their own recorded voices 
after the meeting had adjourned. 

Harry Nichols of Weis Manufacturing Company, and 
vice-president of NSA, pointed out the necessity for 
cooperation. The dealer who belongs to NSA, he said, 
may turn to the association for information on count- 
less subjects which have to do with the successful 
operation of a retail business. He urged any non- 
members who might be present to join. 


Mr. Brass’ Address 


Mr. Brass spoke on “Handling of Used Office Furni- 
ture.” He prefaced his remarks by stating that his 


store has been selling used furniture for twenty years. 


He recognized that store space available determined 
the interest of the dealer in that particular depart- 
ment. Used furniture, he stated, is secured by trade- 
ins and by outright purchase. Each unit is carefully 
overhauled and refinished before being offered for 
resale. Every effort is made to pay minimum prices 
for used equipment. The price which the store pays 
for used items, he stated, never influences the selling 
price. The ultimate price tag depends upon the cur- 
rent market value. The store is prepared to carry the 
inventory over a period of years if necessary. He stated 
that the Brass company’s used furniture department 
was a good source of profit. Through carrying used 
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“BEST FASTENER 
on the MARKET!” 


.... writes a Texas Swingline User 





PZ No. 4, $4.50 


| Nobody has used a Swingline longer than 
| this Texan. His was one of the first shipped 
| to Texas almost three years ago. His com- 
| plete satisfaction, after use “as hard as could 
be imagined,” is expressed in the following 
words taken from a letter he wrote to his 


dealer. 





“I have used one of these fasteners 
every day for approximately three 
years and have never had any trouble 
with it. In my opinion it is the best 

fastener on the market and I wish to 


thank you for selling us one of these 


machines.” 











< 


No. 3, $3.50 


TOT, $1.50 


furniture he had acquired business in rentals. In case | 


the rental customer decides to buy, he is given a rebate 
from the regular sale price. His experience afforded 
excellent ideas tu many of the dealers who were 
present. 

The next speaker, Harry Balch, covered the subject, 


SPEED PRODUCTS COMPANY 


37-18 Northern Blvd. Long Island City, N. Y. 














106 








Leadership! 


—A SYNONYM FCR “AUTOMATIC” 


For over 33 years the 


AUTOMATic 


trademark has been a sym- 
bol of revolutionary im- 
provement in office equip- 
ment. 





NEVER has any upright file 
been offered with operation 
features that are compara- 
ble to the exclusive, patented, and original 
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" AGIOomMAlIC 


Expanding and Compressing 
File Drawer 









When the drawer is re- 
turned to normal posi- 
tion the contents are 
tightly compressed in 


Note how # 
the drawer 


ly en an UPRIGHT 
parting the POSITION. 
contents at Only ‘AUTO- 

MATIC” has 


the point of 
reference. 
This provides a 9” V- 
shaped opening, or 
extra working space, «\ 
at any point, al- 
though the drawer is 
tightly filled. 


the coordi- 
nated, mech- 
anized fol- 
lower that 
makes this 
operation 
possible. 


“There is no substitute for these exclusive features” 


> 


NOWHERE else will you find standard 2-drawer sub- 
stitute inserts that will accommodate lift-out length- 
wise, or crosswise trays for 3x5, 4x6, and even 5x8 
cards, individually and collectively. Nor will you find 
3-drawer substitute inserts that will accommodate 
lift-out lengthwise, or crosswise trays for 3x5 cards, 
impairment or tabulating cards. An example of this 
flexibility is demonstrated in the 12-drawer Tabu- 
lating File shown above of standard 4-drawer height. 


> 


These Exclusive AUTOMATIC 
FEATURES represent actual, im- 
mediate, and measurable sav- 
ings to the user. They offer the 
most powerful selling 
force you can muster. 
Why not let them work 
for YOU? 







Write us today! 
AUTOMATIC FILE & INDEX CO. 
DEPT. A-29, 629 W. WASHINGTON BLVD. 
CHICAGO, ILLINOIS 
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“Where Your Profit Comes From.” His point was that 
the dealer must have an efficient sales staff in order 
to achieve a satisfactory return on his investment. It 
was suggested that the dealer train all his salesmen 
according to a carefully prepared plan. This should 
include sales conferences, an intensive knowledge of 
the product and application, and a knowledge of the 
customer’s requirements in order to make intelligent 
recommendations. He recommended that dealers have 
manufacturers’ representatives give sales talks to 
salesmen when that could be arranged conveniently. 
A good sales staff, he said, is the life blood of the 
business. It should be developed aggressively and 
intelligently. 


“Over the Desk” Makes Hit 


The second afternoon program started with Mr. Gar- 
vin’s animated talk, “Over the Desk,” showing possi- 
bilities presented to equip the business man’s desk 
with the many accessories which the user of the desk 
requires. As usual, his talk went over in a big way. It 
was followed by the Eberhard Faber movie, “Two Cents 
Worth of Difference,” shown by Louis Brown, sales 
manager. This was both instructive and entertaining. 

Paul Burbank, of Eaton Paper Corporation, told of 
his trip by air through South America, of his contacts 
there through the trade, and possibilities offered Amer- 
ican dealers by the growing demand for fine light 
weight paper. Not being crowded for time, as on some 
occasions, he was able to tell the story in detail. He 
told of the large increase in air mail volume. In South 
America, he said, the stationers practically control the 
letter paper business. Means which are offered sta- 
tioners in this country to build up their volume in 
social stationery were explained. He also related how 
the manufacturers of better grade papers were creat- 
ing further demand by consumer advertising, particu- 
larly in women’s publications. 

The final speech of the convention was by William 
Kelly, of Office Equipment Company, Louisville, whose 
topic was “Importance of Dealers Sales Meetings.” Be- 
fore he launched into his subject he spoke a word of 
tribute to the governor of the district, C. W. Leonard, 
and William Brass as chairman of the program com- 
mittee. It is his belief that the best way to get good 
salesmen is to raise them. He suggested that stationers 
consider errand boys and stock boys as potential sales- 
men and train them with that object in mind. When 
salesmen show aptitude for some special product, he 
recommended training them particularly for that 
product. Every Friday evening his company has a 
sales meeting. Do not show too much at one time, he 
said. Have manufacturers’ men present when possible. 
Nothing is as important as your sales department. He 
told of an hour’s meeting on pencils alone. Make dem- 
onstrations dramatically, he stated. There are new 
competitors appearing constantly among dealers in 
other lines for the stationer’s business. 

The annual dinner was a pleasant occasion. There 
were no speeches, but several, including Mr. Garvin, 
made a few remarks. Mr. Hampton expressed his ap- 
preciation to the local committee, the travelers and to 
all who helped make the meeting such an outstanding 
success. Mr. Garvin said it was the greatest regional 
meeting in the history of the association. He stated 
that it was a tribute to the men who put it on, and a 
personal tribute to Mr. Hampton. Officers of the na- 
tional association and of the Wis-Ill Club, and the 
members of the Indianapolis committee were intro- 
duced. The day was the birthday of Ed Little, Wabash 
Cabinet Company. He was congratulated by Mr. Gar- 
vin from the speakers’ table and by many others 
throughout the day. 

Earl Kochheiser was the unanimous choice for gov- 
ernor for next year. William R. Diehl, of The Diehl 
Office Equipment Company, invited the district to 
Columbus for next year and his bid was accepted. 

News bulletins were issued on the ninth—the day 
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NOW MEANS 


BIG EXTRA VOLUME for © 


SHEAFFER'S. 
DEALERS 


Sheaffer's Fineline with the center section litho- 
graphed with a trade-mark or advertising message 
has put tremendous new “‘lift’’ into dealers’ industrial 
pencil business. Banks, garages, manufacturers, 

Ma wholesalers, stores, professional people — they're 

buying Finelines by hundreds and thousands. 
F R E E ! Salesman’s attractive 
display pad with sample litho- 









Why? Because of quality! Why should any firm 
nahind tlle: wating give a pencil that is cheap-seeming and poorly bal- 
genuine cid in closing big anced, a gift that’s soon discarded — when Sheaffer 
Xmas industrial gift orders Fineline quality can lastingly reflect the standing of 
NOW! Ask for yours. that firm? 


More than that, Fineline in quantity is most inex- 
pensive. Boost summer volume with Fineline! Get 
the details! And remember, even on industrial busi- 

W. A. SHEAFFER PEN COMPANY ness, Sheaffer sells only through Sheaffer dealers — 
Fort Madison, lowa. ‘’Pen Capital of America.’ not direct! .. . 
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ARE YOU OVERLOOKING A BET? 


Every business needs centralized control. Every type and 
size of office record in general usage can be housed in 
Macey counter equipment. Compact, centralized for 
finger tip reference, counter filing equipment means sim- 
plicity, accuracy, speed, and economy. Macey counters 
take the place of railings and partitions; afford working 
and writing facilities as well as filing space. Resulting 
better service saves time of both employee and customer. 


The Macey line offers counter equipment in three grades 


to meet varying requirements and budgets. Write for 





complete catalog and increase your volume and profits 


with the Macey line. 











THE MACEY COMPANY 


GRAND RAPIDS, MICHIGAN 


es—Storage Cupboards—Wardrob 





Desks—Tables—Chairs—Filing Equipment—Filing 
Library Shelving—Commercial Shelving—High Line Equipmer 

















mo ee “Pioneers for Fifty Years” 
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preceding the convention—and the tenth and eleventh. 
The first one contained a special letter for stationers 
of District No. 5 from President Owen Bayless. Regis- 
tration and other news were included. 


Stationers Elect Fontaine President 


The Indiana stationers held an election of officers 
at their breakfast meeting. Art Fontaine of Deckers, 
Inc., Anderson, was chosen president; Harry L. Chesick 
of The Century Press, Newcastle, vice-president and 
treasurer; R. M. Dering of Gary Office Equipment 
Company, secretary. Those three plus the following— 
K. M. Brown of Fort Wayne, Mr. Brass, Sidney Butter- 
field of Smith & Butterfield, Evansville, and J. L. Hen- 
derson of Bloomington—constitute the board of direc- 
tors. It was decided to hold the next meeting of the 
state organization at Lake Wawasee on July 14 and 15. 
All Indiana stationers are invited, as well as others 
from the Fifth District who may be in that vicinity 
at the time. 

Mrs. Leonard, wife of the regional governor, received 
a beautiful bouquet of tulips and other flowers which 
were brought by Jack Kuresman of Pounsford Sta- 
tionery Company. They came from Mr. Pounsford’s 
garden. She also received an attractive bouquet of 
roses supplied by the Indianapolis committee. 

2 
SHEAFFER “FINELINE” PENCIL FOR SCHOOL 
DEALERS 

At the convention of the National Association of Col- 
lege Stores at the Palmer House, Chicago, considerable 
interest was evidenced by college merchants in the new 
Collegiate Fineline pencil offered by the W. A. Sheaf- 
fer Pen Company, Fort Madison, Iowa. 

The Sheaffer Fineline pencil is available in brown, 
green, blue, red and black with a white pearl center 








SHEAFFER’S OFFERING FOR SCHOOL AND COLLEGE DEAL- 
ERS.—At left is front of the beautiful display for the Sheaffer 
Fineline pencil and, at right, the rear of the unit which makes 
an ideal stock-holding and dispensing section. Inset is the 
Fineline pencil showing the collegiate seal. 


section, thus making it possible for the dealer to select 
the pencil that most closely corresponds with the 
school colors. Then on the white pearl center sec- 
tion, the collegiate seal, pennant or campus scene can 
be lithographed faithfully in colors. 

According to the company, this is a development 
which originated with a college dealer. Fineline pencils 
have been made up for some time with trade-mark de- 
signs for insurance companies, automobile concerns 
and other industries. A college dealer noticed one of 
these industrial pencils and immediately ordered a 
quantity with the seal of his college lithographed on 
the pearl center section. They sold very well and the 
idea spread. 

There have been college-seal pencils since time im- 
memorial, but many of them were not of the quality 
desired by the college student. Many merchants ex- 
pressed their satisfaction at being able to get a quali- 
ty pencil at a reasonable price which the college stu- 
dents would in turn buy in quantity. Sheaffer reports 
that the idea has also spread to high schools and that 
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f IT’S A SALES 
) NATURAL” 











HE new Victor full-duty portable adding ma- 

chine is a dealer’s “natural.” It has more ex- 
clusive features, more sales possibilities than any 
other machine on the market. 

Every busy office executive has been looking 
for this—every grocer, druggist, florist, hardware 
merchant . . . looking for a full-duty portable add- 
ing machine that could perch on counter or desk 
corner and make infallible figuring as handy as 
reaching for the telephone. 

Most offices can use several... to step up effi- 
ciency of key executives and departments. 

Your prospects have a choice of 10-key or full 
keyboard, in three models, at three revolutionary 
prices — 9,999.99 (totaling capacity) at $47.50; 
99,999.99 at $55.00; and 9,999,999.99 at $70.00 
—each totaling and printing ten times listing 
capacity. Victor Electrics, for years the standby 
of big business, start at $114.50 retail. 

A dealership in your territory may still be open. 
Mail the coupon today for full information. 








10-key models— 
same capacities 

and prices as full e 
keyboard. : 






















THESE MODELS ONLY 


"*WHERE 
you need it.. 


WHEN 
you need it”’ 





VICTOR ADDING 
MACHINE Co. 





3900 N. Rockwell St, N@MCr- sss eee e eee ee ener cece 
Chicago, Illinois 

Please send me all Address. ..............cccccee 
information about 
Victor dealerships, a 
at once. City 
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Sell the right stand 


Fi 














A type and size for every need. Model 24-A shown. 


Increase your stand profits by selling the right 
stand first. Ideal Stands do the job right and 
produce profitable repeat business. 


Ideal Stands stay erect. They carry business 
machines correctly and safely. They are com- 
pact and easily moved. They are standard 


equipment in the modern office. 


Start taking your Ideal profits now. Sell the 
many users who need and will buy Ideal Stands. 
A type and size for every need. 


Write to-day for complete catalog, price list 
and dealer's discounts. 


SHERMAN-MANSON MANUFACTURING COMPANY 
625 SOUTH KOLMAR AVENUE + CHICAGO, ILLINOIS 


Pacific Coast Representative: C. J. Schubert, Jr., 339 East Third Street, Los Angeles 


We sell only through dealers 


IDEAL 


STANDS AND STOOLS 
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some campus dealers are attracting much business by 
getting fraternities and sororities to have their official 
seals lithographed on a quantity of Sheaffer Fineline 
pencils for giving away as favors at house dances and 
other parties. 

The company has also designed and built a beauti- 
ful fluorescent-lighted Fineline counter case which is 
presented here. It has been in use for some time and, 
according to the manufacturers, reports of many large 
sales through its use were told by dealers who viewed 
the Sheaffer display at the College Stores convention. 
° — ¢ 

FURNITURE MART HOLDS SPRING SHOW 

The annual Spring showing of office and household 
equipment was held last month at the Furniture Mart, 
Chicago, and drew an unusually large number of buy- 
ers from every section of the country. Among the 
various exhibit rooms were a number of displays main- 
tained by manufacturers of office furniture and sup- 
plies. 

Companies in this industry which held exhibitions, 
the products shown and those in attendance were as 
follows: 

Gaylo Manufacturing Company, Chicago, I1l.—Fold- 
ing card table and chair sets in new designs and pat- 
terns. William Nave. 

High Point Bending & Chair Company, Siler City, 
N. C.—A showing of modernistic settees and chairs for 
household use. James Baling. 

The Howell Company, St. Charles, Ill—Home and 
garden furniture and fixtures, lawn umbrellas and 
smokers. William McCredie. 

Imperial Desk Company, Evansville, Ind.—Household 
desks and bookcases in several sizes and designs. Nor- 
man Gerth. 

Indiana Desk Company, Jasper, Ind.—A complete 
line of desks, bookcases, dressers, etc. A. F. Krieg. 

Interstate Metal Products Company, Chicago, Ill.— 
Household tables and chairs and a line of steel lockers 
and kitchen equipment. A. Sternberg. 

Jasper Seating Company, Jasper, Ind.—A display of 
office and household chairs, plain and upholstered. 
This firm maintains an office furniture display at 529 
South Wabash avenue. W. J. Gosman. 

Lloyd Manufacturing Company, Menominee, Mich.— 
A line of chairs and other household pieces. C. D. 
Dalrymple. 

Murphy Chair Company, Owensboro, Ky.—Uphol- 
stered and plain chairs for the office and home. R. J. 
O’Malley. 

Mutschler Bros. Company, Nappanee, Ind.—A varied 
display of home furnishings and equipment. R. C. 
Chapman. 

New Indiana Chair Company, Jasper, Ind—A num- 
ber of plain and upholstered chairs in new designs, 
with models for both office and home use. 

Norcor Manufacturing Company, Green Bay, Wis.— 
Folding table and chair sets for the home. Al Krueger. 

St. Johns Table Company, Cadillac, Mich.—Dynette 
table and chair sets and occasional pieces. R. L. Petrie. 

Tell City Chair Company, Tell City, Ind—Showing 
latest designs and styles in chairs. John O’Toole. 

Troy Sunshade Company, Troy, Ohio.—New designs 
of chairs, desks and settees featuring modern and 
attractive colors and chrome. George Fraley. 

-———— = - __—__ 
“FROM BOOKS TO BUSINESS” 

As a major aid for the young girl just leaving a 
school to enter the business world, the Transcription 
Supervisors’ Association, of New York, has just pub- 
lished a twenty-eight page booklet entitled “From 
Books to Business.” 

The booklet, written as a result of the actual experi- 
ence of members of the association, is designed to 
furnish the prospective girl office worker with practical 
advice on how to secure and keep employment. The 
several women who pooled their experiences to com- 
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Free to all your customers! 
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EXTRA SPACE IN THEIR OWN FILES! 


THE INSERTABLE TAB IS ENTIRELY 
ABOVE THE CARD LEVEL——>]] 








NO EXTRA THICKNESS BELOW CARD LEVEL— 


Orton’, 


THINDEX GUIDES 





Space is a big item in any filing 
department budget. Space for the 
files, space in the files. With Oxford 
THINDEX card guides you can elim- 
inate the wasted space that costs real 
money. 


THINDEX guides make this possible, because all other 
forms of insertable tab guides add to the bulk of the 
file by the thickness of the celluloid or metal extending 
below the level of the top of the cards. But with Oxford 
THINDEX guides the entire insertable section is attached 
to the tab above the card level. Thindex guides take up 
no more space than a plain pressboard guide. 


No more lop-sided files 


In files where guide tabs are mostly in one position, 
as in subject files, a distortion results when other types 
of insertable guides are used. That lop-sided condition, 
which impedes efficient operation, is never present with 
Oxford Thindex guides. 


Oxford quality and workmanship 


Black 20 pt. Supertest Pressboard is used in Oxford 
Thindex guides, the finest, strongest stock obtainable. 
The celluloid is securely welded to the tab. The clear- 
ance is correct, providing for easy insertion of headings 
with just enough friction to secure them in plece. Printed 
headings are in 14 point Cheltenham Bold (selected as 
most readable in recent tests). 


Send for samples now 


See for yourself. Get your hands on a sample of this 
smooth, streamlined Thindex guide. It will be a revela- 
tion. Send today for yours—use the coupon below. 
Prepare now to take advantage of this new sales oppor- 
tunity, this fresh approach to the problem of efficient 
card indexing. 





with these new Oxford 


THINDEX 


REG U.S. PAT OFF. 


Card Ones, 
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Two photographs that PROVE Thindex 
guides save space: 





Above—We put fifteen hundred index cards in the first drawer, 
and indexed them with 30 steel tab guides. 

We put the same number of index cards in the second 
drawer and indexed them with 30 Oxford THINDEX 
guides. 


Below 


The same number of cards, the same number of guides, but 
notice that the contents of drawer number one takes up 13 
inches, whereas the contents of the THINDEX drawer takes 
up only 12 inches. 


This saving in space, in a file of 100,000 cards, often amounts 
to as much as 10 feet of drawer space, or 6 full-sized filing 
drawers! A saving accomplished simply by using trim, 
wasp-waisted THINDEX guides in place of bulkier styles of 
insertable guides. 








OXFORD FILING SUPPLY CO., 340 Morgan Ave., Brooklyn, N. Y. 
Gentlemen: 
Send us samples and prices of the new Oxford THINDEX card guide. 


NAME 
ADDRESS 


CITY STATE 


If it will be any easier, paste the coupon on a penny postal, 
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The Line of Quality Aas at Popular Price 





















































Here is the answer to your customer's demand for steel transfer cases at 
extremely low prices. A complete line covering all standard card sizes, check 
vouchers, invoices, letter and legal . . . Electrically welded throughout and 
handsomely finished in durable, oven baked enamel finish. 

The drawer slides easily on steel runners and the patented Asco hook-up 
feature provides rigid stacking facilities to any height with assured ease 


of operation of the lowest drawer. 
Sanitary and flush type bases may be had as well as follower blocks. 
Be the first dealer in your vicinity to feature the new Asco “Economy” 


steel transfer case. 


Let's Go ASCO Thru 1940! 
ART STEEL COMPANY, INC. 


145th Street and College Avenue New York, N. Y. 
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bine them in this one booklet have had years of con- 
tact with young people, both in interviewing them for 
positions and in training them, and are thus well 
qualified to give timely advice. 

“From Books to Business” is divided into six chap- 
ters under the following subheads: The interview, the 
position, the future, composite application form, per- 
sonality chart, and books for supplementary reading. 
Each chapter is then sub-divided into sections covering 
matters germane to the individual chapter heading. 

As an example, under the general heading of “The 
Interview,” the book includes “Hunting the Job,” “Pre- 
paring for the Interview,” “Suitable Dress,’ “Make- 
Up,” “Don’t Take Your Mother,” “Etiquette During the 
Interview,” and several others. 

The Transcription Supervisors’ Association of New 
York is a society of sixty-five women who are heads 
of centralized stenographic departments and who col- 
lectively manage 1500 employes of large companies in 
Metropolitan New York. Copies of the new booklet may 
be obtained by communicating with the association at 
2 East End avenue, New York, N. Y. 

Price of the booklet is twenty-five cents. 

— 


WALKER PROMOTES GALL 
Arthur J. Walker, president of the Farnham School 
Supply & Stationery Company, Minneapolis, Minn., 
recently promoted E. O. “Eddie” Gall to the position 
of manager of the duplicator department. He will 
also act as assistant to M. W. Knoblauch, manager, 








E. O. GALL 


school supply department. Mr. Gall has had twenty 
years’ experience in the field, having been connected 
with Farnham since 1927. 

—_>— 2 
KLUPT USES NOVEL REMOVAL ANNOUNCEMENT 

Theodore Klupt & Company, commercial stationers 
and office outfitters of Baltimore, Md., recently utilized 
a novel method of announcing its removal to new 
quarters at 329-331 West Baltimore street. 

The company sent out a printed form measuring 
six by nine inches. Attached to this was a new pencil, 
sharpened and all ready for use. The caption on the 
form, which was labeled “Memo,” read: “Mr. (cus- 
tomer’s name written in): Please make a note of this 
Atari ” and then followed announcement of the com- 
pany’s new address. The name “Klupt’s” was im- 
printed on the pencil as well. 

———_o= 0 
UTILITY EMPLOYES GET IN SOME EARLY GOLF 

Like wheels within wheels, subsidiary organizations 
are becoming established among the members of the 
Utility Employes Association. A bowling league oper- 
ated during the past winter and now some of the boys 
have started a golf group. Eighteen participated in a 
tournament held Saturday, May 11, at the Twin Or- 
chard Country Club, a short distance northwest of 
Chicago. Scores were a bit on the large side, the theory 
being that the winter season had dulled the memories 
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THE ADAM SUITE 





A Wide Range of Authentic Designs 
Custom-Made Details 
Budget Prices 
SLOANE’S NEW STOCK 
EXECUTIVE OFFICE FURNITURE 


BUSINESS MEN with limited office-furnishing budgets 
influenced us in designing and planning this line. 


WE CHOSE authentic designs used heretofore for made- 
to-order suites. We put into these stock suites the care 
and refinements synonymous with Sloane’s custom- 
made pieces. We put prices on them possible only 


because they are stock merchandise. 


THESE SUITES have obvious excellence of material and 
workmanship. Each one has Permo-Weld panels that 
resist checking, warping, aging and weather. 


PROMOTE your prestige and profit as a dealer by sell- 
ing this Sloane quality line. We’ll be glad to send de- 


tails on request. 


/llustrated: Sloane's Adam executive suite. Desk, 
$243; costumer, $31; armchair, $77.50; telephone 
stand, $71; swivel chair, $87.50. 

Send for our literature, prices, and details on 


our liberal discount and protected dealer policy. 


Wholesale Office Furniture Division 


ws! Sloane 


575 FIFTH AVENUE+-NEW YORE 
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of the golf addicts, causing them to strive for a high 
figure instead of a low. 

The association, recruiting its members from the 
employes of the Utility Supply Company, Chicago, 
plans to hold its annual picnic some time in July. The 
specific date will be announced later. 











FILE 
FOLDERS 






& 
VERTICAL 
FILE 

GUIDES 

THIS CAR’S GOING TO DO LOTS MORE TRAVELING.—It 
belongs to O. M. Wilson who has just had twenty-nine more 
Illinois counties added to his territory by Mittag & Volger. 
Inc. Mr. Wilson is well-known in the field, having previously 
served with the Blied Office Supplies, Inc., and the General 

Paper & Supply Company, Madison, Wis. 


—__—- 9-9 —————_—_ 


JOHNSON “CARRIES ON” AFTER 54 YEARS IN 
BUSINESS 
Henry R. Johnson, founder of Johnson’s Bookstore, 
and dean of Springfield (Mass.) Main street merchants, 
attained his seventy-second birthday on April 7, still 
active daily after fifty-four years of merchandising. 


LETTER 4 wea 
The first sixteen years of his life were spent on the 





TRAYS farm in Old Hadley, and his employment began with 
the S. E. Bridgman & Company, book store, Northamp- 

LA ton. Two and one-half years later he went to work 
for James D. Gill in his book, stationery and art store 

aa in Springfield, and five years afterward bought out a 





CARD small stationery store from which modest start he built 

INDEX up Johnson’s Bookstore, the largest of its kind in New 
CABINETS England. 

The assistance and advice of his brother, Clifton, 
widely known author, who died several weeks ago, is 





:@ 
STATIONERY 











H. R. JOHNSON 


credited by Mr. Johnson with having a large share in 
his success, and about ten years ago he relinquished 
active management of the business to his nephews, 
Arthur S. and Roger Johnson, and his son, Richard, 
M FTH DS COM PANY continuing, however, as president and devoting most 

of his time to making acquisitions for the old books 


reapat Sore sg and antique departments. Mr. Johnson says the most 
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Model “66SN" || 


WITH DIRECT SUBTRAC- 
TION visible dials first 
item and totals in red. 


Panel finish. 
Capacity 9999.99 $80 





Suh Wie 


THREE NEW R.C. ALLEN 


Medel N16 644 


Straight adding model 
with symbols first item 
and totals in red—vis- 
ible dials. Suede finish. 


Capacity 9999.99 $60 










Model 56" 

















Straight adding 
model with first 
item and totals in 
red. Five columns 
adding six. Green Crystal 


finish. 
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FIGURING a Se 
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You're 


Right! 


it £O00K3 LIKE STEEL! 
ACTUALLY IT'S A STACK OF 


T R | STEEL REINFORCED . | E S 
S be L F CORRUGATED BOARD 

TRANSFILE FILES don't have to be relegated out into 

the storeroom. They are in perfect harmony with 






standard filing equipment. They look like steel, they 
act like steel. BUT, they cost but a fraction of the 


price of steel. 


If you sell your customers TRANSFILE FILES you give 
them the ultimate in accessibility for semi-active and 
inactive records—Records that are referred to on 


DE LUXE MODEL 


occasion but which are very essential when needed. 
They cost money to make. They should always be 
right at the finger tips as they are in TRANSFILE FILES. 


The advantages you expect to find in regular steel files 
are offered in TRANSFILE FILES. Roller bearing drawer 
suspension or ball bearing drawer operation enables 
file clerks to file and find quickly with minimum effort. 
he LEADER MODEL 
They have the inherent ability to take a lot of punish- 
ment for many years to come. 


Sell TRANSFILE FILES this transfer season. Check your 


stock now! 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 
NEW YORK, N. Y. 
REGULAR MODEL 
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certain fact he has learned in fifty-four years on Main 
street is that unvarying service to the public pays 
dividends and that what the public wants is the best 


guide for a merchant as to how to conduct his busi- | 


ness. As for a philosophy of life he believes that liv- 
ing one day at a time about expresses what he tries 
to follow. 

= 2 —__— 


SUMMER SELLING 


With the commencement season, nothing is more 
attractive in office equipment store windows than port- 
able typewriters. Now that these are obtainable with 
built-in typing stands and other new “wrinkles,” they 
are just so much more effective in display. Often we 
forget that millions of boys and girls leave high school 
and college in June, each one more or less typewriter- 
conscious. Considering how appropriate a typewriter 
is as a graduation gift, you can think of nothing prob- 
ably which has had so little seasonable sales pressure 
put behind it. 

Thousands of brief cases and zipper cases of one 
sort and another can be sold to graduates every sum- 
mer if office supply retailers put the same amount of 
salesmanship in action that the trunk and luggage 
merchants do, for example, in the case of the Glad- 
stone bag. 

In June is a fine time to interest certain kinds of 
business Men in duplicating machines. For some years 
we’ve noticed that men selling to farmers have sum- 
mer as their slow season. This is true of feed millers 
and feed merchants, implement dealers and dealers in 
field seeds, fuel, and fertilizers. They use the slow 
weeks between June and October to clean up, re- 
arrange things, install new equipment, get out adver- 
tising matter, and otherwise pick up the odds and 
ends of their work. It’s easier to interest them in a 
duplicating machine then than any other time of year. 
It is probably true of other office equipment, but we 
know it’s true of duplicators. Not less than twenty of 
these farm supply men showed me new duplicators last 
summer in Illinois and Indiana alone. 

Another class of people who seem to be in the mood 
to buy in June and later are the florists. During the 
warm weather weeks last summer all the way from 
the Ohio River to the Upper Peninsula of Michigan, it 
was impressive to observe the florists who had re- 
cently invested in office supplies——DID 


OS ee 


DAVIS OPENS SAN BERNARDINO BUSINESS 


W. K. Davis, well-known in the office machine busi- 
ness in Southern California, has recently opened a 
store of his own in San Bernardino, Calif., under the 
name of The W. K. Davis Company. 

Located at 459 Fourth street, the establishment is 
the local agency for the Art Metal Construction Com- 
pany, the Speed-O-Print Corporation, and the Under- 
wood Elliott Fisher Company. Mr. Davis represents 
these firms in the entire San Bernardino county as 
well as in his city. 

While Mr. Davis personally handles the sales de- 
partment he is ably assisted by Walter Loehr, who is 
in charge of the service department, and Miss Geral- 
dine Garrison in charge of the office. 


—-. 


McCONKEY OF MITTAG & VOLGER FINDS TIME 


FOR BOWLING 


The game of bowling is one of the principal out-of- 
hours pastimes of members of the Mittag & Volger 
organization. The company has entered its own teams 
in national tournaments. The star of the organization 
is W. H. Baldwin, who makes his headquarters in 
Syracuse and covers a section of the East. E. P. Mc- 
Conkey, who travels West Virginia and Pennsylvania, 


VAIL makes all 
these necessities 
to modern busi- 
ness —and a wide 


variety of others. 
& 


Dealers can obtain 
practically every need- 
ed metal paper fasten- 
ing device from this 


one reliable source. 
e 


If YOU are not a VAIL 
DEALER 





get ac- 

quainted with this con- 

stant repeat line NOW! 
Write for latest 


price list. 


VAIL 


Manufacturing 
Company 
900 East 95th St., 
CHICAGO, ILL. 
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CASH DRAWER ¢ ADDING MACHINE 


COMBINATION 


% An Indiana Cash Drawer doubles the use- 
fulness of any adding machine! It provides 
the merchant with a safe, dependable cash 
register PLUS an adding machine. No wonder 
every retailer from florist to filling station, is 
a “live” prospect for this useful combination 
—the perfect safeguard for cash and con- 
fidential figures! 


BOOST YOUR SALES 
this easy way! 


You can sell one Indiana Cash Drawer for every 
three adding machines OF ANY MAKE! It’s being 


done ...NOW ... by wideawake dealers everywhere! 





INDIANA CASH DRAWER COMPANY 
SHELBYVILLE, INDIANA 


Please send full information, prices, etc., on cash drawers for use 


with an adding machine. 


Check make 
of adding 
machine handled Name 


[ .. C. Allen 
[} Allen Wales 

(| Barrett Addres 
[) Burroughs 

{| Corona 

{| Monarch 

[| Remington Rand 
[) Sundstrand 

{_] Victor State 


City 
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has some ideas about the possession of that top rank. 
In a recent game he turned in a score of 229. Should 
he continue his rate of improvement, Mr. Baldwin will 
know that he has real competition. 

















CARTER’S NEW OVALS.—The Carter's Ink Company is 
now putting up its pints and quarts of Midnight, Wash- 
able and Sunset inks in newly-designed and modern 
ovals which embody a number of useful and attractive 
features. These up-to-the-minute packages combine 
easy grip, handsome labels and the company’s direc- 
tional pourout. Like Carter Cubes, the ovals represent 
the latest in packaging. 


= -_ O—_—_—— 


SAN ANTONIO NEWS NOTES 

M. D. Turner has been named service manager for 
the San Antonio branch of Remington Rand, Inc. He 
suceeds J. L. Carson, who has been transferred to 
Dallas. 

* * * 

J. P. Ringwald, publisher of the Alice Echo, has 
added a general office supply business to his paper, 
putting in a complete line of stationery and office 
equipment. He will handle Royal typewriters in that 
territory, and has employed Austin Smith, formerly of 
San Antonio, as typewriter service manager. 

M. R. Allen and Mrs. Allen have returned from a 
short trip to Junction where they visited relatives. 
Mr. Allen owns and operates Central Typewriter Co. 

* * * 

T. D. Stewart has joined the force of the Central 
Typewriter Company as city salesman. This firm has 
recently been named wholesale dealer in San Antonio 
and vicinity for the Shipman-Ward Manufacturing 
Company of Chicago, business machine parts and tools. 

* * * 

J. Andrew Smith, J. Andrew Smith Company, busi- 
ness furniture and equipment, who recently moved 
into his new location on Main avenue, was presented 
the award for being the outstanding member of the 
Lions Club of District 2-A. The presentation was made 
at a meeting held in Corpus Christi recently. 

* * 7 

W.C. (“Bill”) Clegg, The Clegg Company, past presi- 
dent of the NSA, has been busy this past month look- 
ing after his duties in the store and at the same time 
serving on the current term of the grand jury—BCR 
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VISIBLE AT A GLANCE! 2+ 


/ 
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[xib6@ RECORD EQUIPMENT 


Cash in on the growing demand for visible record systems with Standard Boorum 
& Pease Visible Record Equipment. It is the most efficient equipment ever devel- 
oped for the housing of records, with many exclusive features. It is adaptable to 
all record keeping requirements, and makes complete information concerning any 


business available at a glance. 


Our visible record experts will be glad to help you plan 
and set up visible record systems to meet your customers’ 








requirements. 


BOORUM & PEASE COMPANY 


GENERAL OFFICES: 84 HUDSON AVE., BROOKLYN, N. Y. 


A Young BOSTON ST. LOUIS CHICAGO 


Organization with 29 Otis Street 115 S. 8th Street 538 S. Wells Street 


Nearly a Century 
of Experience VISIT OUR NEW YORK DISPLAY ROOMS AT 349 BROADWAY 


































SQUARE BASE PRONGS 


Another exclusive Boorum & 
Pease improvement. The 
prongs can’t become loose, 
because they have square 
bases swaged into square 
holes. 


NoTear VUiisihle 
RECORD SHEETS 


The four upper and four 
lower holes of these prong 
style visible record sheets 
are reinforced with BRASS 
—making them many times 
stronger than non-reinforced 
sheets. An exclusive Stand- 
ard Boorum & Pease Product. 


J NOTE THE METAL 
REINFORCEMENTS 
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EXECUTIVE TYPE CHAIR 


Smartly styled, generous in size 
and durable. Designed for per- 
manent seating comfort. 


Check These Sales Features! 


Non-Sag Chair Seats 

Electrically Welded Frames 
Die-Formed Indestructible Bases 
Ball Bearing Rubber Tread Casters 
Genuine Leather Upholstery 


Baked Enamel Finishes 


Reasonable Prices 
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LIFELONG STEEL CHAIRS 
Prove Their Superiority! 


Wherever displayed they sell . . . wherever sold they satisfy. That is the country- 
wide verdict of the trade and of the user. EASYREST Lifelong Steel Chairs, both 


Executive and Posture types, have everything a comfort craving spine requires. 


From top to caster, EASYREST Lifelong Steel Chairs are scientifically built for 
correct sitting posture, lasting beauty and ease of control while seated. Big men 


and little men . . . thin girls and fat girls . . . all can use EASYREST Chairs with 


a maximum of comfort. 


The very latest advancements in design, construction and utility are embodied in 


EASYREST Lifelong Steel Chairs. That is why they have received such an en- 


thusiastic reception everywhere ... why they should have a prominent place in 


your window and on your floor . .. and why it is possible to land more of those 


complete outfitting jobs at a substantial profit. 





POSTURE TYPE CHAIR 


Correct sitting posture is easy, 


WRITE FOR OUR NEW natural and comfortable. Ex- 
ILLUSTRATED FOLDER — clusive feature allows adjust- 

ment of back height and seat 
FOR COMPLETE DETAILS. depth in one operation while 


occupant is seated. 
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NORTHWEST TRAVELERS NOTES 


By A. J. Nordstrom, Correspondent 


Claude Fleet, the “Mongoler,” was in Milwaukee 


early in May showing his company’s talking motion | 


picture titled “Two Cents Worth of Difference.’ 


’ Deal- | 


ers in Milwaukee who were privileged to see this pic- | 
ture, pronounced it an inspiration for anyone who Sells. | 


o* * ca 


Garry Dell, Southworth Company, is a recent mem- 
ber of the Northwest Travelers Club. Welcome, Garry, | 
we’re sure you will find not only the travelers but the | 


dealers in this territory are 
7 


* 


“right guys.” 


Hamilton Kendrick, the “Velveteer,” 


was also a guest 


in Milwaukee the latter part of April, as was Herb | 


“Pierpont” Morgan. 


* * 4 


Dick (the Penman) Gingland spent several days in 
Milwaukee, before departing for Madison and points 


north, as did Larry Goodhand, the big index man | 
from St. Louis, Chicago and Brooklyn. Or maybe Larry 


was visiting the old home town folks. 


* * * 
Larry Ackert, the paper man, had a sample room 
open the week of May 13 at the Plankington, showing 
his Christmas line of box stationery. 


* * */ 


Only a couple of months and the annual Northwest 


Stationers and Travelers Club tournament will be all 


set, at the usual place of festivity, Southview Club in 
South St. Paul. The date is set tentatively for August 


22, beginning at noon unless it rains, in which event 


it will be postponed for a day. Karl Castle has been 


chosen as chairman of the committee and will be as- | 
sisted by Stan “300 Yard” Griebel, “Sanford” Schaefer, | 


“Hook ’em Cow” Regan, and the writer. 


Roy Clarke | 


will do his usually excellent job in seeing that those | 
who are able tee off in proper order, unless he de- | 
cides to help the travelers win the cup, as he has 
threatened to do so often in the past by entering the | 


tournament. 
sleeve, in the way of a surprise, and the chairman has 
promised a golf party that will eclipse anything ever 
before attempted by this group, with lots of fun and 
prizes galore. 
~ * * 

It is expected that “Speedy” Fleet will have some 

competition at the “big water hole” in trying to up- 


The committee has something up its | 


hold his record, made several years ago, when he drove | 
a dozen “Silver Kings,” or maybe they were “seconds,” | 
into the big drink. H. E. (Lighthorse Harry) Cooper, | 


Dixie Allen, and yours truly will give him a run for 
his money in this doubtful honor. 
* * x 
The champion “Short Hole Putter,’ none other than 
our own Eddie Hansen, again challenges the group of 
non-golfers, no ringers or pros allowed. E. Mortimer 
especially challenges Art Bergstrom, the Sioux City 
“sharper,” on one condition that Art uses left hand 
clubs and shoots right handed. 


* * * 


Einar Carlson exhibited his patent duck decoys at 


the Sportsman Show held in the Minneapolis audi- | 
torium early this Spring, and reports a fine business. | 
Einar also is a fine fisherman, hunter, as well as real | 


(Also the father of twins.) 
a - 7 
Haven't seen Harry Short, the little giant from Chi- 
cago, recently. Has anybody here seen Harry? 


* * 


golfer. 


George Vinton, Maceyman, another traveler whom 
we haven’t run into lately but who we understand has 
been around. 


* « * 


“Where’s Elmer’ Krumweide, Shorty Bate, 


Otey | 


| 
| 


| 


Steele and Lou Wingert, and will they and the rest ' 


ONSTRATOR 


EM 
URE 
D LITERAT 
SISPLAY PACKAGES 


3-POINT BOOSTER! 


Dealers everywhere are pointing-up sales with these 
three strong steps in the LG Catalog—steps that lead 
to a higher volume of business and profits. If you haven't 
received your copy, write for it today. No obligation. 


FAULTLESS CASTER CORPORATION 


EVANSVILLE, INDIANA 
Representatives in Principal Cities—Canadian Factory: Stratford, Ontario 
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How would 
you 
like 
NEW 
BUSINESS? 


Vv 


Maptacks not only help chart sales and 
other business data ... but are useful for 
church and community enterprises; mili- 


Write us tary and naval projects; school, fire, po- 
for lice, and other municipal departments ; 
il and political organizations. Follow these 
details angles to develop new and_ profitable 


Maptack business. 


GEORGE B. GRAFF COMPANY 


WASHBURN AVE. CAMBRIDGE, MASS. 











‘joned to protect 








Here's a 
PROVEN 
LEADER 


Popularly priced— 
furnished in Pecan 
walnut and Oak Fin- 
ishes. 


The form-fitting 
back and posture 
seat relieve fatigue 
during long work- 
ing hours. All 
edges carefully 
rounded. Back 
posts and base de- 


signed and _§fash- 


clothing, 
No. 9213 






Feature this chair and 
watch your profits grow. 


MURPHY CHAIR COMPANY 


INCORPORATED 


OWENSBORO, KENTUCKY 
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| of the missing brothers be at Southview the latter part 


of August? Let’s make this a bang-up real party for 
all the members of the stationery fraternity, travelers 
and dealers alike. 





— © oe 


HAUSMAN COLLECTION INCLUDES 3,000 
DIFFERENT PENCILS 


About a year ago William Hausman, i243 North 
Harding avenue, Chicago, IIl., felt the urge to visit the 
New York World’s Fair. Not possessing sufficient extra 
funds to make the journey, he began casting about for 
a means to secure the wherewithal. One day the radio 
program, “Hobby Lobby,” attracted his attention, be- 
cause it offered a free trip to New York City to indi- 





PART OF THE HAUSMAN COLLECTION OF LEAD PENCILS 


viduals whose hobbies were accepted for broadcasting. 
It seemed like a providential opportunity. His hobby 
became pencil collecting. 

Within twelve months Mr. Hausman had assembled 
about 3,000 pencils, not one identical with any other. 
Most of them were wood cased, but the collection in- 
cludes an array of mechanical, bullet, button hole and 
novelty pencils. The largest one in the collection is 
six feet long. The smallest is the size of a toothpick. 
A comparatively recent acquisition is a pencil carrying 
a crown instead of an eraser. It is a memento of the 
coronation of King George VI of England. 

The pencils are classified according to character and 
neatly mounted on display frames. Mr. Hausman says 
there is room for expansion, which leads to the invita- 
tion to contact him if in possession of an unusual 
pencil. 

The collection is available for feature display. Mr. 
Hausman will be happy to supply details concerning 
arrangements. 

————__—= > 0—___——__ 


NATIONAL LUGGAGE WEEK 


With a large number of manufacturers participating 
in the event, National Luggage Week will be held from 
June 17 to 22. It is being sponsored by the publishers 
of Luggage and Leather Goods Magazines. 

Among the manufacturers of leather goods which 
are sold in large part through stationery and office 
supply houses, a great many are participating in the 
celebration and are lending active support to the pro- 
gram. These include the following, all of Chicago: 


| Charles Doppelt & Company, Frank Mashek & Com- 


pany, National Brief Case Manufacturing Company, 
Stein Bros. Manufacturing Company and Murray 
Varat Company. 


—————— — $$. 


ROYAL TYPEWRITER “GOES TO BED” FOR 
6000 YEARS 


Some time during the year 8113 A. D., just 6177 years 
from now, a group of scientists will open up a strange- 
looking vault near what is now Atlanta, Ga., and take 
out, from among hundreds of objects, a Royal type- 
writer. Doubtlessly this Royal will be the subject of 
much scientific discussion in 8113 A. D. and its func- 
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Outstanding values are what buyefs are roved 
interested in! Quick turnover strikes the buyers look for- A 
right spot with dealers- hey are both the readily increasing accopeance—n 
present in A-S-E office equipment! That's mounting demand! All these advantages 
why s° many dealers are calling A-S-E add up faster sales and bigse* profit 
Storage and Wardrobe Cabinets, Files, for you—without additional outlay of time, 
Dead Storage Files, Desks and Tables the money OF effort- 
hottest sales © ortunities they have ever Send for the full facts today! Get in 
had! step with hundreds of other dealers in 
Don’t miss the boat! Take advantage of this profit parade, selling the line with 
these amazing profit opportunities now! SALES ENTUM There 1s 7° ob- 
And, remember, national advertising is ligation. 
developing A-S-E sales vnomentuen—anee” ALL-STEEL-EQUIF COMPANY, 
ing your selling job easiet- Remember, too, INCORPORATE 
nvincing features, the im- 606 John street, Aurora, Wt. 


the customer-cO 


Gwv0'Lo. 








' 
| 
| 
| All-Steel-Equi 
| 606 John a Company, Inc 
| Mail Street, Aurora ae 

complete i “ 101s 
DS FILES © STOR | ( ) DS a information ab 
' , ‘ 
AGE AND W Name ) Cabinets . A-S-E Aur 
ARDROBE CA ) Desks pate ) Files 
BINETS @ | Address ables. 

| City 
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DESK 
S @ TABLES @ LOCKERS 
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Bassick 


CASTERS 90 FLOOR PROTECTION EQUIPMENT 





BASSICK RUBBER 
CUSHION SLIDES 


A small product with a large 












market—and an attractive profit. 
Every customer who uses chairs 
is a prospect. You can sell them 
to schools, churches, restaurants, 
offices, hotels, ete. 





ZF 


THE BASSICK LINE IS COMPLETE WITH EVERY TYPE OF PRODUCT 
TO SERVE YOUR CUSTOMERS’ NEEDS ... PROTECT THEIR FLOORS 














DIAMOND ARROW CASTERS 


The largest-selling office chair casters 
in the world .. . with the full floating 
ball bearing construction that has 


made them the standard of quality 














as well. 
ATLASITE CUPS NOMAR RESTS RUBBER DESK SHOES 
You'll find it e sell BASSICK —the outstandir oe of qu seth od- 
cts for offic baie alers. Write for complete catalog and infor 


THE BASSICK COMPANY «BRIDGEPORT, CONNECTICUT 


The world’s largest manufacturers of Casters and Floor Protection Equipment 
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tional use will cause speculation among the literary 


and mechanical worlds of that future day. 

The vault has been constructed under the super- 
vision of Dr. Thornwell Jacobs, president of Oglethorpe 
University, Georgia, who conceived the idea of preserv- 
ing a cross section of modern American life in a time- 
proof storehouse for the edification of future people. 

The vault of which Dr. T. K. Peters is archivist, has 
been named the Crypt of Civilization. 


The objects | 


which are being collected for preservation are carefully | 


considered for their prominence. The Royal typewriter 


was chosen because it is a fine example of the type | 


of precision craftsmanship and mechanical perfection 





THIS ROYAL TYPEWRITER IS GOING TO BE SEEN AGAIN 

SOME DAY BUT WE WON'T KNOW ANYTHING ABOUT IT!— 

That much is a certainty because shown here is a vault which 

is being sealed and won't be open until the year 8113, just 

6177 years from now. Royal Salesman Roy C. Sargeant is 

shown handling the typewriter to T. K. Peters, architect of the 
vault. 


which are part of modern manufacturing procedure. 

The vault has been hewn out of the solid granite of 
the Appalachian mountains and is located beneath the 
administration building of the University. It is as 
large as a big swimming pool, lined with slate, capped 
with stone and sealed with a stainless steel tablet on 
which is engraved the request to leave it unopened for 
6177 years. 


— >? — 
TAYLOR CHAIR ADDS FOUR TO STAFF 

The Taylor Chair Company, Bedford, Ohio, has ap- 
pointed four new members to its sales staff. The men 
and the territories they will cover are: Gordon Meals, 
vice-president of the company, central East; Hugh T. 
Morgan, Chattanooga, Tenn., southeast; Wesley L. 
Fisher, Bedford, southwest; and Bob Keltner, Port- 
land, Ore., northwest. Robert L. Randolph and George 
Morgan will continue to cover Metropolitan New York 
and New England, and the West Coast respectively. 
While reorganization plans are nearing completion, the 
company has announced a new catalogue covering its 
line of chairs and specially designed to fit a salesman’s 
portfolio. 


ee 
BARKER OPENS OWN BUSINESS IN JACKSONVILLE 
Earl M. Barker, who has been connected with the 
dry stencil industry for the past fifteen years, this 
month enters the manufacturing field with his own 
company, Earl M. Barker & Company. Mr. Barker 
is offering to dealers the new Barco “Dura-Coated” 
dry stencil, and a complete line of inks and duplicator 
supplies. 
“Dura-Coating,” added of a_ special 


an coating 
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TYPHONITE ELDORAD 
ADVERTISING SCORE 


ES-WITH 
DRAFISMEN AND ARTISTS 




















Typhonite Eldorado advertisements are written 
by engineers, for engineers—by architects, for 
architects — by artists, for artists. Each ad makes 
a definite contribution to the knowledge of the 
profession to which it is directed. 


Typhonite Eldorado advertisements are appear- 
ing regularly in a full list of Professional, Art, 
Vocational and School magazines. 


Returns from these advertisements are phenom- 
enal. They prove we are getting across the 
story of Typhonite Eldorado Pencils to these 
professional users. You can capitalize on this 
fact by stocking and displaying Typhonite 
Eldorado Pencils in your store. The market is 
being increased with each advertisement. Why 
not take your share? 


NOTE: Write to Dept. 98-J6 for 
the Typhonite Eldorado window 
and counter display sets (free to 
distributors). 





Pencil Sales Department 


COMPANY 


JOSEPH DIXON CRUCIBLE 


Jersey City, N. J 





SUBSTANTIAL PROFITS! 


nanufacturing office tables, the St. Johns 
Te able ro) has alway be sen cognizant of the fact that the 


ealer nterests must be served. That is why St. Johns 
has concentrated its efforts on producing tables which are 
f high qua rable construction, simple design, and 
excellent finish at a price that will enable the dealer to 
alize a substa profit. And because St. Johns has 
never compromised with these standards, it has built uf 
a good will w jealer and consumer approval 
yt + 
The No. 28 table ed below is a typical example of 
St. Johns superlative value. It is made of specially selected 
Plain Oak, in Office Golden and-School Brown finish. Its 
ompanion table No. 29 is made of Solid Northern Michigan 
Maple in Walnut Mahogany finish. 


Write now for the new St. Johns catalog showing this and 
the many other distinctive tables in the St. 


Johns line. 








Description 
Plank edge top, l'/ inches thick 
frame underneath to 
arping. Legs are 2% 
»0t length table has 3'/, 
rs are dovetailed 
i back with framed in 3 ply 
foot and 4 foot length: 






Drawe 






Sizes 
94 x 36 inche 32 x 60 inches 
30 x 48 inche 34 x 72 inches 











ST. JOHNS TABLE COMPANY 


CADILLAC, MICHIGAN 
Office Furniture Warehouse Company, 573 Broadway, N. Y. C. 
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This Is the Case 
That Sells So Well 


FOR 
REAL 
PROFIT 


ORDER 
YOUR 
STOCK No. 720 
COMBINA 
NOW MEN’S BRIEF CASE AND 


SAMPLE CARRYING CASE 


Comes in brown and black smooth 
top grain cowhide. Size 16”’x13” 
with three pockets. Collapsible cen- 
ter pocket. Has 7-inch expanding bottom. 
Case is built with frame and lock-style with 
easy carrying post handle. Can also be had 
in british Tan or in Suntan Aniline Russet. 


National Brief Case Mfg. Co. 


512 S. Peoria St. Chicago, Ill. 
New Address in New York 10 East 34th St. 
New Address in Los Angeles 1709 W. 8th St. 
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formula to high quality protein stencils, is said to 
preserve the stencil against drying out, and to provide 
a surface that permits easier and cleaner typing and 
drawing. Climate or weather conditions do not affect 
its flexilbility or performance. The entire line of Barco 
stencils and inks are attractively packaged under one 
design, and all items of the line are unconditionally 
guaranteed to perform to the entire satisfaction of 
dealers and their customers. Dealers are invited to 
request samples. The address is Earl M. Barker & 
Company, 311 Laura street, Jacksonville, Fla. 
s ones 
ROYAL’S ROYTYPE PLANT OPENS 

James F. Vreeland, sales manager of the Roytype 
division, Royal Typewriter Company, Inc., has an- 
nounced the formal opening of the new Roytype ribbon 
and carbon paper manufacturing division of that 
company. 

C. B. Cook, Jr., technical supervisor of purchases at 
the factory in Hartford, Conn., heads the new manu- 
facturing division which is located in a wing of the 


| eae bale 
— i 





~<s 























JASPER 
SEATING 
COMPANY 


presents 


ee 
**-. 
oe 
"eae 


A New Series 
of Upholstered 
Office 
Chairs 


IN IMITATION 
LEATHER 


This interesting group of smart designs enables the office 
furniture dealer to provide his trade the solid comfort and 
as distinction of upholstered office chairs in good 
value and moderate cost, equal in ality to our fine line of 
all wood office chairs. Full details on request. 


Jasper Seating Company 


JASPER, INDIANA 
REPRESENTATIVES 
COORG L. M. Farber, 529 So. Wabash Ave. Ph 


one: Webster 3217 
EW YORK: Office Furniture Warehouse Co., 57 dway 


3 Broadwa 











SECTIONS OF ROYAL'S ROYTYPE DIVISION.—(Top) The 

ribbon inking and winding machines in the factory. (Lower) 

Plant Foreman Emile Urianek hands Vice-president C. B. 

Cook the first Roytype ribbon manufactured in the plant while 
Sales Manager J. F. Vreeland looks on. 


Hartford factory. William F. Hoefer has been retained 
as technical advisor and Emile Urianke has been 
named foreman of the new division. 

In the new plant, every operation from the grinding 
and mixing of inks to the packaging of the finished 
product is carried out. The machinery used in making 
all Roytype products is of the latest design and model. 
The carbon coating, ribbon inking and winding as well 
as cellophane wrapping machines were designed by a 
leading engineer with years of experience in the 
industry. 

Mr. Hoefer has been responsible for many improve- 
ments in the manufacture of high grade products and 
special machines for producing superior ribbons and 
carbon papers. One of the most important phases of 
ribbon and carbon paper manufacture is the proper 
grinding and mixing of inks. Mr. Hoefer has a thor- 
ough knowledge of the best use of them in producing 
a superior product. Mr. Urianke has spent more than 
thirty years in the business and is a recognized au- 
thority on inks. 
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No. 2367—Handsome 
turned-leg style. Center- 
matched half-round Wal- 


nut drawer fronts. Mas- 














sive metal pulls. All cor- 






ners rounded. Moder- 





Imperial Dealers are batting 
the sales ball all over the lot! 


Nearly every team has a player who can be sales, investigate the profit-making Imperial 
counted on to “come through” in a pinch. Im- franchise. 


perial Desks are like that. When competition si , : s,s 
E Write today for full information on this line 


is keen, they have what it takes to make a sale ‘ aa” 
of over 200 fast-selling items. 


—smart styling, sound craftsmenship, and a 


price that’s right. IMPERIAL DESK COMPANY 


If you want to increase your office furniture EVANSVILLE, INDIANA 














THE Complete LINE IS THE 
STRAIGHT LINE TO Profits 


Study This List—It Means More Business—Repeat Business-—To You 











C L © A i G R j Pp CARBON CARBON INKED 
PAPERS ROLLS RIBBONS 
A & e ne Tailor’s Marking i 
Cleangrip Photo Offset Stormtex Silk 
Its distinctive appearance catches the eye. Whitedge Billing Rolls for Elliott- | Stormtex Cotton 
Its efficiency, cleanliness, long wear and RESISTANCE ; : Fisher Machines Cameo 
TO CURL make it the carbon paper preferred by busy Clean Pull Billing Rolls for ‘ 
. ‘ ‘ C: Burroughs Posting American 
_ a . ° ° . — Machines oe 
Cleangrip combines all the desirable features of good oo Dentehar’ Reis eliance 
carbon papers plus the highly important special features Tally Rolls Ribbons for Address- 
possessed by no others. Reliance Teletvoe Carbonised ograph-Multigraph 
It is profitable to the dealer as it brings new business Carbons in all Rolls Spcodaumat 
and holds it against competition. weights and| Rolls for Elliott- : 
DEALERS: Don’t overlook this business getter. Write Siti Addressing Machines | Dupligraph, etc., ete. 
for samples and prices. Special Rolls 

















H. M. STORMS COMPANY 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons 


5961 GRAND AVE. BROOKLYN, N. Y. 
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The 


COPYHOLDER 


That Has Everything 
But A High Price 


The Burns ZA-13 Copyholder has every major feature of 
copyholders selling for twice as much. 

These features make it a bargain that doesn’t go begging. 

Your customers buy it because it keeps copy where it’s 
easiest to read—right in front of the typist. The line-guide 
speeds the eye from word to word, minimizing fatigue and 
error. The remote control lever moves the guide one, two, 
or three spaces at a touch of the finger. 

Yet, with all these selling points, the Burns ZA-13 Copy- 


holder retails not for $25—but for $12.50. Write today BURNS Autoliner 
ZA-13 $12.50 List 





for details and discounts. You'll be glad. 


OFFICE SPECIALTIES 


American Automatic Electric Sales Company 
1033 W. Van Buren St., Chicago 







TELEPHONE BRACKETS * COPYHOLDERS * GOOSENECK LAMPS * CHAIR & DESK PADS 





Dealers: You can sell these articles with good profit 


UHL Steel Combination Chair and Stand for Typists 


The lowest priced outfit on the market for such a high quality 
unit. 

Used quite extensively in offices but the greatest quantities 
are sold to business colleges, schools, etc., for classes in type- 
writing. 

Although low-priced they are made with the same Uhl care 
and material and workmanship as the higher priced articles. 

Re een ae The ''ECON- 
my OMY" stands come 
in 3 sizes and are a 
built entirely of | = 
steel; chairs are —_ 
equipped with am 
wood or steel seats 
and backs on steel 
frames. All type- 
writer stands can be 
equipped with cast- 
ers; some with _Ask for Catalog 


drawers. 


No. 9000 





No. 893 | * The Toledo Metal Furniture Co. 
1696 Hastings St. Toledo, Ohio 
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SMITH-CORONA OKLAHOMA CITY BRANCH MOVES 


On May 1, the branch of the L. C. Smith & Corona | 


Typewriters, Inc., in Oklahoma City, Okla., opened in 

new quarters at 117 Northwest Second street, 

across the street from its former location. 
Custom-made to specifications by W. B. Christian, 


branch manager, fixtures and oak paneling, 


just | 


con- | 


structed and installed under his direction, transformed | 


the spacious room into a conveniently arranged work- 





SMITH-CORONA’S NEW OKLAHOMA CITY HOME.—Top pic- 


ture shows interior of the new branch at 117 Northwest Second 


street. (Lower) Branch Manager W. B. Christian in his private 
office of the new branch. 
ing plant. The newly-laid Tile-Tex floor covering is 


brown mottled with light tan and a red flecking. The 
paneling, counter, railing, and display cabinets are 
of light oak, dull finished. Display cabinets and tables 
occupy the front section of the room. 

The business office space is defined by a front 
counter and an oak railing and gate along the aisle 
leading to the rear, where the service department and 
storage space is located. Three desks for sales super- 
visors are Set along the wall opposite the railing. The 
panelling which forms Mr. Christian’s private office 
has opaque glass set in the top half of each panel. 
—EVH 

0 

BAINBRIDGE TO HEAD HIS COMPANY’S BOARD 

Bainbridge, Kimpton & Haupt, Inc., New York City, 
last month announced the election of John G. Bain- 
bridge as chairman of the board of directors of the 
corporation. Other officers elected at the same meet- 
ing were as follows: 


Mortimer H. Chute, Jr., president; William H. Wal- 
lace, vice-president, and George H. Kyle, secretary- 


treasurer. Lester C. Milton was elected a member of 
the board of directors. 

A statement issued concerning the election of offi- 
cers read in part: 

“The new officers and directors look forward to the 
continued patronage from their many friends in the 
trade, and all effort will be made to develop closer 
relationship with the dealers throughout the United 
States.” 

© 
STANDARD DIARY IN 90TH YEAR 

The Standard Diary Company, Cambridge, Mass., is 
celebrating its ninetieth year in business, having been 
founded in 1850 by Edwin Dresser and Eben Denton. 
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We give you. 


SERVICE! 






“ix 





MEYER & WENTHE inc. 


30 S. fofferson St, Chicage, VEL 


_A pi, Per ee Display of 
JACKSON Chippendale 














/ 


will pee ae your sates 


News of interest to business men who prefer the well pro- 
portioned Chippendale design, its fine wood and beauty of 
fittings and finish is offered in this desk with modern, effi- 
cient working areas, ample filing and storage spaces, con- 
venient receptacles for office sundries—in short, plenty of 
room for executive action and progress. 


Built in four sizes with tables, phone cabinet and stand, 
costumer and waste basket to match. Display it with small 
signs calling attention to the various features. Our Cata- 
logue No. 409 is available to you on request. 


Jasper Uffice Furniture Co. 


JASPER, INDIANA 
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JUST OUT! NEW OFFICE APPLIANCE! 
UTILITY MESSAGE HOLDER 


What Every Office Needs! 


This new amazing invention sought by 


Sw. | 
Be Caimhe E R 
ne | offices everywhere—a safeguard against 
Git tim Ty) Josing or overlooking of any important 
Teche“ Stamph 
2 $ PM orders, telegrams, shipping instructions 
ae 
= or any other messages from any desk or 





———$——$$—$—— ” ” 

table. “GRASPS” as many as 6 or 8 
sheets at once yet a single sheet can be 
inserted instantly and withdrawn as 


quickly without disturbing any other 


message. 
PATENT PENDING 
“UTILITY” IN Makes Messages Easy to Read 
ACTUAL USE 


Excellent for secretaries, switchboard operators, stenog- 
raphers (holds notebooks)—makes reading notes perfect. 
Gives messages the proper reading angle. BEAUTIFULLY 
FINISHED—ADDS DIGNITY TO ANY OFFICE. 


Inquire Today! Be First! 


Low $1.00 retail price makes sales easy, you can sell 
several in each office. Write for free description circular 
and wholesale price list giving quantity prices. 


EDWARD J. JOYCE FILING CO. 


EXCLUSIVE DISTRIBUTORS U. S. A. AND CANADA 


56 W. Washington Street Chicago, Ill. 














"Andy Units of STEEL” 


include New 
TYPEWRITER TABLES 






Here is one of our 
rigid and durable all 
steel movable typewriter 
tables. Made to give 
maximum service at a 
minimum of expense. 
Has rubber casters (with 
two thumb screws to act 
as brakes). Green baked 
enamel finish. Shipped 
Knocked Down in a carton and easily assem- 
bled. An exceptional value 
for such a large and sturdy 
stand. 





Leaves 
extend to 
34” x 14” 









Send for new folder on 
Special UTILITY UNITS 
for General Office Use. 
There are many units YOU 
can sell at a remarkable 
profit. 





Ht. 26” 
Wt. 16 Ib. 
Top 18” x 14” 


ANDERSON-HICKEY CO., INC. 








GENEVA, ILL. 
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WESBANCO INSTALLS PEN DISPLAY CASES 

New fluorescent “Da-Lite” display cases for fountain 
pens recently installed by the Western Bank & Office 
Supply Company, 205-209 West First street, Oklahoma 
City, Okla., gives this firm the largest display of foun- 
tain pens in the southwest, according to W. S. Plant, 
vice-president in charge of sales. 

Near the center front, the cases occupy the most 
prominent spot in the stationery department, and have 





I~ se 


ROOM FOR PLENTY OF PENS!—This recently-installed foun- 
tain pen case of the Western Bank & Office Supply Company. 
is a 22-foot display illuminated by fluorescent lighting. 





occasioned a great deal of favorable comment by cus- 
tomers, Mr. Plant said. 

Of the new prima vera wood which reflects light 
more effectively than darker woods because it absorbs 
a minimum amount of light, the cases are in three 
units, being two straight units joined by an intervening 
“cut-corner” section, making a continuous 22-foot 
display.—_EVH 


—————~—>o———— 


PACIFIC NORTHWESTERN NOTES 


Carrying forward a second big expansion within the 
past year, the General Office Supply Company, well- 
known stationery organization of the financial district 
of Seattle, has opened a brand new store in the First 
avenue level of the Exchange building, where the 
company has installed its own printing plant as well 
as large office furniture, equipment, stationery and 
greeting card departments. L. W. Webber is president; 
L. F. Leonard, formerly with Fortune Magazine, vice- 
president, and W. H. Gould, secretary and treasurer. 


* * * 


Richard G. Montgomery, executive of J. K. Gill Com- 
pany, of Portland, Ore., as president of the Oregon 
Retail Distributors’ Institute, presided at sessions per- 
taining to advertising, merchandising and executive 
problems at the recent annual conference of the Insti- 
tute on the campus of the University of Oregon. Mr. 
Montgomery was also one of the principal banquet 
speakers at this retail meet. 


* * * 


Alterations and improvements are being carried out 
by the Pacific Coast Stamp Works, at its plant at 2132 
Third avenue, Seattle. 


* * . 


James Sait, who for some time has been with the 
Spokane, Wash., branch of L. C. Smith & Corona Type- 
writers Inc., has been transferred to Portland, Ore. 
He has been promoted to serve as branch manager 
of the unit in the Oregon metropolis. George C. Nich- 
ols has been appointed to succeed Mr. Sait as office 
manager at Spokane. 


* * * 


Thomas Pelly, president of Lowman & Hanford Com- 
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Impressive Streamline Installation-built by-Leopold at Burlington, lowa 

















VENDO CO 
KANSAS CITY 
INSTALLATION BY 














ROBERT KEITH FURNITURE & CARPET CO 








MEiLINK POSTING SAFE DRAWER 


s PROFIT BY 
Mr. Dealer: RECOMMENDING MEILINK’S 
POSTING SAFE DRAWER 


Every office doing mechanical book- 
keeping needs this efficient combina- 
tion of Posting Tray and Safe; not 
only for the filing of their ledger 
cards but also for Protection from 
Fire. 

The Meilink Posting Safe Drawer gives 
constant SMNA Certified One Hour 
Fire Protection at a substantial sav- 
ings and convenience over separate 
trays and safes. 


Meilink Safe Drawers May Also Be 
Divided For Documents and 8x5 Cards 


MEILINK STEEL SAFE COMPANY—TOLEDO, OHIO AiyTorx 
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seatel teal BALANCED ACTION 


SFPICE CHAIR ‘SSSUE tESES 


Unmatched comfort will be found in chairs equipped 
with rubber cushioned irons. These cushions are not 
merely substitutes for springs, but are shock ab- 
sorbers on which the weight of the occupant in any 
position is evenly distributed. The ball bearing 
swivel is a feature of this fixture and together they 
provide the utmost in comfort. A COMPLETE LINE OF OFFICE 


POSTURE AND STOOL IRONS 
EQUIPPED WITH EITHER RUB- 
BER OR STEEL SPRINGS. 


ms Poe | ON REQUEST 
a a a CATALOGUE Q 
ot > 
ay Collier-Keyworth Co. 
Gardner, Mass., U. S. A. 





































































Fits Smaller Spaces — ALMA 


700 
SERIES 


—scaled for efficiency 
without sacrificing needed 
roominess, the ALMA 700 
solves the square foot 
problem in crowded of- 
fices. This low-priced se- 
ries is complete in all 
standard pieces, finished 
in a velvet dull walnut- 


tone throughout. 


No. 750-TW 
50 x 28” 





ALMA DESK COMPANY 


HIGH POINT, NORTH CAROLINA 
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pany of Seattle, was recently appointed to the post of 
vice-chairman for the forthcoming Seattle Community 
Fund drive. The stationary executive is also president 
of the Seattle Symphony Orchestra, former associate 
of the Dexter Horton Bank, and has served as chair- 
man for several Alaska good will tours in which lead- 
ing business executives of Seattle participated. 


* * * 


Ralston Studio has opened at 1112 Second avenue, 
Strand building, Seattle, with a line of stationery 
equipment, fountain pens and greeting cards, serving 
the banking district and office center. 


* * * 


Millers Office Supply, 305 South Meridian street, 
Puyallup, Wash., has taken larger quarters for better 
service in the office supply and stationery field. Grow- 
ing patronage has necessitated increased display room 
and larger stocks.—CML 

————_o— © ——— 

WESBANCO PROMOTES LUCAS AND EDWARDS 

In a readjustment of duties of store personnel at 
the Western Bank and Office Supply Company, 205- 
209 West First street, Oklahoma City, Okla., W. W. 


Lucas stepped up from assistant manager to manager | 





FRANK EDWARDS 


of the furniture department, and Frank Edwards was 
elevated from assistant manager to manager of the 
stationery department. Both men are working under 
W. S. Plant, vice-president in charge of sales. 


With the company for the past fourteen years, Mr. 
Lucas first became connected with the office equip- 
ment business in 1914 in St. Louis, Mo., where he 
spent twelve years and six months traveling for George 





W. W. LUCAS 


D. Barnard Stationery Company. He left the Barnard 
company in 1926 to join Western. After traveling a 
territory for eight years he took an inside sales job in 
the furniture department. 

Mr. Edwards has spent a like number of years in 
the stationery business, serving with various Oklahoma 
City companies before becoming inside salesman with 
Western Bank & Office Supply Company in 1928. The 
old Parlette-Doyle Company, now out of business, and 
Wiggers’ Inc., are among his earlier connections.—EVH 
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BENTSO BLUE PRINT 
CABINETS 
offer 


* Smooth 
drawer opera- 
tion on four 
rollers. 


* Wei 

flaps and gs 
proteciors in 
every drawer. 


* Nine stand- 
dard sizes. 


* Choice of 
drawer com- 
binations and 
compartments. 


Special sizes 
and combina- 
tions to meet 
any require- 
ment. 





DEALERS: On your regular calls, notice the opportunities 
you have to sell Blue Print Cabinets. The BENTSON 1800 
LINE offers a size and combination of drawers for every 
one of your customers and prospects. 

Write for the BENTSON Catalog, 

Price List and Dealer Discounts. 


THE BENTSON MFG. COMPANY 


AURORA, ILLINOIS 

















FOR NUMBERING 
bigger discount gives 
you a bigger margin 


Send for prices, discounts and descriptive circulars 


The "Big Six,” a quality grouping, offers the advantage of 
a wide selection of any of its numbers, with the privilege 
of obtaining the greatest quantity discount ever offered on 
any line of numbering machines! 


MODEL 49 


A popular low-priced automatic 
numbering machine with Consecu- 
tive, Duplicate and Repeat actions. 
Triplicate or Quadruplicate may be 
substituted for Duplicate. At $7.50 
list, it cannot be duplicated for 
value, performance or profit. 


ROBERTS NUMBERING MACHINE CO. 


694-710 Jamaica Avenue, Brooklyn, N. Y. 





Western Distributor 
LOUIS MELIND CO. 


362 W. Chicago Ave. 593 Market Si. 
CHICAGO, ILL. SAN FRANCISCO 
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CHROMIUM MOUNTED 
RUBBER STOCK STAMPS 
“Cost No More Than Ordinary Rubber Stamps” 








1000 & ONE 











1000 and ONE CHROMIUM 
Different Stock Stamps on 


hand—ready for instant de- MOUNT 
ey terest | STOCK STAMP 
CATALOG!! 


Write today-— 


BANKERS & MERCHANTS STAMP WORKS, Inc. 


3215 N. SHEFFIELD AVE., CHICAGO, ILL. 





DEALERS Names Imprinted 
on Handles—FREE! 

















RAVEN 


AND 
NATIONAL Carbon Papers 


Lines of 











Lines of Dictator SILK 
Typewriter AND 


Ribbons SUPREME 


Use the “Bucki” Route to 
increased carbon and ribbon sales 


Write for Complete Details 


The Buckeye Ribbon & Carbon Co. 


Manufacturers 
1458-68 East 55th St., Cleveland, Ohio 
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RIDGLEY COMPLETES 25 YEARS WITH MONROE 

A. H. Ridgley, sales manager of the Pacific division 
of the Monroe Calculating Machine Company, Inc., 
joined the ranks of Monroe twenty-five year men on 
May 15. 

Mr. Ridgley, who has his headquarters in San Fran- 
cisco, was the entire western sales force of his com- 
pany when he cast his lot in 1915 with an organization 





H. RIDGLEY 


which was then only three years old. In his first sale, 
made in May of that year, he placed the first Monroe 
calculators to be sold in California, and today he 
counts Monroe users in that state in the thousands. 

Previously associated with the office appliance in- 
dustry, Mr. Ridgley’s first connection with the Monroe 
Company was as a salesman in Los Angeles, from 
which point he covered all the territory in southern 
California. The increase in Monroe business in the 
West was rapid, and a few years later he became dis- 
trict manager at Los Angeles, then fast becoming one 
of the company’s larger sales districts. In 1922 he was 
appointed sales manager of the entire Pacific division, 
which includes all of the western states, and trans- 
ferred to the division headquarters at San Francisco. 

Mr. Ridgley is the eighteenth member of the Monroe 
organization to complete twenty-five years of continu- 
ous association with that company. He has in three 
different years been a qualifying as well as an honor- 
ary member of the Monroe High Point Club, composed 
of the company’s leading sales representatives, winning 
his active membership because his entire Pacific sales 
division secured its sales quota for the year. 


Oe mee 


UTILITY’S NEW STORE TO OPEN THIS MONTH 

The second unit in the Utility Supply Company chain 
of retail commercial stationery stores which are to be 
located at strategic points in the Chicago Loop area, 
is scheduled for opening the first week of this month 
at 300 North Michigan avenue. Commercial and social 
stationery will be featured on the Michigan avenue 
level. On the lower level will be an elaborate display 
of office furniture. The premises are particularly 
adapted for such display because they were formerly 
occupied by a piano sales organization, the background 
for whose luxurious exhibits was still available when 
the lease was signed by Utility officials. 


OO 


OLD WATERMAN BUILDING TO BE RAZED 

A well-known landmark of New York City for many 
years is going the way of most old structures with the 
beginning of demolition operations on the Waterman 
building at 189 Broadway. The upper four floors have 
already been razed, and as the work progresses win- 
dows are being installed in adjoining structures at 187 
Broadway and 7 Dey street to afford light for offices 
hitherto unrentable because of the lack of daylight. 
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Buclt to meet the Extn ene Conditions 
Peerless Steel Equipment Company 
Unruh and Hasbrook Streets — Philadelphia 


OFFICES 
NEW YORK LOS ANGELES BALTIMORE CHICAGO 


GIVE THEM “COMFORT” 
—-GIVE THEM SAFETY” 


That's really what your customers want and that’s what they get when 
you sell them JOHNSON Revolving Chairs with the New ‘’PerfecTilT” 
Chair Irons. 

















COMFORT—because the ‘’PerfecTilT” Chair Iron can 
be adjusted to a perfect balance so that users relax 


naturally—without effort... . And because its opera- 
tion is absolutely quiet . . . no squeaks... no oil 
required. 


SAFE—because all hazards of danger are eliminated 

. no broken springs to let your customers down... 
no breaking of the spring bolt . . . and no breaking or 
disintegrating of any parts. The New JOHNSON 
“PerfecTilT” Chair Iron is definite and absolute assur- 
ance against accidents in a revolving chair. 


WRITE FOR ATTRACTIVE, COLORFUL DEALER FOLDERS giving full in- 
formation about the many exclusive and outstanding features: AMOLA steel 
compression springs (developed by Chrysler for tough knee action and other 
vital part use). OlLless Bearings, Nickle Steel Tension Bolt, Low Fulcrum, etc. 


JOHNSON CHAIR CO. 


World’s Largest Manufacturers of Commercial Chairs — Founded 1868 





No. 1680XL 
A most popular JOHNSON 
Executive Chair using 
AMOLA Steel for the 
Compression Spring in the new “PerfecTilT” 


4401-4531 W. NORTH AVE. CHICAGO, ILLINOIS Chair Iron. 
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INDIANA'S 


NEW AND DISTINCTIVE LINE OF 


SCHOOL FURNITURE 


IN NEXT MONTH'S ISSUE 
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f INDIANA DESK COMPANY “ 
ie JASPER, INDIANA | 


Carbon Papers 
pl F al 0 ATA L0 te L Bate) and Typewriter 
. O Ribbons 


SUPER-FIBER type- 

writer ribbons 

packed in a new col- 
orful attractive con- 

0 F F i C FE tainer which will Baa 

help you definitely ae 

AND in sales. A quality SEL 































product that will as- 
sure consistent, top 


SCHOOL CHAIRS || eee 


Feature Codo carbons and rib- 
bons. They are guaranteed for 
five years against deterioration 
in stock. They are accepted 
exclusively in hundreds of of- 
fices, due to high grade and 
uniform results. 


MANUFACTURED BY 


NEW INDIANA CHAIR CO. 


JASPER, INDIANA 


Let us help you solve your rib- 
bon and carbon preblem. 


Codo Mfg. Corp. 


Chicago New York 


Factory, Coraopolis, Penna. 


WRITE FOR YOUR COPY 
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Calendar of Industry | 


Activities 


Chronological Arrangement of Major 


Events For Easy Reference 


June 14 and 15. N.S. A. third regional meeting, 
Claridge hotel, Atlantic City, N. J. (Governor) R. L. | 
Thomas, Lucas Brothers, Inc., Baltimore, Maryland. | 

| 


« » 


June 21 and 22. N. S. A. first regional meeting, | 
Statler hotel, Boston, Mass. (Governor) Rhys Llewel- | 
lyn, R. H. Llewellyn Company, Manchester, N. H. 


« » 


July 22, 23 and 24. National Typewriter & office Ma- 
chine Dealers Association annual convention, Book 
Cadillac hotel, Detroit, Mich. (President) John Loser, 
Noiseless Typewriter Company, New York, N. Y. 


« » 


September 23 to 26. National Stationers Association | 
annual convention, Palmer House, Chicago. (General 
Manager) Charles P. Garvin, 740 Investment building, | 
Washington, D. C. | 


eaceomarie 











PARKER'S DEALER DISPLAY.—This new window display, 

created by the Parker Pen Company, Janesville, Wis., features 

changeable units on the right hand side thus adapting it for 

display use during the pre-graduation season or for general 

early Summer gift promotion. Of unusual shape and design 

and lithographed in eight colors, the display is available to 
dealers free of charge. 


o—~—=e 


FRED BROWN RECOVERING FROM OPERATION 

Fred Brown of The Hall-Welter Company, Rochester, 
N. Y., is well on the road to recovery following a seri- 
ous operation at the Deaconess hospital, Buffalo, N. Y. 
A sure sign of Mr. Brown’s recovery was a humorous 
notice he sent out to his friends explaining his desire 
to “carry on” for another fifty years before considering 
hanging up his hat for keeps. 


+ 
EAGLE PENCIL TO ABANDON “IRIDOID” 


According to a dispatch received from Washington, 
D. C., the Eagle Pencil Company, 703 East Thirteenth 
street, New York City, last month promised the Federal 
Trade Commission to discontinue use of the designa- | 
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“Marking Deuices” 
The Louis Melind Co. manufacture the 


largest line of marking devices in 
America. 


USTRITP 

















A FEW OF THE 
MANY JUSTRITE 
ITEMS 




















Weare THE one source of supply that can furnish 


WRITE FOR daters, numberers, pads and all other marking 
OUR NEW devices, direct from complete stocks at three 

BIG important centers .... assuring prompt service 
CATALOG at all times. 





Change now to JUSTRITE— 


LOUIS MELIND CO. 


39 Cortlandt Street 362 W. Chicago Avenue 593 Market Street 
NEW YORK CITY CHICAGO SAN FRANCISCO 
26125 RNR 





DON'T pass-up stencil sales 
Reliable dealers will tell you 
TEMPO FILM’ 


CLICKS! REPEATS! PAYS! 





Briefly, here’s why— 
@ CLICKS—because it is differ- 





ent! Greatest improvement in 

years—new features no other sten- 

il can match. 

@ REPEAT S—because users get 

more—more efficiency, economy, 

satisfaction. They always come 

back for more 

@ PAYS—because it's repeat busi 

ness that counts! Sales figures 

prove more Tempo Film is sold 

every day. 

Try this fast-selling, profit-making 
ncil. No obligation . .. use 
pon for complete details. 


MILO HARDING COMPANY 


Eastern Division: 617 Commonwealth Annex, Pittsburgh, Pa. 
General Office-Factory: 432 W. Pico Bivd., Los Angeles, Cal. 


MAIL TODAY FOR AN EARLY START 


| 
Quires, Tempo Film on Trial Order Plan [J 








| 

! 

" Send 

' 

Send details of Tempo's Exclusive Dealer Plan oO} 
1 














138 


For Extra ‘Profits 


Sell Fire Files 





HE increasing demand for certified fire protec- 
tion in filing cabinet form is bringing extra 
profits to exclusive Shaw-Walker dealers. 
Thirty-one Fire-File items in the enormous 
“Built Like a Skyscraper” franchise enable the 
exclusive Shaw-Walker dealer to supply rated 
Fire-File protection ror records of every size. 
Fire-Files represent only a few of the 8,000 
Shaw-Walker items that are bringing extra profits 


to dealers who sell on an exclusive basis. 


~~ SHAW-WALKER 


Muskegon, Michigan 


















Yours may beacity in which 
Shaw-Walker wants to improve 


its representation—ACT TODAY. 











“KILIAN 


Unground Ball Bearings for the 
Metal Office Furniture Industry 


(U. S. Patent 1,782,622. Canadian Patent 324,059. Other patents pending.) 





All parts machined from bar stock and heat-treated, | 
outer races are one piece and can be made in any desired 
shape. (No soft stampings used whatsoever.) For cradle 
slides our ball bearings and rivets are in one unit for 
quick assembly. 95% of filing cabinet drawer slides in 
United States and Canada operate on “Kilian” unground — | 
bearings. Samples made to your specifications. 


Kilian Manufacturing Corp. 


1728-1736 Burnet Avenue Syracuse, New York 
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tion “iridoid” as applied to pen points. The company 
further agreed not to use any other expression which 
implies that the pen points are tipped with any sub- 
stance having special qualities. 
= —____— 
BALL CELEBRATES 50 YEARS IN BUSINESS 

James S. Ball, vice-president and general manager 
for over twenty-five years of the Kilham Stationery 
& Printing Company, Portland, Ore., celebrated his 
fiftieth anniversary in the business on June 1. 

He started to work for the firm of Stuart & Thomp- 
son, 115 First street in Portland. In 1896 he went to 
Seattle, Wash., with the Lowman & Hanford Com- 
pany and was there until 1900 when he returned to 





J. S. BALL 


Portland. In the meantime Howard D. Kilham had 
purchased the firm of Stuart & Thompson, which was 
moved to 267 Morrison street and became the Kilham 
Stationery & Printing Company. It was there Mr. 
Ball went when he returned to Portland. He has been 
with them continuously ever since and for over a 
quarter of a century he has been vice-president and 
general manager. 

The location of the store has changed three times 
since Mr. Ball has been associated with it but has 
occupied its present location, Fifth and Oak streets, 
for about twenty-seven years.—ATW 


—_—_-_—_ 9 


Cc. F. A. C. ELEVATES ARMSTRONG 
Knox Armstrong, sales promotion and advertising 
manager of the Victor Adding Machine Company, 
Chicago, last month was honored by the Chicago 





~ KNOX ARMSTRONG 


Federated Advertising Club when he was elected third 
vice-president of the organization. 

For the past two years Mr. Armstrong has been the 
chairman of the club’s educational committee which 
is responsible for holding a series of lectures each year 
upon pertinent advertising subjects. 
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KOOLCUSHION SEATING ‘i ee 
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SPEEDS UP WARM WEATHER SALES | 4 ¢ f:|tad2=%z3 
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This summer . .. . sell cool sitting comfort to heat-ridden Oo be es 2 =e? C79 a oY 
office workers, now hampered by non-ventilated chairs. ‘aaa ne Ul $2 ‘ 
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Sell them Koolcushion Seating! > $ow 2% 
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LANUUE 


Premium Ink 


FOR FINEST 
RESULTS ON ALL 
STENCIL DUPLICATING 
MACHINES!! 


A NEW LOW-PRICED HAND-OPERATED 


MULTIPOST ENVELOPE SEALER users and increase your repeat ink busi- 


This ink will help you make satisfied 


ness. The Quality of PREMIUM INK is 
jest Dbele-thel-to MM oh ae-> del Lilith Z-ME- Vole) d-liel a mm Crit) 


An automatic feed sealer, backed by our 28 years’ experience. Positive of all raw materials 
separation, perfect moistening—at a speed of 75 envelopes per minute. ey 
An ideal envelope sealer for the small or medium sized office. 


es 
We also make a geared, hand-operated Model SH Sealer at $90. 
Seals 150 envelopes per minute. Also a motor driven Mode! SM at Gs L&_ Mb — 
$150. This model is the finest machine of its kind. Seals 350 envelopes a 


a minute. 


for the ashing. / 
4 Models LETTER OPENERS, r 7 


We also manufacture: 
2 Hand-operated, $50 and $90 
2 Motor driven, $110 and $150. We'll be glad to PYs,¥| complete 
4 Models MULTIPOST STAMP AFFIXERS, prices from . . . 
$20 to $35. prices and dealers discounts. 


Model SS — Price $55.00 


THE craggy toe on ecaghowrt an automatic stamp dis- ; 
penser, for handling various denominations of stamps. | 
ALL machines shipped on approval—no obligation. IN if SPECIALTIES CU., INC. 
DEALERS—Write for booklet and get dealer proposition. LV 4. ap LAFLIN STREET Saat, cae '@) 5 1 (67. Vere) 
MULTIPOST CO., 100 Centre Pk., ROCHESTER, N. Y. FRED B. CANODE. PRES. 
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A SAFE PRINCIPLE 
for Dealers to Follow — 


SELL SCHWAB! 





100% Fire and Theft Protection 


You can depend on SCHWAB SAFES coming through every attack 
of fire or theft satisfactorily when installed in accordance with 
the Schwab survey. This thoroughly reliable equipment is offered 
at so low cost that no business man can afford to be without it. 
We offer a wide range of capacities for all business records and 
for postoffices, banks, furriers, jewelers, ete., and fireproofed for 
all possible emergencies. See our catalog—investigate the Schwab 
sales plan. 


THE SCHWAB SAFE CO. 


LAFAYETTE, INDIANA 











i the_| / 
BARCO 


yoy “Goatsd 
MAYES GIES 


SELL AND RESELL 
Dry Stencil Customers 




















clearer copies. 


Unconditionally Guaranteed 








it means in stencil sales to vou. 


~Vlow / 


\y 


Writs for So 














311 LAURA ST., JACKSONVILLE, FLA. 
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STYLED for STEADY SELLING” 


SAMSON Tables appeal '9 craftsman: 


rience n- 
That's why Years of neh modern serene 
office, furmitut’ aples combine uct great penave 
etal i we 
ship in ma rovide trade W whom TY of 
ing skill to Futility. To the he SRLABIL other 
and practice’ oer 40 ears, pro an 
served les convincing e anehits of el 
SAMSON Tables | would enjoy ‘Wr ‘exten 
merconaing suc e of supply: 
utstand} offices. 
‘come han les suitable for rooms, 
. c of tab ception 
3 . —_™ all types ptliony nks, Te woods: finishes 
\ we director's TO great variety of W n Catalog Full 


libraries. jJable in 4 


c. Avai 
et <4 sizes. write 


Getails. 


today for Samso 


MUTSCHLER BROS. CO. 


NAPPANEE, INDIANA, U.S.A. 












Stock the new Barco “Dura-Coated” Drv 


y) Stencil. Definitely superior in ease of 
typing, writing and drawing. “Dura- 


y Coated” for longer runs of cleaner. 


Let us explain “Dura-Coated” and what 


EARL M. BARKER & CO. 





When You're Asked 
for FACTS 





Can You Give Them? 


nditions are changing daily in the Industry. Are YOU 


nq pace with them? Timely information will help you 

3n sales, act decisively, push profitable items, keep your 
k up to date. 

The information your Service Bureau gave us was just 

hat we needed and placed us in a position to secure addi- 

nal business that otherwise we could not have gotten." A. 


R, Tay or Co., Memphis, Tenn 

OFFICE APPLIANCES brings you the latest styles, news and 
trade qossip every month. The Service Bureau helps you 
Jain laches, lists and data gratis, almost impossible to 
yain elsewhere at any pric 


Ask for your FREE copy of OFFICE APPLIANCES 


and subscription particulars. 


THE OFFICE APPLIANCE COMPANY 


20 North Wacker Drive Chicago, Illinois 
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WALSH JOINS ACE FASTENER 
Herbert J. Walsh, formerly Chicago manager and 
Middle West representative of the Southworth Com- 
pany, last month was appointed to the sales staff 
of the Ace Fastener Corporation. The appointment 
was announced by Bill Smith, traveling sales manager 





H. J. WALSH 


who said Mr. Walsh will cover the southeastern states, 
and portions of New York state and Pennsylvania. 

Mr. Walsh has a record of twenty years experience 
merchandising articles for office use including portable 
typewriters and filing equipment, as well as typewriter 
papers. He has had thorough training in all phases of 
dealer promotional work and is well equipped to serve 
the trade in his new capacity. 

A former president of the Wis-Ill Club, his only dis- 
appointment in his new activities is leaving his friends 
in Chicago. However, his headquarters are in that city 
and he will have frequent opportunity to renew old 
friendships. 


———  _—o— 9 ———__ 











FULL OF GOOD WILL.—That describes the Cromwell cup for 
supremacy in international typewriting which former American 
Minister to Canada H. R. Cromwell presented to the Canadian 
National Exhibition’s typewriting marathon to be held at To- 
ronto next August. Miss Elsie Beston, Toronto representative 
on the 1939 Canadian typing team, is shown receiving the 
trophy on the exposition’s behalf from Mr. Cromwell. 


——_— 9 


FINEGAN JOINS IMPERIAL DESK 


The Imperial Desk Company, Evansville, Ind., an- 
nounces the appointment of Edwin H. Finegan of 
Utica, N. Y., as their sales representative in the terri- 
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Visible 
Ink Supply 


This new Streamlined 
DIP-LESS FOUNTAIN WELL 
Is Really Turning in Sales 


New, streamlined beauty. Completely visible ink 
supply. Complete choice of famous Esterbrook 
writing points. Writes a full page of manuscript 
without re-dipping. Holds an ink supply that often 
averages a year’s normal use. Display the Dip-Less 
Fountain Well for just a ten-day test. When you 
see how they sell themselves, we warrant you'll 
make it a permanent feature. 


THE ESTERBROOK PEN COMPANY 
86 Cooper Street, Camden, N. J., or The Brown Brothers, 


Limited, Toronto, Canada 


bsterte 








eas A) Division 





| Sell 
)ACCOBIND 
FOLDERS 


The Highest 


Type of 
FILING 
PROTECTION 


Acco Binder Folders are complete, with Acco 
Fastener, Transfer Slide and Index Sheet. Made 
of durable pressboard, 1” and 2” capacities, 
letter, legal and record sizes. 

A necessity in every business. Can be adver- 
tised and merchandised to bring you substantial 
sales. 


Write for leaflet, price 
list and sales suggestions. 


A DP C eh PRODUCTS, INC. 


39th Ave. & 24th St., Long Island City, N. Y. 











FORTY YEARS OF 
DEPENDABLE SERVICE 


——a period of two generations has enabled us 











to build an organization of which we are 
justifiably proud. Today products bearing the 
Cesco trade mark are distributed to the four 
corneis of the globe. We have kept pace with 
progress—new devices and new forms are con- 


stantly being devised. 


SEND FOR CATALOG 


and see what a wide range of business forms 
and housing equipment is represented in the 


present Cesco line. Exclusive agencies available. 






THE C.E. SHEPPARD CO. 


Hs 
wr 4401-4429 TWENTY-FIRST STREET, 
Hill} LONG ISLAND CITY, N.Y. 














New Improved AIRMAIL Model 


TRINER 
Airmail 
Special 
No. 300 


EXTRA 
FINE 
CONSTRUCTION 


Capacity I lb. x Y% oz. 


for automatically indicating with highly improved 
legibility of figures: 

Airmail 

First-class Mail (local & out-of-town) 

Foreign First-class 

Merchandise & Printed Matter 

Catalogs, Books, Newspapers 

Publications, etc. 
Built throughout of steel, highly sensitive and accur- 
ate, handsomely finished in chrome and satin black. 
This special model offers a new range of opportuni- 
ae selling scales for Airmail as well as general 
mail. 


TRINE 


Write for Circular X. 


SCALE & MFG. CO. 


2714 W. 2ist St. Chicago, Ill. 
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| tory east of Pittsburgh and Buffalo, outside of New 
| York City. 

| Mr. Finegan has spent almost his entire life in the 
manufacture and sale of office furniture, and has a 
wide friendship in the trade as the former secretary 





E. H. FINEGAN 


and sales manager of the Horrocks Desk Company, 
Herkimer, N. Y. 

When that company went out of business, he en- 
gaged in another type of work, but last year returned 
to the desk industry as director of sales of the Doten- 
Dunton Desk Company of Cambridge, Mass., in which 


position he will continue. 
————o 9 ———__—_— 


GOLDTHWAIT WITH OFFICE EQUIPMENT 
COMPANY 

H. M. Goldthwait, well-known in trade circles in 
Denver for outstanding achievements as a salesman 
in the field, has been appointed to the staff of the 
Office Equipment Company, Denver, with which he was 
connected some years ago under C. L. Patterson, for 
whom he he first came to the Mile High city. 

Although dealing with all of the lines handled, Mr. 
Goldthwait will specialize in furniture and visible 
systems, in which he has made excellent records in 
| each of his previous connections. Mr. Goldthwait has 
contributed a number of articies to Office Appliances 
which reflect his careful study of merchandising in 
| general and stationery and office equipment in parti- 
| cular. 
| 





NEW UNIFORM PACKAGE FOR COLUMBIA 
RIBBONS 
A striking “family” resemblance in all of the ribbon 


| 
| containers of the Columbia Ribbon & Carbon Manu- 
| 


facturing Company, Glen Cove, N. Y., has been brought 
about by the introduction of a new and modern box 
of uniform design for all Columbia ribbons. The 
various grades of ribbons are easily identified by dif- 
ferent colors, but the basic design for all the brands 
make for customer recognition. Brands included for 
the new package are Silk Gauze, Marathon, Pinnacle, 
Rainbow, Economique and Columbia. 
LI OEE 
JUNE GOOD MONTH FOR LEATHER GOODS SALES 
The Stein Bros. Manufacturing Company, 231 South 
Green street, Chicago, points out to dealers that the 





month of June is a capital time for displaying leather 


| goods because of three major selling periods which fall 


due. These are graduation, Father’s Day and the ob- 
servance of “National Luggage Week”’. 
i 
BRENNAN DEATH ENDS F. T. C. SUIT 

The Federal Trade Commission last month dis- 
missed a monopoly charge against the late D. A. Bren- 
nan, Chicago attorney, and Acco Products, Inc., be- 
cause of the death of Mr. Brennan who died while the 
hearing was in progress. “Acco’’ was named in the 
hearing because it had been licensed to sell, during 
the life of the inventor, certain paper fasteners pat- 
ented by Mr. Brennan. 
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SPEED-O-PRINT HAS RISEN TO NATION-WIDE FAME 






BOSEL. **E* $ 
50 
AUTOMATIC 36 


HAND reen 26% 






SPEED-0-CABINET 


$ 220 





















Unknown only four years ago, 
SPEED-O-PRINT is today one 
of the best known and most 
widely used duplicators in the 
country. On merit alone... 
by fulfilling its promise to sim- 
ply and efficiently give truly 
unexcelled performance on all 
types of rotary stencil repro- 
duction . . . SPEED-O-PRINT 
has won the full confidence of 
dealers and consumers every- 
where. Its remarkable ability 
to save time and save money 


has made it over all ‘the dup- 





licator in demand.” 


ED-0-PRINT CORPORATION 


MICHIGAN AVENUE, CHICAGO, ILLINOIS 


7 


EREIGN «oven 


hag “ee DUPLICATOR INK 
ChALGCCTAL~ 0 F Especially prepared to 
produce the maximum 
5 T bE a C ! L C number of copies with 
a one inking. Perfect work- 


ing qualities. Delicately 
toned, grayish black. 
1/2 and 1 pound round or 
square cans. 

$2.00 Ib. 


; se eaten a TT - 


Originally exclusively of English 
manufacture, SOVEREIGN _——— 


STENCILS are now made in the | - ee, 


<* 


United States, a product of vast =ESE 


knowledge gained in thirty years | SPEED D PRINT 
of stencil making experience. | DUPLICATING 
These are the finest non-cellu- BP 26y8,4 


| UNIFORM 
lose stencils ever offered to the si See eamint 


SPEED-0-PRINT CORP American market. They will fully | _ QUICK DRYING 
oe” ly satisfy the most exacting re- wet 


4 MADEINUSA Cs ss 
Diy. sy op 5S quirements and we are proud 
indeed to offer them to deal- Blue a Cine 


Purple Brown Green 
w e 
ers and users everywhere vitlew witke 


Thaift ~Auallity 


A carefully made, low 
price ink that produces 
sharp, uniform copies. 
Adapted for either open 
or closed duplicators. ie a 
Free flowing and quick ae te — 
drying. Black only in r en SS & 
1 pound cans. 
$1.00 Ib. 





S80 pp, 


When it is a matter of price — SPEED-O PRINT 
Thrift-Quality Stencils meet the 


demand ...and ... produce the 


<< kind of results that yield repeat 


orders. Clean, clear reproduc- 
tions on both styli and type- 


writer work. Made in all sizes 


for all makes of rotary duplicat- L — 
a UNIFORM - SHARP -DURABLE 
ing machines. Unconditionally 
guaranteed. : LETTER 
$2.25 
QUIRE 



























JUNE, 1940 


JACK ADAMS JOINS UTILITY SUPPLY STAFF 

Toward the end of May, Jack E. Adams joined the 
retail sales force of the Utility Supply Company, Chi- 
cago. He will find his niche in one of the new units in 
the Utility chain of stationery stores operated by the 
Hub division of the company. 

For a number of years Mr. Adams was connected 
with the commercial stationery industry on the Pacific 





JACK E. ADAMS 


Coast. In October, 1938, he became affiliated with The 
Smith Printing Company, Williamsport, Pa. A native 
of Chicago, where he entered the stationery field and 
gained a wide experience, Mr. Adams is a capital sales- 
man with a broad knowledge admirably supplemented 
by a sincere desire to assist customers to their best 
advantage. We join with his many friends in the in- 
dustry in wishing him well in his new work. 





FORTY IS RIGHT:—Count ‘em if you want to, but you'll find 
that forty boxes, each containing a new Underwood Master 
typewriter, make up this “billboard” announcement of an 
unusually large consignment of Underwoods sent out by Un- 
derwood Elliott Fisher Limited, Toronto, to the Mining & Tech- 
nical school at Sudbury, Ont. (L. to R.) H. P. Moyer, company 
branch manager at Sudbury, and L. E. R. Stephens, principal 
of the school. 
——_—_-——2 ____ 


MRS. MORGAN RECOVERS FROM ARM INJURY 


Mrs. Edith Morgan, wife of Herbert S. Morgan, Asso- 
ciated Stationers Supply Company, Chicago, is re- 
covering from a fractured arm suffered when she 
slipped and fell while on a visit to St. Cloud, Minn. 
Following first aid treatment in a St. Cloud hospital, 
Mrs. Morgan was removed to the St. Mary’s hospital 
in Minneapolis and returned to her home on May 20. 

———_ o =e 


DEMONSTRATOR TRAILER FOR R. C. ALLEN CASH 
REGISTERS 


Curbstone demonstrations enable the New Jersey 
Typewriter Sales Company, Inc., to show the R. C. 







vt ss 


Si di 
. Cnty 


Whether your customer requires 





the permanency of a 100% rag paper or some- 
thing quite inexpensive for inter-offiee memos 
you can be sure to make a sale if you stock 


FATON’S BERKSHIRE TYPEWRITER PAPERS 


Ineluded in the famous Berkshire Typewriter 
Paper line is a paper exactly right in grade and 
price for every commercial use. Stock Berkshire 


to win customers and keep them! 


es 
<sTON, EATON PAPER CORPORATION 


ia BERKSHIRE DIVISION 
tres ie Pittsfield, Massachusetts 








ARTILITY 


METAL OFFICE CHAIRS 
A MODEL FOR EVERY PURPOSE 





No. 491 THE "AIR-FLOAT™ 
A COMPLETE LINE—A PROFIT LINE 


SEND FOR LITERATURE 


ARTILITY METAL PRODUCTS, INC. 
621 SECOND STREET 
ELKHART, INDIANA 
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NUCRAFT Presents 
New Utility Letter Trays 


e Functionally de- 
signed for greater usa- 
bility. 

e May be stacked to 
any desired height. 


e Made in Genuine 
Walnut, Mahogany and 
Oak, filled and lae- 
quer finished to match 
standard desk colors. 


Open corners give 
greater accessibility 
from all sides. 





Write today for information giving new low 
dealer prices and discounts. 


VUCRAFT WASTEBASKETS 


were announced in the May Issue 


NUCKAFT Furniture Products 


18 Goodrich St. S. W., Grand Rapids, Mich. 




















BRIGHT 


craftsmen and stylists have produced a line 
of leather furniture which attracts the eye 
of every buyer. In a wide variety of styles 
exemplifying the period as well as modern 
trends the BRIGHT Line is made to sell—and 
it does because it is priced to meet the 
average pocketbook. Here is your chance 
to make some money. Write today. 


BRIGHT CHAIR CO. 


127-133 BLEECKER ST., NEW YORK, N. Y. 





Chair No. 7800CC 
Sofa to Match 
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Allen cash register to the maximum number of pros- 
pects each day. 

Hooked up to a new Buick and both finished in the 
same color of blue, the car and trailer combination 
attracts considerable attention from the other mer- 
chants on the block, oftentimes enabling the salesmen 
to demonstrate to several prospects at the same time. 





THE ALLEN CASH REGISTER DEMONSTRATION TRAILER 


The machines are mounted inside in an attractive 
manner, so that the mere opening of the rear door 
presents a beautiful display. One model can be oper- 
ated from the street. 

The extra sales more than paid for the trailer. De- 
tails, costs, etc., will be gladly sent to any interested 
dealer by Mr. Reed of the New Jersey Typewriter Sales 
Company, 11 Washington street, Elizabeth, N. J. 

ee re eae 


HICKOK NEW TELAUTOGRAPH SALES MANAGER 
Ward R. Hickok, former vice-president and general 


sales manager of the Stromberg Time Corporation, last 
month was appointed general sales manager of the 





W. R. HICKOK 


TelAutograph Corporation, 16 West Sixty-first street 
New York, N. Y. 

Mr. Hickok is well-known in the office equipment 
industry, having been associated with the Stromberg 
Electric Company (now the Stromberg Time Corpora- 
tion) for sixteen years and having served as a director 
of the Office Equipment Manufacturers Institute for 
a considerable time. 

<r ?o 

COPELAND JOINS ATLAS AS VICE-PRESIDENT 

Harrie E. Copeland, well-Known for many years in 
the office equipment field and through New England 
as a traveler, last month joined The Atlas Stationery 
Corporation, New York City, as vice-president. 

Announcement of Mr. Copeland’s appointment was 
made by Arthur C. Barnaby, president of Atlas, in a 
statement which read in part as follows: 

“Mr. Copeland’s long experience as sales director for 
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DO YOU KNOW THAT 


A. P. Little. Ine. 
MADE 


First Light weight carbon—COBWEB— 
First Jet Black Writing Ribbon—SATIN FINISH— 
First Photographic Ribbon—SATIN FINISH PHOTO. 


GRAPHIC -for typing masters for all photographic VIZ SF Gore nent, 
reproduction. | Alup "al 
Pirst Cotton Ribbon to write sharper and wear longer >, es i : 


than silk—SATIN FINISH EXECUTIVE—sharpest writ- 
ing practical ribbon. 


NOW 


Multiserve Aligner, the ANSWER to all typing difficul- 
ties on carbon copies. 












FIFTEEN FEATURES. Secretaries and stenographers te $a ‘ 
by using MULTISERVE ALIGNER can for the first time A a 
ensure registration which affords accurate, efficient and > CeeNt f The QUALITY 
legible carbon copies. i | LS Or ee 
/, That Is olutely 
2 = Uy y Complete 


DEALERS 


““Multiserve” and LITTLE Quality Line of Carbons and 
Ribbons assure you the cream of the trade in your ter- 
ritory. 

Investigate LITTLE Line and Protection Policy. 


oA PL ITTLE. 
Inc 


Manufacturers to the Trade e 
52 Years. 


1888 Factory, Rochester, New York 1940 


—Staplers that Can NON-TARNISHING 


mW-\.¢ MM STAINLESS STEEL FILE SIGNALS 
NEVER CATCH ADJOINING CARDS 


Stencils, duplica- 
tor ink, slip sheet- 
ers, scope—every- 
thing your cus- 
tomer needs to get 
Yff perfect duplicator 
results. Write for 
catalog. 




















HILCO CORPORATION 








1512 MERCHANDISE MART e¢ CHICAGO 











Note The No Other 


Whether you sell stapling machines or use them, it will Patented Points Signal Like it! 


pay you to investigate this exclusive 47 year old ACME 
line of equipment. 


Side View 

ACME Staplers are built to stand more than ordi- F : : : 
nary abuse—built to last many years with a minimum These improved points clinch tightly to the surface and 
of service requirements. other cards can't catch under them—instead, they ride 


smoothly over the hump! 


ehilAde 


OTHER POINTS 


Will not rust or discolor 


Rugged construction, coupled with versatility of 
uses makes ACME equipment a favorite with ali large 
industrial concerns. 


And ACME helps you sell the Silverstreak Line with 
attractive advertising folders, giving complete infor- 
mation. Send for a sample folder today and convince 
yourself of the possibilities in handling Acme Staplers 
and Staples. 30 PTD 











the ACM E S ilve VSsLvVeCaR Line 








ACME MIDGET Non-chip, non-fade enamels 
(Pictured above) Light weight, handy desk stapler Twelve different colors 
with noise eliminating, velvety-smooth lever action. Y Easily attached—won't “skid” 
4 Add practically no bulk 
ACME No. |... ACME No. 2.. ACME SURE SHOT . . ACME SIMPLEX High visibility in “window” types 


No. 2V—The New 
Low Tab Signal 


A ( Mme S Ee fa) p ms C 7 Salesmen’s Sample Cards on Request 


No. 2 








For all modern filing needs 


THE H. C. COOK CO., 14 BEAVER STREET, ANSONIA, CONN. 


1650 HADDON AVENUE. CAMDEN, N.). 
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Clear Print i 
FIRST Complete LINE | | ph ehhh 


NON-HYGROSCOPIC 
The mid-season transfer time is almost # 


WOoOoD STAMP PADS | here. Now is the time to check over ROLL LABELS 


your stock of index cards. 


| Make this season a real success by con- Sviess 
centrating your sales on WARSHAW INDEX CARDS 
4 | Index Cards and filing supplies. You REINFORCED | 
| just cant give your customers any more FOLDERS 
| for their money. WARSHAW products 
POPULAR are made the way users like them. PROTEX STICKONS 
SIZES | They make roe friends for you. MENDING TAPE 
| Wrapped in cellophane WARSHAW 
| Index Cards are always fresh. And you oUinee HarEX | 
Send for Samples can buy at the long discount without TABS 
and Prices of Clear fear of stock spoilage. Do it now. « 


Print Stamp Pads, 
Typewriter Rib- 
bons, Carbon 
Paper. 


THE WARSHAW MFG. CO., INC. 


1 MAIN STREET 
BROOKLYN, N. Y. 









Unmatched for sharp, non-fading impres- 
sions. Ink doesn’t dry in pad yet dries 
instantly on paper. 


YOU CAN MAKE MORE PROFIT AND MORE SALES WITH THE <a ee ia * | 
“CLEAR PRINT’ LINE 


HILLIPS PROCESS CO Inc. 


194 Mill Street Rochester, N.Y. Ea 
L. A. Phillips, President - 


























| 
| 
| 
| 
| 
| 
| 





300 NEW ITEMS | 


IN A SINGLE YEAR 










a ives-ease- In a single year Office Appliances announced some 300 
DE )) = tia items in the section devoted to new machines and devices. 


Usually this information is given before the items appear 











on the market and always in advance of most sources of 





such news. It is not uncommon for a dealer to tell us that 
some of his best selling lines have been secured from 
seeing the things in Office Appliances. Many readers 
|| say this section in itself is worth the subscription cost, not 


AUTOMATIC COIN WRAPPERS | | to mention all the other features. 


Stationers! It’s your Line. Exclusively! 











If you want to keep in touch with the activities of the 


Steel-Strong” Products are sold through Stationers and 
Office Supply Dealers only. We have no retail salesmen to it . . . . A 
pirate your customers and cash in on your missionary work. office equipment industry, there 3 8S better wey to do it ; 
Write for liberal discounts and sales help on: than by entering a subscription to Office Appliances. 
Coin Wrappers Lead Seals | The rates are $2.00 a year, $3.00 for two years; Canada 
Bill Straps Seal Presses : 
Coin Bags Teller’s Moisteners | $2.50 and $4.00; Foreign $3.00 and $5.00. 
Currency Bags Manual Coin Counters | | 
Draw String Bags Currency Racks 
Metal Clasp Bags Wrapper Cabinets 
Night Depository Bags Sorting Trays 


umieesndie ~ Coin Storage Trays | The Office Appliance Company 


Downey Change Trays 
20 North Wacker Drive Chicago, U.S. A. | 














me CL.DOWmeEY CO. «cincinnati o 








| 
| 
| 
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manufacturers has given him particular fitness in the 
training and direction of salesmen. As a manufactur- 
er’s representative he has worked with all types of 


stationery distributors, both in the East and through- | 





H. E. COPELAND 


out the United States, and he is thoroughly familiar 
with their problems, their strength and their weak- 
nesses. I am confident that the Atlas Stationery Corpo- 
ration will gain much by having a man of Mr. Cope- 
land’s experience and ability in charge of sales.” 


o~—me 


DELL VISITS HIS NEW TERRITORY 


Since taking over management of the Chicago sales 
office of the Southworth Company, West Springfield, 





Mass., a few weeks ago, Garry E. Dell has been busy | 








GARRY E. DELL 


(Moffett Studio Photo 


out in the territory calling upon dealers and meeting 
them at regional gatherings of the N.S. A. Mrs. Dell 


| 


has arrived in Chicago, and it is hoped that a place | 


of permanent residence soon will be found. 
_————_ =o 


STAXONSTEEL WITHSTANDS NEW TEST 


The Staxonsteel transfer files, manufactured by the | 


Bankers Box Company, Chicago, has added another 
laurel to its record when they recently withstood a 
pressure of 2290 pounds in a laboratory test. Five 
letter-size units were placed upon the testing machine 
and subjected to increasing pressure until the 2290 
mark was reached before any evidence of strain 
appeared. 

The same testing device — the Tinius Olsen machine 
—Wwas used in a similar test more than two years ago 
when the pressure registered reached the 1860 pound 
mark. This indicates the improvements built into the 
Staxonsteel unit since that time. 

The previous test was pictured and described in the 
April, 1938, issue of OFFICE APPLIANCES. 
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BARKLEY EMBOSSED 


REPORT FOLOERS 






ie ere 
Office and School Reports, Catalogs, 
Price Lists, Sales Manuals, Etc. 

An ideal and inexpensive method of binding looseleaf 
sheets. Barkley Embossed Report Folders are made of a tough 
leatherette stock in a variety of attractive colors to accom- 
modate from | to 50 sheets. 

Equipped with the Barkley Fastener they form a neat and 
compact binding for either standard 2 or 3 hole punching. 






SEND NOW ... For samples and com- 
plete details on our introductory offer 
including this novel display stand 
which has already proven a real sales 
producer. 


C. L. BARKLEY 


ESTABLISHED 19 












& CO. 


Vanufactures 


517 S. JEFFERSON STREET CHI 





Your Customers 
are 


Posture-Conscious 


and here’s a 
chair that 
makes PROFITABLE 


SALES 


Here’s a posture chair for most any requirement. 
It’s solidly constructed for comfort and durability. 
In addition to slat back style shown here, it is also 
available with upholstered seat and slat back, with 
saddle seat and upholstered panel back or full up- 
holstered back. Write for details and prices today! 


High Point Bending & Chair 
Company 
North Carolina 


No. 7814 





Siler City 
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(The Coated Ribbon) 





Here is something new, something dif- 
ferent... KLEEN-KEY, the ribbon with the 
protective coating! 


This new process ribbon is coated on one 
side with an inkproof substance that pre- 
vents the type from striking the inked fab- 
ric and filling up. Just think what this 
means... no more type clogging! 

The KLEEN-KEY coated ribbon will be 
a big money-maker for those dealers who 
feature it. Act now! Send us a trial order 
or write for samples. 














U. S. Typewriter 
Filbert at Tenth St. -. 


i, Ribbon Mfg. Co. 


Philadelphia, Pa. 


\) 
Sat | 


wa di 


a 


Established 1895 
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No. 420 Chair 
Width 32 in. 
Depth 36 in 
Height 35 in 


Leather furniture of dis- 
tinction dependable sales 
boosters styled for 
consumer acceptance, be- 
cause the selling factors 
are “Built in.” Ehrlich 
Upholstery meets every 
standard for good quality 
and value! 


Ehrlich Upholstery Works 


520-528 West 43rd Street, New York, N. Y. 


@ Write today for | 
fully illustrated 
catalogue. 
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STATIONERY 


Asbury Park, N. J A fire which broke out at 


lofsky stationery 





Keyport on the morning 


seri damaged store and com 








Apri 0 I th 
pietely destroyed the stock of the establishment The business is owned 
perated by Mrs Anna Plof ind her two daughters, Gertrude 
Rutt 
| Boston, Mass.. The J. (. Hail ¢ bank stationers, has recently 
purchased a new plant at Pawtucket, R. 1., and is expected to be settled 
in tl new home about September Officials of the firm announced that 
the ne location provides three ac! f floor space more suitable to the 
pany type of industry Plans have been made for maintaining simul 
| taneous production in both the old and the new plant during July and 
} August to permit delivery schedule to be met 
| Chicago, tl. Carrying a complet ine of supplies besides greeting 
ird et the Triangle Stationery Store opened last month at 4419 
Milwaukee ivenue 
Dayton, Ohio.— After being located at 42 South Main street for a 
| imber of years, the Archie Sherer Company last month moved int 
| new tore at 18-20 Jefferson street The new location enables the 
mpany to display its entire tock in the sales room instead of in a 
} Warehouse as previously hecessary 
Delaware, O.- Sale of Sell Bros Ine flice ipplies and rniture den 
to J. V. Kielholtz and ass ites, of Norwalk, O has been con 
immated. The store has been in the Sell family for the past thirty 
years AK 
Jonesboro, Ark. The Caleb Watson Printing Company has installed new 
equipment and has done extensive remodelling of its stationery depart 
ent ADR 
Little Rock, Ark.E. M. Perkins, of the Democrat Printing & Litho 
graphing Company, is well on the road to recovery after being a 
patient in the Trinity hospital for treatment of a fractured leg.  ¢ 
Armitage Harper, treasurer of the same company, is back on the job 
ifter a busy period in which he helped iron out the kinks of the 
University of Arkansas’ 1940 ‘‘Rasorback,”’ the school’s yearbook.—ADR 
Little Rock, Ark. Miss Helen Hatley Horton of the book department of 
Allsopp & Chapple, 307 Main street, had distinguished visitor, May 1, 
n the person of David I. Cohn, noted author of Chapel Hill, N. C Mr 
Cohn was en route to Dallas, Tex m an assignment to do an article 
for The Atlantic Monthly, to which he is a regular contributor ADR 
Little Rock, Ark... The Central Arkansas Sales Executives Council w 
organized recently under the auspices of the Greater Little Rock Chamber 
of Commerce, with which it is affiliated. The organization is intended to 
give sales managers an opportunity t vet together and discuss their 
mutual problems Among the charter members of the new organization 
ire three men from the offic equipment industry: Waiter C. Guy and 
Ben Hamilton, both of the Arkansas Printing & Lithographing Company, 
ind L. L. Davis of The National Cash Register Company, 216 Louisiana 
treet. Mr. Hamilton was appointed chairman of the attendance commit 
tee, and authorized to select the committeemen to serve with him ADR 
Los Angeles, Cal._-The Los Angeles Stamp and Stationery Company has 
idded new members to its outside force These include Lee J. Austin 
rmerly representing Canada and New England for the R A. Stewart 
Company; Ernest L. Thompson, previously with Schwabacher-frey Com 
pany Los Angeles Claud = ¢ Bartholomew, formerly with Cun 
ningham, Curtis & Welch, H. 8S. Crocker Company, W A. Sheaffer 
Pen Company, and 17 \ Allen Company; Harry W Stratham, recently 
with Horder’s, Ine., Chicag William M. Noe, formerly connected with 
Wilson's Carbon Company, Los Angeles; and Robert “Bob” Smith, with 
the Los Angeles Stamp & Stationery Company several years ago The 
Vholesale dealer division represents a number of prominent lines, serv 
ed throughout California, Arizona ind New Mexico These include 
ng others the National Blank Book Company, the G. J. Aigner Com 
pany, Blaisdell Pencil Company, Bates Manufacturing Company, the 
Pronto line, and the Neidich line of carbons and ribbons.—SS 
Lubbock, Tex.-.Connor Cole, manager of the Texas Tech Book Store 
making plans for a complete remodeling of his store during the vaca 
tion months this summer Open type display cases and fixtures will be 
installed throughout, and every effort will be made to make this store 
f the most modern, up-to-date and attractive stores of its kind 
the western part of the state. BCR 
New York, N. Y.—Landsberg Bros In commercial stationers, last 
mth moved its main store from 299 Madison avenue to larger quarters 
it 16 West Forty-fifth street. The new store, according to announcement 
by Jacob Landsberg, president of the firm, will provide double the space 
f the former establishment and will be entirely on one floor. The com 
pany al operates stores at 1 West Fortieth street and 12 West 
Forty-third street NINS 
Portland, Ore...Charlie Helwig, The Office Supply Man, last month 
innounced the following personnel changes Nick Elsenback has been 
romoted from the shipping department to the sales staff as outside 
ilesman. Jack Stansbury has been employed to take his place and 
C. L. Spencer has been added to tl sales staff as a specialty salesman 
f Speed-O-Print duplicators and = supplies ATW 
Portiand, Ore.—A new member of the sales staff of the Harbord 
Rogers Company, is Woody Cline He was formerly with the Underwood 
Elliott Fisher Company in this city ATW 
Rushville, 111.—Russell M. Logan has opened a combined = stationery, 
chool supply and music store at 215 West Washington street, under the 
me of the Logan Musie Shop Mr. Logan expects to earry a compre 
hensive stock of school supplies and stationery, and at the same time 
carry on his music studio in which he gives piano lessons and _ sells 


instruments 


usical 


San Francisco, Cal. The Field Err Enve lope ompany 1s elebrating 


its twentieth birthday Alan Field and Joseph Ernst started the business 
in a loft factory in 1920 rhey now ipy a modern $200,000 plant at 
Fifth and Tehama.—SS 

Toledo, 0.--Lester S. Crowl, of the Blade Printing and Paper Company 
has been elected president of the recently-organized Employing Printers 
Association: ind) = Josept Bartley f the MeManus-Troup Company 
nother office appliance firm, was ected cretary of the group AK 

Watsonville, Cal.— Lloyd R. Martin has purchased the interest of Mrs 
( ( Spencer in the C. C. Spencer Company, stationery and office supy 
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FOR TYPEWRITER BILLING 
With CONTINUOUS FORMS 














nee PAPER HERE } ys IT “CLIX” Carbon Packet 
J | NO CARBON 
8 HANDLING 


ON YOUR 
} _ PROFITS 


¢ LI ” AMAZING NEW 
PAPER PUNCH 


e THIS streamlined, modern 3-hole punch is “punch- 


-_ 


The Hano Carbon Packet 
will work in any typewriter. 
There is nothing to attach 
and the entire packet and 
carbon holder weighs less 
than two ounces. It may be 
threaded through any type- 
writer with the ease of your 
regular letterhead, and re- 
moved as quickly. 


HANO 























ing up” profits for stationers all over the country. 





Sturdily built, handsomely designed, always accurate, 





CLIX punches all 3 holes for 3 ring binders quickly, LITHOGRAPHED 
positively and clean as a whistle. Every office needs CONTINUOUS 
at least one—many offices buy dozens. CLIX retails FORMS 


at $2.50. DEALERS WANTED 


CENTRAL, WESTERN AND 
SOUTHERN TERRITORIES. 





CLIX is also made for 2-hole, 4-hole and 7-hole sheets 


Send for Prices, Details 
NEW ENGLAND PAPER ans COMPANY PHILIP HANO COMPANY, Inc. 
95 Washington Avenue, NATICK, MASS. HOLYOKE, MASS. 


‘LABORATORY || This is the PRECISE 


Lat fussing TRIMMING BOARD! 
Pp E a c qT L f_- £ Mr. Jobber-Dealer—you too can get 


o your share of the trimming board busi- 
— ; ry , \, ness by selling this well made line. 
3 

























Exclusive features make it the 





BEST BOARD at its price. 


e 
% Write today for complete 
a 

vw 

S 













prices and jobbers and 
dealers discounts. 









RANGE PRICES 
2.50 to 27.50 List 


‘Blaisoef/ American Photo Laboratories 


7 SIZES 
F 
_— ore not o ected in fos 614" to 
colors J a” 
8.1 Blue, “7370-1 Yelow, °373-T Black 7“ at ies 


495-1 Red, ‘36 


No. 2,185,985 











WALG U.S PAT orf 
a 





. 
28 N. Loomis St. Chicago, III. 
3 E nl { j L { 0 lent ag SA fee 
7 . Raynes Davis, P. O. Box 1 Denve stern States): J. H. Hallam a ag 
S. Wayne Ave Dayt« 0 Ind Mict Ky ( « Drew, 1619 First Ave.. 
Cedar Rapids, lowa (lowa, Nebr Bidg. Equi A 122 Locust St., Philade R- shin 
PHILADELPHIA, U. . oe A. Easte ag * oo Western N. J M. A mandhe. a F (ead St. New York, N pP ¥. 
KA Greater New York) Maurie Barnett 1429 §S Hi; gh la “ne Av la Angeles, C milf. 
a Earl I Howe 216 Mario Seattle. Wash R 1 Honmper, 2103 x. Fitzh ugh St 
THE NEW PATENT STRING DEVICE Dallas, Texas 
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for 14 years — 


a good chest! 


and 
again 

we ve 
improved 
it! 








Low Price List 
Attractive Discount 


You'll like it—and buy it! 


Send for Circular 


GEO. J. WALZ 


835 S. Grove Ave. Oak Park, Illinois 


A NEW PRODUCT 


FOR LETTERING WITH PEN AND INK 


MAKE YOUR OW NWN POSTERS 


Rice TACS 







BULLETING 

wWOTICES | 
LETTERING | 
wont TITLES 








| crOREREEPERS 
HULECTO s 
\ oRAFTSMEN 
PHOTOGRAPHERS 
\ agrists 
vavout MEN 
| (iTHOCRAPHERS 















The Master Printer Kit, illustrated above, consists of an 
adjustable drawing board, self-locking T-square, large 
bottle of Master Printer Black Drawing Ink, Lettering 
Guide and Pen. 

It’s an item of many uses, and having a selection of 
more than 60 different lettering guides, suitable styles 
can be selected to fit the various needs for making price 
tags, show cards, announcements, lettering names on 
diplomas, certificates, lettering stamp pages, making 
titles on negatives, lettering blue prints, making layouts, 
movie film titles, lettering master copies for the multi- 
graph duplicator, etc. 


A supply of circulars and your dealer’s discount sheet 
will be mailed upon request. 


THE TECHNYGRAPH 


TECHNY, ILL. 











A REAL PROMOTIONAL 
STAND for Alert Dealers! 


Saver 


Of 
Steps 
UTILISTAND 


Feature this new all 
purpose stand for of- 
fice or home use and 


Height 26” 

Top 18x14” 

Colors: Mahogany, Olive 
Green and Walnut. 
Shipped K. D. in carton 


you will pick up many new customers. 
Write for our very low prices and dealers discounts today. 


Yaylo Manufactwung (o., Inc. 


820 NORTH MICHIGAN AVENUE « CH/ICAGO 














“KLUTCH” CLIP 


The new springless clip 


LEAVES BOTH HANDS FREE 
FOR ARRANGING PAPERS 


No springs to hold open. 
Just a sliding back. 


BOARDS, made of black Masonite 
Note, Letter and Legal Size. 


BINDERS, made of black Cloth, Fab- 
ricoid, Press Board, Imitation 
Leather—All Sizes. 





CUSHMAN & DENISON MFG. CO. 
133-5-7 W. 23rd St., New York 


BOARDS & BINDERS 
























Lead With the Leader 


Clarotype makes the most profit for you 
and gives your customers the most satis 
factior Clarotype gives the stenographer 
nstant cleaning action, economical service 
and a dauber that works. Our liberal dis 
ints give you a profit that makes it wort! 
while to push Clarotype the year round 
Add to this the repeat sales which Clarotyp 
produces and you can see why it is the 
pus! type cleaner With more than 450! 
dealers. Order today from your jobber or 
direct from The Clarotype Co., Inc 


16-G Hudson Street, New York City 





oe 


CLAR-O-TYPE 


THE BEST KNOWN TYPE CLEANER 
KNOWN AS THE BEST 
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firm. Under different ownerships the store has operated in the same 
location since 1872, at the time when they had board sidewalks, and 
the streets were deep with mud in the winter time. Mr. Martin had 
previously been a partner of the late Mr. Spencer in Hill's Book Shop in 
San Jose. In 1930 he joined Mr. Spencer in operating the C. C. Spencer 
Company store at 341 Main street. The business is being continued 
for the present under the same name.—SS 


Youngstown, 0.—-Fire on May 10 caused loss of $3,500 to the building 
and contents at 2024 S. Hazel street, which was occupied on the ground 
floor by the Youngstown Office Supply Company. The fire was confined to 
the cellar, and was of undetermined origin.—AK 








‘7, rT ec Verige#s 


Charlotte, N. C.—Salesmen of the Underwood Elliott Fisher Company in 
the Charlotte territory last month held a sales meeting in the reception 
room of the Chamber of Commerce. Twenty men attended the session 
which was in charge of William R. McDowell, manager of the local 
branch office, 





Columbus, Ohio.—Gilbert H. Morrison has been appointed branch man- 
ager of the tabulating machine division of Remington Rand, Inc. For 
the past few years he has been assigned to Pittsburgh, Pa., where he 
was a salesman, and has also served in the Indianapolis branch. Mr. 
Morrison is a graduate of the University of Indiana, is married and has 
one son. 


Hartford, Conn.—R. P. Alexander & Company last month started busi- 


ness in its new home, 60 Trumbull street The new location offers the 
company approximately four times the amount of space available at the 
former store. The company, formerly known as the Standard Mailing 


Machine Agency, is also taking over the distributorship of the American 
Automatic Typewriter Company. 


Indianapolis, Ind.—The A. & B. Typewriter Supply Service Company 
was one of the victims of a fire which swept through three downtown 
buildings last month and caused damage in excess of $25,000. Another 
tenant of one of the razed structures was the Sidman Office Equipment 
Company. The bui'dings involved in the big blaze were located at 229-31, 
223-35 and 237 Pennsylvania street, in the heart of the downtown district. 

Little Rock, Ark.—The Board of Public Affairs of the city last month 
awarded to Remington Rand, Inc., and the Guthridge Furniture Com- 
pany contracts for steel office furniture and equipment to be installed 
in the municipal engineering department Included in the items to be 
purchased are typewriters, flat top desks, legal files and storage 
cabinets.—CG@ 


Meriden, Conn.—The National Typewriter Company of Hartford, which 
has served the local territory with its products by employing a Meriden 
store as an agency, last month opened its own branch store at 76 East 
Main street with a full stock of typewriters and office equipment. W. L 
Munroe, the company’s sales representative for the past seven years, is 
in charge of the new establishment which is the local exclusive agent for 
L. C. Smith and Corona typewriters and Niagara duplicators. 


Rockford, Ill.—Experiencing a steadily increasing business since the 
organization was formed a year ago, the Business Equipment Service 
Company has recently moved into a larger store at 322 East State street. 
The firm carries a complete line of portable typewriters, new and used 
adding machines and rebuilt cash registers. Carl Kindstrand is owner of 
the business, and C. F. McGinty is manager. 


San Bernardino, Calif.—Articles of incorporation of the Valley Type- 
writer Company were filed last month with County Clerk Harry L. 
Allison. The company is authorized to issue 1,000 shares of stock having 
a par value of $25,000. Directors are Hayes Scott, E. L. Morgan and 
P. K. Dunn, all of this city. Julius J. Novack is attorney for the firm. 


San Francisco, Cal.—C. E. Russ, manager of the San Francisco branch 
of the Royal Typewriter Company, Inc., announced that George J. Wil 
liams has been made Roytype representative for California, Arizona, and 
Nevada, He adds that the business of the San Francisco area is good,—Ss 


Tulsa, Okla.—Bob Burnside, formerly of Oklahoma City, has been added 
to the sales force of the district office of L. C. Smith & Corona Type 
writers, Inc., 323 South Boston avenue. Mr. Burnside will work city terri 
tory, according to Floyd Harris, manager of the Tulsa office.—EVH 


Walla Walla, Wash.—Mark Seaman, Typewriters, of Portland, Ore., has 
opened a branch store here under the name of the Walla Walla Type- 
writer Company, at 16 East Alder street. Delbert Delzer has been trans- 
ferred as manager of the new store which will be the local agency for 
L. C. Smith typewriters and Victor adding machines.—ATW 








OTHER MACHINES 


Columbia, $. C.—The local branch of the Monroe Calculating Machine 
Company, at present located in the Mangel building, wiil occupy quarters 
in the new building now being erected by F. D. Owen of the Owen Steel 
Company. It is expected the move will be made about July 1. 


Columbus, 0.—Gilbert H. Morrison has been appointed branch manager 
of the tabulating machine division of the local office of Remington Rand, 
Inc., the firm announced. Mr. Morrison for the past few years has been 
in Pittsburgh, where he was a salesman in this division of Remington 
Rand, and previously was located in Columbus. He started with the firm 
in the Indianapolis office.—AK 


Columbus, 0.—A. A. Bratton, of The Bratton Company, authorized Edi 
phone representatives in five surrounding states, attended the sales 
conference of the American Management Association in New York City 
recently and also visited the Edison Laboratories, Orange, N. J.—AK 





San Francisco, Cal.—The Revalk-Perry Company, in business for about 
twenty years at 374 Bush street, is now having a store remodeled and 
redecorated at 123 Montgomery street, which they will occupy about the 
first of June. The business, now operated by A. E. Perry, has catered 
to the trade in office machinery and accessories, servicing as well as 
selling. They serve a number of large firms and corporations, and employ 
six men on the outside.—SS 
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Sold right. 


can turn into real profit. You 


can always count on our co- 


operation. 


EXCLUSIVELY for 
DEALERS *” STATIONERS 


Complete details on request 
ALLEN & COMPANY 


DEPT. Mw 


11-18-15 Vandewater St., 
New York, N. Y. 


CARBON 
PAPERS 
TYPEWRITER RIBBONS 


Made right — Priced right — 
Here’s a ribbon 
and carbon proposition you 














in filing 

insurance 
applica- 
tions 








| tion. 
| 
' 


tariffs, 








ULRICH patented guide 
SAVES 


+ OF DRAWER SPACE 


SECTION 1 of the assembled guides for filing 
of insurance applications with a saving of 
practically 1/3 of drawer space with no fol- 
lowers required. Write for detailed descrip- 


| SECTION 2 is equipped for filing catalogs and 
} 


| 


| Fill out coupon 
s 
MAIL TODAY 
QUICK SALES and 
GOOD PROFIT 
FOR YOU with 
ULRICH Office 
' Equipment 


ULRICH PLANFILING EQUIPMENT CO. ¥ 


Jamestown, N. Y. 


Every Dealer 
should have 
this 


information 


Vertical guides for 
shelf application. 
Indexes insurance 
applications and 
catalogs. Material 
held vertical even 
when portions are 
withdrawn. 








Ulrich Planfiling Equipment Co. 


Dr 


{y 


Nar 


| 
| 


Jamestown, N. Y. 


tlemen: 

Please send me information 
awer and shelf guides. 
Name. 

ne of Company 


et Address 


| 


on the Ulrich Patented | 


State 








OFFICE APPLIANCES 





» & utility man on the office leam— 


METALS TAN D 
Makes a Typewrite Wirth Tlie! 


Rigid, durable and dependable—a_ safe l6-gauge, wood tops and shelves are 
carrier for any typewriter, protecting the 5-ply veneer first grade, hand rubbed 
investment and at the same time adding and hand finished. Drawer holds day’s 
to the value by facilitating the use of supply of stationery at finger reach. 
the machine, making it serve two or Shipped K.D. and set up with a spe- 
three clerks promptly and economically. cial interlocking device that practically 
METALSTAND is made in two sizes: moulds the frame into one solid unit. 
17% by 14” top weighing about 13 Ib., Sent subject to dealer's approval. Take 
and 24 by 17” top weighing about 20 no chances on unknown quality price 
Ib., both packed for shipment. It is leaders—Assure Satisfaction by Featur- 


framed of 8-gauge steel, with legs of ing METALSTAND. 
METALSTAND COMPANY 23050 
PHILADELPHIA, PENNA. 


/ Want a punch? Compare | WIRLIT ! 


200 SERIES 
$7.50 LIST 














oe Never before has there 
| been such a big demand for 


OORE Maptachs 


Changing markets, with extra sales maps 
...plus the extensive use of war maps... 
offer an unusual opportunity to increase 
your MOORE Maptack sales and profits. 
Get your share of this growing business... It’s 
the sure and easy way... by displaying the 





























No impact, no strain—sim- 
ply twirling the handle 
dri'ls thru 150 sheets (a 
half inch) of 16 Ib. paper. 
rWIRLIT is aceurate, dur- 
able, of low cost — saves 
time. Made with one, 
two or three drill 


FREE aa 





fine looking MOORE Cabinet. Sent FREE All-metal, Be prepared for the 
by your jobber with order for 5000 assorted " : next time some one 
revoly Ing, asks for a punch, to 


MOORE Maptacks. Nationally advertised. 
Order today. 


MOORE PUSH-PIN CO. 


113 Berkley Street, Phila., Pa. 
Original Makers of PUSH-PINS, 
PUSHLESS HANGERS & MAPTACKS 


Horesd a Ylow 
RAPID SELLER! 


This Managerial File by North- 
west has many outstanding fea- 
tures such as “elevating” Top 
Drawer, Desk Height. made 
entirely of Steel Electrically 
Welded. ete. Green, Walnut. 
Mahogany finishes. 


display cab- offer TWIRLIT, 
inet. Takes little 
space. Worth a 
good position Mitchell Binder Co. 


a any store. 109 Bower Ave., Hagerstown, Md. 

















When Black 
Cat Troubles * 


cross your path, you 
need the “ALLIED” 
nine point code. 








“Carbon and Ribbon 


complaints. 
Write for complete A \ 


information CARBON & RIBBON MFG CORP 
165 DUANE STREET 
NEW YORK, N. Y. 











Send for Complete price list 
and discounts on our line of 


Steel Products for Dealers!! 


Northwest Metal Products Co. 


1337 E. MASON ST., GREEN BAY, WIS. 






































Dealers profit by selling the genuine, original 


DR. SCAT 


FOR THE TYPEWRITER 


A Quality Product that 
every office needs. 





Cleans type—retfinishes platens— 
stops paper slipping—guaranteed 
non-inflammable. 


HIGHEST QUALITY 
OF MATERIALS, 
WORKMANSHIP 

AND PACKAGING 


Sold from coast to coast 
by Dealers. 








Manufactured By 


DR. SCAT CHEMICAL CO 


178 North Franklin St., Chicago, Illinois Res- U- 8. Pat. Ot. ; Oe We ee ee ENT CO. 1c. 
NORTH TONAWANDA NEW YORK 
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Why 
6 


Legs! 





A 6 Leg Steel Desk has the strength of 


Because: 

an 8 leg desk and the convenience of a 4 leg desk. 

Feature the Steel Desk with the double 
Sales Appeal 


Browne-Morse Company 
Muskegon, Michigan 


** punch” 

















A CHALR be ever 


Seated Worker 


Cramer Posture Chairs 
Give Correct Posture with Complete 
Support—Perfect Comfort 


Rounded Crown Latex Cushion 
Rubber Bumper—Seat Protection 


Sturdy All-Steel Construction 
No. 110 Removable Covers—Clean—Sanitary 
Stenographic Free Rolling 2” Ball Bearing Casters 
U. S. Patent Nos Lifetime Spindle with Sealed Bearings 


4557—2191848 om : 
PR > pr cee Finger Operated Plunger Adjustments 


pending No Tools Needed 
Limited Territory Available 


CRAMER POSTURE CHAIR CO. 


1210-18 Campbell Street, Kansas City, Mo. 











VAN DYKE riuorescent 
WILL SELL this SUMMER— 


Fluorescent 
Light 


IS A COOL LIGHT 






Write for Literature 
and Dealer Prices 


VAN DYKE INDUSTRIES 
2853 S. Halsted St. 
Chicago, Ill. 











INVENTORY SPECIALS 


on our complete stock of 10,000 Used 
Business Machines 


Here's your chance to buy from one of the choicest stocks 
in the country—at prices you may never see again. 
We have what you need. See J. S. Morse first. 


Write for our special inventory 
ini ee Nos. 40-1T and 40-1AM 


as 5 Messe 


©“ Wholesale. ond. 
Serring the Trade Cntr 25 Yars” ew youn cir 








NEW YORK CITY 








Have You 


a Friend—. business acquaint- 
ance who might like to keep in touch 
with office equipment by reading 
Office Appliances? If so, send us 
the name, address and business and 
we will send a sample copy with our 

compliments. 


THE OFFICE APPLIANCE COMPANY 
20 NORTH WACKER DRIVE, CHICAGO, U.S.A. 











Doug ‘The 


ADAMS 


Ideal BOOK RING 


THAT FLATTENED JOINT is there 
for a purpose—to keep the ring al- 
ways right side up. No need to hunt 
and fumble to find the place where 
the ring opens, if it’s an Adams ring. 
Here is the simplest, quickest-operat- 
ing and most satisfactory ring ever 
invented for perforated sheets or 
binders of all sorts. Allows binder or 
sheets to lie flat when open at any 
point. The enlarged joint, nicely 
rounded and smoothed, keeps ring 
right side up in position to be in- 
stantly unlocked. 

Order through your wholesaler. We also 
manufacture inexpensive loose leaf metals 


Henry T. Adams Mfg. Co. Si." final’ 4“ 











Fo) 
PATENTED 
FEB.17,1920 JAN. 11, 1921 
MOV. 6.1923 


Eight Sizes 
| inside Diameters: 


| Ne. 00, % in. No. 2, 1% in. 
| Ne. 0, % in. No. 3,2 in. 
| Ne. Of, in. No. 4, 2% in. 
. 1.1% in, Ne. 6,8 In. 


Come alse boxed assorted 
in seven sizes. 





ect inois 






























Let the Sun Work for You! 


Old Sol can open the door to big, new profits for you 
this summer! Just tell your customers how Chicago 
*Alumilite Venetian Blinds make hot offices up to 10° 
cooler and you'll close many profitable sales. These 
blinds are sweeping the market with their exclusive 
advantages. Never need scrubbing or refinishing. Slats 
can’t warp. Unharmed by any climate. Write today for 
facts and protected dealer plan. 


*Patented process owned by Aluminum Company 
of America. 


CHICAGO VENETIAN BLIND CO. 


Michigan Ave. at 39th St. Chicago, ill. 


World's Largest Custom Blind Manufacturers. 





for business cards might 
not be huge—but they are 
consistent. 

For this isn’t a speculation. 
All you need do is insist that your 
printer or engraver uses Wiggins 
Book Form Cards in the orders 
you send him. 

Then watch the profits roll in! 
If satisfied customers are assets, 





Pree ne from taking orders 


Tell your engraver or 
printer to ask any of these 
paper merchants for sam- 


ples of Cards and Cases. 
Or write us direct. 


New York City 
Richard ¢ Loes Cc 


Pittsburgh 
tfield & Woods ( 


PA you'll have plenty. 
Detroit 
Seaman-Patrick Paper C« Cc Ihe John B. 
Grand Rapids 
ek. WIGGINS 
Houston Compas 
L. S. Bosworth Co Ine 3 ip. y 
St. Louis 1162 Fullerton Avenue, Chicago 
Tobey Fine Papers, Inc Book Form Cards Compact Binders 
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REX-O-graph DEALERS 


Enjoy Easy Sales with this BALL BEARING Equipped Spirit Type Duplieator! 
YOUR Customers—in Offices and Schoois— 

will quickly appreciate the advantages of 

the new REX-O-Graph Duplica- 
tor. It's ENGINEERED for a 
LIFETIME of Service in 
speedy, accurate, economical 
copymaking. .. . With New 
Departure Ball Bearings on tm- 
pression Roller, and adjustabie 
Bronze Bearings on the EX- 
CLUSIVE 100% Roller Moist- | 
ener. Tested at 1 million 
copies without noticeable wear. 
ust compare these and many 
other EXTRA VALUE Features 
+» » and the Low Price! 


EXPERIENCED DUPLICATOR 
MEN! 


Get YOUR Story of steady 
sales, profits on the REX-O- 
Graph Line—Automatic and 
Hand-Feed Fiuid Type Duplica- 
tors, and Gelatin Duplicators 
artd Supplies. Write for details 
and territories. 
@ REX-O-Granh AUTOMATIC 
Spirit Type Duplicator 

Automatically feeds, prints, counts and 

Mode! F. Automatic. . ...Only .00 
etecke up to 600 copies from one od , O.B panty $925 


REX-O-Graph, Inc. ° 





3727 N. Paimer Street - Milwaukee, Wisconsin 
Cable Address: REXO, Milwaukee 





OFFICE APPLIANCES 
9 
( a . POSTURE 
om orlaire CHAIRS 


“ORTHOFORM” BACK SUPPORT 
. . . Body Conforming . . . Auto- 
matic Reclining Action. 


“AIRFOAM” CUSHION 212” 
THICK with Rolled Edges Flanged 
to Form Bumper all around SEAT. 


- RUBBER BUMPERS... A great 
protection to SHOES and DESKS. 


Exclusive Sales Rights to Alert Dealers 


SHEPHERD CHAIR COMPANY 


3100 CARROLL AVE. CHICAGO, ILL. 

















SELL FRESH AIR 
at a PROFIT! 


AD-LEE WINDOW VENTILATOR 


Fresh Water—Fresh Food are accepted as matter of fact 
—why not FRESH AIR? Thousands breathe foul, impure 
air during their working days—efficiency is curtailed—even 
health is endangered. The remedy is the AD-LEE WINDOW 
VENTILATOR. Supplies 4 phases of Air-Conditioning— 
Ventilation—Air Cleaning—Air Circulation—Noise Elimi- 


Boon to hay fever sufferers. $49.50 


| een 
dealers. 


nation. 
Quickly and easily installed. 
A fertile and profitable market for office supply 
Write for details. 


THE AD-LEE COMPANY, Inc. 


828 So. Wabash Ave. s Chicago, Ill., U. S. A. 











PRODUCTS BY DARNELL ARE EASY TO SELL 


Of fice Chair 


CASTERS 


DARNELL CORP 
36 N. CLINTON, CHICAGO —24 E. 22nd, NEW YORK 


WRITE FOR DEALER PROPOSITION 


LTD. LONG BEACH, CALIFORNIA 





REPLACEMENT PARTS 


For Adding, Bookkeeping and Calculating 
S 


i RePLaceme 
S| 


Machines. Keytops. 
NEW CATALOG No. 6 with pictures of 
over 400 parts 
MECHANICAL INFORMATION 


Write: W. J. McCormack, formerly of 
Burroughs Service, 16 Years 


CLOYES GEAR WORKS 


17214 Roseland Rd. Cleveland, Ohio 


IN IN IN IN IN IN IN IN ININININININININININ IRIN INN IN 


WAVAVAW,AY.. 





u! 


AGA 





PIN IN IN IN IN IN 





CEL-U-DEX 
efah 


PROTECTORS 


PAT. PENDING 






* TRANSPARENT « FLEXIBLE 
* REINFORCED EYELETS 
* WATER PROOF 


Cet-vU-vbEx core 








5,000 COMBINATIONS 


FROM STANDARD PARTS 
PIGEON .. 





Send for || 
Catalog 
Dept. a 
0. A. a —— 2% 


EFFICIENCY EQUIPMENT CO., | 


360 W. Superior St., Chicago, III. 














5:00 O'CLOCK ana the 4. 


mail's all out—thanks to. 


TVA Tye) HI-SPEED 


POSTAL SCALE : 

@ That’s when the Hanson Postal Scale is most appre- 
ciated—-in the closing hour rush. Here is hairline 
accuracy combined with a rugged mechanism that 
speeds mailing because it shows exact weight in- 
stantly—no time lost jiggling weights back and forth 

and because the self computing dial indicates cor- 
rect postage without further “figuring.” 





Ask your jobber for Bulletin No. 5. 
HANSON SCALE CO. 525 N. Ada St., Chicago, Ill. < 


FLANSON SCALES 


BATHROOM « KITCHEN @ NURSERY ¢DIET e POSTAL 
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SELL MEILICKE CALCULATORS 
The Modern Method of Figuring 


PAYROLL, INTEREST, DISCOUNT, LUMBER, COAL, FREIGHT 
AND MANY OTHER CALCULATIONS 


No levers to pull. No 
keys to punch. No tedi- 
ous figuring. No errors. 
Just copy the answers 
tabulated in convenient 
form. Sold on 10 day 
free trial basis. Nation- 
ally advertised! Write 
for details nowl 






Simply tip 
the card 
and copy 





COPYHOLDERS WITH PROFIT 


‘ DAWN MANU u ORP 
3468 N. Clark St 


Meilicke. Systems, Inc. Chicago, Ill. 


- piviston COMPANY | 
orf uc. ; 


HALL-WELTER 


ROCHESTER, NEW YORK | 


Dealers Wanted 


(One in a territory) 


For a spring cushion 
typewriter key having 
permanent pure white 








f.181 ST. PAUL STREET, 








—L.L. BROWN — 


LEDGER LINEN AND BOND 


characters. You will 
get more key business 
by selling 


MASTER 
SPEED KEYS 


(No rubber to wear out) 


Write for our interesting 


Speed Key Mfg. Co. 7 Sent 


Since 
1849 


Super 
Quality 












L. L. BROWN PAPER COMPANY, ADAMS, MASS. 


DISTRIBUTORS IN ALL PRINCIPAL CITIES ga te om 


BROOKLYN, N. Y. 























FURNITURE OF DISTINCTION 


MARKILO 
DAMME LLUMMAES 


Loose-leaf envelopes, punched; card-cases, any 
ty) j size; menu covers; factory record protectors; tag 


Today's trend is to business-like, 
metal furniture. For executive 
and secretarial offices, reception 


rooms, professional and general 









use 
Write for new 1940 catalog, holders; bill-fold envelopes; stamp containers, etc. 
price list and Dealer Proposition Made of acetate (flame resistant) transparent cel- 


7 _==— \ulose. We build to fit your particular need. Write 
oom us for details. 


Markiloe Company, Mfrs. 


3633 S. Racine Ave. Chicago, U. S. A. 


THE TROY SUNSHADE CO 
Troy, Ohio 















Efficient and economical. 
Will keep  correspond- 
ence and papers always 
on hand and properly 










CARD INDEX AND FILING SUPPLIES 









arranged. The most ef- 
ficient desk file on the 
market. Made in four 
sizes. A very profitable 
item for stationers. 





Stanley R.Bristow 
24 Central Ave.West Orange.N. 5 








created to meet dealer needs 
and satisfy customer demands 


A wide range of stock forms for record keeping in banks, insurance 
companies and commercial institutions. A complete line at attractive 
prices. 
Send for samples and prices on your SPECIALS. 
Write for our NEW CATALOG. 


THE DACO CARD AND INDEX CO. 


No. 9 Federal Court Boston, Mass. 
ESTABLISHED 1919 
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OFFICE APPLIANCES 


acme cnn me em oe 











ROLLING STORE LADDERS 


For use on Filing Cab- 


inets and Shelving, in 
Offices, Vaults and Store- 
rooms. 


LIBRARY 
LADDERS 


Equipped with rubber 
tired wheels and Auto- 
matic Safety Brakes. Made 
in a variety of heights 
and forms. 
DEALERS—Don't overlook 
scles opportunities in Roll- 
and Library Ladders. 


ing 
for literature and 


Write 
prices. _ 
Manufactured by 


1. D. COTTERMA 


155 N. Union Ave., Chicago 














adding + billing + 
bookkeeping + 
calculating machines 


TYPEWRITERS CHECKWRITERS 


MIMEOGRAPHS DICTAPHONES 
AND OTHER OFFICE DEVICES 
Rough and Rebuilt. Write for Latest Price List. 


Reliable TYPEWRITER & ADDING MACHINE CORP. 


303 W. MONROE ST. CHICAGO, ILL. 




















this Double-Purpose 
400 


It's Amazing .... 
SPEED-MO No. 


FOUNTAIN 


Cleanses type—re- 
moves from 
clothing, ete. Finger 


BRUSH and CLEANER 





spots 





tip valve controls fluid, 
prevents evaporation. 
Interchangeable brush- 
No daubers to soil 


es. 


fluid. Economical re- 
filling. Write for de- 
tails. 
RIVET-O MFG. CO. 
87 Jason St. 
ORANGE, MASS. 




















This special adhesive sticks with a sinewy, 
flexible grip. Grippitted work can be stripped 
off like adhesive tape, permitting paste-ups 
to be removed, positions to be changed 


Write for Free Tube 


and Profit Story 


HARRIMAN-WELTs Propucts Co 


200 SuMMeER S1 





Holds 
Like 
Rubber 


Bands 


Boston 








Are You 
| interested in 
| trade doings in 





| BRITISH 


-<--=----- SEND US THIS COUPON --~--==- 





GREAT 
BRITAIN 


| ’ 


If so, there is only one way of keeping 


abreast of the times and that is by the 





regular monthly receipt and perusal 


of the 





OTATIONER 


—a monthly journal for the Stationery 
and Allied Trade whose editorial pages 


are unique for news, instruction, orig- 





inality and general interest. | 


To the Proprietors THE BRITISH STATIONER. 


9 Fryston Ave., 
Croyden, Surrey, ENGLAND 


Send to the address below FREE SPECIMEN COPY of 
British Stationer’’ for examination. 


“The 


Name 
(Please attach your business card or letter-head) 


Address 











JUNE, 1940 159 





Make Visible Profits 
With These 


NARS A AAUM oe | Guaranteed Rebuilts 27 


when you recommend a ‘'Rebuilt 
by Universal'’ to customers who 
cannot afford new units. They're 
attractively refinished, thoroughly 


ADDING MACHINE “VISIBLE RECORD | EDU, REFIUSHED 
EQUIPMENT and Kardex, Acme, Post 


CORPORATION OFFICE MACHINES raph Rg 


ible systems in cabi- 


UNIVERSAL OFFICE nets, panels and book 









units. 
Calculat 
EQUIPMENT CoO., INC. Pann ll 
“The House That Confidence Built” Addressographs 
444 Madison Avenue NEW YORK CITY 561 Broadway New York City er niay Fre 
tt lec ae Dictating Machines 
Cable—"Uniquip”—New York Mimeographs 











lisplay 









no) 
[ Ht () W N nero VARAT 
wees Alligatar 
Typewriter Carbon ENSEMBLE 
Ribbons Paper 


ay 


sertace 


Have been earning profits 


Write or 
Wire for our 
**TRAVEL 
AMERICA” 
Display. Cas- 
F es to match 
7 : luggage and 


for dealers for nearly 











forty years. 


boost sales. 


CROWN RIBBON & CARBON MFG. CO. |,,, ,.....MURRAY V ARAT pinning 


San Francisco Office 833 Market St. 


Why not let them help you too? 





782 St. Paul St. Rochester, N. Y. 


PV atm | ry this Cleaner—FREE! 


DATING MACHINE cleaner that removes all 


trace of hectograph stains 
from hands. It has a 
very pleasing aroma and 
will not chap hands. 
Very little is required to 
clean the dirtiest hands 
really a necessity to 
any person using a du- 
plicator. 
This is just one of our 
many supplies for all 
makes of gelatin and 
liquid duplicators. 
Pin this ad to your let- 
terhead for a generous 
sample of Duplicopy 
Cleaning Cream and com- 


| DUPLICOPY COMP NY plete price list. (If user 








TWO TYPE SIZES 
STANDARD 


NOV 18°42 


TINY TYPE 


NNW Tova 
WUY 1042 





Write For Discounts 


AMERICAN NUMBERING MACHINE CO. 
BROOKLYN, NEW YORK 


please state whether 
537 S. DEARBORN ST. liquid or gelatine ma- 


CHICAGO, ILL. pr coal 














Convertible RUBBER CUSHIONS VeE Cup features 
win and hold 


@ Popular All-Season 
Chair Cushions @ One 
Piece ~~ Rub- | 
ber e@ ne Side f 
Cool Woven Fi- cus omers.- 
bre—the Other 
Rich Durable 
Corduroy. 


Available in a 
variety of sizes, 
styles and cov- 
erings at prices 
that present real 
value for the 
user and good 
profit for you. 
Write us for de- 
tails and prices 
of the fast-sell- 
ing ‘Perfect’ 
line. 














e Double-wrapped, extra rigid. 
® Self-dispensing packages. 
e Finest, most attractive all-metal dispensers. 


Write for streamlined sales plan. 


UNIVERSAL PAPER PRODUCTS CO. 
We also distribute the Latex Dunlopillo. 1104-F S. Wabash Ave Chicago, Ill. 
Also manufacturers of ‘Jumbo’ VeeCups, with 50% greater capacity 


THE PERFECT RUBBER SEAT CUSHION CO. than standard size. 


1412 UNITY STREET PHILADELPHIA, PA. 




















OFFICE APPLIANCES 








Quality Coun 


EVERY TIME-EVERYWHERE! | 





Your RESPONSIBILITY does not stop with the sale . .. not 


when you sell portable typewriters! If your customers like the 
machine you sell them—if it gives them what they consider their 
money’s worth—then they are for you...they tell their friends, they 
help boost your business. Play safe! Feature the finest of home- 
sized typewriters ... the New Royal Portable with MAGIC Margin 
..»THE FRONT LINE for quality and prestige. Link to Leadership! 





FINEST OF HOME-SIZED TYPEWRITERS | 


NCW MAGI Margin ROYAL Portable 


*Trade-mark, Reg. U. S. Pat. OF. Copyright, 1940, Royal Typewriter Company, Inc, 









ce 5 Meu’ sae onnen f 
LOW -PRICED LETTERGRAPHS 
Coon! Le Beil / | 


HECK these five new Lettergraphs on any point—Price... Value. . .Utility . .. Perform- 
ance .. . Appearance—and we believe you can't help but agree that they are the 
outstanding duplicator values in the field today. Just think of being able to get full legal size, 
inside-inked rotary stencil duplicators at these amazing low prices! Among these five new 
models you are sure to find one that is tailor-made for any installation or price requirement. 





Through careful forethought, most of the parts of these new models are interchangeable. 
Thus it is possible for a customer to later add an automatic feed to the hand feed models, an 
automatically inked cylinder to the hand inked models, etc., etc. They feature quality 
construction such as cast aluminum side frames, heavy gauge steel parts, attractive finishes 
and an abundance of gleaming plated parts. All are sold complete with initial supplies! 



















HAND-FED LETTERGRAPHS as 


ee 












QUALITY FEATURES ) 


@ ADJUSTABLE wg seas 
with Sep totter ae allowing fe feed bey yo 
centered for feeding narrow paper. 


@ HOOK-ON RECEIVING TRAY 
at Magra tray hooks firm en 


so that tray 
end of table or cabinet. a Oh 


machine requires much less table space. 


@ POSITIVE CYLINDER BRAKE 
Newly ge all-metal orake has no 


emcee eeten easily. 5 Hina Sealey nen. 


@ UNIVERSAL BUTTON BAR 
weed designed, takes either slot or but- 
onhol le punched prona ng Adjustable. sten- 
cae oan be tilted if copy isn't straight. 
@ ACCESSORIES 
Dew inders; —— tically-inked Cyl- 
inder; pt may pein 
Feed Attachment ae cgnverting hand-feed 
models; Lettergraph Ca 


* INTERCHANGEABLE CYLINDERS 
es ‘ten uickly a or Faye by 


‘bearing inserts ers 

for for cifterent Automs c-Inked 

cylinder can be pd yg 

He SELF-INKING 
CYLINDER 

Patented Inner Cham- 
holds ink 
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© AUTOMAT! 
© HAND INK 

















© AUTOMATIC i D 
HAND INKIN 


THE HEYER CORPORATION « CHICAGO, ILL., ESTABLISHED 1903 
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THE NEW AND COMPLETE LINE OF 
UNDERWOOD PORTABLES 


ONTINUING the Underwood policy 
C of “Dealers First,” there are impor- 
tant changes in the complete line of 
Underwood Portables to enable you to 
profitably offer “ta model to satisfy every 
writing need...at a price to please every 
purse’. 

If you are not now se//ing the complete 


Underwood Portable line, write for full 


Made by the ‘af, iis 
Typewriter leatailteer inftormawtion. 
of the World DEALERS FIRST 


In the Underwood Portable sales policy 
the Dealer a/ways comes first. Underwood 


Portables are sold “over the counter’ 


IT’S BUILT IN through authorized Underwood Port- 
| v _. able Dealers. 
‘ Gi 





All Underwood promotional activ- 





ity is designed to send customers into 


the Dealer’s store. 


Portable Typewriter Division 


UNDERWOOD ELLIOTT FISHER COMPANY Ue 
@ 


Typewriters * Accounting Machines * Adding Machines €, 
Carbon Paper, Ribbons and Other Supplies i 


ONE PARK AVENUE, NEW YORK, N. Y. 


Sales and Service Everywhere 





EXCLUSIVELY 
UNDERWOOD 








